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700-xxx PG VUIAIV WS IUTIUTEAU VT AINY1AY

Y

3.2.1. BNV NATUNUFIU (Foundation Courses)  (Litiuniqenn)
%ﬂwmm%wLa'%mﬁugmﬁ%’@ﬁﬁm%’uﬁﬂﬁﬂmﬁﬁwL%’-ﬂmiﬁﬂmssﬁw%miym?mm%ﬂﬁu‘ﬁ
flduimnsgsna nieffinuenssunstufindnuiuaumsiualiFouivlumnaiviad
fugrulagldfumiefauaglitluasazuuuedsazaniodiianisdnw lngdufinua
nsAnwndudyanual S wie U

a

500-600 mﬁu%miqiﬁmﬁaﬁu WATHFANANSTIND Ladumiieiin
LLazmsﬁ’zg%miﬁuﬁugm
Introduction to Business Management , Business Economics, and Basic
Financial Accounting

500-602 WiUTUEmMTUNITANIS laitfunuaein
Quantitative Methods for Management

500-603 nsldmalulaglugsia Lidunmiieiin
Technology Application in Business

700-100 AwSanguitugIy Lidumhefn

Foundation English

3.2.2. nu3n3Y Y (Core Courses) 27 wagnn

500-610 N15IANITNITNAA 3 (3-0-6)
Marketing Management

500-611 N3IANITNTHY TIPNUNNNTEULATNITAIUAL 3 (3-0-6)
Financial Management, Financial Reporting and Control

500-612 AU ULy LarngRnIINedAns 3 (3-0-6)
Leadership, Human Capital and Organizational Behavior

500-613 mMsdnnadenagns MsdanisnsuFiRnng uasussEnaviafiennudadu
Strategic  Management, Operation Management and Corporate
Governance for Sustainability. 3 (3-0-6)

500-614 ATugenanin1sinnisiionnuansansualady 3 (3-0-6)

Managerial Economics for Competitiveness

500-615 nsdan1snAluladAdvialas sTUUE TN 3 (3-0-6)
Digital Technology and Information System Management

500-616 mMsaisgsiafioifiuae mMeAndsoonuuuiazuinnss 3 (2-2-5)
Leading with Value, Design Thinking and Innovation

500-617 mynTzideya Jyanuseivg uaznsiGouivoaaies 3 (2-2-5)
Data Analytics, Al and ML for Business

700-111 eERUATER I N Elh 3 (3-0-6)
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Business Research Methodology

3.2.3 BuINIYLaan (Elective Courses)
- WY 1 WUUYINIg 3 uwhin
TidnAnwdeniseusieinlanlaanmnnividensiuiulitesnin 3 miiein
- WHY 2 WUUAYITN 12 wiaein
Tin@nwideniouneinannguluga vionguivnisdanmeily Srunlidesnd
12 Buehn

n. nguluga 4 8 luga

TdnAnwndenieu 1 luga 99w 9 wilielin uaziFeuividondsanlugalanldadiuau

3 vaenn

1) luga MKT : m33an1sn1snain (Marketing Management) 9 wiaefia

501-610 N159AN5Y0IM9INTNA19 1adafnd uazinIavieguniu 3 (3-0-6)
Distribution Channels, Logistics and Supply Chain Management

501-611 M3ABENTVININIAANALUUYTANNS 3 (3-0-6)
Integrated Marketing Communications

501-612 MamanaLiledunandon dsnu uarsIBNAUa 3 (3-0-6)

Marketing for Environmental, Social and Governance

Avndenia snansadondnuniululugail 3 misein

501-613 NNIAANANAINVANETULSTU 3 (3-0-6)
Marketing for Multi-generation

501-614 N1IAINTENINUTENA 3 (3-0-6)
International Marketing

501-615 N13IANITNITNAIAATYIA 3 (3-0-6)
Digital Marketing Management

2) luga AFM : n15U3M15URYIUAzN15_8U (Accounting and Financial Management)

502-610 NsRugIRAUsEENd wavinalulagnienissu 3 (3-0-6)
Applied Corporate Finance and Financial Technology

502-611 n3¥AnIsANTaRS 3 (3-0-6)
Wealth Management

502-612 NMTAATIERTIBUNINTTYT 3 (3-0-6)
Accounting Reporting Analysis

Ayndonisd aunsadendnuniululugatl 3 wiiefn

502-613 NINULAZNITTUIAITTENINNUTEINA 3 (3-0-6)

International Finance and Banking
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502-614

502-615

502-616

502-617

502-618

N3UQYIN1TRULAZN1TIANTS 3 (3-0-6)
Financial and Managerial Accounting

nsmuaungly warnsIANIsAILEE 3 (3-0-6)
Internal Control and Risk Management
NFIATIUALNITIANITAUNWTINGLNS 3 (3-0-6)
Strategic Cost Analysis and Management

Usziiudagiumeni8eonns 3 (3-0-6)
Current Issues in Taxation
Uszinutaglunmamalulagansaumenisdayd 3 (3-0-6)

Current Issue in Accounting Information Technology

3) luga HXM nmsdan1snuayed waznsdanisuszaunisal (Human Capital and Experience

Management) 9 wu28AA

503-610

503-611

503-612

maz;liﬁwLLazmﬁﬂmimiLU?{auLLUaQLﬁammﬁﬁu 3 (3-0-6)
Leadership and Change Management for Sustainability
NAYNSKALNITINNITNUNYYE 3 (3-0-6)
Strategies and Human Capital Management
Uszinusaislunisdansyuuyuduaznisianisuszaunisal 3 (2-2-5)
Contemporary Special Issues in Human Capital and Experience

Management

I ReNET aursaiaenanwIvalulugail 3 vilefn

503-613

503-614

503-615

ns&ea1sn1N1sIAnIs 3 (3-0-6)
Communication in Management
N1919591910T09UATNITINNITAIUTALE 3 (3-0-6)
Negotiation and Conflict Management

JEUUATAUMAFIMSUNTIANT TN LY E 3 (3-0-6)

Information System for Human Capital Management

4) Taug]a IBM : n159AN15550938n319Us2mA (International Business Management) 9 wiaefin

501-614

502-613

504-610

N1INAIATTNINNUTENA 3 (3-0-6)
International Marketing

NTRULAZNITEUIAITILIINUTEINA 3 (3-0-6)
International Finance and Banking

N15A1 NSAIY kAN UUETINITENIUSENA 3 (3-0-6)

International Trade, Investment and International Business Laws
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Fudenied arunsaidendnundvlulugail 3 mienn

504-611

504-612

504-613

504-614

nsIanssruUladafnduasiaserneguniuy 3 (3-0-6)
Logistics and Supply Chain Management

NANSUINNTIY dMTUgINTENINUTEwmA 3 (3-0-6)
Innovation Strategy for International Business

nsUTTENINUTEINA 3 (3-0-6)
International Accounting

AunuUsEaunITaleLge 3 (2-2-5)

Seminar in Asia Experience

5) luga HOW : M330N135319N1ILINIIUAZEINIFUAN (Hospitality and Wellness

Business Management ) 9 #iu2gin

505-610

505-611

505-612

mﬁmmiﬁqiﬁ’ﬂmiiﬁmsLLazqﬁﬁﬂqmmwssﬁﬂaﬂLﬁamméﬁ%3 (3-0-6)
Global Hospitality and Wellness Management for Sustainability
welulaBansaunedmsunisdnnisnislsausuagnisveadies 3 (3-0-6)
Information Technology for Hotel and Tourism Management
MsdanismsUszay dnssans wagnsviesilen 3 (2-2-5)

MICE and Tourism Management

Iaenies aunsaidendnendvlulugail 3 wienn

505-613

505-614

505-615

505-616

s ] U | d' a a
nagnsn1saaIndmunsisausumMvisaiielargsiausns - 3 (3-0-6)
Marketing Strategy for Hotel, Tourism and Service Business

% .Y a d' Y IS
N13IANITUINNTTUTINVFUAIWNDANEY LU 3 (3-0-6)
Innovation Wellness Business Management for Sustainability
ﬂﬁ&;%ﬁ‘LLﬁzﬂﬁiﬁ&uUﬁmiﬂ/iaﬂl,ﬁmashﬁﬁu 3 (3-0-6)
Strategies and Development of Sustainable Tourism
AUUUINFINNITTIAINTUINTUALTINAFUNN 3 (2-2-5)

Seminar in Hospitality and Wellness Management

6) Tuga DIT: Mswasusituasdnslugadida (Digital Transformation) 9 winein

506-610

506-611

506-612

nseenkuUandneNITUDIANS 3 (2-2-5)
Enterprise Architecture

nagmsnsiUABURuBaAnsluyARTiTa 3 (3-0-6)
Digital Transformation Strategy

miﬂszqﬂﬁﬁﬁa;ﬂaLLazﬁmwﬁmiJszaijﬁaﬂ’]iL‘tJ?isJuchuaﬁﬂﬂuqmﬁma
Applied Data and Al for Digital Transformation 3 (2-2-5)
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Ayndonisd aunsadendnuniululugail 3 wiiefn

506-613 nsdifinwnIsAsurueeAng 3 (2-2-5)
Business Transformation Case Study

506-614 UInNITUAIaLaEIEUUTLA 3 (3-0-6)
Digital Innovation and Ecosystem

506-615 NNT9NLUULAT TALIANURUNITTUDIANTAITIA 3 (2-2-5)
Digital Enterprise Architecture Design and Development

506-616 ANUBLULANNNTIAARIakaL FURUUTIAA Y 3 (3-0-6)

Digital Business Acumen and New Business Model

7)Ta@a INE : n15danisudnnssu wazdUusznaunis (Innovation and Entrepreneurship

Management)

507-610  ansduguszneunisaiisgsialvsisheutanssuiierr iy 3 (3-0-6)
Entrepreneurship and New Venture Innovation Creation for Sustainability

507-611  N13UTENOUNIS waEnNagnsuinnIsugsia 3 (3-0-6)
Entrepreneurship and Business Innovation Strategy

507-612  wiRNISUTINARIIAam1SNSN 3 (3-0-6)
Digital Startup Innovation

Jyndeniad 3 misefin aansadendnundulunaiedud 3 miseda

507-613  Usziusiuaielunisdnnisnisuseneunis wazuinnssuy 3 (2-2-5)

Contemporary Special Issues in Entrepreneurship and Innovation

8) laga EDU : n13dan1sminansmen1sAnen (Educational Resource Management)

751-226 NISUTITNININTNNNTANY 3 (3-0-6)
Educational Resource Management

751-223 amegrhuazmsdansnisiasuutas 3 (3-0-6)
Leadership and Change Management

751-116 winnssuazalulaglunisusnisnisfine 3 (3-0-6)

Innovation and Technology in Educational Administration

Avdentas a'm'lsmﬁanﬁnm%ﬂuiu@aﬁ 3 widnein

751-252 WtaRiAYluN1TUSITNSANEN 3 (3-0-6)
Special Topics In Educational Administration

751-258 mazé’ﬁmwmiﬁﬂwuﬁamiﬁwmﬁﬁaﬁu 3 (3-0-6)
Leadership in Education for Sustainability

751-264 M3sanIsRaTaiian1sumsnsAn 3 (3-0-6)

Digital Management for Educational Administration
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e - lga EDU : M133nn1sniweinsnen1sAnyn (Educational Resource Management) il
ﬁ’llﬂgjﬂizmﬂﬁﬁﬁm%ﬁw (The module of Educational Resource Management does not lead to
any professional certificate)

9. NauIYINITIAN15N2NU (General Management)

q
[V 7
= A U

Tmin@nwidenisousiedmainlusalaile TlT1uILndIefAs SIUM9EUI WL 12 Bein
Y

3.2.4. AUINIMNGITNUSHALNISAUAIDETY

500-630 ANYIANUS 12 (0-0-540)
Thesis
500-631 NNSAUAINDATY 3 (3-0-135)

Independent Study
AMSUUNANEITISIULAY 2 Aosamsiley
500-632 maaawizmam’mi Taiunaenin

Comprehensive Examination

RA8L1R

a o

1) PnAnwamzidouseudasn 500-631 N1sAuAINdase Indudesasmzideussuian

2V

700-111 sutdeuigidenngsianeu Unfnwagdedlaszaulidainii C mnladinii C
wfesmmsouseuivinugisn aunseialaseaulisindy C

2) infnwnsesnisansansanulunuiaivile Tdenamzdsulunuieivitiu 984
YOYIIUIU 3 31 (9 MUI8AR) hazanzlouluaIaruInaIuIu 1 397 (3 wulein)
3) PnAnwfesnisasanisdnuilu 2 wuaa Tamzideududulunuianivtusiuiu 2

97 (6 NUIBNA)
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500-600

500-602

AB5UNYT18UN

nm’%msqsﬁmﬁmé’u LﬂiwgﬂﬁaméqiﬁaLLazmsﬁ'zy%msﬁuﬁug'm (Introduction
to Business Management , Business Economics, and Basic Financial
Accounting).......c.eceeeeeeunnn. Taitiunaenin

WANNTINNITFIAD N15919MmL 3IAN158aAns anudufi wazniseunl Naud
msdansivszgndldiulasiainsesAnsasielval ulsunensudmsdnnis nssiugud
2IUNINITINNITHALNIINTLINLSIUIA NFIANITNTNINTUY WY
nouiiAsugmanisaniaseRuiiugiu nquingfnssuduilan nufnisudn noud
83AN135309 51A1 Yadeni1swdn n1snszaneseld wasvguliasegaansunnia n1s
IANINTIUNIUATYFAY NTNN1THAZANUANYDIIS-LM n1siRIuIuleuIgLATYFNA
l@dgIN nLasiATYINaTEninaUTEImA Msdnydlulagdu nszvIUNMSLAzdunaumAia
M5IATIEETIEnALasULUUIUnTRulaeTly Wernaueyananieluuay
meueniAgtes Tnssjuhilmhluldlunsinsgsiiensdnguls

Principles of management: planning, organizing, leadership and controlling,
theory of management as applied to modern corporate structure; management
policies; departmentalization, centralization and decentralization, line and staff
functions, and human resources management ; basic microeconomic theory;
consumer behavior theory; production theory; business organization theory;
price;production factors, income distribution, as well as macroeconomic theory;,
organizing economic activities; principles and ideas of IS-LM; economic policy
formulation; stability and international economics ; basic concept of accounting,
accounting process and techniques and the general format of balance sheet
and financial reports presented to people concerned for analysis in decision-

making

FBWIUTUUd1SUN15IANTS (Quantitative Methods for Management)...............
Laitduniagin

nguidsUiinaildlunsiesgimauimegsie wu maniandu nsuanuasnm
Wrazlu nsvedovauudgiu nislimguinisdndulanisldaniunisalnig o ngud
nanduITuS nquonnes warn1TiATIeRBUSalaeAdinaIEns TUTLNTUEURASS
nauinud nuii nquinisdedulanielannuliuduey wadansmafimanza
(Optimization) #dnA159ANZsAALATAEA N15UTENNANNT (Forecasting) U945579
paonIUMdNMTIssuiuauiionsdanis

Quantitative theories which are applied in business analysis, such as probability,
distribution of probability, hypothesis testing, application of decision theory
under various scenarios, correlation theory, regression theory and quantitative

analysis by linear programming; game theory; queuing theory; theory of decision
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making under uncertainty; optimization techniques; principles of maximization
and minimization; business forecasting; principles of operation management

research.

500-603 nsldinalulaglugsia (Technology Application in Business) ......lsitiuniagfin
3“"U°U‘UE]3JE‘1LLa""U'1’381'1?UENi"’UUQWUSiﬂ‘\]Iu{jR]‘\]Uu IV’]EJEﬂﬁﬂﬁﬁﬂﬂ?i’ﬂ@ﬂ?iﬂi”ﬂ?ﬁ%ﬁma
LLauWGN‘U’T‘U@Naﬂ’JEJLﬂi’EN ﬂmmmﬂmemswmmmaaammma Li@ﬂﬁ?ﬂw ’e]‘u""]
ﬂﬂuﬂall‘W'JLG]831‘14@3ﬂ‘\]V]iJUWUWWIUﬂWW]@ﬁUEL‘\]sUENBJ"IEJ‘U?%W?GLUW]TR]@ﬂ']iﬁﬁﬂf\]allEJ
Uagdu
Data and information systems incontemporary business system relying on
principles of data processing and upsrading data with machines; analysis of
organizational work system and other important topicsrelated to computers in
business which play a role in decision making of management in contemporary

business management.

700-100 ANBINWAUFIU (Foundation ENglish)........errrsersrsrn Laitluniagin
nsENTINEENInIW Luils ya 81 Wy Tudnwarideulsmauiun « vinwve Tng
nsanwilassaishensaivesnwidusingiu detelvindnumanunsaldnlé
oehagniadlussdvtusuiessdunans
Practice in four language skills of listening, speaking, reading and writing in an
integrated manner based on grammatical structures to enable students to use

the language correctly from lower to intermediate levels.

2. %UINIVINU Core Courses
500-610 A159AN15N1508190 (Marketing Management) ...........ceveeecenevenennnnn. 3 (3-0-6)

LAn wazngufieafunmsdansnisnain fnseusquuumsUiRdmiunsdnnis
mimmﬂiunﬂgmmu Toun NM3dnn1sNandue N15IANITIIAT NITIANITTININAT
Faging wazn13TnnsN1TaLAsNIIRAIA wenaniifisand an nuwindeunig
N139M810 1159871901 AITHUIAIUREIA N1FIELRUINNNITAAN LaZNIT
Fansgnéndunius Wiiedenlesiunginssuguilan nagnsmanisnain uaznsaldnw
Concepts and theories about marketing management , practices for all forms of
marketing management, including product management. Price management
distribution channel management and promotions. Marketing environment,
target Market, segmentation, positioning and customer relationship
management; connect with consumer behavior ; marketing strategies and case

studies.
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500-611

500-612

N13IANTIINITRY 189IUNNNITRURATAITAUAY

(Financial Management, Financial Reporting and Control) ......... 3 (3-0-6)
MANNITIANITNINITRY NMFIeTwikaylddeyainsieaun1stiu suludmeulnis
Fan1sRununyuiey Msdamuyulusainnu nsseaunu lassaiieduny Judy
HA WAZAUUYBIRUN UL A MaNN15IANITNTRUTEAUgURIEn I TUN1SR U199
wazmealuladadfelvsdnsgmanisdulugaadelnl uuAaiiugruvenisdyd ngud
nsUnfuaznisauavadelvi nsdndulavesssdns BnsideyanienisUadunly
TUNI5UHY UTEaULaZAIUANIIY N1TIATIZUNTRULALANFUTUSTENINeY
QUEIS)

Principles of financial management; analysis and utilization of financial reports,
including theory of capital market management; fundraising; cash flow
management; investment budget structure; dividend and cost of capital with
emphasis on principles of financial management of financial institutions and
new financial technology in modern world; basic concept of accounting;
accounting theory and modern control; organization decision making; use of
accounting data in planning, coordination and control; financial budget analysis

and relationships between financial budgets.

aududiun Nuuyed wazwgfinssuesdnis (Leadership, Human Capital and
Organizational BENAVIOr) ...ttt sae e 3 (3-0-6)

nuinvi sUuuuanzdih vnumwesiihlumaduihnswasuuladuosdnig
WusTuvesi unAnEowuNyYd MsdanTuayes: UnumuazviiveuIms
luaun1sdansnineInsuywd 3385550luN1TANITNINGINTUYYY N19I1UNY
NINGINTUYBY NITATINIMALAMEDN NITHNDUTHATINAILT NITINLNUBUIAG N1
UszidiunansutRenu m3udmsandng afafinig wasAmeuunudugmsufjifuazna
gvs nufuasngAinssuvesesdnisiaianguiuasfoRlugandva Tneaniznis
dndula TaudangAnssusie q vesyaainslussdnig maWasunvaudluuaznig
fudunsvesesdnis Weliidhlauagannsoduiunisianisuasdanislusadnnsle
hudanisanelududninewagitnaaedug Avaglunsianisuazdadula

Leadership theories; leadership styles; role of leaders in organization; ethics of
leaders; concept of human capital; human capital management: role and
responsibility of managers in human capital management covering ethics,
planning, recruitment, training and development of human capital; concept and
system of evaluation and the management of pay, benefits and other
remunerations; theory of organizational behavior in theory and practice in

digital era, especially decision making as well as behaviors of employees in
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500-613

500-614

organizations; changes and operations of organization for understanding and
managing organization, focusing on the study of psychological aspects and

various experiments which are helpful for management and decision making.

nsdnn1sidanagns nsdansnsufAnns uazussEmauiaieanuddy
(Strategic Management, Operation Management and Corporate
Governance for Sustainability).........ceceevererererrrererenereeseresesenenens 3(3-0-6)
N15UIMIINISUURNIS F3vhukunagns Amunn1sia wlevie Wvaneg wasnagns
Y945309UsTAUA1NY nasnsunsadunuliilulyauununaznisyssdiuna n1s
Anneinenammueslymuaziiniiumadenlumsuidamiiielsigsaseg
warUszauanudisa midlnesdidanmiudsuudaduiilenunusiiunsdsaag
Tunsdndula msysanmsvdnnisifuguaiensiimlaeddededidulddnidenn
Aadu ufmdnnsianisgsfvedndsduiunnuiuinveuiFes dwnden dau
5ITUAUVNA UazUY¥eYIA

Operation management, strategic planning setup method; identification of
mission, policy, goals and business strategies at various levels as well as
operations and evaluation of organizational plan; analysis of causes and
alternatives in order to provide solutions for business to survive and
succeed,including concern of change in context for operational plan which is
helpful for decisionmaking; integration of principles of good corporate
governance taking into account all stakeholders; sustainability management
principles emphasizing on responsibilities for environment, society, governance

and humanity.

IATEFANEAIN13TANTITINDAINAIN1TANTUYATY (Managerial Economics for
COMPELIEIVENESS) .vuvecerireereerireersesssesssssssssssssssssssssssssssssssssssssssesnns 3(3-3-6)
nstmnuiasvgaanslussgndldlunisdaaulaisluseduaniauazunnie
FIUAINITUATIHNIAIINADINTVOIHUS LN ALAL TN BAULVBINAIN NITHARKAZAUYY
nauwisien mifedulansgsianmelditeulunianisaaiaiiunndisiu nsudadud
auysalazn1synvIn Msdnassnineinseiacis o Weusslovigeaelunisudnuas
n13a3139mbs Tnefinaudnlalun1skInaeun I ULATEERAUNAIA LAZLUINIINIT
AnTziamiasygiaunainegiaig udniluresdinanuansalunisudeduly
seAulsemalaziinie asdusenavvesmsmuaussaurlun1sudeduresuseine
AN IeINTaIIYaA1veINEINTsTTNYIRTdeANTag n1smuIan1TuT
Aeatenazulougvesiguialiaenadesiunsduaiudnauamnsalunisudady
nsdaasuigsiawaznigauluguuuusneg ddusulunsfauidszdnsamnis
wdnluszezen meldsruunisuimsianisuuuadawmeslugnamnssusieg Lite
ihlugamnmdindiaty
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500-615

500-616

Application of economic theory in decision making, both macro and micro,
including analyses of consumer demand and characteristics of markets,
production and cost, price theory, business decision under different market
structures; perfect competition; monopoly; allocation of resources to maximize
production and profit, with the understanding of macroeconomic environments
and simple technique to analyze macroeconomic situation; principles of
competitiveness for a nation and region; determinants of nation
competitiveness; importance of adding value to nation’s endowment;
development of related institutions and public policy in supporting capacity
building of competitiveness, promoting firms and other organization entities to
participate in developing long-run productivity under cluster management

model in different industries in order to lead to better quality of life.

n1sdanismalulagfnlviauazseuudnsauwna (Digital Technology and
Information System Management)..................... 3 (3-0-6)
LWIAALAENG B NITINNISmALLlaERTaLaETEUVATAUNA UNUIMYRLnAlulagse
nsassassdnddulafeddydmunsdianismalulad nseuiunisuasaunig
Wawwealulagnagnsnsgsfaleswaluladaisauma n1saneleumaluladuedaddng
MABAUNITAUANYINITIANITMALLLADAYYIALAZSE UUANTaUA

Concepts and theories of digital technology and information system
management; role of technology in sustainable creation; influential factors of
technology management; process and plan of technology development;
business strategies by information technology; technology transfer; case studies

of digital technology and information system management.

nsa¥sgsiaLilaLingaiA NsAnseanIUULazLIANSIUNSANLTIEBNUULLAY
UINS5U (Leading with Value, Design Thinking and Innovation) .... 3 (2-2-5)
NM3AnTIeNLUULATUIANTTY NTEUIUNTANTIRBNLUUTINALNAUAUN1TAR
a519a330 N13ANLTagsAa MsadsassAutnnssusgraduszuy nsfinwimudesnis
wazdamvesnguidinge nisszauanuAniiodummandlunisiseuiuazasiier
deauamauaruinngsy  mahenuAnaiaiassdiiiowumansuidgmise
gorlifugusssuruisnadilagauntsiauduiin isadenuauaznisadis
waUseloviludmndvdld msdanmmindaunsyan mseenuuugsiandams
waztdulselovisodny

Design thinking and innovation; design thinking process that combines creativity;
business mindset; systematic innovation creation; study of needs and problems

of target group; brainstorming to find solutions; learning and doing to create
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500-617

700-111

value and innovation; application of creative thinking to find solutions,
understand people, work in team, create value and create benefits in a
commercial way; intellectual property management; design of business with

shared value and social benefits.

nsAesziteya JyyusshvguaznsiBoudveainias (Data Analytics, Al and
ML fOr BUSINESS) ..ecvurereuninrinrieuensensenstsessessessssessessesssussssssessessssssas 3 (2-2-5)
anudiugrunslilsunsunmsinszideya nssuiunsdaidon uasnisiiauedeya
Nnumastoya  MleTzitoyanazlyauszing  maSeudvenaies  Tsaeli
anunsnafadeyasenunieliAnmesuneiiuussloviuagiinmmng msaansal
waznsidilanunliunsdumanuduiusseninsdoyafitudounaznisairanuudians
fiannsoldvhusnadnsluounanlalaefinnnuusiugn Fonmusiazdelfiinmy
dlafidndusgiiusslonilumsindulauasmsnaunuynigsfvegtedussansnm
Basic knowledge of use of data analysis program; selection process and
presentation of data from data sources; data analysis and Artificial
Intelligence/Learning Components Artificial Intelligence and Machine Learning (Al
and ML) extracting data for useful and meaningful descriptions; examination of
relationships between complex data and building models to predict future
outcomes with accuracy, leading to deeper understanding and effective

business decisions and planning.

521 U8UT5398N1953n9 (Business Research Methodology)............ 3 (3-0-6)

st JguInITeN19gINMgu MITeLRanIN MIITEUTIIN kaEnISANYILENENS
MIDONUUUIUAETY NMsoenuuULATesile NM3auHuwIde Msgusedns nsiiu
swwdeya mlsigideya swsnsldadfienuitensfauigiuwasnis
nadeuaNNAzIu Maileusuise mslinanuideiiensinduladmivgiia
sfansnuiBnsindBaazassoussaiifedosiumside

Business research methodology; theories of qualitative, quantitative and
documentary research; research design; research tools design; research plan;
random sampling technique; data collection and analysis; statistics for research;
hypotheses setting and testing; writing research report; use of research results

for business decision making as well as study of referencing methods and

research ethics.
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3039 L18an (Elective Courses)

501-610 N139AN15929N19N15AA19 1adaAnd waziA3av1egunu (Distribution Channels
and Logistics and Supply Chain Management).........ccccceeueeeeeeeunnne 3 (3-0-6)
Fom19n15naInluAaNISTINERLAz S IMUNEAUAILET TSNS STULATEYIENNINTZANY
AumuarusmsifiuseansnauazUszaniam wwiAnnsinnisladafing nsusns
anNeAT STUUANTAUMA N13IANITAUAIAIARY NALNTNITVILATINITAAIAKUUNATY
sedutunionisnatnuuuaiedie Tagldnsddnen niswmuissuuladafnduas
\Iovnsgunuitoatiuayunagnniagsiavesionis Tagfiarsanfanssusig
PIMLAYDIBIRNTSIYY N5ADENT NSIANITRUAIALMAD N1STANNSARIALAN NsvuEs
Lariineeadlseny MsirsisiansenuvesssuulaiaindfitireUstansanees
A9N13

Marketing channels for goods and services; effective and efficient distribution
network for goods and services; concept of logistic management; customer
servicing; information systems; inventory management; direct sale strategy;
multi-level marketing or network marketing; case studies; development of
logistics system and supply chain to support strategy of business organizations,
taking into consideration overall activities such as communication, inventory
management, warehouse management, transportation and plant location;

analysis of impacts of logistics and supply chain on business efficiency.

501-611 nqsﬁamsmamsmmmLLU‘UUUsm']ms (Integrated Marketing Communications)

unuIMntfivesnisdeasmienisnain ﬁﬂ‘wmgﬂ’]i?ﬁl@ﬁ’]iﬂ/}’]ﬂﬂﬁma’]@ﬁﬁ’lﬁﬁy A3
Maununsieasinglfindesdodeansmanisnann lun nnslaman nsadsasunnsuie
N3AAIANIATI NMsUTETEURUS Mstdniinauaiy n1sdnnanssufiay waznisidu
avoulwes nsthunulUUFoR nsmuau uagnsUszifiunanisldderian madou
LHUNSADENIVINeNTRaTN ﬂaqméﬂﬂiﬁaaﬂiﬁaamamﬁm% waznIAANY

The role of integrated marketing communications (IMC); communication
planning using key marketing communication tools including advertising, sales
promotions, direct marketing, public relations, interactive and interpersonal
contact, special events, sponsorship; plan implementation, control and

evaluation of use of media; communication planning; case studies.

501-612 n1sRaNAiodnInanu §9AN KAZ5ITUNAUNE (Marketing for Environmental,
Social and Governance...... 3 (3-0-6)
VENNTULLI AN AMUAIR I TEINNINATIANTULLIARILINE BN §aAN UAYSITNAUIA
mssﬁLﬁuqsﬁwaqaﬁm%uﬁﬂﬁﬁwLﬁumumuLLmﬁﬂmammmﬁa?ﬁnmé’au Ay uay
555UNAUIA0E19859855A  n1smandisiannuSuRnreuReAIINg N KANSuTLie
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501-613

501-614

Aauandon nslivinenssssuvfodnedsyansam nssvagiluaninuandon
filFsunansznuannsdndugsio nnsnataiiiiauiuinvoudedsny nsqua
ningnsyanaluasAnsegIuiniiey animuinaaulun1sviinu quainniguas
aunminvesynainslussdng msuimsnuluesdnsegnslusdla msnanadifinnsiiy
AuaRansiA maguanaUselevivesidulidudsiuuidnodadusssm nsdlfnw
waznsiasiunldivasnismaiaiioduindon dau warsIsInauIa

Principles, concepts and importance of marketing based on environmental,
social and  governance concept; creative business operations of leading
organizations according to environmental, social and governance concept;
marketing with environmental responsibility; environmental products; efficient
use of natural resources; preserving and restoring environment affected by
business operations; marketing with social responsibility; taking care of human
resources in organization equally; working environment; physical and mental
health of personnel in organization; transparent organization management;
marketing with corporate governance; taking care of interests of company’s
stakeholders fairly; case studies and analysis of trends in marketing for

environmental, social, and governance.

A1SAANARAINAANLALUBLSTU (Marketing for Multi-generation) ...... 3 (3-0-6)
NANATT WUIAA LagANNEIARYIBINITAAIANGLLRLUBLITU X Y, Z, Silver UagAlpha
LLU’JﬁﬂLLaSWQHﬁﬂﬁG}aWﬂLﬁIEJ’JﬁUﬂEjSJLQumEJLTﬁJu XY, Z , Silver kagAlpha 1150810
Avanardoloduaiiiiie Mlesean nwIndaunninisnatn len1anensnanuas
n1siUAsuYas Nshas1zinsudedulunana wuldureenisnatn daunuanig
NM1398719 MAALUIRLNY NSAIAUARILULNHARN AU WIRNTTUAUNARTUY dauUsyau
VNNNTAAN NAYNTNWNITAAIA UaAINTIUNNTAAIA kaztoyalidnvaeuslan
Principles, concepts and importance of marketing for X, Y, Z, Silver and Alpha
generations; marketing concepts and theories related to X, Y, Z, Silver and
Alpha generations; digital marketing and social media; analysis of market
environments, market opportunities and changes; analysis of market
competition; market trends; market share; target market; product positioning;
product innovation; marketing mix; marketing strategy and activities and

consumer insight.

N19Ma1ATERINUIEINA (International Marketing) .......ocveeeveceecennnnee 3 (3-0-6)

mnAnnsTansmaalugsRvsErIaUsEme Wielansanausunaziunnagns
A0AARBINUANINLINABUVBINAINTENINUTENA N1TIATIZVAIIUUANANNVDINAIA
ANNUINRBUNNATIUNITLETRY NYUNIY LATEFND N1TRUNITEUIATT TAIUTTTULAY
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501-615

502-610

wAnssuguilanlusnsUssva mnusuLaznsinesdnmaionsdiiiununaonay
nsimuanagnsdulsEaunnsnandmiuiiseme wazn1sianistiuTausssy
Concepts of marketing management in international businesses for planning and
determining relevant strategies consistent with international market
environments; analysis of market differentiation, political, legal, economic,
financial and banking environments; culture and consumer behavior in foreign
countries; planning and organizing for operations, determination of marketing
mix strategy for foreign markets and cross cultural management.
N159AN15N15MaARIYa (Digital Marketing Management)................... 3 (3-0-6)
LAnveINITalsgBidnnselind Mewnunagnsniduddianvsednd malulad
Ananfiigidesszuunumanuuaendonarsruutisedu nquiemdydaidnnsedng
nmsUszendldnidudBidnnseindluzunuunie nslavanuwaznisdaasunisnain
sawinsUssmduiusiiuled nagnsuaztadeiiunlugainudisa nislinsei
nsdifnuilulssmanagiaUszing nsvillassnsifloawuiumndyddidnnsedng

Electronic commerce concept; planning electronic commerce strategy; various
technologies concerning security system and payment system; legal framework
for electronic commerce; application of electronic commerce in various
business activities; advertising and market promotion including website
advertising; strategies and factors leading to success; domestic and foreign case

studies; electronic commerce investment project.

n15RugINaUszend wazmalulagnienislu  (Applied Corporate Finance and
Financial Technology) ......ceeeeeeevererereeneeeenes 3 (3-0-6)
lassaiisesdnuiuaziadesdoniansiuiid Ay voin1siiugsia waznsdny
Rerfumsiiesgisunisiiu msuimstuyumuiou msdndulaamuszezende
suaau NMsinzilaseaireveiunu smmuaulouieisifuiuiune n1g
UszifiugariAans msszanyuiieainannuiulaliiants nnsmusinianis g
UImsanmidssvesians unumveanSlunagnsmnanisiiuvesiants Tnssairsves
A ilefinnsungUuUYesesAng uazmsawulunsndausnanfmanzay Tneinng
nagoun1sUsEendldlureslufinismienistiu (Financial Lab) AMsIuvaeuinngsy
Tl welulagnnamsBuuasndndaeilussuunstu

Structure of financial knowledge and instruments in corporate finance; case
studies of financial statement analysis; working capital management; decision
making on long term investment; funding structure analysis; dividend payment
policy and company valuation; capital mobilization concept to create corporate

growth; merger and acquisition; corporate risk management; roles and
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502-611

502-612

importance of tax in corporate strategies; implication of tax structure in
determining corporate structure and capital investment in assets consistent with
corporate business; testing of theory and concept in Financial Laboratory;

overview of financial innovation, technology and product in financial system.

A159ANIANLIAY  (Wealth Management) ........eevvveeeoe.. 3 (3-0-6)
uwwaanesunmsinnisanusiiddlunesaindlenmun  fivsnwmensiuiiensivaeu
LaERAMNEILENINIRY  MAleTgiNanouLLLaza I Assd iU sl uy
LLazmiﬁaﬂiﬁuﬂiu (Portfolio  Management),  MgUNITUTNITNOIANITAWY
(Investment Portfolio) miﬂszmEJmmmﬂuﬁuw%’wﬁwﬁﬁmslﬁuwm'aﬂ‘dism‘m e
anmdssnnsasunlasavemdnning  uazamaneuuiliiulunud
AIATIENY WL NTIATIBVINGRANTIUAAMY, N13IRETTAUNITNG (Asset Allocation), N3
Ansgimamaila (Technical Analysis) (Hudu M3danIsANTafvesiants ns
avauv  MINMURUNMTAMULaEMIIansninddulussinsssianazyana N3
Besianudeamsiumsndeney  UssiudauuasununmsinBeaety anug
ﬁugmﬁmm@ﬁuﬁ mif]a\iﬁumwmgmmuqﬂﬂa ﬂﬁﬁmﬁuhﬁmﬂﬁ@,l,aqsumw N9
FamasnndauuartunoulunsEuIumINHTINIIIEY

Wealth management platform in whole portfolio; financial adviser to review and
monitor financial position; Portfolio theory and stock and financial instrument
valuation models; Principle of investmet by fundamental and technical analysis,
the analysis of investor’s behavior, asset allocation, and investment planning
and portfolio management, private wealth management; capital accumulation;
investment and property management; retirement needs analysis; social
security and retirement plans; income tax fundamentals; protection against
personal risks; healthcare decision-making; property management and steps in

financial planning process.

N153ATIENI8UNINT5UYT (Accounting Reporting Analysis)........3 (3-0-6)
TIAUINTANUAIAYLAZAIUNAINNAEVBNUNTTRUAIINABINITVDIE 151897
MINsEuTBNUNIsuiinesdaimungrneuaz e TR UM AT IE NI BN
AMTRUAIUNTIULUIANNITUIUITANLTIAEYIINITAIATIEANIIT Y TN1TAATIERN
NTRULAZAITNYINTAITIITUNNITRUTIBULALAITIATIERN1NTRUA U U
wﬂ’mmmawwmiﬁﬁuaLLaﬁﬂmiﬁﬁmmmL%aﬁamaﬁwmumqmiﬁu LagNs
W3 siululagdu

Evolution, importance, and diversity of financial statements; the needs of
financial reporting users; financial reporting according to laws and regulations;
financial reporting analysis for conceptual frameworks; profit management

through accounting analysis; financial analysis and financial reporting forecasting;
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financial reporting and analysis for specific business units; good corporate
governance; reliability of financial reporting; development of current financial

reporting.
502-613 A1SLAULAZNISEUIATISS2K 19U 52N A (International Finance and
Banking).......oceeveerururerenenenennnnnnes 3 (3-0-6)

NANNITEIAYVDITININITHUTE NI TENA TYUUNITHUTENI1U S8Ind
Aanstsziu panU isTtunsriiasema Geuludnsiaueninszninessine
UIM5AMULEBIVNN5EL S8t RunsILasasIasanERuas) AMEsdRn
é’m’]LLaﬂLUﬁauUiszq'ﬁﬂiiumiﬁw mnudBINsnsuanasulssananiuny
arudssannisudasanlusunisiu nMsseauiuanaaianisenineUsena n1sseau
RunuaneaIavannsndseninalseine nMsseaumulaensslusisdseme nisasyuly
NAUNANNINGTENINUTENA JUNTANUTENINUTENANITUTITRU UMY UIEY
sEMIeUsEINA

Key concepts of international financial business; international monetary system;
balance of payments, foreign exchange market; international parity conditions;
financial risk management; currency futures and options; exchange rate risk in
trade settlement and business operations; translation risk in financial
statements; funding from international debt markets and from international
equity  market; foreign  direct investment; international  portfolio
investment;international capital budgeting; international working capital

management.

502-614 n’lﬁﬁiy,%n’mfml,l,azmsﬁ'ﬂﬂ'ﬁ (Financial and Managerial Accounting) ..3 (3-0-6)
Tnsihdeyan1eansUnBunlalunisinany Ussauwasnivauau Maasieiy
NRULAANUANITUSTENIINUNITRY NFIATIEIINEFUTENBUIVLAE I
YoexapuTyd NMITATIEALATLUaANUMINEYRIR UYL FTNTUR TR UTINLATAUYY
WUSHY AU UINATTINNTIATIEINAANAUNUNITNES AUENRUSIENI AU
Unaazls nisdndulanielémadensing 4 msdndulafedunsamu
mawﬂizmmﬁm’mLLNuLLazmimuammﬁmmamiﬁ%ﬁmmmuaaamw WaENIS
AmunIIAlou
Use of accounting data in planning, coordination and control; financial budget
analysis and relationships between financial budget, balance sheet footnotes
analysis and auditor’s reports; analysis and interpretation of costs; method of
total cost accounting and variable costing; standard costing; analysis of varied
results of production cost; relationships between cost, volume and profits;

decision making under various alternatives; investment decision making;
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budgeting for planning and control; measurement of balanced performance and
determination of transfer price.

502-615 msﬂ'mﬂumaiu WAZNITIANIAAEES (Internal Control and Risk
Management) ........ccccccuc.. 3 (3-0-6)
m‘t&ﬁmmﬁmuaﬁﬂqm ﬂﬁ]ﬁ“f&JﬂmmﬁlmLLaﬁﬂqm N’ﬁmwm?iml,l,az'iﬂqm N13UIEHIY
WAANIUIMS Mssruumuaunelufiiusyansue iWunisAnuiditedvidiuni
Fee n1sUszifiuuardndiduanudes (017 navesanulivtueusotmung) finmy
AN15UsEAUNSIENTNEINTNILATYEAI Lﬁaamﬁﬂmmmzmu@ma%am&;macﬁﬁl@i
NIUs150UN LLﬁ%Lﬁﬂi@ﬂﬂﬁLLﬁﬂﬂ'ﬂﬂJﬁ’lL%% Lﬂ'ﬁﬁm’lﬂ"ﬂaﬂﬂ’liﬁﬂﬂ”ﬁﬂi}’mL?i&lﬂﬁlﬂ/d\llaﬁﬂﬁ
ufladn analsiwsiueulsivhlsinsvhanudsauuluanidsanegyeagsia Risk and crisis
theories, risk and crisis factors, risk and crisis cycles; assessment; management
concepts; establishing effective internal control . To identify, assess and prioritize
risks (i.e. the effect of uncertainty on objectives), to be followed by coordinated
economic application of resources to minimize, monitor and control the
probability and/or impact of unfortunate events or to maximize the realization of
opportunities. The objective of risk management is to assure that uncertainty

does not deflect the endeavour from the business goal.

502-616 N153LATILARBLNITIANTTAUNULTINALNS (Strategic Cost Analysis
and Management) ........cco....... 3 (3-0-6)
wrAesuyuluannuIndengsivadelud n1suSysAununagns suvuidivaneg

9
a [

AUNUFIUAINTTU AUNUAUAIN AUNUTULIAT AUNUAINIRTTIANEAA U N5
AsUIRUUAIUNgutedia nsianan1sufuReu nsianawuunaenin Cost
concepts in modern business environments; strategic cost management; target
costs; activity-based costs; quality costs; just in time costs; product life cycle
costs; cost consideration with theory of constraints; performance evaluation;

balanced scorecard evaluation

502-617 Usziauiagiunienisndeins (Current Issues in Taxation) ............... 3 (3-0-6)
UsgiduilagiiumsnsamBennsvesuimsnuiisnfua@enns msdmuaulousuay
nsmaukuludunSensiielaenndesiunisinfivuesiztna nmsnBensietu
nsdmaulalunssniunusneg msseisndesvioavinisisamaunsnduasaud
Wevsiefuiutuna Usslonlifinegnduuazaianinisdneg Jynmianidenns
Aeafunsiuniuldifiodsnd MERdulalazaudyyINEtou

Current issues in Tax for executives’ roles about taxation; policy setting and
planning of taxation for congruence with governments’ collection; taxation of

operational decisions, such as subsidiary companies and branches, asset and
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product valuation, dividend policy, other benefits, and compensations; taxation

problems of calculating net income; taxable income and doubled tax

agreements
502-618 UsziaudagiumemalulagaisaunanisUsy¥ (Current Issue in Accounting
Information Technology).................. 3(3-0-6)

Uszinutagtumamelulagansaumensiy?  anumneuasaudfgveuvalulad
ansaunan1sad nisliesesiemaluladansaumeanistyfusazyszinm Wivangau
fugshe wazduirdeussia msdamsteya mslmsziteyauaznninaustoyana
U@ leemslideyaedamnzan  ensdadulanisssfia  Definition  and
importance of accounting information technology; types of technology; tools of
each type of accounting information technology; use of technology tools to
suit business; use of appropriate accounting technology to drive business; data
management; data analysis and presentation of accounting information; analysis

of data as decision support for business.

503-610 m’mﬁﬁﬂLLazmi%’ﬂmsn'ﬁtﬂ?{auuﬂaqLﬁaﬂfsﬂué’aﬁu(Leadership and Change
Management for Sustainability) ......... 3 (3-0-6)
nguini sUuuuanzgih vnumvestilumadufihnisasuuvadussdnig
3Y5IIUVRIFU wnAREeIMIAsLLUAILAzAsIANsNsIWAB UL asite T
fumnuAsuudasluanmnsaitiagtusazounaniiennud By
Leadership theories, leadership styles, role of leaders in bringing change into the
organization; ethics of leaders; change concepts and change management to

keep pace with present and future situations for sustainability.
503-611 naqws‘l,l,azn']sﬁ'ﬂn'ﬁvguwwé (Strategies and Human Capital Management)

n1sdImguuasnannisinnisninensuywdudssgndlylunisuadami Avue
wleuny gnsIs MIINagNskazn1sInn1suNyed nMsdnaulaleaiioniidownnsing
fatfuayumsinuduaiuaznsinnisminensuyssluanmuwndenuazivgnisally
P99t Tngldnsdlfnun nMsuimsauyeea 309149 Armeuuny nesyutmia
Uungy

Application of theories and principles of human resources management for
problem solving, policy setting, strategy, strategy formulation and human capital
management; decision making in selection of various topics for research and
human capital management in present environments by using case studies;

human resources management concerning wage, compensation, pension fund.
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503-612 UszihusauadisTunisdanisyuuysduazianisuszaunisal (Contemporary
Special Issues in Human Capital and Experience Management) ...... 3 (2-2-5)
nseduselsziaudinaislunisdnnisuuywduazdnnisuszaunisal n1suszend
wuAaLaznguiieudtgninazfauiniiuianudiladuieg vesmuuysd
nyfl@nw1andszaunisalvesdusznaunisluniunisdanissiuadie n1s3nnas
Uszaunisalvosuyed nagnd wnaluladadia miuadesiuazlonafieliAnnis
Wawesranululszauenge funsUTIUNYYd wagdnnsussaunisal
Discussion in  contemporary issues of human capital and experience
management; application of concept and theory to solve problems and
develop knowledge and understanding of various aspects of human capital;
case studies from experience of entrepreneurs regarding contemporary
management, strategy, human experience management, digital technology,
agility, and opportunity to enable knowledge development in a variety of issues

of human capital and management.

503-613 n1580815M19M59ANTS (Communication in Management) .............. 3 (3-0-6)
ﬁmuﬁwﬁﬁgmaamiﬁammﬁﬁmmmﬁwL%ﬁmaai{u%mi nsdaasuAulaLainye
Tumsdomnuifiuszaninatiademenuynaa seninayanauazesdnisiinasenis
foansdmiunsinns mslesesigluuuuasgownenisdeansludnuardiuiiuay
ngu NM3ADaNINIINTILATN1EoL nasnaunsinnsdenulagisnnsdneg el
Funvinanaingusasd

Importance of communication for success of business executives; promotion of
better understanding and skills for effective communication; personal, people
and organizational factors that affect communication in management; analysis
of communication setup and channels for individuals and groups; direct and
indirect communication; practical exercise in communication methods to meet

set objectives.

503-614 N1519591A0509LAaZN1SIANITAITUTALE S (Negotiation and Conflict
MANAGEMENT).....cueuiueeeeeeiteesestetssesesssesssesesesssssssssssessssssssssssssssssns 3 (3-0-6)
NOUALATNTZUIUNITVOINITIANITANUTALEILALNI15:95916 05031 UBIANTT NTBU
AMUARLUNTIATIZRAINTALS LAz ImATiad S UNTEATYIAMLTALES UNUIMTBY
AuTnistunisdanisadnudaunds TRvesanudauds saudamadnsaiuianine,
ANUAUTUTTENINYAAR DIANTITUALTAIUTTIU NALNS wazensIslun1suselivssueoy
uarnsARdudne MatnagnsuazgmsTE Ui TRlussIesasesalussu

Theory and process of conflict management and negotiation within organization;

framework of conflict analysis and techniques for conflict resolution; roles of
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503-615

504-610

executives in conflict management; conflict dimensions and psychological
dynamics between persons, organizations and cultures; strategies and tactics for
compromise and arbitration; application of strategies and tactics in fair

negotiation.

FTUUAISAUMNAFINTUNI5IAN19UNYBE (Information System for Human
Capital ManagemMENT) ......cccvvirireeeerireririreseeeesestseseeesssessssesssessssens 3 (3-0-6)
szuvansaumelumMIdaniminegnsuywd wuldsunsuneuiiunesiarseuugiudeys
SPUUAMUUADAA BRI ANTNIIY SEUUNITUTHIUNAIIU N1T0BNIUULATNAIU
szuugeninonfiumes elflunsdanmminensuywdessdiuszaviam

Information systems for human resources management such as computer
program and database system; employee data security system; employee’s
evaluation system; design and development of computer software for effective

human resources management.

N13A1 N15ANUUALNYNUIBFINATENI19UsENA (International Trade ,

Investment and International BUsSiN@ss LaW) c.eeeeeeeeeeeveeeeeveseereeveseens 3 (3-0-6)

LuIARkAEN W NIAILaENNTAIUsENINeUTEINA HAnTENUYEITRTIMaNUAB U e
NNIAAENNTAIMUIENINUTEINA AANITALALAANITIITERY SPUUNTRULAZanTY
NIRUIENINUTENA UNUINVBIDIANITNITATLAN NITTIUNGUNNNTAIUALLATYFAA
N1SAAAUNIINITAT WINTNITNAITAILALULEUIENITATLALNITAUATUNITAM Y
seninlsema nszurun1InIsadsesnuazin ng ey Yatadu WSN1INNeAaNINg

MAgItes nMsuarmeaadmine Ainseilymuazguassavesmsdeanuiazing
NNTAANYT 1199194 NagnslunsduasunIsdsean seuunguunenldvedu

% <

ANNFUNUSINAATYEAITENINUTEMA  anTev0ananinaiuasnalneney aydyaii
NeIRUavENS An5URs dugIn1391e TaANaINIINITAT NYANY V4 ICC Mieiu
N13A15EMINUTEmA Ussmalu§uiniansaiuasdu 9 augilanainis nguuiglned

NetaIfung e sEnInaUTEwme

Concepts and theories of trade and international investment; effects of
exchange rate on trade and international investment; trades balance and
balance of payments; international financial system and international financial
organizations; role of World Trade Organization; trade and economic integration;
trade barriers; trade measure and trade policies; international investment
promotion; import and export process; rules, regulations and customs
procedure; search for target markets; analysis of problems and threats of import
and export from case studies; planning and strategy for export promotion; legal

system governing international economic relations, principal content and
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504-611

504-612

504-613

mechanism; treaties relating to copy rights, patents, selling contracts, trade
agreements; ICC regulations relating to international trade; trading traditions and

others; Thai legislations relating to international laws.

n1sianisszuuladannduaziaavreguniu (Logistics and Supply Chain
Management)........ccccceeeeucucne. 3(3-0-6)

mafawszuuladafnd ieatuayunagnsnsssiavesianis Tngfiansanianssy
9 9 HMUAUe8IRNSIEY Msdedns MIdansaufAunae N13SRnIASaELAT N3
yudarinawedlsiu TnszinansemuressruuladanndniineUsyansainves
AaN3

Development of logistics system and supply chain to support strategy of
business organizations, taking into consideration overall activities such as
communications, inventory management, warehouse management,
transportation and plant location; analysis of the impact of logistics and supply

chain on efficiency of business.

NaYNSUINNTIY d1%3U55NA5ENI9U52WA (Innovation Strategy for

International Business)................. 3 (3-0-6)

mmiﬁugmlﬁ'mﬁ‘umu‘dﬁ@muﬂmﬁmwanéjammﬁqsﬁwmLﬂi@gﬁﬂaﬂ 5ITUVA
YosuTnnTsN AudNwzvesTmusTIILALUTEMATdUIARBULTANTIN MITEYLATNS
WaueuaaameianLsssy Ussmassaulanififaduannudnsafiddyvesuianssy
wwldudagiulunmsdanisuionssy  msseywasnsiassiladeivuanisandula
WanagnsvesusEndiued (MNO) Tusydulaniuuinnssy 573 uaznagnsesdns
ﬂ’]i‘ﬁﬁuﬂ’]LL‘LQ‘VI’NLLf?ﬂGU‘Ui%Lau{f@LLgﬂL%Gﬂaqmﬂuﬁmum%ﬁQ%Q NISLATBUANUNTOU
QjﬂizﬂaumiLﬁamiﬁmﬁﬂmiufﬁmimLﬁammgﬂgu

Fundamental knowledge of changes in business environments of global
economies; nature of innovation; characteristics of culture and countries that
drive innovation; identification and development of cultural intelligence; global
countries with key success factors of innovation; current trends in innovation
management; identification and analysis of strategic decision determinants of
multinational company (MNC) on a global level of innovation, business and
corporate strategy; development of solutions for strategic dilemmas in real-life

situations; preparation of entrepreneur for sustainable innovation management.

N15UYYIENINUTENA (International Accounting)......eeeeeeeeeeees 3 (3-0-6)

v A

N5 U BLAEIIEUNNNITRUFMTUTINITENIUTEMNA LWIAINAATUNITINHY
wazAnuaulgueUYINAEIT0Y NTLUAIATRUATIFNNUIZINA dNINLIAROUNII
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AsugNANdnansenusen sy dseninelseme n1ssenukazlametayalusy
n13RudmTugsnasenitasema amsgrunsUaliuaznisaeudydseninalsene
NTIATILIUNMITRULAZNTRIN TN VBT UTINITENINIUTEWA

Accounting and international financial reporting; concepts of financial planning
and accounting conversion policies; conversion of foreign currencies; impacts of
economic environments on international accounting; report and data disclosure
in financial statement for international business; accounting standard and
international accounting audit; financial statement analysis and taxrelating to
international business.

504-614 funurUszaun1sallaw@e (Seminar in Asia  EXperience) ... 3 (2-2-5)

n1sAnwIgnukazdunuigsislungduusemaluieide nseAUTBUsTIfudliain
msAnugaulussdnsnseniagsislunguuszmeluie@oie i S ouliFeus uudn
gsfalmig anvanmanggaa NIl UTUNvesgInasEninsUssmaniTaninwandes
LUUNNTMUTTTULATAUANAT19ETTA WUIAR WU URAkazmMATANITNITIANTS
dielviszauanudifavesesdnsildiFoudannisdnuvignu nsdidnwiaduaznns
ussenelnegszneuns {ilsrmgy wasdusimsanuainvaessia

Study trips and business seminars in Asian countries; discussion of issues learned
from study visits to organizations or business sectors in Asian countries to
enable students to learn concepts of new businesses in various industries,
international contexts with multicultural and creative learning environment;
concepts, practices, and techniques of management for success in the
organization learned from study trips; real case studies and lectures from

entrepreneurs, experts and executives of various businesses.

505-610 n139nn13gsianisuInisuazgsiaguainszavlaniiandudedu (Global
Hospitality and Wellness Management for Sustainability) ................. 3 (3-0-6)
AINTINEAFINNTTUNNTUIAITUALTININITARAGUAIN LLmﬁmﬁugmqsﬁﬂmi@LLa
gUNN HaNNNIINNNSgIAINISRUAgUAIM TTuns TassadngsianarUsziulagiu
Tugsfiamsquagunm gsfve v siteguamuaznslazuinstitn msliuinisgua
GRERM UizmmaaqsﬁfﬂLﬁamﬁ@uaqmmw N1598NLUULALNITIANITTIND N1TIANIS
osAnsgIRINIguaguA M sinwzanaduduszneunssunaidugin unumniii
Suaq;}dizﬂaUmiLﬁaﬁmmmmmmmhmiLLGzJQGi'J’uLﬁaﬂ’nuél’ﬁu NTHANRATUAIINS
N33 warmsieans Aunmswaurdnsusiaud nsliusnsuagnisnaa
Overview of hospitality industry and wellness business; fundamental concept of
wellness business; principles of wellness business management; evolution,

business structure and current issues of wellness business; wellness service;
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505-611

505-612

505-613

wellness business categories; health food and nutritional therapy business ;
business design and management; wellness business organization management;
entrepreneurial skill of leadership; roles and responsibilities of entrepreneur in
enhancing sustainable competitiveness; integration of knowledge, management,

and communication with product development, service and marketing.

waluladarsaumadiuniunisdanislsansuuaznisvioadioa (Information
Technology for Hotel and Tourism Management) ........c.cccceeevevevennnne 3 (3-0-6)
weluladasaunalunissanislsausunasnisiesdisniietislunisdndulagiunis
IANTHATNITUTNTYNA1RE1 9T UTEENT AN

Information technology for hotel and tourism management which supports

decision-making for effective management and customer service

nﬁsﬁ'ﬂn’]inﬂsﬂs:ﬂgu finssAnIswazn15via il 82 (MICE and Tourism
MANAZEMENT).....ucueterereieeetetetetessesesesesessas st sessssassesesesssassesesesssasassess 3 (3-0-6)
N38UUNITIRNUNITIHBUT N15V1sUlsEanadmSun1sienfisawuulud d4
Usznoudegsiansdnuszya (Meeting and Convention Industry) msviesiileaiidu
57¢¥a (Incentive Travel) uazn159aiingsenis (Exhibition) sislunmsuuazluusas
AIUYDINAIN UNUIMVBILNIUHUNTUTEYN UTENTUIAN1SUSEAL (Meeting and
Destination Management Companies) Tseususazmitanuiiedas ﬂaq‘wﬁ‘ﬂ’li
Famsvieuiisnavenuddgreansveniieriudediaavsedind

Publicity planning process; budgeting for MICE industry (Meetings, Incentives,
Conventions, and Expositions), including meeting and convention industry,
incentive travel, and exhibition, both in overall market and each market
segment; roles of convention planners; meeting and destination management
companies; hotels and related industries and organizations; tourism strategies

and importance of e-tourism.

naqws‘msmamé’m%’umﬂiau,iums‘viawﬁmLLazqsﬁw'%ms (Marketing Strategy
for Hotel, Tourism and Service Business) .......cccouevueene. 3 (3-0-6)

VO ¥NNINAIANNATIEENITNAIAUINTEMTUNMTUSZENA LRI MNTIUNTLIUTY
Lagieafied MIieTzindninasivssenousmediuUsraunsnImainludines
Wanduginisdnauedemnnisindvuig anuldladegnan n1sdaeuuinis n1s
JANTAMAINNITUING TLUVLALNAENTNIINIINAIAHIUTD WD UNBslalasfAnw
TuRanssunslsausuiaznsvioadien

Theories of direct marketing and service marketing for practical use in hotel and

tourism industry; analysis of marketing mix components of products;
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presentation of communication and distribution channels; customer retention;
service deliveries, service quality management, internet-based marketing system

and strategy for hotel and tourism applications.

505-614 nsdansuTanssugsRvguAMIiBAMEsTY (Innovative Wellness Business
Management for Sustainability)...... 3 (3-0-6)
gifvgunmszdulan  uinnssufidedu  uwaswgdnssuduslamidlel  nsudeduma
N1SAAIN  SITUYVIRVBITINIANUAVAIN  dNIMIRGeNTRImaInLarlonta  denugede
safadtefuiy Auduazuinislmilugsiafioguam wnAnUssdiuswaly Reaty
mMsiRLYeIesdnses udiTuiuAsndondsauaysisnAvialugiatiiegunin
Global wellness business; sustainable innovation and new normal consumer
behavior; market competition; nature of wellness business; market environment;
aging society; anti aging business and opportunity; novel product and service in

wellness business; contemporary issue of ESG in wellness business.

505-615 ﬂaqwél,l,asn'ﬁﬁ’ﬁuu'm’liviaﬂLﬁmafi'l\‘iél'\‘iﬁu (Strategies and Development

of Sustainable Tourism) ......ccccceeueueuenee 3 (3-0-6)

A15INURUNAYNS UaE NTEUIUNNIYLTiEdTidnafididusredsuindenuassyuy
fmdiner auduiusssninsdnvioaioafuniseysndninenssssuvfnay
dauandoudug nisawunameniles ndnnsviendiensdadsdu nszuiunisadng
mméﬁaﬂuﬁﬁﬁwiamﬁm

Process of management of strategy of tourism that have sustainable impacts to
the environments and the ecosystem. The relationship of tourism to economic,
socio-cultural and physical environments. Development tourism destination and

the concept of sustainable tourism.

505-616 AUHUIN1TIANITIININITUINITUALIINAGUAIN (Seminar in Hospitality and
Wellness Management ) ......ccocoeveevenenene. 3 (2-2-5)
mMlaTgiuareAUMeisIfuanunsaitarUssiiuiiiaulalunisdanisgsfianis
TWusnisuaznisguagua1nesdsin nsuszgndlduuifnuaznguinisnainiie
wAdeynuarUTunagnsn1sALiugsNINITUaFUNNEIATIY NSHNLENIAILAALTTY
AATIZY LLazaﬁ‘Ui’lﬂLﬁmﬁuqiﬁf\]mi@l,l,afj%mwaaﬁiw ANNLINADUNINNITAAR
wagnagvinIsaatn Ten1sienginsdifnuanuszaunisaivesiusznaunislu
FINANITUTNITUALNTALAFUNINBIATIY
Analysis and discussion of scenarios and interesting issues in hospitality and
wellness business management; application of marketing concept and theory to
solve problems and adjust wellness business strategy; practice in expressing

opinions, analyzing and discussing wellness business, marketing environment
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506-610

506-611

and marketing strategy, including analyzing case studies from experience of

entrepreneurs in hospitality and wellness business.

nseanuuudaanUnenssuasans (Enterprise Architecture) ........ 3 (2-2-5)
mMsafegudssruudmiuesdnsvde Enterprise Architecture Wunsguaunisiivaglss
asfnailalassaineuasUszAvinmuasszuu IT Ingesduszneuviamuavesgsna s
#3579 Enterprise Architecture 11¢1¥BIANTANLNITAINUAULAZNNTIANITNSNYINT T
Thdussvuimmranuasiilssansam wWielvianunsoneuausserudomuas
Wmnevesgsfaldegiamunzan Insangludevsemansiaznisimunlusuiag
Fens¥UUNNT Enterprise Architecture B4ANTANNNTATE LA UHUEDsUlUNET
$udu elisruu IT aunsnsesiunavatuayuianssugshvldoshannzay Snitads
Preanarudaudsserinmsitansruuas s iiugsie nieuaiulseansamly
nslgnswenns IT uazanaildanslaesuvetesinslaluszezsn

Enterprise Architecture as a process enabling organizations to understand
structure and performance of [T systems across all business components.
Enterprise Architecture helps organizations plan and manage IT resources into
an appropriate and efficient system capable of responding to business needs
and goals, especially strategy and future development; Enterprise Architecture
process enables organizations to determine and plan essential policies for IT
systems to support business activities, reduce conflicts between system
development and business operations, increase efficiency in the use of IT

resources and reduce overall costs of organizations in the long run.

nagnsn1silasurtuasAnslugafldia (Digital Transformation Strategy)

aa v Y

WAn winUfUs wasweluladveinsidsuwlamnemana nMswasuwlaimiemana
3

a v

WAL UDNARNDTY  UTennUeen1silasunladnienavia nsasuwlainiem

Y

a
Walassaiwesuivniarenavingsy  mMsysanmsnalulagddviaiiniugsia ns
WasuuUasiiugunsdniunuuasnsdsounmaliiugndn

Concepts, practices, and technologies of digital transformation; digital
transformation; platform trends; types of digital transformation; structural digital
transformation of firms and industries; integration of digital technology into

business; fundamental changes in operating and delivering value to customers.
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506-612

506-613

506-614

o

nsuszgnadayauazdyaussavginenisiasuriuesinslugafdia
(Applied Data and Al for Digital Transformation)..........cceeeee... 3 (2-2-5)

unumes Al lumsiasuidamneiava anusiugiuieatumelulad Al aumane
wazmsUszenaldlumauoRluusuneneg vedesdns wavdeinanuasusssulunis
Tgau Al mmﬁtﬁmﬁ’um’%aqﬁamm ERP, CRM, HCM wazn1suszendldvialaguniuy
Role of Al in digital transformation; basic knowledge of Al technology;
implications and practical applications across various organizational contexts
and ethical concerns in Al implementation; knowledge of various tools:
Enterprise Resource Planning (ERP), Customer Relationship Management (CRM),

Human Capital Management (HCM) and supply chain application

nsdifnenisasuriuedns (Business Transformation Case Study )
Ussiusawatelunsdanisnisideuudamneddva  nsedusenisnsdnudmsu
nMsasuiameiaia msiaminvgnsufoRlunsimun hluld wazussiduna
gusmsAsuudameidva  maemaumTeneAddmndvssedndundnuay
guassalunsthnagvdnisiasuiameddvialuld Tngwfunisieandlassdnglu
M3NUEY 9ams wardilulasan1smsdeuulamddh  msnsaaeuUssiiu
sruaelunmsiAsuudamneiaa sefnsateldldnelulafdrateietundou
auAn3sulunsasuuanaRanastils

Contemporary issues in managing digital transformation; discussion of case study
on digital transformation; development of practical skills in formulating,
implementing and evaluating digital transformation strategies, as well as critical
analysis of key drivers and barriers to implementation of digital transformation
strategy, with emphasis on understanding organizations in planning, managing,
and implementing digital transformation projects; examination of contemporary
issues in digital transformation; how modern organizations utilize cutting-edge

technologies to drive digital transformation initiatives.

UINNSIUAINALaZsZUUTLA (Digital Innovation and Ecosystem ) ......3 (3-0-6)
WUAALEEANUEAYTOILTINITTUAITARDDIANT  ATTUIUNTESNUTANTTY  d sy
NARSTRar USRI  indesdlauazmaianisndeeenuuuluuinnssuddta ans
AATINUALEDNLUUTEULTIATINAAIYA lunagsianavia wu unannedy nsuusduy
wiswgia  nagnsmsthuimnssuAdvialugmsairsadmisgsiie  nsdifnuiesdnsd
Usvauaudniannnuinnssulasseuuiinefava

Concepts and importance of digital innovation to organizations; innovation

process for digital products and services ; design thinking tools and techniques
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506-615

506-616

in digital innovation; analysis and design of digital business ecosystems; digital
business models such as platforms, sharing economy; strategies for bringing
digital innovation to create business value; case studies of organizations that

succeed from innovation and digital ecosystems

nseanuuuaznaungaIlnenssuaAnshana (Digital Enterprise

Architecture Design and Development) ......... 3 (3-0-6)
WNAALAZIRUIZNOUTRIEnUReNITURIANIARNE NITILATIZRLEET1a09NTZUIUNTS
NNGIAIUUUANG ﬂ’]iE]@ﬂLL‘U‘Uﬁm‘{jmEJﬂﬁimsﬁ@%aLLaSﬂWiuuimﬂmii%‘immiﬁumﬁ
msUszendldinalulodfida wu aandaeuiofs vlonwu Sumedidnvesasinds
msfamsteyarunalug weznsinneitoyadugiruiuasaonselnvesuazms
Uimsaudssdnuidta nisthandnenssu
psAnsAITalUUTRLarMTUIMIMSIUAsuLUAIRANS

Concepts and elements of digital enterprise architecture ; digital business
process analysis and simulation; information architecture design and information
system integration; application of digital technologies such as cloud computing,
blockchain, internet of things;, big data management and advanced data
analysis; cyber security and digital risk management; digital enterprise

architecture implementation and organizational change management

AULRBULMANNITINIRAANALFULUUTIAALM (Digital Business Acumen

and New Business Model) ......... 3 (3-0-6)
fluguuaresdUsenouressiafaa MylieTeigramngsy ALUITY UaTNERANTTY
AUslaARdviagULuugsNandviaku v Wy Beeudlsy uwanvesy ATViaAauUUA
nseenkuUANALarUsTaUNTAlaNAEARdTa  nagnsaieseld wamls uaznns
aaalngInaddia  n1suTmsiansuuRnisuasislgaunuaivia 51
waluladuazdoyamnativayunisdndulanisgsio msdansmavdsunandanagns
gosnanavia

Fundamental knowledge and elements of digital business; industry analysis,
competitors, and digital consumer behavior; new digital business models such
as e-commerce, digital content platforms; designing customer value and
experiences in the digital age; strategies for generating income, profits, and
creating value for digital businesses; digital operations and supply chain
management; using technology and data to support business decisions;

managing strategic transformation towards a digital business.
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507-610

507-611

507-612

anududusznaunisaiegsislmidlsuinnssuienudsdy ... 3 (3-0-6)
(Entrepreneurship and New Venture Innovation Creation for Sustainability)
Faumsvesemdufussnounssedulan  fugiuanud dwe  uasiiruafives
fUsznouns  enuAnaisassruasuinnssuisndulunsiasuanudalndugsia
Tmifiasayargsiameuinnssunazeulsfaiiomudadu amnuvhmelunsGudu
gsnvluimeudnnssukasniswusdmdadaiivd - wnfan1susnis  nisAunulenia
megsnabmd  MsiawyNeIvesrUsEnauNMskasUsEaunsalnsalunsinungsnia
Tl nsUszdiulenmasuuinnssuvessznouns  enudululdvesmdnsiueiuas
AR NTIANIIUYY LLNuqsﬁﬂTﬂiﬂﬂﬁam%wé’wLﬁammgﬂgu

Evolution of global entrepreneurship; fundamentals of knowledge, skills and
attitudes of entrepreneur; creativity and innovation needed to transform ideas
into new ventures that create value and wealth; challenges of starting new
ventures and introducing new products; service ideas; discovery of new business
opportunities; development of entrepreneurial perspectives and hands-on
experience in developing new ventures; evaluation of entrepreneurial
innovation opportunity; product and market feasibility; fund raising ;start-up

business project plan for sustainability.

N15Usenaunisg LLa:ﬂaqwﬁ‘ufﬁmisuﬁjﬁﬂ (Entrepreneurship and Business
Innovation Stratagy) ......... 3 (3-0-6)
puvenaziuvslunmsduusgnaunisuaznisesuaiiennufnasneassa
@mﬁﬂwmwmﬁﬂizﬂaumi Jyvnvesgsiavuianalauazvuingead n1sualvnlenia
NNEIAT MTIAVUHUTINR auAnfineliAauanssy  wavnszuaunislunisid
winnssugmauiifuasmsliidemded nagnsuinnssugsin mmtnseenuuugsia
Alanuesi uazUszlovisodeny

Meaning and development path in becoming entrepreneurs, development of
creativity and attribute of entrepreneurs; problems of SME business, searching
for business opportunities; business plan ; thinking process of innovation and
applications for commercial purposes; business innovation strategy; design of

business with shared value and benefit to society.

WINNIIUFINAAINAaN15MEN (Digital Startup Innovation ) ........ 3 (3-0-6)

nged] wumnslunisiduguszneunisgsnafdviaanisen nsiauauAnaseassd
LazAMNYLYRIUTENBUMT St eilyvvesgsfandiaanisndn n1s
uensvnlomanessia Mednvhueugsie nszuaumsauAafineliiAauinnssy uay
nstinnssudn1suURnasnsidiganaing

Theories and guideline of digital startup entrepreneurs; development of

creativity and attributes of entrepreneurs; inclusing analysis of problems of
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digital startup businesses; searching for business opportunities; making business

plan; thinking process of innovation and applications for commercial purposes.

507-613 Usziausauddelunnsinn1snsusenaums wazuinnssy
(Contemporary Special Issues in Entrepreneurship and Innovation) 3 (2-2-5)
Uszhusinadonu  mMsdnnsmsvsznauns wazwinnssy mmifﬁugmmwﬁuaz
wsesilefdudy  dwmfunmmhenudlawagiinsgiuinnssmngiia wagisnislu
nsUsmMsAIUAsuLaweteIrng Tnsaziunseduneuaranuaaslulseiiuues
winnssudilalldnannisdsuwlammemmnnanvatedads  dumalulad  wazns
Wasuuasangaanvngsy NIAANA GNGH WAEANTULUITUIINAUYS
Contemporary issues of entrepreneurship and innovation , basic knowledge of
theories and tools necessary for understanding and analyzing business
innovation and approaches to handling changes within an organization focusing
on discussion and exploration of innovation arising from various factors in
technological advancements, shifts within industries, markets, society, and

competition.

751-226 NITUSHIININININIIN15ANE (Educational Resources Management)3 (3-0-6)
Mo JULUU WAgTEUUNMSUIMImNINgINITmINNIsANe kagn1susnIsunaseuiuas
daandouvnenisfng uinnssuuazmalulagnisuimsninensmianisAne n1s
U%Wiwéjwmﬂiqﬂﬂaﬁlﬁm%’aﬂﬁ’umimumuw%wmﬂiqﬂﬂa NITATINT NITHAIUT NS
th393nw1 waznnsliiuaineu fuununazsudszanadfinseungy msdmiunumas
suUsEaInanBsUsu nMsuImsanugInng M3du Waguazenasantudl Usuiiuiym
swanslunsuIms mﬁwmw%%mﬂi‘vmmiﬁﬂ‘mLLazw%JWmﬂiﬁluﬂﬁLﬁmeﬁaﬂ ERYTIR
sudouuazngraneiiieideaiieufuusauasinmnnisuimminensmsnisdnui
AINARDAMNNINATTANY
Theories, models and systems of educational resources management in basic
and higher education; learning recourse and educational environment
management, innovations and technology for educational resources
management; leader behavior and changing leadership behavior in educational
resources management; especially human resource management; human
resource planning, recruitment, development, maintenance, and retirement;
planning and budsgeting, especially proactive budget planning; management on
filing, finance ,materials ,building and ground,; contemporary issues in
educational resource management, mobilization and other related resources
including laws and regulations for the improvement and development of

educational resource management towards the quality of education.
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751-223 m’;:é’ﬁﬁLLazmﬁﬂmimiwﬁﬂuLqu (Leadership and Change Management)

....3 (3-0-6)

n1sUszandldnguiniegin nsdudurlugaiunisalineg lun1sunisesdnis
Iseinsdinuiniziiivesaniufine anzfiinisasuulasiunsuing
N3ANYI mwmﬁuﬁﬁ’]mﬁmms Auansatunsiududiy aussousiagyinuy
yesfiiamnsathlvlflunisuimsaniufnunliiAnussansnmnszuiunsuims
Jansvesanufne wwiRadeanisivasuulauaznisdanisnisildsuutamnenns
UImsmsanu ielriavuiumiuasuslasluanimnsaiiagunazeunan

An application of leadership theories in difference situations and circumstances
in organizational management, analysis of case studies on educational
institution leadership and administrative; transformational leadership regarding
educational administration; academic leadership, the ability to work as a team,
performance in capacity and skill of leaders in educational administration;
process of educational institutions; concept of change and change management

in educational administration for current and future changing.

751-116 winnssuuazmalulaglun1suinisnisdAnea (Innovation and Technology in
Education Administration) ........ 3 (3-0-6)
uinnssumazmaluladlunisudmsuazmsinnisdeud ndnmsiiertuuinnssuuas
waluladilodaasunisiamiamuAInTUImMs Msdanisanuiiieafunisuims
anufne N1eeNULUU kagnsiRILIWInnssy nstlUly nsuseiliudss@nsnaves
uinnssudensuimsuazmsianisizeud msldindetedidnmsedndlunisdudu ms
WAL WAENITNEUNINAMUNITITING Tasansusmsinnsuaznssnaulalunns
denldinalulagidvianazjUukuunisiseunisaaunazninUseiiiunaludnuaesnge
fivannane LLazaamé’mﬁ’uamiiauzﬁﬁwizmﬁ%awé’ﬂqmﬁ?u6’]

Innovation and technology in education administration and instruction
management. Principle of an innovation and technology for enhancing the
educational  administration and instructional  management  qualities
development, knowledge management on educational institution management
various types of educational administrational innovation design and
development, develop, implement and evaluate the educational
administrational and instructional management innovation effectiveness. Design
Management and Decision Making on using Digital technology to transform
various models of teaching, learning assessment & evaluation in Hybrid mode to

suit the learning objectives of the courses of studies.
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751-252 wdanAYlun15USHIsN15ANE (Special Topics in Educational
Administration ........ 3 (3-0-6)
mi’?Lﬂi’wﬁlf:’e)mmizLLasﬂiym%dmiﬁmimiﬁﬂméﬁumﬂ 9 msﬁﬂ‘w’]mﬁm?}'uﬂ

fiRerdasmsuinsnsine  ielalondliindnulé@nwduaidsadudam
vosmsuImsmsinwilutlastu wasBesiililiinisaeuluseivdu q viedubesi
thaulafdosnsBoudiudy  nsdlfinwwesanufinw Wy msimuindneg ns
WAIUITZUUNITHIEY NISEOU

To analyze the substantial content and problem of educational administration;
the study of relevant fields to make way for the students to research the
problem of current educational administration and other areas that are not
taught in other subjects or some other interesting areas that students
additionally want to study; case study of educational institutions such as

teaching career development; educational instruction system development, etc.

751-258 Aedimamsaneivan1siaunNgedu (Leadership in Education for
Sustainability)........ 3 (3-0-6)
UnuImMresduImstunsdansiinviiieimunguey nsdaasugidygyviesdulndy

A
=

WMaIN19L38UIveEnIuAnYY nslldiusinvesusulun1sinnsine msa%ﬁa
miamamiuauﬂmmu ﬂ’]ﬂ%‘Uiﬂ’ﬁﬂ’ﬁﬁﬂ‘H’]LLﬂ"UN%u b e ﬂ'ﬁ‘\]@ﬂ'ﬁﬁﬂ‘t‘}’n‘wa
WGLJU’]@W‘UWIUGUQJ%U AAING mﬂqmm’mmmﬂwmmmu ﬂ’J’]@J"\]']LUUSUENﬂWiLﬂaEJu
NSLUIUNAUNINITANEILALNITHAILN ﬂ’]iﬁ]ﬂfﬁiﬁﬂ‘tﬂL‘WEJLﬁiuﬁi’mﬂ’)’mmﬂ%@u&‘mﬂ
melulsemanagseninaszma anudunadiedanuasdianasiassd nswmund
E’Tﬂ@umuLLmWizi'}wﬁ‘%maawwmwamLﬁf\migﬁwasﬁagﬁwaa@aaL@%LLazLLuaﬁmmﬂa
nagndnisiansAneitensiaunfidad

Roles of educational administrators in community development; promoting
local wisdom to be academic source of educational institution; participation of
community in educational management; creating academic network in
community; providing educational service in community and educational
management for career developing in community; Analysis of development
crisis, especially crisis in education; imperatives for paradigm shift in education
and development; provision of education for intra and international
understanding, global citizenship, and creative society; sustainable development
in international perspectives and the Philosophy of Sufficiency Economy of H.M.

the King; educational strategies for sustainable development.
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751-264

500-630

500-631

AsIANSARTALBNISUSMISN1SANEY  (Digital Management for Educational
Administration) .......... 3 (3-0-6)

nsiaYneelunTileTgianIunsal NduATIzRLLInIslunsUSITNSAnely
gAY LLu’ﬂﬁumsm?{&muﬂawé’nmaﬂaﬂLLazQﬁﬂ’1mﬁgﬁuﬂwﬁ’uuazamﬂmﬁdqma
AONITUTININISANYY  AsdlAnwIlumsiaTzilarduasgianunsalesUssine
e nswauvneglumsdmuadlevisdiunsing iensiunaluladuas
uinnssuRavialulflumsdaaiumsinnsnwiiiev ludsaudisinann
Development of analytical skill in circumstance; synthesis regarding educational
administration in Digital era; potential of current and future world and region
changing that affect educational administration; case study to analysis and
synthesis in Thailand; develop skill for creating educational policy; apply
technology and digital innovation for supporting educational management

including qualification of society.

4. AUININGITNUS LAZNITAUAINDETY
ANUITINUS (TRESIS) e eeereeeeeeeeeeeeeeeeeeeereeeeeeeeeeeeseaeeeeeeeeeeeans 12(0-0-540)

nsfvuadeniedymitnAnwanladeniside msmumuissunssuiifeides
nsiruaingUszaennsidowasisn1side nsiaueilasinisiay Msdnliunsidy
MTiRTIzALareAUTeNanITIde NM3dsBaranuesduLaznssulenalsnsda
mmz‘uumﬂamiL%ui’lemum’lﬁﬁ'wﬁ'UamyiiﬂmiaauﬂﬁﬂL‘Udﬂmaﬂmgmiumi
AU TINUTIIUFTINNITITUUAZTTEIUTTUUN T

Determining topics or problems of interest for students to do research; literature
review; research objectives and methodology; research proposal; conducting
research; result analysisand discussion; citations and international bibliographic
system;writing full research report; oral examination by thesis examination

committee;ethics and code of conduct of researchers.

A15AUATNDE5E (INdependent StUAY)........eeeeeeeeeeeeeeeeeseessseesens 3(3-0-135)
msfvuahdensetlyvintnAnuaula@nuduaisamisnsviuaussia meaun
sruuaU videlasimsiannaua o sEAUNANEYeaNTURTR nailsuseny
NANIAUAIBETE A NITERUUINIUATTAEAMENITUNITADUNITAUAINDEATE
Determining topics or problems of interest for students to study in depth,
including business plan, system development, or quality development project
to raise the level of performance, writing independent study reportand oral

examination by independent study examination committee.
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500-632 n13aauUUsEN1anu3 (Comprehensive Examination).......u.... Laitduniagin
n1snAdauANaINTavetnAnwlun1TUsEynAANg invelazUssaunisainig
Zouslunsufohnu nsaevlszanaanudoraduiuudedeunieuiniuan viovs
ADIUUALTARENTTUNTRMUA
Examination of students’ abilities to apply knowledge, skills and learning
experiences in work. The Comprehensive examination can be either written or
oral, or both, as prescribed by the committee.

4. 318AZIDYANDANTNITITIUTANNINTFIUAMIATTAUYANAN YT

4.1 1ATFIUANATLAVIANANEN

1) Auaus
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501-611 ms%’amsmamsmmcﬂLmuyitmmi 3 (3-0-6)
Integrated Marketing Communications
501-612 MIIARALAEFILINSEN FIAN LAZTITUIALNA

Marketing for Environmental, Social and

Uiuduluga
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501-613 ﬂ'liéaE‘I’]Sﬂ’ldﬂ’li@ﬁ']@]LLUUHim’m’li 3 (3-0-6)

Integrated Marketing Communications

501-614 NAYNENWMIANA 3 (3-0-6)

Marketing Strategy

501-615 NIIIANIINIIAMIARING 3 (3-0-6)
Digital Marketing Management

501-616  MIIANIANAITUNUT 3 (3-0-6)
Customer Relationship Management

501-617 nagnin1IaMauInIg 3 (3-0-6)
Service Marketing Strategies

500-622 @WNAANWY 6 (0-36-0)

Co-operative Education

Governance (3-0-6)
Sndenia’ sansaidand@nsizlulugail 3 wias
na
501-613 MIIARIARAINABILIAHLTTNS (3-0-6)
Marketing for Multi-generation

501-614 N1IAANAIEHINNUITING 3 (3-0-6)
International Marketing
MIVANMINMIANIAAING

501-615 3 (3-0-6)

Digital Marketing Management

2 NANIFINIIIANIINITEHAITFHIATTUALNTAING
(Financial, Banking and Investment Management) 15
wU2LNA
502-610 ﬂaﬂqﬂﬁﬂ”ldﬂ’]iﬁ%LLﬂ:ﬂ’ﬁ’l’NLLNuﬂ”Iﬁ 3 (3-0-6)
Financial Strategy and Tax Planning
502-611 NITEHLAZNNITUIAITIENINU TN 3 (3-0-6)
International Finance and Banking
502-612 nﬁmﬁu’Luqiﬁmé’mﬁm%’Wﬁ 3 (3-0-6)
Real Estate Investment
502-613  MTIATIEATLNBNINNTIN 3 (3-0-6)
Financial Reporting Analysis
502-614 madugsfatazynd 3 (3-0-6)
Applied Corporate Finance
502-615 wianssulnaNIINTTn3 (3-0-6)
Financial Technologies and Innovations
502-616 N1TUINIINTITUAINTUTIAIVUIANAIINAL
PYUatial 3 (3-0-6)

Financial Management for Medium and Small
Scale Business

502-617 N1IIANIIANNLFES

3 (3-0-6)
Risk Management
502-618 @lm@uﬁuuama’mnu 3 (3-0-6)

Money and Capital Markets
502-619 mﬁLﬂi’]:ﬁmﬂminuuax@mmwﬁ 3 (3-0-6)

Equity and Bond Analysis

502-624 MIUATEAATENTBUNUS 3 (3-0-6)
Derivatives Analysis

502-625 NNTIWUNUMITAING 3 (3-0-6)
Investment Planning

502-627 MIMILABUTENBAD AH WAZNTAN 3 (3-0-6)
Insurance, Tax and Inheritance Planning

502-630 MILIWIITMIIUFIUYAAS 3 (3-0-6)

2) Tuga AFM : msudwistgBuaznsin
(Accounting and Financial Management)
9 wibrgna sznauna
502-610 ﬂ’]iﬁugiﬁ‘ﬂﬂ‘i:ﬂqﬂﬁ uazinaluladniamadu
Applied Corporate Finance and Financial
3 (3-0-6)
3 (3-0-6)

Technology

502-611 MNIIANTIANNLIAS
Wealth Management

502-612 mﬁmi’l:ﬁﬂf_mumdmiﬁ'ty% 3(3-0-6)
Accounting Reporting Analysis

I ndaniad awwmﬁanﬁnm"‘mﬂﬂu@aﬁ 3 vy

na

502-613 NIITULIZNIITUIANITERINYIZINAS (3-0-6)
International Finance and Banking

502-614 NIUYTMITULALNIIANIT 3 (3-0-6)

Financial and Managerial Accounting
502-615 ﬂ’]iﬂ’J‘LlQ&lﬂ’lillu WAZNITTAMIAAELS
Internal Control and Risk Management 3(3-0-6)
502-616 mifiLm’l:ﬁLLazmiﬁ'@n’li@TquuL"B:}ﬂaqmg
3(3-0-6)

Strategic Cost Analysis and Management
502617 Usziduilagiunimienns  3(3-0-6)
Current Issues in Tax
502-618 UszidudagtiumamaluladmIswneanitind

Current Issue in Accounting Information

Technology 3(3-0-6)

Uiduluga
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Personal Wealth Management
500-622 AWAANWY 6 (0-36-0)

Co-operative Education

3.N§NITINIIANINWAREY (Human Capital

Management) 15 WW28NA

503-610 ITUUMIRWNAFINILNITIAMIN UKL
3 (3-0-6)

Information System for Human Capital

Management
503-611 9ARMANTINTUWUE FIFANIFIAUULATARNIN
L3318 3 (3-0-6)
Industrial Relations, Social Welfare and Labor
Unions
503-612 miéamsmamsﬁ'@mi 3 (3-0-6)
Communication in Management
503-613 é}'mmmﬁ@msnuugwﬁ 3 (3-0-6)
Seminar in Human Capital Management
503-614 ma:@ﬁﬂLm:mi'«i’ﬂmimnﬂﬁsmu,ﬂms (3-0-6)
Leadership and Change Management
503-615 N19L9791GATOILALZNITIANITAINND AL

3 (3-0-6)
Negotiation and Conflict Management
500-622 @WNAANEY 6 (0-36-0)

Co-operative Education

3) Tuga HXM n1s9amsnuaned uazdans
15zaun190k (Human Capital and Experience
Management) 9 #igna sznauaa
503-610 m’;:g&fﬁ,’lLm:msé‘@m'ﬁmimﬁﬂuu,ﬂmLﬁiamm
f3fiu 3 (3-0-6)
Leadership and Change Management for Sustainability
503-611 NagNFUATMIIANTNUNRIE 3 (3-0-6)
Strategies and Human Capital Management
503-612 ﬂi:Lﬁm'a&lau‘“ﬂumﬁ'ﬂmmuugﬂﬁua:ms
Jamsdszaunsat 3 (2-2-5)
Contemporary Special Issues in Human
Capital and Experience Management
Az udantas mmimﬁanﬁnuﬁm‘lﬂugaﬁ 3 W2y
i
503-613 MIARAEIINMITAMI 3 (3-0-6)
Communication in Management
503-614 NITLATNADIDILAZNNTIANITAINTALE
Negotiation and Conflict Management3 (3-0-6)
503-615 S:U‘Lla’maumﬂﬁm%"umi?ﬁ'@m'ﬁnuugﬂﬁ
Information System for Human Capital

Management 3 (3-0-6)

Uiuduluga

4.N803¥10139AN1I55N9sEn I sz

(International Business Management)

500-611 N1IAAIAITRINNUIING 3 (3-0-6)
International Marketing

501-615 A1IIANINIIAMARING 3 (3-0-6)
Digital Marketing Management

502-611 NIILTHULAZNITUIANIIZHINUILING 3 (3-0-6)
International Finance and Banking

504-610 Nt Bswintseing 3 (3-0-6)
International Accounting

504-611 ANNTINHENNIATEHINIBNTUU 3 (3-0-6)

ASEAN Economic Community
504-612 miﬁﬂLLa:miammm’iNﬂ‘izmﬂ 3 (3-0-6)
International Trade and Investment
504-613 nywanagInaszwitdseineg 3 (3-0-6)
International Business Laws
504-614 mi'«j”@mﬁ:uu‘[a?mﬁnél,l,a:Lﬂ%@“}hﬂqﬁmu
3 (3-0-6)
Logistics and Supply Chain Management

4) Tuga IBM : mM39an1353n0szninedszing

(International Business Management)

501-614 NIIAAIAITWINLIEING 3 (3-0-6)
International Marketing

502-613 NIITUULASNIITUIAITIZWINL NG 3 (3-0-6)

International Finance and Banking

504-610 N3¢ nMIIN LL&:ﬂg%m&lgiﬁﬁﬁ:WﬁN

tlyeina 3 (3-0-6)

International Trade, Investment and

International Business Laws

A udantas mmsmﬁanﬁnuﬁm‘lufwgaﬁ 3 W2y

na

504-611 mssan1szuulada@nduaziaietnogniu
Logistics and Supply Chain Management
3 (3-0-6)

504-612 nagniuianssu dniupinesznivlzing
Innovation Strategy for International Business
3 (3-0-6)

504-613 nIUTYTIzRINslssing 3 (3-0-6)

Uiuduluga
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504-615 msrpsfaluanduuuanay 3 (3-0-6)
Doing Business in ASEAN Plus Three
500-622 @WNAANWY 6 (0-36-0)

Co-operative Education

International Accounting
504-614 FuNwUITEUAIDLALTE 3 (2-2-5)

Seminar in Asia Experience

5. NRAITINIIIANTITLIIUTA msvimvﬁmuazqsﬁa
U3Snas ( Hotel Tourism and Service Business
Management)
505-610 inaluladaIannadnsunIannInTITInsy
wazmIviaaiies 3 (3-0-6)

Information Technology for Hotel and Tourism

Management
505-611 mi’aﬁ'mm‘immmmuﬁuazqﬂﬂstﬁ 3 (3-0-6)

Facilities Management
505-612 m‘iﬁ’ﬂﬂ’]imiﬂi:‘gu ANTTIANIT UWAZNIT
viaainn 3 (3-0-6)

MICE and Tourism Management

505-613 N13INIUNUBLAZNITN @ BIN1T
viaignagnedain

Planning and Development of Sustainable
Tourism

505-614 mﬁ?ﬁ'@m’liqmnﬂw A1susnsln
aqmm%mmmwiamﬁm LLazqsﬁ%ﬁmn (3-0-6)

Service Quality Management in Tourism and
Service Industry
505-615 ﬂas_qmﬁ’mma’mﬁ’m%"i_m'lﬂidu.wnﬁﬁauﬁm

WRETINIUINT 3 (3-0-6)
Marketing Strategy for Hotel, Tourism  and
Service Business

505-616 ﬂaqﬂﬁn'}‘iﬁ'@mﬂ‘idLl,mm‘iviadl,ﬁm
3 (3-0-6)
Hotel,

WRETINIUINT
Strategy for Tourism and Service

Business Management

500-622 AWAIANH 6 (0-36-0)

Co-operative Education

5) Tuga HOW : nM39aM3gININIsUINIUAZEITD

§2NN (Hospitality and Wellness Business
Management ) 9 wib1ana dsznaunaa
505-610 MNIIAMIFININITUTNIUALTINAFVAWIZAL
Taniianudafiug (3-0-6)
Global Hospitality and Wellness Management
for Sustainability
505-611 1naluladmsgunafInsunIInnIsms
TsausuuazmIviasiion s (3-0-6)
Information Technology for Hotel and Tourism
Management
505-612 mﬁﬂmimsﬂiz*’qu ANTIANT UAZNIT
vieafizn 3 (2-2-5)
MICE and Tourism Management
Sy udanias mmsmﬁanﬁnuﬁm‘lﬂugaﬁ 3 oY
na
505-613 ﬂaﬂqﬂﬁmmm@ﬁ’m%’umﬂﬁLLsumiviaaLﬁm
u8egsNauIMIT 3 (3-0-6)
Marketing Strategy for Hotel, Tourism and
Service Business
505-614 miﬁ'ﬂmiui’mnssugiﬁﬁ]§mn1wﬁamwﬂ“§§u
Innovation Wellness Business Management for
Sustainability3(3-0-6)
505-615 ﬂaqwﬂm:msw”wmmiviadLﬁmamatﬁaﬁu
Strategies and Development of Sustainable
Tourism 3 (3-0-6)
505-616 FUUUINIIIANITININIUINIUALTIND
JUNW 3 (2-2-5)
Seminar in Hospitality and Wellness

Management

Uinduluga
ﬂ%’u%aﬂq'u LA

UsunnIolng

6NANIBTINIIIANITYAAINNITN (Industrial
Management)
506-610 nsanmanadnlylduaznisusnnslasinig
3 (3-0-6)
Project Feasibility Study and Administration

506-611 miﬁ'&ﬂmiqmmwuuuaaﬁi’m 3 (3-0-6)
Total Quality Management
506-612 ﬂaqﬂfﬂ’li@"’nﬁumu 3 (3-0-6)

Operations Strategy

gnLaN
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506-613 ﬂ']i’s'ldLLN%SZUUH’]?N@@]Q@]&’]%H?SN 3 (3-0-6)
Manufacturing System Planning
500-622 @WNAANWY 6 (0-36-0)

Co-operative Education

7.0883IN19I9ANIHIND n3Ras13AIN A (Digital
Communication Management)
507-610 n3Ian1IgINagalna 3 (3-0-6)

Modern Business Management
507-611 szuuavuayumIaaaulauazinselumaeTm
3 (3-0-6)

Decision Support Systems and Negotiation

68389

Skills
507-613 MsWaIBINAaA e wna luladarsauine
wazn1IRENT 3 (3-0-6)
Development of Information and
Communication Technology Products

507-615 inaluladasawneauazmsdeansiialannis
Witk 3 (3-0-6)

Information and Communication Technology for
Global Competition

500-622 GWAANWT 6 (0-36-0)

Co-operative Education

aa o

6) luga DIT: nwssﬂﬁslmhumﬁni‘luqﬂmm (Digital

Transformation) 9 #i28na Ysznaunaa

506-610 N3BANLULEINTAINIINEIANT 3 (2-2-5)
Enterprise Architecture

506-611 ﬂaﬂqmgmnﬂﬁmshuaaﬁnﬂuuqﬂﬁ%ﬁas (3-0-6)
Digital Transformation Strategy

506-612 mItszynddayauasygysfugitons
Lﬂﬁwmuaaﬁﬂﬂuqﬂﬁ%ﬁa 3 (2-2-5)

Applied Data and Al for Digital Transformation

I udanias awwmﬁanﬁnm"‘mﬂﬂu@aﬁ 3 vy

i

506-613 nIdiAnEINIUADURIREIANT 3 (2-2-5)
Business Transformation Case Study

506-614 WIANTINAINAUAZIZUVAG 3 (3-0-6)
Digital Innovation & Ecosystem

506-615 NMIDONULULAZNAIMENTAINTIN 29An3

#31a
Digital Enterprise Architecture Design and
Development 3 (2-2-5)
506-616 mmLﬁﬂuLmaumqﬁqﬁﬁaa%ﬁaLm:gﬂu‘uugﬁﬁa
Tna 3 (3-0-6)

Digital Business Acumen and New Business

Model

Uiuduluga
A A P a
wavuranguIm

Usunnizlng

s. njadzni1sdanisinaluladuazwianssa

(Technology and Innovation Management)

508-610 myliaTzETayalng 3 (3-0-6)
Big Data Analytics

508-611 szuumIEWmARanisanaula 3 (3-0-6)

Information System for Decision Making

508-612 mi?ﬁ’ﬂmiﬂ’nmftmzaaﬁmnm\imiﬁﬂuf
3 (3-0-6)
Knowledge = Management  and Learning

Organization
508-613 msaamilassmsnaluladssaume 3 (3-0-
6)

Management of Information Technology Project

508-614 Tnynusedng 3 (3-06)

gnLAN
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Artificial Intelligence

508-615 NNIIANIITINIFITAULNA 3 (3-0-6)
Information Business Management
n1sdaniTalnvsuaidaaansszuulaiuas

3 (3-0-6)

508-616

Cyber Security Management
500-622 @WNAANWY 6 (0-36-0)

Co-operative Education

9. N4AIBIN13TN n1311211 (General Management)
509-610
mM3sznaums uaswianisugng 3 (3-0-6)
Entrepreneurship and Business Innovation
500-641 &WAANB 6 (0-36-0)
Co-operative Education
- FIRTURNANEIUHY 1 LULFTINNT FINNTRLRBNANEN
mnﬂzﬁu?mf: %%aﬂ@:&l’i‘ﬁ’]a‘uﬁ] Twfiswuniefa 5w
mawlitesnin 6 wiisfia
- FRTUVUNANBILEY 2 LULIT TN awsaLRendnmn
mnnéjui’mi{ %%aﬂﬁj&lfj"ﬂ’]g%ﬂ Wi muniefia 2w
mawlitesnin o wihofa

7) Tu@a INE : M359AN1TWIANTIH uaxé’ﬂsznaumi

(Innovation and Entrepreneurship Management)

507-610

507-611

507-612

mmLﬂu;&”ﬂixnaumiaé”wgiﬁﬂmjﬁaﬂ
wianssudaenudsfin - 3 (3-0-6)
Entrepreneurship and New Venture
Innovation Creation for Sustainability
nIdsznauniy LLa:ﬂaq%fufﬂﬂii&lgiﬁ%
Entrepreneurship and Business Innovation
Stratagy 3 (3-0-6)
ui’mnﬁmjﬁ%ﬁﬁﬁ'ﬁamﬁﬂﬁw 3 (3-0-6)

Digital Startup Innovation

Sy ndanids 3 uwasia awsatdanfdnenizln

ANIAITH 3 Bena

507-613  Uszidndananalunssanisms

U32NoUMT LazWIANTIY 3 (2-2-5)
Contemporary Special Issues in

Entrepreneurship and Innovation

Uinduluga

10 NANIBINITIANIIFINVAINA (Digital Business
Management)
510-610 @INagAISNAW 3 (3-0-6)

Digital Startup

510-611 mﬁmi’]:ﬁ“ﬁagammﬂlwq 3 (3-0-6)
Big Data Analytics
510-612 miﬁi"@mimmu”ﬂmﬂaa@ﬁwaa"ﬁaga 3 (3-0-
6)
Data Security Management
510-613 nM3yIan1INsulsaEnwgsia 3 (3-0-6)
Transformative Business Management
510-614 suwmaniareeld 3 (3-0-6)
Fail Forward

510-615 NNIIANIAINAMNTLHUITAT 1 3 (3-0-6)
Digital Management for Executive 1

510-616 NNIIANIAINAANTLHUITAT 2 3 (3-0-6)

- AATIUIUNFUUNE

gnLAN
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Digital Management for Executive 2
500-622 gniadn® 6 (0-36-0)

Co-operative Education

11 NFAIZINIUINIDIANINM AN (Educational

Institution Administration)

511-610 WANMIUAZNOBHNITUIAIINIANIN
3(3-0-6)

Principles and Theories of Educational Administration

511-611  WlHLNBUAZATINIUKBNIINNTANEN

3 (3-0-6)

Educational Policy and Planning

ma:;‘TﬁﬂmamiﬁnmLﬁamsw”wmﬁﬂ"dﬁu

3 (3-0-6)

513-612

Educational Leadership for Sustainability
wianTrusazinaluladlunsusnismsdns
3 (3-0-6)

511-613

Innovation and Technology in Education
Administration
511-614 m511?%1ﬁ"]j’lmmazmiwy@uu’mﬁ’ﬂgm
3 (3-0-6)
Academic Administration and Curriculum
Development
511-615 ﬂ’liu?mﬁﬁ'@mimmtﬁlmLﬁlaqmmwmiﬁnm
3 (3-0-6)
Risk Management for Educational Quality
M3dsznaumImMImsfnm Entrepreneurship
3 (3-0-6)
500-622 a#AadAN®1 6 (0-36-0)

511-616

in Education

Co-operative Education

8) Tuga EDU : n139mn1smswanIniemsansn
(Educational Resource Management)

751-226 MIUSMIININENATNUNATANB 3 (3-0-6)
Educational Resource Management
751-223 m’a:;&”‘ﬂ’lLm:miﬁ'@m’ﬁn’mﬂﬁUuLLﬂads (3-0-6)
Leadership and Change Management
wiansuuazinaluladlunmsuSmsmsdnm

3 (3-0-6)

751-116

Innovation and Technology in Educational Administration
I udanias awwmﬁanﬁnm"‘mﬂﬂu@aﬁ 3 Yivkog
i
751-252 madaRiaslumIuSmsmdns 3 (3-0-6)

Special Topics In Educational Administration
751-258 nn:;jﬁwmamsﬁﬂmLﬁamiw‘”@umﬁi]"aﬁu

3 (3-0-6)

Leadership in Education for Sustainability
751-264 mssanIsRaRALNaNITLSWINIIAN®N3 (3-0-6)

Digital Management for Educational Administration

Uiuduluga

12 NgaA N3 BUINT (Managerial Accounting)
512-610  1aziaulaun9tinIniaiu 3(3-0-6)
Current Issues in Financial Accounting
512-611  UsziduwifaaiunadnTuinng 3(3-0-6)
Current Issues in Managerial Accounting
512-612 MIILATIERTBIIUNNNMIUYT
3(3-0-6)
Accounting Reporting Analysis
512-613 ﬂinﬁuﬁagﬁumqmﬁmns 3(3-0-6)

Current Issues in Tax

FUNFNATY N
ATNTIANIINTLIN
MITWIANIUAZNT
8IN UaT NG
sy TuInig
u Tuga AFM :
MILTMIIUYBua:
N1319% (Accounting
and Financial

Management)
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512614 mallenziuaznIsansdunudinagnt
3(3-0-6)
Strategic Cost Analysis and Management
500-622 ®WAANW 6 (0-36-0)

Co-operative Education

13 nag'ueammifﬁ'mﬁaﬁ'ﬁumqsﬁa (Coaching for
Business Development)

513-610 waNMIUAILAT  3(3-0-6)

Coaching Principles

513-611 vnwemslemdasdu 3 (3-0-6)

Basic Coaching Skills 1

513-612 m3dszifininasgiuanuaiunsamsles

3(3-0-6)
International Coaching Competencies Assessment
513-613 ¥inwen3ldTTug 3 (3-0-6)

Advanced Coaching Skills 2
513-614 miw‘”mmNamumagiﬁaﬁwmﬂﬁﬁm
3 (3-0-6)
Coaching for Business Improvement
513-615 nﬁn’mmuﬁ%dgiﬁﬁ]ﬂwﬂﬁf’n 3 (3-0-6)
Building Coaching Business
513616 YinwznIlATULULNGN 3 (3-0-6)
Group/ Team Coaching Skills
513-617 noujuazluiaanislas
3 (3-0-6)
Coaching Theories and Models
500-622 EWARANWI 6 (0-36-0)

Co-operative Education

gNLEN

2. miad’i’ﬁ’m’ﬁﬁ’ﬂmiﬁ"ﬂﬂ (General Management)
Tiwn@nsnden3aunsizonlugalaila Wi

FIIRHRIILNA TINNIFHIININ 12 AWI8NA

HAIAITINGIRNHBSUAZNIIARAI1DHIZNIDNITLS
1 [ a
an1sgandwiae

FIATUINANBINATUWUH . (LU N. ) ABI

asnzidan

500-629 ANeNANUT 1 6 (0-0-270)
Thesis

500-630  ANeNANUT 2 6 (0-0-270)
Thesis

FRSLUNAN NS UK 2. dadadnadon

500-631 MIAUAINBEIL 3 (3-0-135)

RUIAINLIBNWS LATNITABAIN DETE

500-630 Anenfinus 12 (0-0-540)
Thesis

500-631 NIIAWAINERT 3 (3-0-135)
Independent Study

o v o A a [ a

AMIURNANBINITIWUEY 2 ABIaInLdan

500-632 waulszaaanwi lifimiasfia

Comprehensive Examination
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The understanding of basic concept of accounting,
accounting process and techniques and the general
format of balance sheet and financial reports for decision

making

dufin uaznisaauqu ﬂquﬁmﬁﬂmiﬁﬂi:qﬂﬂ%ﬁ'ﬂ
lassasvasansanelna wlaunsnsuswisdans minw
ARIEIUIINITIANIIUALNIINIZAILEIUID MITIANT
*n%'wﬂ’msugwﬁﬂqwﬁLﬂiwgma@{ﬁ;ammzﬁuﬁugm
naufwndnsauduilne noujnisnda nosjesdnis
13119 7101 Jadunuda manzanenld uaznguej
LWIBFAFASUNAIA N1ITANINIINNIILATHFNG NANNIT
W8zAIINAAVDIIS-LM n1sWanIulouioiasegfia
wissnwuaziaTsgivszniadszne madyfludagiu
nITUAIMMSILATRABIINARAMITI s NI e
EﬂLLUU\‘]‘Uﬂ’]iLG%I(ﬂUY}&’JVM Lﬁaﬁuauayﬂmmﬂ‘lmm:
muuanfifisitos Iﬂtmq'aLﬁulﬁﬁﬂﬂﬂumﬁmﬂ:ﬂﬂia

mIsaaule

Principles of management: planning, organizing,

leadership and controlling, theory of management as

applied to modern corporate structure; management

policies; departmentalization, centralization and

TS
Independent Study or Capstone Project
500-632 aauﬂs:mammj’ laiflniapia
Comprehensive Examination
o s\ s\
4.1 A28 UNINEABN
= = o s\ =)
AL UINYUAID D UIYIIYIT
Q Q Q Q
auuilsuilys w.@. 2562 uaz auuilsuilse w.e. 2567
"\ (- 9]
N RN H R GEGHREY
NANFAT N.A. 2562 nangasliulss w.a. 2567 ansglu
s
dsuilye
wuam?mm‘%uﬁ%g'm (Foundation Courses)
500-600  LAsHgAAASIHDIG
500-601 UnyBn130nNng % (Basic 500-600 N13UIUIIGINVTBIAK ETHFAIEATTINY | Bnifinlay
Financial Accounting) 3 (3-0-6) u,a:n’liﬁ'mu%ﬂ’liﬁuﬁug’m (Introduction to Business WA
mmL“]Tﬂm'%"aamiﬂ'ty%luﬁagﬂ'u PUIRNTUAZD WA DN Management , Business Economics, and Basic | 500-600
wafianadaneinomisuazgduuuiumaiula #9711 | Financial Accounting)........c..eeeeeeeenes Taifinsnana Usy
Lﬁiaﬁﬂmuayﬂmmy“lumuuaﬂﬁl,ﬁmﬂ’aa Tansauiuld fafup
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decentralization, line and staff functions, and human
resources management ; basic microeconomic theory;
consumer behavior theory; production theory; business
organization theory; price;production factors, income
distribution, as well as macroeconomic theory; organizing
economic activities; principles and ideas of IS-LM;
economic policy formulation; stability and international
economics ; basic concept of accounting, accounting
process and techniques and the general format of
balance sheet and financial reports presented to people

concerned for analysis in decision-making

500-604 msn‘%miqiﬁmﬁmﬁu (Introduction to
Business) ......cccveviiniiennnnne Taisinibrania
WANNIIIANIITING N1IIWUHU NTIANNTBIANT AW
Dugn uaznseugw mwﬁmﬁﬂmﬁﬁﬂi:qﬂmﬂ%ﬁu
lassrassnsanelna ulovnanuswisdans mInw
AUIEANIITAMIUATMINIZTINLEIUID MITANNT
NIWLIN TN
Principles of management: planning, organizing,
leadership and controlling, theory of management as
applied to modern corporate structure, management

policies, departmentalization, centralization and

decentralization, line and staff functions, and human

resources management

WA
500-600

ANINIBIULNY (Core Course)

500-610 N153AN1IIN1IAa1A (Marketing
Management) 3 (3-0-6)
MITANIINIIANIA NTAANAATINA NYBJUANAYNTN
ArauAguLUWINILJUAFnTUNIIIanIInIaaalunn
= o a o ¢
Jduuy wdsnIdsuifsunszuaunaiannmaaiagy
a ' an o A o
Lmumu"Lﬂgmmmﬂmm Fadunau1andasaansg
laun msfsundasmamalulad nlasuudainsay
LwIAa LLazmnﬂﬁwLLﬂaqmiﬁnmmawﬂ@ul%g'luﬁaga
A A a a & o A o
FINMTURUWUUIILUIAR o LWIAAT m"l,ﬂgn@umms
2 o o A o a =2
PYPINIAANA TINTaNTuNanuanuURowudas S99

aguuaaﬂuaa@@i’nmmqﬁnsmﬁu?‘[m

Marketing management, digital marketing include theories
and strategies that cover all formats of marketing
management practices. Also the paradigm shift from

traditional marketing to digital marketing which based on

500-610 N1IANITNITANIA (Marketing Management)
.......................................... 3 (3-0-6)

uwIfa LLa:‘ﬂqwﬁLﬁmﬁ'umiﬁ“fﬂmimmmm ﬁmaumgm
wwndfiddmiunsdanimaaalunnzduuy leun
MITANIHAANUHN NITANTINAT MITANTTBININT
FASMINY LAZMTTANTMIFILETUNTAGA HANINTLED
T FMWLIARBUNWINIAANG NIaaaLTRaNg N3
LLIFIBARTA MITNEUATHNHNTARN LAZNIIAMT
CURREERL LﬁaL%auluaﬁquﬁnisucguﬁﬂﬂ NAYNENY
NMIAANG UATNTFANEN

Concepts and theories about marketing management ,
practices for all forms of marketing management,
including product management. Price management
distribution channel management and promotions.

Marketing environment, target Market, segmentation,

50
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the following factors: technological shift, conceptual shift | positioning and customer relationship management;
and techno-conceptual shift. The three paradigm shift has | connect with consumer behavior ; marketing strategies
led to the evolution of marketing management which is | and case studies.
futuristic and ready for another shift. Also include
customer aspect and customer behavior
500-611 N139@N1311313% (Financial Management) 3 | 500-611 A19ANTITATSEIW I1LIUNIIMTERLAT5 | U5u Fa
(3-0-6) A2U AN (Financial Management, Financial Reporting 7
and Control )......... 3 (3-0-6) @asuny
3189271
WANNIIIANITNN LT ﬂﬁﬁmﬂzﬁ%@ﬂf"fa%}m"ﬂ AANNITIANITNINTLIN ﬂﬂiiLﬂiﬂzﬁLLazl‘ffﬂHaﬁ]’m Lﬁmau
FIWNIIN ﬂqwﬁmﬁﬂmiﬁunuuguﬁw MIAM | 3199183 sau"l,ﬂﬁaﬂquﬁmﬁ@miﬁunu%guﬁw o
L?u“qusl,u@mmu MITLANN Imaa%dﬁunu GBuduna miﬁi”@mﬁunulu@m@nu MITZANNY Immf’mﬁunu 18581
AN UVITUN Y I@zlLﬁuﬁwa“'ﬂmsaﬁ'mmimsﬁmm‘"uga SutTuus LLm@”unmmﬁunﬂ@mﬁuﬁmé‘ﬂmﬁﬂmg
204801 IIUA19 9 uazimaluladaaivlnaidnggnig miduszaugivasan UM dudn g uazinalulad
nstiulugaadol aitlmaidng gmemsIulugaadvlng unfaiugiuues
maiyd noenadydusznimuguasivlng n
Principles  of ~financial - management; analysis and | &2, 905 390603 AmuibhdayamemayFunldlums
utilization - of _financial - reports; theory of cash flow PREITAN ﬂi:mmm:muqmﬂu MINATZRIUNTIS A
management; capital markets management; fundraising; AMUSUYRESE RIS IUMS 0
investment budget structure; dividend; cost of capital with Principles of financial management; analysis and
emphasis on principles of financial management - of utilization of financial reports, including theory of capital
financial institutions and new financial technology in the market management; fundraising: cash flow management;
modern world. investment budget structure; dividend and cost of capital
with emphasis on principles of financial management of
financial institutions and new financial technology in
modern world; basic concept of accounting; accounting
theory and modern control; organization decision making;
use of accounting data in planning, coordination and
control; financial budget analysis and relationships
between financial budgets.
500-612 wqanﬁuaa@i‘miqﬂa% & (Organizational in | 500-612 @215 % Py Y!%Nigﬂ'if LATWNOANTITA Usudeim
Digital Era) 3 (3-0-6) 29AN1T (Leadership, Human Capital & Organizational 5y
(TN 1) 3 W 3 (3-0-6) fafup
Raliik
ﬂqwﬁuazw;]ﬁnssmaaaaﬂrmsw;am@mqwﬁuazﬂﬁﬁ@ﬂu ﬂﬂiﬂﬁnﬂ’l:fﬂ’ﬁ’] gﬁl,l,uuma:;ﬂ"ﬁw uwmwmaagﬁﬂums LRZIINAT
qﬂﬁ%ﬁ'ﬂ Tasawizmsaadula SInHangdnIsueng 9 2a9 Lflupgﬁnmﬂﬂ Auwutasluaddniy 950537004 ;‘Jj"ﬁn (500-612
yﬂmﬂﬂuaaﬁms mawdsuudasutlousznisdniinns LLuaﬁméamum‘{,Mif msa‘i‘ﬂminuuguﬁ: UNUINUNE | 500-617)

2848463 e bt lanazaunsadiunnssanisuacad
& % =2 v a _a ad A
M3aIrmIld Msdnluduiainguaziinasadug

AtolumIsamsuazaaaula

Organizational theories and behavior, both in theory and

%ﬁwﬁmaa;j}”u?mﬂuﬁwumsﬁ'@mwﬁ mﬂiwguﬁ
T30 un13Tan I INTWEIN TN ES N1I9UHY
niwsInIuyEd N1IRTIMILATAAIREN n1IlnauTNULAL
Walw M3sukwawIae nMsdssdiunamsUudnu ms
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practice, in digital era, especially decision making as well
as behavior of employees in organization; changes and
operations of organization for effective understanding,
management and control in organization; psychological
aspects and various experiments which are helpful for

management and decision making.

nagns noejuaznndninvesesdmIninangue ez
Ufodluyaddna laslawizmidadula nufswgfnysy
4 9 vasyaaInTlnesanT Mmaddsuudasuilauaznis

o a

FLAUN1ITVRI8IANT LN E]lﬁ’L"lthﬁ] wazsNI TG UH®NT

o o

[ v v =3 =1 3
FANITUAZFINTTINBIANITI ndIn1sdns luan

a _a

Fainenuazitneassdug Aslumssamsuazaaiula

Leadership theories; leadership styles; role of leaders in
organization; ethics of leaders; concept of human capital;
human capital management: role and responsibility of
managers in human capital management covering ethics,
planning, recruitment, training and development of human
capital; concept and system of evaluation and the
management of pay, benefits and other remunerations;
theory of organizational behavior in theory and practice
in digital era, especially decision making as well as
behaviors of employees in organizations; changes and
operations  of and

organization for understanding

managing organization, focusing on the study of
psychological aspects and various experiments which are

helpful for management and decision making.

500-613 ﬂ'l?iTﬂﬂ’]?L%dﬂaq%gtta:ﬂiﬁgﬂﬁﬂ1a
( Strategic Management and Corporate Governance)
3 (3-0-6)

3§ﬁ1LLNuﬂaqﬂf fruani13ne wloune whrunsuazna

[ a o ' o a 2
qﬂﬁ‘uﬂdgﬁmﬂmmuma 9 anaaannsaniwanuliiduly
ANULNULAZNIIUIZLAUNE imﬁ:ﬁtmﬂmm@‘uaaﬁ@m
a s A v 2 v a_ o '
’JLﬂi’]z‘MLLu?ﬂWGLaaﬂluﬂﬂiLLﬂﬂryﬁﬂLwalﬂ‘qiﬂﬁlﬂﬁidag

o = A o 2 & A 4

wazlszruAINNEIS Naklasdiefsmniniifsundag
! o A 4, o a &
Tdieansunudinns Getrelunsdadula Trans
o & o @ a da o & &2 oA
RANNITNUFINVBINIININLGUANINITNG Iﬂﬂmmmg&l
1w ldawFs0u g The strategic planning setup method,
identify mission, policy, goals and business strategies at
various levels as well as the operation and evaluation
according to organizational plan. These are included the
analysis of causes and alternatives in order to provide the
solution for the business to survive and success. Also
include the concern of change in context for operational
plan which helpful for decision making. Together with the

basic principles of excellence corporate governance in the

organization, those take into account of all stakeholders.

500-613 N13IANIILBINAYN 3§ n1sdmniInag
UM uazussEnAuIaiaanudoin

(Strategic Management, Operation Management and
Corporate Governance for Sustainability). ...3(3-0-6)
maimImaluanig Ausunagng mnuenisie
wlowng whwuane LLa:ﬂaqwfmadgiﬁa‘lmz@i"wi’m6]
anaaawnIdiunuliidullanuunuwaenstssiivee
mﬁLﬂﬂ:ﬁuunmm@lmaaﬁzymLmﬁmi’]zﬁummuﬁan
“lummﬁﬁzymLﬁﬂlﬁgﬁﬁﬁmﬁﬁqag‘jua:ﬂsmummﬁwﬁa
Paftlagdnitefoanmiwdsuudaslyifanouwn
Fuiunsdstslunsaadula MIYIMIMIRANMIIAL
g]Lmﬁﬁ]miﬁmmﬁwﬁdﬁaQﬁdaﬂ@‘f&hmﬁunnmaduu
sauﬁwé’nmsﬁ'amsgsﬁaamaﬂ"a Huluanuiufanay
S04 fandan IAN TITNALIR URSNYBHTIR
Operation management, strategic planning setup method;
identification of mission, policy, goals and business
strategies at various levels as well as operations and
evaluation of organizational plan; analysis of causes and
alternatives in order to provide solutions for business to
survive and succeed,including concern of change in

context for operational plan which is helpful for
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decisionmaking; integration of principles of good
corporate governance taking into account all
stakeholders; sustainability management principles
emphasizing on responsibilities for environment, society,

governance and humanity.

500-622 LAIHFAIEATIANIAIIAIBTAANEINITD
Twn1sudedn (Microeconomics of Competitiveness) 3
(3-0-6)
nanmIvesdaanuzINtTabunisudstuluszaulssina
wazniinia asfUsznauvaInInawguITauslunis
W9 HpaIUTENG AINEIATYVBINITRIIYAAID
ﬂ%'wmmﬁﬁumﬁﬁﬁaﬂuﬁay; mswaWEaTuAReITes
wazulouipvassgunaldsenadasnunissaainda
anusTalunTu T miduﬁ%ﬂﬁqiﬁmmmﬂu IRgIN
‘lugﬂLLum}'N 9 fawmnluminamyszintawmnta
luszpzonn neldszuunisuSuissanisuuuasaiaasle
9ARINNITNEAN Lﬁaﬁﬂﬂ;qumw%f’mﬁﬁ“ﬁ?u

Principles of competitiveness for a nation and region;
determinants of nation competitiveness; importance of
adding value to nation’s endowment; development of
related institutions and public policy in supporting capacity
building of competitiveness, promoting firms and other
organization entities to participate in developing long-run
productivity under cluster management model in different
industries in order to lead to better quality of life.
(smﬁmﬂﬁ%’umms’mﬁaafjwuﬂumamsmn Harvard
MOC Affiliate Network)

500-614 miugmam‘msﬁ'ﬂn'mﬁam'mmm‘mms
S REE) (Managerial Economics for Competitiveness)
3(3-3-6)
mathmasfiersgemaailuyszondldlunisdagulonstu
IZAUIAMAUATNNANA Farwfsmaaareianudesms
209U INALAZANBIAZTBINANG NTINFALAZAUNY N
a1 n’]i@?’mﬁu‘lamdﬁqiﬁﬁ]mﬂ‘l(ﬂ”ﬁiauvlmmdmma’mﬁ
LANAIN mnniam”uﬁam;lj'miua:msgﬂmm NIAARTT
NINENITRAGNS ¢ Lﬁaﬂsﬂmﬂnﬁgagﬂlumwﬁmm:mi
85198113 Tasfiaaudnlalunizuiadeunisdn
LAIBFNINANIA UAZUWININIATIERANLATHIN NN
maagsine nani dvesdannusansolumsudetule
szaudszinauazniinie asdusznauveniawawn
suyrnuglunsuaiiwyeslszing anufmayuaIn e
yja@iw*‘uaaﬂ%’wmnsmmmﬁﬁé’muﬁag NIWAWFDL A
\Aentasuazulousvessgunalwreandasnunisdnaiy
Faausiursalunisusiu msdma’%uiﬁgsﬁaua:
315! Umulugﬂuuu&hd 9 darutruluniswa ul
Usznsawnisuaaluszozeny nneldszuunisusuns
ﬁi"@mmuuﬂé’mmﬂuqmmuﬂﬁmﬁd 9 Lﬁaﬁ’lvlﬂgj
qmmw%%ﬁﬁifu

Application of economic theory in decision making, both
macro and micro, including analyses of consumer
demand and characteristics of markets, production and
business decision under different

cost, price theory,

market  structures; perfect competition; monopoly;

allocation of resources to maximize production and profit,
with the understanding of macroeconomic environments

and simple technique to analyze macroeconomic

situation; principles of competitiveness for a nation and
region; determinants of nation competitiveness;
importance of adding value to nation’s endowment;
development of related institutions and public policy in
supporting  capacity

building of competitiveness,

promoting firms and other organization entities to

participate in developing long-run productivity under
cluster management model in different industries in order

to lead to better quality of life.
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500-618 n1sdani1sinalwladadnauazszuy
d19d w tn @ (Digital Technology and Information
System Management) 3 (3-0-6)

wwafauszngeinissanisimaluladddvisuszszuy
gawing unumzeanaluladdanisaeasidnsiu
swisfAnwfadedaydnisunisaanisinalulad

ﬂi:mumma:Lmumiw‘"@ummﬂiﬂaﬁ na E!“/Iﬁ;ﬂ']digiﬁi]

500-615 n1sdaan1sinalnladfadnauazszuy
d19d W Ltn @ (Digital Technology and Information
System Management)..................... 3 (3-0-6)

uwrfauszngpinissaniinaluladdinaussszuy
g138uing unumaaanaluladdanisaoassdnoain
Tatadaydmiunissanianalulad nszuannisuas
wnwnswawnalulagnagniniigafalasinalulad

Usuizndu
RUIAITN
wni (Core
Course)
uazlsu
daduny

YT UKL

Tasinaluladssawne nsdrelownalulagaesesdns | arsawna n1streloninaluladvesesdns anaaaw | UL
anaaannTalANIIMIIaMIInalulad nsdidnsmIdanmanalulad@dviauazssuusnawina A
The concepts and theories of digital technology | Concepts and theories of digital technology and
management, the role of information system that leads to | information system management; role of technology in
the sustainable creation. Also study the influential factors | sustainable creation; influential factors of technology
toward the technology management, operation and | management; process and plan of technology
technology development plan, and business strategies by | development; business strategies by information
technology and migration of technology. Also study the | technology; technology transfer; case studies of digital
cases of digital technology and information system | technology and information system management.
management.
500-623 NSAALTIDaNUULLATHIANITIN | 500-616 ﬂﬂiﬁ%ﬂinﬁ%LﬁaLﬁquﬁﬂ N13AALBY | USuia
(Design Thinking and Innovation) .................. 3 (3-0-6) aanuuy LLazu%’mnii&l(Leading with Value, Design M
N3AALTI0ONUUULAZWIANTIN NTZUIBNITAALEY | Thinking and Innovation .................. 3 (3-0-6) fadune
DONUUUANFUNEIWAUNTAATTIIRTTA MIAALTIRINT | N13AMIFI08NUUULAZUIANTIN NIzUIUNITAMLT T3
NIEFRIIFUIANTINE I BT UTIUL NITANBIAY | e NUUUANIUNEIWAUNTAARTIETIE miﬁm“‘ﬁdgiﬁ% waz U3
?Taamma:ﬁtymmaanémﬂmmm MITTANANVAALAD NIEF9EIIRRIANTINe 0TIz Uy n1sAnEIAnY | NITIUNL
fummandly maSouussasforinfesiisgmdiua: desnsuazdymivasnguiinuny miszauanudaiite \an 1w
WANIIN  MIeNuAes RIS WauwIn1ens | dunanisusle mst,%fuujua:mﬁaﬁ’uﬁaa%wqmd’lLl,az Amunm
widyn1 devaalvidugdsisy iamgomwﬁ’fleﬂu My | wianssw  mshenudasieaeassd thauwanianis | Han
awduiin nsagmudn waznssianadszlomily | widyn desealwiduzysisw imﬂ%mivﬁﬂﬁ]ﬁﬂu 13
Bewndbad 1o uflanmssanmansndauniatynn Design | insuwidudia naaiegmen uaznsaisnadszlomilly
thinking and innovation management, design thinking L‘%:}W’]fﬁ,"}jﬂﬁs'guﬁamsﬁ‘@miﬂ{wﬁ?mwwﬂ'tgry’l n13
process that combines creativity, business mindset, to aammugsﬁaﬁﬁqmms’m wasiludszlomidadinu
create a systematic innovation. To study needs and | Design thinking and innovation; design thinking process
problems of the target group, brainstorming to find | that combines creativity; business mindset; systematic
solutions and create innovation value. Together with | innovation creation; study of needs and problems of
understanding people, teamwork, create value, and create | target group; brainstorming to find solutions; learning and
benefits in a commercial way. Also include intellectual | doing to create value and innovation; application of
property management. creative thinking to find solutions, understand people,

work in team, create value and create benefits in a

commercial way; intellectual property management;

design of business with shared value and social benefits

500-617 n1s3aszvidayanladygnlszhsguazms | Toilnal

\3uuive9ta30g (Data Analytics and All ML for

Business) ......... 3 (3-0-6)
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(AUML) D332 8l% g w170 aﬁ'ﬂﬁ’ayjaaanmtﬁ"alﬁlﬁﬂ
fodueiidudselomiuszdananuneg mmemsoiuss
nsenlauua ity miﬁummmé’uw‘"uﬁi:mwﬁagaﬁ
Fudauuarmiasuuuitsefisuisnldiuonasnile
awmnaldlasanuwsing Gsnsnuaiaztisliifianiny
dhlafiandouazdvslomflunsaaduwlauaznisnouum
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Basic knowledge of use of data analysis program;
selection process and presentation of data from data
sources; data analysis and Artificial Intelligence/Learning
Components Artificial Intelligence and Machine Learning
(Al and ML) extracting data for useful and meaningful
descriptions; examination of relationships between
complex data and building models to predict future
outcomes with accuracy, leading to deeper understanding

and effective business decisions and planning.

o

700-111 s218u35398N195309 (Business Research
Methodology) .......cccvvmrnienriuniinnnnns 3 (3-0-6)
EEBIEMRERELIRNS R %dsauﬁawqwﬁmﬁﬁ'w%aqmmw
MI3sIBUSu e uazn1sAnsengs lagifisadoeniy
MMT08NULLIIRISE N138aNLULLIATEIHE N13IIUNY
NWiIT MIgNEE MIAUTIUTINTIYS MIATzR
Taya ursmsleaaaiionuiss madounenuise
mwizaauuag’mua:mimaauawﬁgm nslouaauisy
Lﬁamsﬁ'ﬂﬁuslaém{ugsﬁa TudINIAnE13ITA13871989
WazaITNUTIBALaTasiuMisn

Business Research Methodology is about the theory of
qualitative quantitative and documentary research. These
are related to research design, research tools design,
research plan, random sampling technique, data collection
and analysis. Together with the statistical for a research,
research

writing report, assumptions and hypotheses

testing. Using research results for business decision
making as well as study of referencing method and ethics

involved in the research.

o

700-111 s21i8u75798N195309 (Business Research
Methodology)............ 3 (3-0-6)

321HeUIIN9TINMYB)NTIBTIAUNIW NI
FadSuno waznsAnsenaNs MIeaNLLLNKIIY AT
aanuuuLA3asiia MINIUNWINWISE nMIguAIeL1e M3
WuTuTntaya myienzidaya saunamsldaiaie
muiﬁ'ﬂmi@ﬁamﬁgmua:mimaauamﬁg’m AREIGTEN
WAL mﬂﬁ"maam?aﬁ"mﬁamm”@ﬁﬂaﬁm%’ugsﬁﬁ]

TINBINSFANBIITNTAN9890azaTTHUTTMAA LT INY

AT
Business research methodology; theories of
qualitative,quantitative =~ and  documentary  research;

research design; research tools design; research plan;
random sampling technique; data collection and analysis;
statistics for research; hypotheses setting and testing;
writing research report; use of research results for
business decision making as well as study of referencing

methods and research ethics.
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d1adLe
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BNINIBILAWLADN (Core Course)

gnanRAIAITILAKLABN (Core Course)

gNLAN

500-614 Lﬂiugmamﬁﬁamiﬁ'ﬂms
(Managerial ECONOMICS) ......ccccvruernernienssienninnns 3 (3-0-6)
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Application of economic theory, both macro and micro, in W9

decision making as well as analysis of consumer

demands and characteristics of markets; production and

cost; price theory; business decision under different

market structures; perfect competition and monopoly,

allocation of resources to maximize production and profit

with the understanding of macroeconomic environments

and simple technique for analyzing macroeconomic

situation.

500-615 WaNN13IA NS (Principles of UNLAN

Management) . 3(3-0-6) $NINIT

Lmea‘Lumw‘”@ﬁuklLm:mi@hLﬁunwsqsﬁaﬁwamﬁuﬁﬂ wnuLaan

wazusMs Wasuasanusnduuazanadasnszesnaa

LmedﬁQﬁT@mﬁmuﬂ%’Wmﬂi"uaaaaﬁm L% YAAINT

Wunu uazgunaol Lﬁ@lﬁmigfﬁmﬂmmm

Guidelines on decision making and managing business

that produces goods and services to meet market needs

and wants; how managers marshal organization resources

such as personnel, finances, and equipment to achieve

goals.

500-616 nstFiNan159an13 (Managerial | 502-615 msiEn1sRuuaznissans SRS IVl

Accounting) 3 (3-0-6) (Financial and Managerial Accounting) ......... 3 (3-0-6) Tnai 5’@18?}

Amaihdayanematgdunlglunsnaueu dszmuua: | Smuihdeyanenstgdinlslumamuns dszauuss | %899

AILANN® MINATAIUNMITULIZANNFURUTIZAIN | AIVANNE MITATRAIUNITULAZANUFUNUTTZWIN Ay

IWMITU MINATIARNBAGUIZNBLIVUATTIBNUDDY | IUMITU MINATIEARINBAGUTZNBLILLATIBITUVD 03

draudnd nisiiemzduazudaninunuissesduny | daeudyd nsTienziuazudannunanovesduny | N1IEwN3

AWt ddunusuuasdunwil i dunuanagn M | Amagdunununasdunullsin dunuinasgum | TWNTUaE

AenzinaddunumInGa anuduRuiIzRiedunw | TleneinadsdununInae anuduiuienindunu AwiiaAd

dSumuazinls nnsaadulanisldniafandrs 9 n13 | Ysunmuazinls nnsdadulanisldniafandrs 9 a1 | (Financial

ﬁ@ﬁﬂmﬁmﬁumiamu MIIUUTZIN A DN UH LSS m”ﬂﬁuél,alﬁmﬂ”umsamu M3suUTzan i sunnia: | and Wealth

MI0IUAN MITANANIANAUNBUILQRINIW UAZNNT | MIAIVANNITIANANTANRUIIBLUUQAIAIW UazN1T | Manageme

fMruasalow
Use of accounting data in planning, coordination and

control; financial budget analysis and relationships

Mvuasalow
Use of accounting data in planning, coordination and

control; financial budget analysis and relationships

nt) UsLna
31
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between financial budget, balance sheet footnotes | between financial budget, balance sheet footnotes
analysis and auditor’'s reports; analysis and interpretation | analysis and auditor’s reports; analysis and interpretation
of costs; method of total cost accounting and variable | of costs; method of total cost accounting and variable
costing; standard costing; analysis of varied results of | costing; standard costing; analysis of varied results of
production cost; relationships between cost, volume and | production cost; relationships between cost, volume and
profits; decision making under various alternatives; | profits; decision making under various alternatives;
investment decision making; budgeting for planning and | investment decision making; budgeting for planning and
control; measurement of balanced performance and | control;measurement of balanced performance and
determination of transfer price. determination of transfer price.
500-618 n1sdani1sinaluwladfndnauarszuy | 500-618 n1sdanisinalwladadnauazszuy | Usy
d13d w tn @ (Digital Technology and Information | & 19 & % Ln ¢ (Digital Technology and Information finatung
System Management) 3 (3-0-6) System Management)..................... 3 (3-0-6) patlich
wwrfauazngeinissanismaluladdinasuszszuy | uwirfausznguinisianianaluladddinauszszuy fold
g13awing unumaaanaluladdanisadisassesnssdn | s1ssumea unumasanaluladdanisaoassdngsiu | B9
swdsdnsTasodsdndmsunisdaninnalulad | Tasvddydmsunssanianalulad nszuaunisuaz | 37U
nazuaunIazuRun IR@wInalulad nagninepsfia | uwumswawunaluladnagninisgsfialasmalulad | (Core
laswnaluladasawneg msaelawnaluladvssasdns | a1saning a1sanelowinaluladveiasdny aaaaaw | Course)
ARDAIUNTMANBINITIAM TN Iulad The concepts and nImAnEIMIIanInalulada3nauar Iz U TRUNA
theories of digital technology management, the role of | Concepts and theories of digital technology and
information system that leads to the sustainable creation. | information system management; role of technology in
Also study the influential factors toward the technology | sustainable creation; influential factors of technology
management, operation and technology development | management; process and plan of technology
plan, and business strategies by technology and migration | development; business strategies by information
of technology. Also study the cases of digital technology | technology; technology transfer; case studies of digital
and information system management. technology and information system management.
500-619 N13IANIIHINVILNIWUIEINA (International ANLAN

Business Management) ...

Uirguaznanmilumisanisgafaszwinszing
WSHUAEUTTUUNIIANTAIANIVBILSHNT NG M3
AANIITZUUNM TR MINIUABUELNIIAILAY
senIvlssine uIUmtlﬁﬂuqﬂmﬂi gnmwwadadluns
ﬁ’]Lﬁu'n;iﬁi) ‘1.]55Lﬁumifi‘fﬂmi“ffaluﬁ’mﬂﬂmLILLazmi
diunugIiasznilene Lﬁﬂﬁﬂﬂﬂi:qﬂﬂ‘ﬁﬁ'ﬂmi
ANNITINIIENINsEinaacndilszAnSn wPhilosophies
and principles of international business management with
comparison of transnational firm’s organizational systems,
management of operation systems, planning and
transnational control, human resource policy, business
environment as well as study various issues relating to
efficient management of policy and operations of
international business. Process of international business

negotiations, protocol, success factors and tactics.
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500-620 N139ANIILAVAANAUALAITANRUNT
(Logistics and Operations Management) ...........ccccvvueene
3(3-0-6)

3PMIIAMINTZLIBANTA 9 TumSUURIFATWNITNENT
2095309 LTU 10D UTIN% UAS qﬂnirﬁmmﬁmm:mi
dufininudngg Waanuudufuduazuinduiag las
NINTWITINTINTZUIRATHINAUNINUINT AUAUAE
vimsluudaztuaouagefuszansnnuazdszinsus
Wanawineslumsinnsiuazaaiula uradeshs
anuannsaluniswdsauluiBinisnfauasUuianns
moldaninuiasaniiuandas Lda%’]’j“ﬂ’]ﬂiau@]@u
nszuaumskazniiflumasanmnanfauaz fidnas
ananInANABIRHIER IRl A iR
NAKNAA NIMAUARIALIY mﬁ‘ﬂmiqmmw ITUUNIT
Jan1sanlaiadnd uaznissanindanaluladues
NAAA MR LAZNTZLIUINTAS G]ﬁ%q%ﬁ’]%ﬂii&lﬂ’]iwaﬂﬁuﬁ”l
LAZN1IUINTT The analysis and design of production
systems in decision making context, principles of
organization of various resources for production and
conversion into goods and services, the delivery of
productive resources, goods and services in various
stages with efficiency and effectiveness, to enhance the
ability to analyze and make decisions, strengthening
competitiveness in different environments, planning and
management of production, productive sequencing, quality
management, logistic and

management technology

management of product and process.

gNLEN

2. NYNITINIAAA

501-610 N159ANITTAINIINITAAIAnAzladaand

( Distribution Channels and Logistics Management)

Fasn19n1saanalufianisinaauazsmiioFudiuas
U3n13 TrULASedNeN1INTEANsAuA ez US TR
UseAnTHaLazUTzANTAIN LIRANITIANITLaTaANS
MILIMIPNAT TTULRIFWNA NITIANIFUAIAIANY
naqwﬁmsmumd 8T NMIARALLLRALTZAUTH Wi0
mIaanauuuaiazng laslinsdldnun Marketing channel
for merchandise and services, effective and efficient
distribution network for goods and services, concept for
information

logistic management, customers servicing,

systems, management of inventory and direct sale

strategy, Multi-level Marketing or Network Marketing,

501-610N159ANITHDINIINITAAIA LAJAANE WAL
1A3821891N% (Distribution Channels and Logistics
and Supply Chain Management)................ 3 (3-0-6)
FRINIINITARIALUAINITANFALATINRUNY
FUAAZUINNT T2UUATBUIOMINTZALFUALATUIT
Aa P A a a o a a_ ¢
ARz ANTHALAzUTEENTNIW LwIfanITaanIlasaand
msu'%m'i@nﬁ”w FEUURITAWNA NITIANITRUAIAIARS
NAYNTNIIVILATINIANAUULRALTTAUTURTANITAMA
=1 v U =1 a a a 6
wuuinSadny lagldnsdidnen nswauiszuuladzénd
waziasatnsgUmwWesiuauunagninIgItvesfians
1agNINTAININTINAN 9 NIRUAVDIBIANTTLT AT
FOR1T NTIANITAUAIAIARD NNTIANIIARIAWBAT N7
PUFILAENAIVILIINU NIITATIERNANTENUV DI

a_ a_eda, a a a
itﬂﬂiﬁ'ﬂﬁ@]ﬂa“ﬂﬂ(ﬂﬂﬂiza“ﬂﬁﬂ’]w’ﬂaﬂﬂﬂﬂqi

Ususna
1w
501-610
daduny
YT UK
RIeE ekl
501-610
504-614
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using case studies. Marketing channels for goods and services; effective and
efficient distribution network for goods and services;
concept of logistic management; customer servicing;
information systems; inventory management; direct sale
strategy; multi-level marketing or network marketing; case
studies; development of logistics system and supply chain
to support strategy of business organizations, taking into
consideration overall activities such as communication,
inventory management, warehouse management,
transportation and plant location; analysis of impacts of
logistics and supply chain on business efficiency.
501-613 ﬂ’]iéaﬂ’]iﬂ’mﬂ’]i@l ALV UUI®INIT | 501-611 n’liéaa’lswwn'ﬁ@laﬂmmuyimﬁn’li Usuia
(Integrated Marketing Communications) ... (3-0-6) (Integrated Marketing Communications) ....(3-0-6) 317
é’ﬂwm:miéamimdmmm@ﬁﬁm@ NITMILNBNT U“flmﬂﬁﬁ’lﬁ'maamsﬁamsmammmw ﬁ'ﬂﬂmxmiﬁami
?}amﬂﬂUl‘ﬁ’m%‘mﬁaﬁiamimmﬁma’mﬁﬁﬂﬁ'ﬁy léun M3 ﬂﬂdﬂﬂi@]aﬂ@ﬁﬁ’]ﬂwiy mMynsununsdesslasldiadaiie
lawmi ANTEILRTNNITYIY NITARIANIIATI AT éamsmdmwm@ laun mslawan mIsaasunsane
sz auWns M3lEwinwINe MITAANTIVRAY MT | ANTAAANIATI MIUTTTFURBE MIEWENNUIE AT
Wusdawwed nsibunwlddjud nmsaiuguuaznis | dafanssafiay uazniadusdeuised niviunwlyl
ﬂi:Lﬁummﬂ“ﬁﬁia@i’mq U UUNUINTRER1ININIARA ﬂﬁﬂ'ﬁ nIAIuAY LLa:msﬂS:LﬁuNamﬂ‘ﬁﬁa@ha6] n13
lensddnwn Key principles strategies and tactics of L’ﬁﬂuLLNumiéaa’liﬂ’mﬂ’lwm@] naﬂqﬂﬁn’]iéamiﬁ’m
Integrated Marketing Communications (IMC), emphasing NRAA AN UATNIHANS
on on-going, interactive cross-functional process of brand | The role of integrated marketing communications (IMC);
communication planning, execution and evaluation, and | communication planning using key marketing
exploring the various methods of communications, | communication tools including advertising, sales
including advertising, sales promotions, direct marketing, | promotions, direct marketing, public relations, interactive
public relations, interactive and interpersonal contact, | and interpersonal contact, special events, sponsorship;
Examine the synergistic effect across communication | plan implementation, control and evaluation of use of
approaches and the perspectives of all relevant | media; communication planning; case studies.
stakeholders in such a way that brand value is maximized
501-612 msmmmﬁlaéunﬂé’fau F9AN was55INIA | TN

U 1 a (Marketing for Environmental, Social and
Governance...... 3 (3-0-6)

NANNITLWIAALAZAINNEIAYTAINIIANIAATUUUIAA
fIuadoN §9AN UATTITNNALIS n3diugINaIvey
assnsswhAdfinnumuumaansasaiefanaday
FIAY UATTITHNALIRIIETIETIA N13ARIANTAIN
Sufiaraudafiwindoy nAasmalReFinIadan nsle
NINLINIFIINT R0 L9 R U= AN AW ms‘}’nmua:ﬁvuﬁ
amwLn@é’awﬁ"lﬁ%’uNaﬂswumnmw‘iuﬁuﬁqsﬁa
mMIasaffausuinTausasiau MIQUANITNEINT
yﬂﬂaluaaﬁmamammﬁw gnwwadanlunsinaen

E:(“llﬂ”l‘wﬂ’]EILLRZEE“UI]”IWI’:]@‘IIadlﬁlﬂﬂ’]ﬂ{luadﬁrﬂi naa
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a I3 ' ' aa o o
uSmsnuluasdnsadnallssls NIARIANANITAINUYUA
a aa 3 o v a o
naIN1ING ﬂ’]i@LLNNaﬂixIﬂ“ﬁuﬂladﬁdNa’JuvLﬂﬁ’JuLﬁf;lﬂll
uSunadradusssu nsdidnsuaznisienziuualiy
P2INIANIANORILIAR N FIAN LAZTITUNALIR
Principles, concepts and importance of marketing based
on environmental, social and governance concept;
creative business operations of leading organizations
environmental, social

according to and governance

concept; marketing with environmental responsibility;

environmental products; efficient use of natural resources;
preserving and restoring environment affected by
business operations; marketing with social responsibility;
taking care of human resources in organization equally;
and mental health of

working environment; physical

personnel in organization; transparent organization

management; marketing with corporate governance;
taking care of interests of company’s stakeholders fairly;
case studies and analysis of trends in marketing for

environmental, social, and governance.

501-613 NITARIARAINKRANYIILKDLITY (Marketing
for Multi-generation) ...... 3 (3-0-6)

RANNIT UWWIA LLa:m’mﬁ%’]ﬂ”ﬁg’uadﬂ’lwm@néuLﬁ]LuaLi
T% XY, Z, Silver uazAlpha LLu’Jﬁ(ﬂLLa:‘ﬂf}Hﬁﬂ’]‘i@m’m
Lﬁmﬁ'unﬁimﬁ]mumif% X .Y, Z , Silver uazAlpha
nsastaaanauscfelodoaiiie n1sdasned
FNINLIARBNNIINITARNA LaNIRNWNITANIARIZNT
Waswulss m3Tiamzinisugstuluaaia uwaliues
MIANA FIBULINNMTAANS aanaldnang nMsiinua
FIUAUINAANTUH WIANTINAUNRAN UM FIULszRUNNS
NIA[A ﬂﬂqﬂﬁﬂ'mmmmm LAZAANITUNIINITAATG
Lmiz’ﬁagaﬁaﬁnmadpjﬁim

Principles, concepts and importance of marketing for X,
Y, Z, Silver and Alpha generations; marketing concepts
and theories related to X, Y, Z, Silver and Alpha
generations; digital marketing and social media; analysis
of market environments; market opportunities and
changes; analysis of market competition; market trends;
market share; target market; product positioning; product
innovation; marketing mix;

marketing strategy and

activities and consumer insight.

F7 1wl

501-611 n1sAaIAIzHI9lszIng (International
Marketing) 3 (3-0-6)

LWIANNAANITIANITA ﬂ’]ﬂl%ﬁqiﬁﬁ]i:ﬂ’j”ldﬂiuﬂﬂ Walw

501-614 n1sAa avzHINgdszing (International
Marketing) ......cccccvvemriunnnenrinnnns 3 (3-0-6)

LL%’Jﬁ(ﬂﬂWiﬁ’ﬂﬂ’]iﬂﬂﬂﬂi%giﬁ%itﬁjﬂdﬂi:Lﬂﬂ W el

Ususha
A1

15y
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Usuilye

muﬁnmummm:ﬁﬂ%uﬂﬂaqﬂﬁﬁaaﬂﬂﬁaaﬁ'u
FNNUIARONDVBINAATZHINIUTING Lf':am%’]maumju
mﬁmﬂ:ﬁmmLmn@hwamm@ FATWLIARDUNIIAH
mMitdlas nHnIe Lﬁiwgﬁﬂ NMIEBNTTWINT IRIWDTTH
wazwnAnTInguilnaludadszing nManunuLazNIIg
aaﬁmﬂﬁamsﬁnﬁmmmamumiﬁ”muﬂﬂaqﬂﬁmu
UILRUNIINITARIAFINITUA19U 524N @ Concepts of
marketing management in international businesses for
planning and determining relevant strategies consistent
with international market environments. Subject content
covers the analyses of market differentiation, political,
legal, economic, financial and cultural environments and
consumer behaviors in the foreign countries. Organization
planning for operations, and also the determination of

marketing mix strategy for foreign markets.

mmsmwummm:ﬁmu@ﬂaqwﬁ('ﬁ'aa@ﬂai”am"u
FAWULIARANVBIAANATEWINILUTEING NFILATIERANY
UANENVBINRIA FNTWKIARONNIIAIUNIILTBY NYNUTY
WIBIND NITEIUNITTUIATT TRUTITUUATNOANTTY
Huslnaludsdszna MIIUHBLAZNNTTA 898N TR e
mw‘hLﬁmmmamﬁmmiﬁmumaqwﬁﬁnuﬂsmuma
MIAANAFIRTUANUIZING LAZNIIIANITTNIRIUTIIN

international

Concepts of marketing management in

businesses for planning and determining relevant

strategies consistent  with international market
environments; analysis of market differentiation, political,
legal, economic, financial and banking environments;
culture and consumer behavior in foreign countries;
planningand organizing for operations, determination of
marketing mix strategy for foreign markets and cross

cultural management.

dadLne

8371

501-615 N15IANIINITAAIAAING (Digital Marketing
Management).........c.eue. 3 (3-0-6)
wwafavasmandisddidnnseiing naunwnagns
wdlndaiannsefing ialuladarsgAfsrtasrzuusnm
R IEE LT PR EITETE R EIK I PR VIR 78 1o
a & a 6 v a fa & a
didnniafing madszgndliwdiodaidnniefindluguu
G199 AT lABUILALAITHILFTUAITAAINTINNINNT
Urzmduwuiiivled nagnfuazfadoninluganudusa
a 6 a R ' o

nsesvnsatdansnludssinauazdniUssing n3vin
Iﬂsaﬂﬂﬂﬁ'aammﬁ’mmtﬁﬁﬁaﬁﬂmaﬁﬂﬁ Electronic
commerce concept, electronic

planning commerce

strategy, various technology concerning the  security

system and payment system, legal framework for

electronic commerce, the application of electronic

commerce in various business activities, advertizing and
market website

promotion, including Web design,

advertising, strategy and factors leading to success.

501-615 N1FIANITNIIAAIAAIN S (Digital Marketing
Management).........cceeuee. 3 (3-0-6)
wwafavaInIndTdaiannIadng MINIURUNagNs
WErsannIefng naluladensgfiisatesszuninm
CRRFIELEE DI EREATRE SR ETSI F R P Rt o8 if
Bilinniefind nsdszyndldwndid8idnnsefindlu
Jtuuuedsg milusanuaznIdusiumae MATINTINNT
Uszmauwusiiuloe naqwﬂmzﬂmﬁ“ﬂﬁﬁﬂﬂgfﬂawéwL%ﬁl
mAenernsddansludszinauazaslszima n13vin
Imamsw’ﬁiaamuﬁmwwﬂﬁﬁﬁtﬁnmaﬁnﬁ

Electronic commerce electronic

concept; planning

commerce strategy; various technologies concerning
security system and payment system; legal framework for
electronic commerce; application of electronic commerce
in various business activities; advertising and market
promotion including website advertising; strategies and
factors leading to success; domestic and foreign case

studies; electronic commerce investment project.

15y
dadLny

Salipkil

501-614 naqﬂﬁ‘ﬂ'\amsmmﬂ (Marketing

Strategy) .....ccoverrerrnirrr 3 (3-0-6)

naqwﬁmamsmmﬂﬁﬂuaaam‘ﬂigﬁﬁaLm:mﬁﬂiﬁ"l,aj%i’ma
s Tassjaiudninavesfuslnandnadanisdodudilu
ARNALAZRIBLIAFaNNINITARIanTIN A Aan1sanFula
HEUNEIUNAENTEIRUTEANNINITaaNa laun nagnt
HAaATIe nagn$IIA1 nagniteInenIIadnig na
[ a 6 2 [ 6
gnEn13v18din nagNiNTETLUTUE LATNAYNTNIT

FORIINNINIAAARIBNA qwﬁ‘msmtﬁu NNIAAA ANNI

gnLaN
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NITUIRNNINNNTARG A9 LL@iﬂ’]S’]’NLLN%Q%ﬁGﬂWiﬂ?UQN

miﬁnnaqﬂﬁmuﬂsxaumammmﬂmlﬁ

501-616 N1359AN13aNANAANS (Customer
Relations Management) ..............coeuueennnn 3(3-0-6)

Afignuuazue aummmsﬁ'@msgnﬁné’uﬁuﬁ naq"nﬂu
mynmgnaduLazaignalng UnuIMuazniNves
HUTWIT W9 mﬂIuIaﬁLLaxﬁTayjaﬂhamiﬁﬁ@iams
JamIgndrdunus imefianisdansgnanaunus i1zl
mMIgFaNuaNNTa lunsua st ukazauwswalaliny
E:ITIJ 51n @ Process of customer relationship management
Strategy for keeping existing customers, attracting new
customers Role and duties of executives, personal,
technology and information in the management
relationship so as to enhance competitiveness and

customers satisfaction

gNLEN

501-617 naqw§nwsmmmu‘%ms (Service Marketing
Strategy) ....cccevriiiiiiiii 3 (3-0-6)

AN MzaNIzIaIaaLazNgAnTinsaiguIlnadmiy
FuA1UINIT dauﬂizaumamwaquqsﬁau?ms
ﬂ‘i:uuumi'ﬁ'ﬂﬂﬁﬂaqwﬁwnmmmwﬁmaumﬁumi
Mauns MauaulUUfa nsauguuazntszifiueg
miL"TJ'ﬂuLLNumimm@ﬁm%’ugsﬁﬁm?mi

Unique characteristics of service market and customer
behavior of services; marketing mix of service business;
process of marketing strategy management including
planning, plan implementation, control and evaluation;

writing marketing plan for service business.

gnLEN

502-610 naEp’lﬁ‘ﬂ'wn’lﬂ?muazn’li’nmm%
M (Financial Strategy and Tax Planning).... 3 (3-0-6)
RANMAMITIANT NITIIIUHY msm‘ug&lmdm‘ilﬁu“ﬂaa
USEnnslusr L IzETEN WANMNINHUEU MIRINY
LLﬂ:ﬂ”l‘ﬁLﬂ‘i’]:ﬁﬂ’J’]&ngm NANTZNULBINTIALATIET
mamsduiazulouns M3noduduxs ununaesnis
IuﬂﬂsaﬂaLLNunaq'ﬂﬁmdmiﬁumadﬁﬁ]mi anslaTiai
°1ladmﬁL‘ﬁaﬁmimngﬂLL‘LI].I“JJadaﬂﬁﬂ’]iuaxmﬁamﬂu
niwdauea 9 fmanzan lEnsddnsdsznaumansou
N1IRa Principle of financial management, and financial
control of a company, both long term and short term.
Principles of loan, investment and risk analysis.
Implication of financial structuring and dividend payment
policy. The roles and importance of taxes on strategic

financial planning of a company. The study of tax to

gnLAN
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determine the company structure and investment in the

appropriate assets. Using case studies.

502-614 n3lugshadszynd (Applied
Corporate Finance) ........cccccvvevneeriennnns 3 (3-0-6)
msdnmlasiasne mﬁmmjﬁm:Lﬂ%iadﬁamamiﬁuﬁ
ffyresmMadugsie wasnsdidnuiAsaiunisiiesesd
JUNIT msu'%msﬁunu%yuﬁm mié’@ﬁﬂwnu
sw:ma@hmuamu ﬂ’li?Lﬂi’lZ%ﬁﬂidﬁ%’l\‘]’ﬂadﬁm’!% n3
fwuanlgunafoanududuus msUsziinyadnians
mﬁmunmﬁiaa{wmmLﬁﬂI@Iﬁﬁanws MINLTIN
flams MIvSmInNEBITaIRans ununsasmalu
ﬂaﬂqﬂ‘ﬁ:ﬂ’]dﬂ’liﬁwﬂadﬁﬁm’]i lasszravasmi Lﬁa
ﬁmsmﬂgmmumaaaaﬁﬂi Lm:mmmﬂuﬂ{wﬁﬁu@ha G]“?'i
wianzaw lasfinnaseunisdszgndltludosl fudms
N19N1313% (Financial Lab) To study the structure of
financial knowledge and instruments in corporate finance.
Case studies about financial statement analysis, working
capital management, Decision making for long term
investment, funding structure analysis, dividend payment
policy and company valuation. Capital mobilization
concept to create corporate growth, merger and
acquisition, corporate risk management, roles and
importance of tax in corporate strategies. Implication of
tax structure in determining corporate structure and
capital investment in assets consistent with corporate
business. Testing of the theory and concept in Financial

Laboratory

502-610 n13REwaINeUszand uazinaluladnienis
o (Applied Corporate Finance and Financial
3 (3-0-6)

lasssisasdanuiiaziaiasdaniimaiuidragyves

Technology)

mM3iugsne waznIdiAnBuAgIRUMITaMzAIUM IS
nIuImaiununyuion nsdadulasenuizozoniedie
JURING mﬁmﬁzﬂﬂna%wmﬁu"qu NIAIRRA
wlowefganuduuns matzifinyadnians myszaw
nmﬁaai”wmwmﬁﬂmlﬁﬁﬂms NTAILTINAINIT N3
u?mim'}mgmmadﬁﬁ]mi UY]‘IJ’W]“IJENJT]@I%H@QY]'EY]’N
MI3duwpedfians lassainsvasns Lﬁa'ﬁmstmgmmu
Y9 904ANT Lm:mmmus[uﬂfwﬁﬁu@ha ﬂﬁL%mm&l lapd
nmaseun1sdizgnaltluiesd jidnimianiniu
(Financial Lab) AMwsinvaswianssnlng inaluladnig
MISULATHAAA U L UTZUUN TS0

Structure of financial knowledge and instruments in
corporate finance; case studies of financial statement
analysis; working capital management; decision making
on long term investment; funding structure analysis;
dividend payment policy and company valuation; capital
mobilization concept to create corporate growth; merger
and acquisition; corporate risk management; roles and
importance of tax in corporate strategies; implication of
tax structure in determining corporate structure and
capital investment in assets consistent with corporate
business; testing of theory and concept in Financial
Laboratory; overview of financial innovation, technology

and product in financial system.

USuRE
27

A a

Fa37
feuie
3187391
HATTINIH
502-614 NU

502-615

502-611 N13IANITAINNNIAI(Wealth Management)

& o < & & a & A
wwaaWasun1TIanITAINLIndlunasa Wi laninue A
PINBIMIINTIUNEaTIIFE LA AAAINFIUENIINITH
mﬁmﬁzﬁwaﬂammuua:mmtﬁmc%m%’ummmuiu
#Wuuazaia138u9lu (Portfolio Management), no#fn13
VIR ai‘mmiamu (Investment Portfolio) N13N32318
nMaaanuluFunindniansiunais 9usznn tWeaa
anuFsIINMIAskul sy s aInannIwg uazaing

v A y a &
nanauwnuwlmiduluarnfionanuiy 11 n133a1EA
WOANTINERINYU, N1TIAFTIFUNTHE (Asset Allocation),
MFAeTzANAnadia (Technical Analysis) 1uds A3

AANTANNNIAIVBININTT NIIRSRNT W NITTWUANBNT

Fa laasl
naudTng
A0N7
NMIFUMT
TUIANIURL
ANANIR
(Financial
and Wealth
Management

)

NANGATUIMITINAUMUNIN NangATUTUUTE W.A.2567

146




NANGAs W.A. 2562

nangaslsulse w.d. 2567

aveln

na
Usuilye
ammmzmifﬁ'ﬂmsvﬁ'wﬁﬁuluaaﬁﬂiﬁqiﬁwa:qﬂﬂa n13
’imsw:ﬁmmﬁadmﬂumsmﬁnmmq rznusinunas
WHBAITINE e mmfﬁugmﬁmmﬁﬁuw n13
ﬂadﬁ'uﬂ'sm?immuqﬂﬂa ﬂﬂiﬁﬂﬁu‘laﬁmmsguaqﬂlmw
nssanInindauuazduaoulunszuaunisniua
NWNITH
Wealth management platform in whole portfolio; financial
adviser to review and monitor financial position; Portfolio
theory and stock and financial instrument valuation
models; Principle of investmet by fundamental and
technical analysis, the analysis of investor's behavior,
asset allocation, and investment planning and portfolio
management, private wealth management; capital
accumulation; investment and property management;
retirement needs analysis; social security and retirement
plans; income tax fundamentals; protection against
personal risks; healthcare decision-making; property
management and steps in financial planning process.
512-612 N13ATIEHNLIWNIMTTYT 3 (3-0-6) | 502-612 M3ANATIEHLIUNSMUYT USusa
Accounting Reporting Analysis (Accounting Reporting Analysis) ... 3 (3-0-6) 3
"ﬁmmm‘imméﬂﬂ“ﬁyLLazmmma’mmmmJaNleiL'Su f'nywmmimmﬁm“muLLa:mwammﬂvxmﬂ"uaaaumﬂ'ﬁu LLMTJNHQ:N
mwﬁadmsﬂua:];ﬂfﬁ’lUmumdmiﬁm’lm’mmdmiﬁu ﬂ’J’]&Jﬁadﬂ’]i’ﬂadPﬂ“ﬁﬁ’]Elx‘l’luﬂ’ldﬂ’ﬁﬁui’lEld’lu“(l’]\‘]ﬂ’liﬁu A
fiaeasarnaungnanouaz e IR LM TIATIERTI BN finasdariaungnunouazIatIALNTIATIZR IS
MMM IEunawnTauumAan oI lslaavinms nanTiudnnsavuwIfan1suinisitlslasvinns
AezdmaiyimalaneinmaduuesmIneinsst | 1e3dinelnin e ziniemsuiaznmswensoh
TIENWNEMTEIBTLIBUAZNNIATIZR NN YU NIINTIEIR T BUAZANTIATIERN N TLIB
ﬁ’mﬁ"umt'smmmwn:mir‘i'm”ug}Lmﬁﬁ]miﬁﬁmw ﬁwui“umiaUa’lumwwzmiﬁ’]ﬁug}Lmﬁﬁm’]iﬁﬁmw
WFefauITeNumMImMItn  WaEMIRAWITILUNS | %i08a289m8nunIInIste kaznMIRawI LN
maduluifaguiu muduluTagiiu
Evolution, importance, and diversity of financial | Evolution, importance, and diversity of financial
statements; the needs of financial reporting users; | statements; the needs of financial reporting users;
financial reporting according to laws and regulations; | financial reporting according to laws and regulations;
financial reporting analysis for conceptual frameworks; | financial reporting analysis for conceptual frameworks;
profit management through accounting analysis; financial | profit management through accounting analysis; financial
analysis and financial reporting forecasting; financial | analysis and financial reporting forecasting; financial
reporting and analysis for specific business units; good | reporting and analysis for specific business units; good
corporate governance; reliability of financial reporting; | corporate governance; reliability of financial reporting;
development of current financial reporting development of current financial reporting.
502-611 NISHBUAZAITSUIANTIER IS SEINE 502-613 N1TLNWBUALNITSWIAITIENIVIYIEING | UTUIWR
(International Finance and Banking) ..... 3 (3-0-6) (International Finance and Banking)............. 3 (3-0-6) 31
WANMIAAYVeITININIIRIzRINLEINA STUUMIdn | wanmsdAgasnIiamMIiuszninegzine szuumIiu fatuny
Raliik

pwindsina @antein aaed3rsiaduen

d9tvzne Wanluaasuananmasznindssing uSuis

senddseng Qan13diszlin aa1aUiaTialiua

dvdszine Wanludasavaniaszninsdszimna Usws
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aveln

na
Usuilye
AMUABINIINIIN AYaE R R TIRAzaTEANS | AnuEsIn1anaiu syandniiuanuszanasing
o ﬂ’J’mLsm’%’mgﬂi’]LLaﬂLﬂﬁﬂuﬂi:mﬂqiﬂii&J Fuas auissnnsanuanidfoudszan TINIIN
mMIf anuEssnsanuaniUasudssnndiinau M3 anuEssndanuandisudssandniunenu
AnuEssnnsuUaa lwiunadn myszauiuan anuEIInmTuUasanlusunindu nsszaniinenn
amanitszninsdszine MITZANIUNUINARG aananiIzninedszing n1sszaw WHN®INNAIIA
wanniwdazwindszna nszaamulasasily wanniwdizwinalszing nszaunulasasslu
dnsdszina masanulungumannindaznisdzna su dadszine nasanulungunannindsznitodszine sy
miammwiwﬂixmﬂﬂ’liu’%miﬁu‘qu%guﬁnuiijw mmmmwdwﬂi:mﬂmsu‘%mnﬁiunw;guﬁﬂmzmw
1J321ne Key concepts in international financial business Uszine
management. International Monetary System, balance of Key concepts of international financial business;
payments, foreign exchange market. International parity international monetary system; balance of payments,
conditions, financial risk management, currency futures foreign exchange market; international parity conditions;
and options, exchange rate risk in trade settlement and financial risk management; currency futures and options;
business operations, translation risk in financial exchange rate risk in trade settlement and business
statements. Funding from international debt markets, and operations; translation risk in financial statements; funding
from international equity market, foreign direct investment, | from international debt markets and from international
international portfolio investment, international capital equity market; foreign direct investment; international
budgeting, and international working capital management. portfolio  investment;international  capital  budgeting;
international working capital management.
500-616 msﬁ'ty%l,ﬁamsé'ﬂms (Managerial | 502-614 N1SUYPANIIHWBUAZNITIANTT 3 (3-0-6) HETer ksl
Accounting) ... 3(3-0-6) (Financial and Managerial Accounting) Usingu uaz
’i'ﬁ'msﬁﬂ“ﬂ’aHamamsﬁ%ﬁml‘ﬁ’lumnwLLNu Urzanuaz fj%ﬂ’]iﬁ’ﬁ]’a%laﬂ’mﬂ’]iﬂ%y%&l’]l‘ﬂuﬂ’]ﬂ’mLLN% UrzrIulay i;lmﬂ
AILANING MITATEZRIUMTIBURZAUFUW BT IZRI4 AIVANIB MINATZRILMTIBUAZANNTUN B IZA I ::j;;:“

JUNITH ﬂ’lﬁmi’lzﬁ%mum@qlﬂi:namuuazi’lm’mmm
Haoudyd ndansiuazudannunuigvedunu
At Edun L dw WLl L dUNIINAII% N3
AaTeENaddunUMINEe AnuFuRUTTzRIId U
dsurmuazils nsaafulanteldniaiends 9 nns
ﬁ'ﬂﬁuimﬁmﬁ'um‘mmu R TT R T AL TP RRTIT IS
nInILAY ﬂ’li’r@Namiﬁ’uﬁumuuuugaﬂmw LazN13
funanailan

To study the use of accounting data in planning,
coordination and control, financial budget analysis, the
relationships between financial budget, balance sheet
footnotes analysis and auditor’s reports, the analysis and
interpretation of costs, method of total cost accounting
and variable costing, standard costing, analysis of the
varied results of production cost, the relationship between
cost, volume and profits, decision making under various
alternatives, investment decision making, budgeting for
planning and control. Measurement of balanced

performance and determination of transfer price.

IUMTIU MINATARNBAGUTNOLIUUATIBIUDEY
Hroudn mylienziuszulanunansasduns
MUY TAUNUINLALAUNIL T AUNIIIAIZINNT
AATEAHAGNAUNUNIHED ANUFNRUTIZRI AU
dSunamasils maadulameldniaifends 9 ms
m“@ﬁuimﬁmﬁ'ummmu MUYz N I AE
MIAUAUMTIANAMIEUARIUULLARINN UAENS
Mvuasalon
Use of accounting data in planning, coordination and
budget
budget,

control; financial analysis and relationships

between financial balance sheet footnotes
analysis and auditor’s reports; analysis and interpretation
of costs; method of total cost accounting and variable
costing; standard costing; analysis of varied results of
production cost; relationships between cost, volume and
profits; decision making under various alternatives;
investment decision making; budgeting for planning and
control;measurement of balanced performance and

determination of transfer price.
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512-616 msmuqumﬂ% LLR&ﬂﬂiﬁﬂﬂ’]iﬂ’J’]NléﬂO
Internal Control and Risk Management 3 (3-0-6)
ﬂqwﬁmmlﬁlmua:’iﬂﬂﬂ ﬁﬁ]ﬂyf_lﬂ’J’WLémLLa:%ﬂi]@l WY
mwmﬁmuaﬁnqm MIUTELdin WWIAANITLINIT NIY
s:uumuqumﬂluﬁﬁﬂi:ﬁﬂ%m umsdnsiiadiisiu
AudEs Mt dunsssadaunnuiies (@9 navas
oy hiuinaudathnang) faaudransdszaunsls
NIWHININIATHIND Lﬁaa@ﬁﬂmmmzmqua’uaa
mqmsrﬁﬁvla\iﬁaﬂiﬁnm wasziAwlomauisnnudnsa
WhwaingvesmssamInnadssfierilwuilai ana
liwnawldrmsrmemdssuwliandmensaes
‘giﬁﬁ] Risk and crisis theories, risk and crisis factors, risk
and crisis cycles; assessment; management concepts;
establishing effective internal control . To identify, assess
and prioritize risks (i.e. the effect of uncertainty on
objectives), to be followed by coordinated economic
application of resources to minimize, monitor and control
the probability and/or impact of unfortunate events or to
maximize the realization of opportunities. The objective of
risk management is to assure that uncertainty does not

deflect the endeavour from the business goal.

502-615 msmuqumﬂ‘l% u,a:msﬁ'mmim'mﬁm
(Internal Control and Risk Management) 3 (3-0-6)
ﬂqwﬁmﬂmﬁlmua:’inqm ﬁaﬁ'mmwm?imua:’inqw 13
ﬂ's’ml,é?ml,l,a:'?nqm MIdsetdn WwIAaNITLINIT 1139
i:uumuqumﬂluﬁﬁﬂizﬁﬂ%wa Wumsdnwiiadiwisiu
auED Madszdnuazsadiauanudss (009 naves
anyhinisaudaiwung) daaudanslseaun s
NIWLININILATEINA Lﬁ:aaaﬁ@m’ml,l,a:mquamaa
m@;mszﬁﬁvlsjﬁaﬂﬁmm waziinlonmaursnudnsa
Whnanspeinssansnnuisafierliuilein e
Liwinenlurldnmsiomdsauwldandmansvas
giﬁi} Risk and crisis theories, risk and crisis factors, risk
and crisis cycles; assessment; management concepts;
establishing effective internal control . To identify, assess
and prioritize risks (i.e. the effect of uncertainty on
objectives), to be followed by coordinated economic
application of resources to minimize, monitor and control
the probability and/or impact of unfortunate events or to
maximize the realization of opportunities. The objective of
risk management is to assure that uncertainty does not

deflect the endeavour from the business goal.

USuTRE
A1 ez

bEe

512-614 mﬁLﬂi’\:‘vfua:msﬁhmsﬁ%‘qm%anaqﬂ§
Strategic Cost Analysis and Management 3 (3-0-6)
LL%’Jﬁ@@T‘l«Wgu‘L%ﬁﬂWWLL?ﬂﬁﬂuqiﬁ%ﬁ&Tﬂlﬂﬂ nILINT
dunudenagnt dunuidmang dunugiufianssu dunu
ATANIW AU FUNUANNITTIORRAA AN M3
Rsondunuaungejtainne madanamsujian
mif@mmmm}aﬂmw Cost concepts in modern business
environments; strategic cost management; target costs;
activity-based costs; quality costs; just in time costs;
product life cycle costs; cost consideration with theory of
constraints; performance evaluation; balanced scorecard

evaluation

502-616 mﬁLﬂ?’lzvfuaxn'ﬁﬁ'ﬂn'm?fuvgm%anaq‘nﬁ‘
(Strategic Cost Analysis and Management) 3 (3-0-6)

LLmﬁm‘TunuluamwLn@ﬁauqiﬁﬁ]aﬁ'ﬂ‘lmj N1IUINII
dunuidanagnt dunudmang dunugmiensae dunu
ATANIN AUNWABIIAT AUNUAWNIITIANTAA A 113
Wsandunuaangejdadnne nmsianansUjuann
mi’s”@mauumlaﬂﬂ’lw Cost concepts in modern business
environments; strategic cost management; target costs;
activity-based costs; quality costs; just in time costs;
product life cycle costs; cost consideration with theory of
constraints; performance evaluation; balanced scorecard

evaluation

Ususha
AT ez

nguds

512-613 ﬂizLﬁuﬂaqﬁuﬂwmin'lﬁmnss (3-0-6)
Current Issues in Taxation
ﬂs:Lﬁuﬂaﬁgﬁumamsmﬁmﬂﬂaa;‘il"u’%mimw,ﬁmﬁ'u
mBans nmsdirseulouisuaznisnaunuludiuns
onsielisaandasiunsiafveesiing minifens
Aeanumsaagulalunssifineuansg minussndes
wiamumMIaTmauninduaziua wlovnafiatudu
Tuws Uszlomlifvatnsduuazaiadnisdne g Tywima
miensiigatumsdwianduldiiadond mddule

502-617 ﬂixtﬁuﬂaqﬁ'unwnﬂsn'\ﬁa'\ns
(Current Issues in Taxation) ..... 3 (3-0-6)
ﬂs::Lﬁuﬂagﬂ’umamsmﬁmnsmaq;ju’%msmmﬁ'mﬁu
AMBans MmydmnuanlouisuazniTdukwludwnE
onsielWaeansasiunssaLivsassying nsmdains
Aenumssaaulalumisfinnuens g msasieEngden
Wiamnsa e aunInSuazuan wlonaifisanudu
Tuwa UselomliRaainsduuazaiadnisansg Tymnine
mensiigarumiswisinldinediund masuld

Ususha
AT e

nguaT
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ng
Usuilye
uwnzayd I ETan uwnzaydy I BT
Current issues in Tax for executives’ roles about taxation; Current issues in Tax for executives’ roles about
policy setting and planning of taxation for congruence with | taxation; policy setting and planning of taxation for
governments’ collection; taxation of operational decisions, congruence with governments’ collection; taxation of
such as subsidiary companies and branches, asset and operational decisions, such as subsidiary companies and
product valuation, dividend policy, other benefits, and branches, asset and product valuation, dividend policy,
compensations; taxation problems of calculating net other benefits, and compensations; taxation problems of
income; taxable income and doubled tax agreements calculating net income; taxable income and doubled tax
agreements

512-615 dsziaudegiumanaluladarsawmanis | 502618 dsuduiegiuniamaluladasannants | Ususia
i [a]] % Current Issue in Accounting Information i [a]] 3 (Current Issue in Accounting Information 1 uae
Technology 3(3-0-6) Technology ) ....... 3(3-0-6) nguIT
Uszndudaatiumanaluladasawnanmaind Usziaudagdunianaluladarsauinanisyd
mmvimmm:mméﬁﬂ“ﬁymadmﬂiﬂaﬁmiaumﬂmiﬂ'zy% m’m%&nﬂuﬂ:ﬂm&lﬁm‘“ﬁymadmﬂIuIaﬁmmuMﬂmiﬁ'mﬁ
mslfiasasdamaluladmsaunamaiyfudazlszian | mslfialssdamaluladassmmamaiyfudaslsznn
lﬁmmmuﬁ'ugsﬁa u.a:m“'umﬁaugsﬁa MIANIToYA ﬂlﬁmmmuﬁ'ugiﬁa Lm:m"’mﬂﬁaugiﬁa M3IAN1ITaYs
mylienzitayauszmaiiauateyamatyd lasnsld | myTienzddayauazmaiisuetoyaniasyd laomsld
"ﬁ'aaﬂaazmmmmw Lﬁiamm‘”ﬂﬁuﬁlamaﬁqiﬁ% Definition "ﬁagaamdmmmu Lﬁﬂmm‘"ﬂﬁulﬁmnqiﬁa Definition
and importance of accounting information technology; and importance of accounting information technology;
types of technology; tools of each type of accounting types of technology; tools of each type of accounting
information technology; use of technology tools to suit information technology; use of technology tools to suit
business; use of appropriate accounting technology to business; use of appropriate accounting technology to
drive business; data management; data analysis and drive business; data management; data analysis and
presentation of accounting information; analysis of data as | presentation of accounting information; analysis of data
decision support for business. as decision support for business.
502-612 nsaamulugsnoadonsansng gnlan

(Real Estate Investment)

AFmisanimaduuaznsasmulursfisedimIuning
ﬂmmmemﬂ'uﬁtﬁmﬂ”mﬁ'ugsﬁaﬁ MINATALATING
ﬂ’]ﬁﬁﬁ;“]Jﬁi&%ﬂ’]x‘]ﬂ’]iﬁuuﬁiﬂidﬂ’ﬁ uI&l‘Ll’m‘uaﬁjmaLLaz
s:uumﬁﬁﬁm%a MIIATIZRHANBLUNUULAZ
wuydnaasmsaadula Principles of financial management
and investment in real estate business. Markets and
relevant institutions in real estate business. Project
feasibility study and project financial support, related
government policies and tax systems. Return analysis and

decision-making model.

502-613 N13ILATILHINLITUNIINNTHB (Financial
Reporting Analysis) ........cccuueuiennnes 3 (3-0-6)

a & a o a & a
WHIAANUIIWNLINLMTUATITAIUNTIN IFRS wae
asgwmMItyding WaguIaLdUIadaEaINaNT

ilsdaunszdadpivinlvinlsdevudiuaaas n

UNLAN Uay
Ususiuny
FTUNY
Finance,

Finance
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JATNEARUMANRRE MITlenzRaunIwdszazand 3 Report and
Ty dduld mylemzdinilaumenedu sy Control
Lm:%f:ﬁuuamma Swiwiauaznatszlasiuas
wﬁmmgmmuﬁu mﬁLﬂﬁ:ﬁlﬁiuamusxmwﬁanﬁ 3
70931 M3 OFEAMILARIWINNTIA NTLlTin
TENUNNMTEH NTHANBINITIATEATIBNBNN
miﬁu@mmjuqmmﬁﬂﬁu Basic concept about financial
statements/report analysis and International Financial
Reporting Standard (IFRS) and accounting standards in
Thailand to see financial positon, strong or weak points of
the firm. Earnings per share (EPS) concept and factors
affecting EPS. Inventory analysis, fixed assets analysis.
Income tax accounting. Financial debts analysis, leasing
contracts and off balance sheet debts. Pension and other
forms of employee’s benefit/ welfares. Analysis of intra
company investment, merger and acquisition. International
operation analysis. Financial report adjustment. Case
studies about financial report analysis for each group of
industry.
502-615 winnsyalnainian1sin (New UNLAN
Financial Innovations) ...........cccccvvieriienninnnnns 3 (3-0-6) lassau
MuVIwIanIIN RN IM I LT N AN A TN Mz UL tHawn
main enudilalagia ldifeanudiammmamadu AUTMEIT
mm@lLmzwaﬁmum"uadu’;”@mssm’mmiﬁu@i"oﬂdn 502-614
ﬁunuLLazgammaam”mnsmmd’lf: NOBHVRIRIANTIY M3
mMIMTdu aaumImadimnTIumTiu Mafituuas 73119
\ulavasnanimallng g madumeidu (mauns Fintech Uszynd
1Lz BlockChian) wiansswlminmemaiuiifisaiueamans walulad
wizialnal AN LLa:m’lmimﬁm”ufmomiﬁu NN

UNuIne a\'1mﬂmsmamiﬁummfnuﬂ’]‘iu%m‘iﬂ’l‘ilfm
ﬂ’lﬁu?mﬁmﬁamu LLazn’]iU%Wﬁﬂ’J’l&lLam m@mdlﬂﬁﬁ’l
Iinmsaadunianssulwaidl uaziimseanuuuamans
NNITH Lﬁ;aLLﬁﬂrlemamiL‘Eu“?llSE'U%au LLazLﬁ‘&J
wamammﬂﬁﬁ'vmsamu To introduce students to
financial innovations and new products in the financial
system, providing a general understanding of the financial
evolution process, the causes and consequences of
financial innovations, and the cost and value of these
innovations, covering such topics as theory of financial
innovation, the financial engineering process, birth and
growth of new financial products, (Including Fintech and
BlockChain) financial innovations and new debt, equity

and derivative products, and the role of these new
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financial instruments in financial, investment and risk
management. Motivations of financial innovation and
methods to design financial instruments to solve complex

financial problems and enhance investment returns

502-616 NNIUINIINIRHEIMIVTINVBWIANAIUAE
nInLN (Financial Management for Medium and
Small Scale Business) ...........c..... 3 (3-0-6)
wannIuImaeIRadmitgndModes nMiaTzd
ANuGaINMIAIAnIaIINMTIELDs NAAATIINNINTILTY
ﬁmﬁ?m%amaagﬂfﬁﬁmjaa mifwmsanaendeves
ﬁm"ﬁ‘agnﬁﬁmﬂaﬂ mwuiﬁugﬂmﬁmﬁ'ungmmﬂﬁﬁnssu
ﬁ?ﬁyiymﬁ'ﬂﬂﬁ:ﬁmadﬁm%ayﬂﬂa NILIUMTINATZRUAE
agﬁﬁﬁm%aﬁmiaﬂ ﬂi:mumsﬁﬂmmmnﬁumﬁt
ﬂS:U?uﬂﬂSLLﬁlﬂ%&ﬁﬁﬂ@%’]ﬂ’]ﬂauL%aﬁﬂﬁ/ﬁﬁﬂF_iE]F_I
Principle of credit management for retail customers, credit
analysis for a retail customer, financial products and
interest rate calculation for retail customers. Basic legal
knowledge about contract laws and loan collaterals. Debt
follow-up, collection process and management of non-

performing loans.

gNLEN

502-617 NN3IANITANNLELS (Risk

Management) 3 (3-0-6)

\umsdnsiiedlWifiuenuiss msUszduusssadoy
ANULEES (8% wazasnnu lduinausdaiwung) Gaanu
domatszaunslininanamaasugia thasadnany
Lm:muquwammmqmifﬁﬁvlajﬁdﬂﬂmm waziinloma
wisnudse hnangrasnssamsaainsfiiar
Twiledn analausinenlivnlimsvamdoaunld
‘ﬂ’mLﬂmmmJaag‘iﬁfﬂ To identify, assess and prioritize
risks (i.e. the effect of uncertainty on objectives), to be
followed by coordinated economic application of resources
to minimize, monitor and control the probability and/or
impact of unfortunate events or to maximize the
realization of opportunities. The objective of risk
management is to assure that uncertainty does not deflect

the endeavour from the business goal.

gnLEN

502-618 mmm?muammmnu (Money and
Capital Markets) .........cccoeeeiriiinininsriseceenens 3 (3-0-6)
LLmﬁﬂ’l,umﬁ:@uﬁunm:mz;uua:s:mmu%i‘ﬁ'lugﬁﬁm
’i‘ﬁmss:@unulummﬂL‘Sm:ﬂ:ﬁfmm:iw:ma nM3ana
AT NI I ARUAEIZHE N myszaunuluszazsnam

A/NNN W Iﬂidﬁ%’]d@]ﬂ’]@]nuﬁ] 9UTENE aaNANIITH
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aveln
ms

Usuilye

FONLUUNITIN %%ﬂ’]ii:ﬂ&l“quiﬂ Umiaanﬁ’u mim“qu‘lu
@mmmsﬁuuammmﬁu LL%’J‘YI’NLL’N:%%T’]’]SGGVJ% (Lﬁﬂ
dselamilunnsaay Single License : CFP Module 2)
Concept of short term and long term funding for business
purposes. Mobilization of short and long term funds in the
money market, issue of short and long term financial
instruments. Mobilization of long term funds in the capital
market, structures of capital market, money market and
financial institutions in Thailand. Floating of equity.
Investment in the stock and money market. Investment
concepts and methodology in each market. (This subject
is useful for students in their preparation for Single

License Examination: CFP Module 2.)

502-619 ﬂ’liesLﬂiﬂ:ﬁﬁi’]ﬁ’\i‘q%uﬁ:@li’]ﬁ’]iﬂ‘i
(Equity and Bond Analysis) ..........ceevueeee 3 (3-0-6)
%é’ﬂmiﬁuﬁ’m‘lumﬁLﬂi’l:ﬁLm:ﬂﬁ:Lﬁugamm’lmmu
Fnsdiiuysdiuamigssuuuitasfaaniiulung
(DDM) LUUINRIANAANTELRIIUEADNTE (FCF)
wuydaasilsaanie (RI) msﬂsnﬁugamﬁumﬁtytmu
aunng ABntazdfiuyadniafusud natszduyadnii
mﬁ'mumaau’%ﬁmmmtﬁﬂumumﬁuqmm%ﬂiiu NIVINT
NANRANNINGATIE TN m’mfﬁaaﬁmﬁ'mﬁ'umwmwft
Wmmwftua:ﬁmmammmu miﬂinﬁugamua:
Na@laiJLmumadm’lmwfr ﬂ’J’]NL?XIEI\‘]iﬂﬂﬂ’ISENYJul%@]i’]
FINi MITAANUEMHIRBITIMATIEN T 60T
NAADUUNBUAZIEUDATINAADLUNY ﬂaqﬂfmiamulu
aa it (edslomilunssay SIC : CISA level 1,
CFA level 1)Basic principles in equity analysis, common
stock valuation by dividend discount model (DDM), by
free cash-flow(FCF) model, by residual income (RI)
model, and by relative approach. Warrant valuation
method, common stock valuation for listed companies
classified by types of industry, equity portfolio
management, Basic knowledge about bonds and their
investment channels, valuation of bond and their returns.
Risks in bond investment and measurement of bond price
fluctuation. Return rates and return rate lines and bond
investment strategies. (This subject is useful for students

in their preparation for SIC : CISA level 1, CFA level 1)

gNLEN

502-624 M3aszRaaE ey
(Derivatives Analysis) .......cccuvrrrierninisssssnnnnes 3 (3-0-6)
MWTINVIATENTBURUT Fyaiaeass aeddu

agw”m’msﬁumg’wﬁu msw”@ummmﬂagw‘”uﬁ“luﬂs:mﬂ
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aveln
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Usuilye

ng undalunsienzdimaanasaynus naiemed
fynnfaesa milensieadtu nsTamIanuEe
VOIATFITOYWUT jﬁ’nﬂmnﬂnavl,ﬂms%ammm:mﬂﬁﬂ
masanuluaunis luaaaauwus(usznelng) laun
SET 50 Futures SET 50 Options Stock Futures Stock
Options Gold Futures Interest Rate Futures wazluaana
fudinsassentuiidsandlng (Redsslpmimseu
B fimIaaauasd \ATIRDYWUT : Derivative License
: CISA level 1, CFA level 1)Overview of financial
instruments called derivatives, future/forward contracts,
options and other forms of derivatives. Development of
derivative markets in Thailand. Pricing analysis concepts
for derivatives. Future contract analysis, options analysis.
Risk management in derivatives investment, buy/sell
mechanism and investment techniques in derivatives,
Thailand Futures Exchange (TFEX) Market: SET 50
Future, SET 50 Options, Stock Futures, Stock Options,
Gold Futures, Interest Rate Futures, Agricultural Futures
of Thailand (AFET) Market. (This subject is useful for
students in their preparation for Derivatives License

Examination: CISA level 1, CFA level 1)

502-625 N13IUABNTAING (Investment
Planning) ..o 3 (3-0-6)
uwmﬂ’uaamiamﬂumi@iaUaﬂﬂ’s’mﬁ:aﬁ;o‘lﬁl.l.ﬁﬁqiﬁﬁ]l.m:
GG SATINAADLLNIUAANNFEITDINEININT 38672
wazngunaNNING noudnaunanning dauuudtaains
funanananning funiwdnmadulusaranindn
wanmylienzdmsamuludunindmadulasld
Taspuguuszlasmanaiin mslienesiinumcuas
WOANIINENAIN® NMITAFTIIU sanulungunanning
MILIMINFUAANNTWIUATMITAUNUINTAINY N3
UNUNTRIN G (Lﬁaﬂ‘iﬂwﬂumsaau Single License
W8z CFP Module2) To study how investment can create
business and personal wealth. Risk and return analysis
for single stock/security and for a portfolio. Portfolio theory
and stock and financial instrument valuation models.
Principle of investment by using fundamental and
technical analysis. The analysis of investor’s behaviour,
asset allocation, and investment planning and portfolio
management. (This subject is useful for students in their
preparation for single license and CFP Module 2

Examination).

gNLEN

502-627 N1IIVUKWKUTENBAY ANE wATNTAN

gnLEN
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(Insurance,Tax and Inheritance Planning) 3 (3-0-6)
mmftﬁaqﬁmﬁlmﬁ'umsmaLquﬂs:ﬁ'uﬂ”ﬂ N3N
AMaEDInE madseiudy madseiuiia madseiu
guAW NMIUsEARIwAAD MITeviukulsziuAY
AMURNILVDINTIIURBAE UNUINBNINIUNBNNTIIN
Tumanaunun @ lugiuoudngg nmadszandldunund
WAZNIBANEN WWIANMNAAATLMTNIUNUNTAN
mmfﬁ'ﬁvlmf‘ﬁ'm'sﬁumm NULNTTN NITLIUNTINUNY
mswauNsan mBusanuazaBanmsld mssariiuns
MBuazusan (CFP Module 3 MTNUNwMTUIENWAY
U8z CFP Module 5 N3 HUHBA Buazusan) nafian1s
AT I IS BUAZANTTANENNTBRIUMTIS AN
(Naslomsflunissay CFP Module 3 uaz 5) Basic
knowledge about insurance planning, risk management,
general insurance, life insurance, health insurance,
casualty insurance. Preparation of an insurance plan.
Meaning of tax planning, roles of financial planners in
various types of tax planning. Applications of tax planning
and case studies. Inheritance planning concept, basic
knowledge about inheritance, will, planning process for
inheritance, inheritance tax. Tax and insentience planning.
Techniques in financial statement analysis and financial
project. (This subject is useful for students in their
preparation for CFP Module 3 and Module 5

examinations).

502-630 N1IUININIUAINYAAR (Personal
Wealth Management) .........ccccoevrercennene 3 (3-0-6)
mmg?tﬁaaﬁmﬁmﬁ'umsmau,wumn?m n3asfiams
MIFREMIUMIVIATENNATBIFIUUAAR YAAITUA
1 MINUTNTaYIN M ITUEIUYAA MIINATIA
ToyadINLANN mmjﬁaoﬁwﬁmrTumﬁL’Eu"L@Tyﬂﬂa
FITUMN ‘zj”agaﬁugmmﬁlﬁu‘lﬁyﬂﬂaﬁmm MIFWI
wazdrzmBidulayaaasimuan mITarhununIdu
ioadiu mmflﬁmﬁmﬁmﬁ'um'nw,mw,ﬁm”ﬂmﬁﬂm
mdsziudny nasmutinniaimgdnems nam
f3adlAntn namuﬁmﬁamnﬁym%w NMILINIIANU
Weslumanaunwieainson MININUFINIUNNT
NIuNAB BN B I NITUIMMTIILEUM WA e S
iniam mﬁmaLLNuLﬂiai’mmﬁmmﬁm%’mjﬂs:naums
FIUR UNLNTBITNINIUNUMISWRaM I Bom (e
dselomilunssay CFP Module 1 ﬁugmmsmumu
M313%uas CFP Module 4 M3219unmiasainSo o)

Basic knowledge about financial planning. financial tools
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for management of personal wealth and liquidity, time
value of money. Collection and analysis of personal
financial information Basic knowledge of personal income
tax; basic financial information for personal income tax
calculation and payment. Preparation of a financial plan,
basic knowledge about retirement planning, social security
program, government pension fund (GPF), provident fund,
mutual funds for retirement (RMF) risk management in
retirement planning investment for retirement planning,
retirement planning process for an individual person and
for a business owner. Roles and importance of financial
planning for retirement planning. (This subject is useful for
students in their preparation for CFP Module 1 Financial
Planning and CFP Module 4 Retirement Planning

examination).

503-611 QAFIANTINTUNS AIFANIIAIAG LAz
AWNINUTI91% (Industrial Relations, Social Welfare
and Labor Unions) .......c.cccceeveennene 3 (3-0-6)
mi"ﬂﬂ’mmzﬂqwﬁﬁﬁmﬂl’aaﬁ'uq@mmssmé’uwﬁﬁ‘
uwmw%ﬁwﬁ'maoaqmm%mmé’uw”uﬂuaaﬁns nMI9a
8363 ununvesdheigue dowsduazdhognindlu
NITLIUMIYATIANTINTUNUS ngnanefiisany
QARMNTINFUNUST m3futaisonsss maesndeses ms
TedUTaRNINUTINY MITann MIsfinadluema
wssnuuaznMIs e lafiassnineihswednouas
aning ARAAIUANBITLULFIFANIRIAY NTUTZAUFIAY
LLazﬂ’liﬁT@]@i‘l i’JJ.IY]%]JY]‘LI’W]"IJE]x‘]ﬁﬂ’]WLLNG’]%Concepts and
theories about industrial relations, roles and responsibility
of industrial relations within organization, role of
government, employers and employees in industrial
relations process. Laws about industrial relations, demand
and negotiation, settlement of labor disputes, business
closure, and litigation in labor court and creation of better
understanding between employers and employees. Study
of welfare system, social welfare and setting of security

and establishment and, role of labor unions.

gNLEN

503-610 i:unmsaumm‘hw%’nmsﬁ'ﬂmmuu%uﬁ

(Information System for Human Capital Management)

LUy ﬁ']iﬁ%wlﬂsl,%ﬂ’ﬁ{ﬂﬂﬁiﬂ‘}‘w F.l’]ﬂill‘lé‘ﬂfj L‘ﬁ%IﬂiLLﬂiiJ

AaNILAaTuATIzUUIUTRYA TUUAINYAaad YA

v o

magawumm JLUUNITUILTUNRIY NTRANULULLAY
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9

Usuilye

WawIszuusawuIsaauNlaas Lﬁ'al‘ﬂumﬁ'@mi
ﬂ%"wmﬂwvgm]‘a #nafldsz8nTnw Information systems for
human resources management i.e. computer program,
database system, data security system, employee’s
evaluation system, design and development of computer

software for effective human resources management

503-611 QARINNITNANNHS SIAANI1ITIAY UAZ ANLAN
M NINUIIIT1W (Industrial Relations, Social Welfare
and Labor Unions) .........cccueeviuenne 3 (3-0-6)

ﬂé’nmma:wqHﬁﬁLﬁmﬂﬁaaﬁuqm'mﬂﬁué’ww”uf
Uﬂmﬂ%ﬁwﬁmaaqmammmé’uw”uﬂuaﬁm 1796
236inT unumvashoigue dewedauazdognitelu
NITUIUNITYATIANTINTUNUT ngnansfiiieany
q@lmﬂnswé‘uw”uﬁ mybudaisuniss miesndasas ms
TedudaRnInuTew nsdau nmsdnfiinadluana
wssnuarnIa e lafdseninsdsuwsdrouas
ande AReRIUANBITTUURIREANIAIAN MTUsziudinu
WAZMNTSAR iauﬁaUﬂuwwmaaanwwLLsamuConcepts and
theories about industrial relations, roles and responsibility
of industrial relations within organization, role of
government, employers and employees in industrial
relations process. Laws about industrial relations, demand
and negotiation, settlement of labor disputes, business
closure, and litigation in labor court and creation of better
understanding between employers and employees. Study
of welfare system, social welfare and setting of security

and establishment and, role of labor unions.

503-610 ma:vj"ﬁ'lLm:miﬁ'@m'ﬁmﬂﬂﬁymtﬂmtﬁa F sl
[2Re MEY ETIG & (Leadership and Change Management for
Sustainability) ...3 (3-0-6)

ﬂqwﬁm’azgﬁ,’l EﬂLLuunn:gﬁw UNUINVBI
Qﬁﬂumﬂﬂmgﬁﬂm'il,ﬂﬁﬂw,maﬂuaaﬁnﬁ IUTIINVDY
Qﬁn WuAA309n15t e uuladuasn13TANIINAT
wWasuudsaaldmaiutuanafswudsalu
amwmitﬁﬂﬁ]?ﬁmm:amﬂmﬁammﬂ“‘aﬁu
Leadership theories, leadership styles, role of leaders in
bringing change into the organization; ethics of leaders;
change concepts and change management to keep pace

with present and future situations for sustainability.

< 9 & ¢ - P <« o
503-617 nazmmtmmsamm‘svg%mgua 503-611 nag‘!ﬂﬁuagnqigmnqsﬂuuwyy UIUInR

(Human Capital Management) 3 (3-0-6) (Strategies and Human Capital Management) 3 (3-0-6) KEL

o a 9 o 9 & . . . o2
NIIRINYBHUISHAINNITIANIININEININ R BENN T‘I'ﬁ‘ﬁ:’l‘ﬂﬂHﬁttaiﬂﬁﬂﬂ’]ﬁ]@m’]i'ﬂiw?J']ﬂimd,is}?_]r&]’] ANBDUNEY
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Usuilye
UszgndlgluntsudTym dnuaulowie gnsis mang | dezgndlslunudym dsueulone gnsds mane | Medsues
NAYNTUAZNTIAMINUN YL mIaafulalasiianiide NAYNBULAZNTIAM TN UL mysafulalasiianiide | dhely
Lmn@mﬁaﬁumgumsﬁﬂmﬁuﬂ’h WAZNTIAMINITWEINT Lmnm"mﬁaﬁfumqmmsﬁnmﬁuﬂi']Lm:ﬂ’ﬁﬁi’@ﬂ'ﬁw%‘w 83 | BNI9
wpsilugninuradonuazinanitiludagdu laold | susdlusnmwwadesuazmanisoilulagiu lagls a3
NIM AN To analyze and discuss theories, concepts of | NIAANE MILTATNULYAAR 130961979 FABLLN NN
human resources management for application to problem ﬂm“{qmﬂﬂmﬁﬁ]ﬂﬂmiy my:«}ﬁ s
solving, policy setting, strategy, decision makings in | Application of theories and principles of human resources | NMTUIW1T
selection of various topics for research and human | management for problem solving, policy setting, strategy, UANINT
resources management in present environments by using | strategy formulation and human capital management; | (Human
case studies. decision making in selection of various topics for research | Capital and
and human capital management in present environments | People
by using case studies; human resources management | Manageme
concerning wage, compensation, pension fund. nt)
503-613 FuanINIIANI1INBa e | 503-612 ﬂs:tﬁus"maifﬂumsﬁhmmum&mﬁm: SIS TR (T
(Seminar in Human Capital Management) ..... 3 (3-0-6) Iansdszaunisol (Contemporary %af:l“ﬂ’lﬂgﬂ
Special Issues in Human Capital and Experience fafuny
AezduazafUefiinisiingeBjuaznanni1ssanis | Management) ......3 (2-2-5) palick
niwgnsuywdidszgndlslunisuddywl dnue | nseddnodszduinadolunissanmuuneduas
wlouiy gnsit nmsdaulelasifeoniadouandsd | san1sdszaunianl m3Uszgndumifauazngufine
sluspunAnmduadl uszmsdanmeninensuyedl | uidTyniuaziauiaieianudiladudisg veau
anwwIasanuazingmytklulagin laolinsdifinuTo | aywd nadidnwranszaumsalvesfszneumsludu
analyze and discuss theories, concepts of human | N1IIANIITINENY A1IFANIIUIERUNITOY amy‘,wﬁ na
resources management for application to problem solving, y;nf e lulad@ana m’mﬂdaq(ﬁ"gLLa:Iammﬁ:alﬁLﬁﬂmi
policy setting, strategy, decision makings in selection of w”@umaoﬁm’mfluﬂiuﬁu@hm @T’]umiu?%’linuméwﬁ
various topics for research and human resources wazaansUszRUNTOL
management in present environments by using case | Discussion in contemporary issues of human capital and
studies. experience management; application of concept and
theory to solve problems and develop knowledge and
understanding of various aspects of human capital; case
studies from experience of entrepreneurs regarding
contemporary management, strategy, human experience
management, digital technology, agility, and opportunity to
enable knowledge development in a variety of issues of
human capital and management.
503-612 N1sR0d1IN19N159A NS | 503613 N13ROE1ININIFIANTT (Communication in | (WapuswaE
(Communication in Management) ..........ccccvverienniennnns 3 | Management) .............. 3 (3-0-6) M ”Ti.ﬂfj“li’]
(3-0-6) mmﬁ’]ﬂ”{gmaami?amwﬁﬁ@iaﬂ'smﬁ’lﬁwadgﬁmi T
mmﬁ’]ﬁrymaamsﬁlammﬁﬁ@iammﬁwﬁwaapjﬁmi nsgaasualadilanazinelunisfenaaid | defus
gogsuanutlaussrinselumsfoamnanfvssdntua UszAnBuatadomasnuyana i:m’mqﬂﬂmm:adﬁmsﬁﬁ NEATUAE
ﬂﬁ]fﬁ'ﬂmd(ﬂv’mqﬂﬂa S:mquﬂﬂaLm:mﬁmiﬁﬁma@iams HaRaNIRORIEIWIUNIITANT mﬁmsw:ﬁgmmuua: 5’@1621%
fomsdmsumIsanis MYATEAIULLLUA TaIN1INT Fa9n19n13RE AT IUAN S BUE I uaznga 3oy | NN
?}amﬂué'ﬂwmzdnuﬁmazﬂﬁju MIRERNINNIATIURS NMIASILaENNEaN ananaunsinnsFenulagdinns | WM
Foms
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aveln

ng
Usuilye

msan ananaumitnmsfannulagismansg wald | dsg Lﬁﬂlﬁé’uqw%@amm‘”@]qﬂsmqﬁ
ﬁ’quﬁaamuf@gﬂi:mﬁ Importance of communication Importance of communication for success of business 1l31
for success of business executives, creation of better executives; promotion of better understanding and skills dnadLe
understanding and skills for effective communication. for effective communication; personal, people and TN
Factors between people, people and organization that organizational factors that affect communication in
influence communication management. Analysis of management; analysis of communication setup and
communication setup and channels for individuals and channels for individuals and groups; direct and indirect
groups, direct and indirect communication. Practical communication; practical exercise in communication
exercise about communication methods to meet the set methods to meet set objectives.
objectives
503-615 N1TLDTIADITAIUALAITIANITAINL AL 503-614 N1TLDIIADITAIUALAITIANITANNLALES IR TR TS
(Negotiation and Conflict Management).. 3 (3-0-6) (Negotiation and Conflict Management).. 3 (3-0-6) RliglioH
ﬂqwﬁLLa:nS:uaumw 2INITIANITANMNTAULILAZNNT ‘m]‘i:&g‘j'Lm:ﬂszmumﬁlmmﬁ'ﬂﬂﬁmm“ﬁ'ﬂLLF_TGLLa:m‘i fafue
lwIndatasluasdns nseuanufalunsiienziana | lwindesedluesdns nssvanufalumaliensieny | 91891
Faugiuazinaiadniunsuivynianutaudy unum | Taudiuazmaiadmiunmauivymienutaudy unun
oI uIMTlun1IIanIIANTaud fdvesnnudaudy | vesduimislunsiamIanudauds SGvasanudauds
Tuimatasduiaings anududuiiznivyaas | Nuimaiadmuiaing anusuwuizniiyans
BIANITUAZTRUTITN NayYNS wazyns3Tlunns | eadmauaziausssn nagns uazynsisiums
tszfidszuan LLa:msﬁ'@ﬁu%‘mm msﬁ’maqﬂﬂm:qﬂﬁ’i% ﬂi:ﬁﬂi:ua&lLL&:ﬂ’]Sﬁ(ﬂﬁu%‘m@] ﬂ’ﬁﬁﬂﬂaqwﬂm:qwﬁ'ﬁ'
TWUH0& nmsresandesesadnausssy Theory, process of | ldufiflunsasandasesedadusis
conflict management and negotiation within the | Theory and process of conflict management and
organization. Framework of conflict analysis and | negotiation within organization; framework of conflict
techniques for conflict resolution. Role of executives in | analysis and techniques for conflict resolution; roles of
conflict ~ management, conflict  dimensions  and | executives in conflict management; conflict dimensions
psychological dynamics between person, organization, | and psychological dynamics between persons,
culture, strategy, methods compromise and arbitration. | organizations and cultures; strategies and tactics for
Application of strategy tactics performed for fair | compromise and arbitration; application of strategies and
negotiation. tactics in fair negotiation.
503-610 IEUUAIIARINATINIUNIIVANIINBARBY | 503-615 ILLEITAWNATIATUNITIANIN WA IR TRT:Y
(Information System for Human Capital Management) | (Information System for Human Capital Management) 317
......................................................................... 3 (3-0-6) TR I (< = | X1 :) |
i:ﬂUﬁ’]iﬁumﬂluﬂ’ﬁ‘-ﬂuﬂﬂﬂi‘ﬂ‘%wUﬁﬂﬁ&ll&ﬂ?j wuldsunsy i:nUmsaumﬁlumsﬁ'ﬂm‘m‘%'wmn'iugﬂﬁ wuldsunsy
ﬂauﬁ’amaimzizuugﬂmﬁga TruuaNURaanuas ﬂauﬁ’smail,a:izuug’lwfaga TruuaNUReanauas
"ﬁagawﬁ'ﬂmu TUUNTUILLABNAIY NTRDNLLLLAS ‘ﬁ"agawﬁ'ﬂmu TUUNMTUILLABNAIY NTDDNLULLAS
WA zuuTanusaauiiaas Lﬁal"ﬁ'lumiﬁ'@mi NawzuuTanusaauiaas Lﬁal"ﬁ'lumiﬁ'@mi
YI{WFJWH‘J&JI#HETQﬂﬂdﬁﬂitﬁ‘ﬂ%ﬂﬂw YI{W?.IWﬂi&Il&HETaﬂﬂdﬁﬂitﬁ‘ﬂ%ﬂﬁw
Information systems for human resources management | Information systems for human resources management
such as computer program and database system; | such as computer program and database system;
employee data security system; employee’s evaluation | employee data security system; employee’s evaluation
system; design and development of computer software for | system; design and development of computer software for
effective human resources management. effective human resources management.
504-611 AN IINNANILATHINVD NG U (ASEAN gnLan
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Economic Community) ....

‘Ylf]‘iﬂﬁLLa:ﬂizm“ﬂ’ﬂadﬂ’]ii’mﬂ&i&l’ﬂ’]\‘imﬁﬂgﬁ’%
N Customs Union uaziszlozinainissaungunis
Lﬂiwgﬁa w”@ummwaamsmunéumaLﬂiwgﬁﬂm:ﬁu
niimalagianz Wawinsvesnguanaiiugll Bafiua
uadigedaiassgialan Wawmavesnguiassgialu
Qﬁmﬂ‘éiu glasuiunguanfouuaziaifs nsdnsTeq
Lﬂiwgﬁwadﬂi:mmm:ﬂﬁéuﬂi:mﬂﬁﬁmmﬁm‘"ﬁy@ia
a1lT o wuaziatde Theories and types of economic
integration, the theory of customs union and the benefits
of economic integration. The movements for regional
economic groupings, in particular the development and
emergence of the European Economic Community and
the impact on the world economy. The emergence of the
other regional economic groupings, with the emphasis on
ASEAN and Asia. The study of the economies of areas or

regions which are important to ASEAN and ASIA.

504-612 ﬂ’lﬁ@g]"ll,l,a:ﬂ’lﬁad?!%ixﬂ’i’]dﬂizl‘ﬂﬁ

(International Trade and Investment) .......... 3 (3-0-6)
LLmﬁmLa:ﬂquﬁmiﬁwLm:mmmmmdnﬂs:mwi
waﬂi:ﬂwaaé"mwLmnLﬂ§w@iamsﬁnm:msammwdw
Uszine @amiﬁma:@]amsﬁﬁ:ﬁu TTUUNIITWURS
FONUUMIEUTENIIUTEING UnuInzadsasdnInIalan
MITINNFUNWIMIAUALIATHFAL NINANUNIINTA
VATNITNIMTAUALULELIENTAILALNNTHILFINANT
anusznisszing nazuaunIMIEseanuazig ng
oy Taliay ﬁ%‘mimaqamﬂsﬁtﬁm%a NIUEIW
aaaitinug imﬁ:ﬁﬁtymu,a:qﬂaﬁﬂmaamsdaaan
wazttNNATARANEN MTINIUHB naﬂqwﬂumsduﬁu
MIsI0an a01UBNTEBLAFONUBNTHILEINNTHIEaN
a9inITEwinlssimafiineadaenunisdeanuazinga
ulgUoUazMIFILEINMINIEI0aNUDIT]
trade and international

Concepts and theories of

investment. Effects of exchange rate on trade and
international investment, trades balance and balance of
payments, international financial system and international
financial organizations, role of world trade organization,
trade

trade and economic integration, trade barriers,

measure and trade policies, international investment
promotion. Import and export process, rule, regulation and
customs procedure, search for target markets. Analysis of

problems and threats of import and export from case

504-610 N13A1 NITAINWUAZNYANILFINVITNINY
dszin ( International Trade , Investment and
International Business Law)........ 3 (3-0-6)
WHIAAUAENBHNITAILAENITRINBIERIIU TN
mﬂimummé’mmamﬂﬁmu@iamiﬁma:mmmu
wivdszing @anmIduazaansinIiu szuunin
WAZANITUNITLINITRI Y T2Nd UNUINBIBIANT
nadlan nITNngunImMIdLaziaTEgie nsfiany
N1INT1IA1 WIAINIININITALETRlBLIENIIAILEENTS
#OLEUNIIRINUITNINYszING NITVIRMINIIFIDANUSS
vt ng seiay dadsay ﬁ%msmdqammﬁtﬁm%o
nsugmenadwing Jenzddyniuazgldasases
mIdgseanuazidIINNIBANE MIIUEK nagnslu
mIsaEuMIsaan ssuungwaneflsissuausuwus
NMILATHgNIEnINLIng a13zTaInanInmUsiLazna tn
@199 agé’tytyﬂﬁl,ﬁmﬁ'uﬁmEw‘ﬁfﬁw%ﬂ'ﬂs SYYINIVY
FaANAININITAY NYA199 B84 ICC ALABIRLNITA
sendnedszina dszmdl fudnaanasdiuaziu 9
anw1lanainis ngwielnefiAsadasiungnune
FenIvlszing

international

Concepts and theories of trade and

investment; effects of exchange rate on trade and
international investment; trades balance and balance of
payments; international financial system and international
financial organizations; role of world trade organization;

trade and economic integration; trade barriers; trade

Usba
Y5uda5m
dadune
Ptk
RIeE ek il
504-612,
504-613
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studies. Planning and strategy for export promotion, | measure and trade policies; international investment
financial institutions and export promotion organizations, | promotion; import and export process; rules, regulations
international organizations relating to promotion of export | and customs procedure; search for target markets;
and import, policies and export promotion by the | analysis of problems and threats of import and export
government. from case studies; planning and strategy for export
promotion; legal system governing international economic
relations, principal content and mechanism; treaties
relating to copy rights, patents, selling contracts, trade
agreements; ICC regulations relating to international
trade; trading traditions and others; Thai legislations
relating to international laws.
502-614 n1s9an1sszuuladaanduaziaSazng | 504-611 nsean1ssruuladaanduaziasazng USusa
Gl Un 1w (Logistics and Supply Chain Management)... qﬂm% (Logistics and Supply Chain Management).... M
3(3-0-6) 3(3-0-6)
mInawszuulaiafing Lﬁaaﬁua%unaﬂqwﬁ mInawszuuladadng Lﬁiaaﬁfuaguﬂaﬂqﬂf
NMIgINavesfians TagRasanfianssuend Yanaeaued ngsnavasianig lagNa1suAanTING 9 Yanua
DIANTLT mséami MIFANTFUMAIARE NNTIANT | V8I89ANNTITY miéams ANTIANIRUBANAIRRD 1T
ARITUAN ﬂﬁimuddtta:ﬁﬁfwaﬂsw’m FIATILANANTEND | IANITARIFUAN msmue&ma:ﬁmﬂmaﬂsamu Jia51eA
vasszuulaiaandninolszinsnwuesians nansenuvesszuuladsfndnideyssinsnwuesfions
Development of logistics system and supply Development of logistics system and supply
chain to support strategy of business organizations, taking | chain to support strategy of business organizations, taking
into  consideration  overall  activites such as | into consideration overall activies such as
communications, inventory management, warehouse | communications, inventory management, warehouse
management, transportation and plant location; analysis | management, transportation and plant location; analysis
of the impact of logistics and supply chain on efficiency of | of the impact of logistics and supply chain on efficiency of
business. business.
504-612 NagNSWIANTIN AMTuFINIzRILsEng | Tmlningy
(Innovation Strategy for International Business).. 3 (3- | 311113
0-6) ANNIFIND
mmﬁvugmlﬁmﬁ'um'su,ﬂﬁ'ml,l,ﬂammwl,l,ma”a:uma NI
Urzine

73favedaTEgialan TINTATaINIANTTN QAN SIE
yastaussTuLaslsmantunfaunianssa MITZYURE
MIRAUIAUARIANIITATITN Uszinaszaulandid
Tasanudusafddgveiniansiu wwalkudagiulu
MITANITWIANTIN NIFTEYUAENITIATIZE T4
fwuansaaduladinagnivesuisndiaumd (MNC) lu
SzAUlandUIANTIN 7319 UaTNayNaIfing MINEM
wwansutldszidudaudadinagnluaniunianiais
msm?numwwﬁ"eutjﬂsznaumnﬁamsu?mﬁmms
wianssuLianugifin

Fundamental business

knowledge of changes in

environments of global
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economies; nature of innovation; characteristics of culture

and countries that drive innovation; identification and
development of cultural intelligence; global countries with
key success factors of innovation; current trends in
innovation management; identification and analysis of
strategic decision determinants of multinational company
(MNC) on a global level of innovation, business and
corporate strategy; development of solutions for strategic
dilemmas in real-life

situations;  preparation  of

entrepreneur for sustainable innovation management

504-610 N1V BIz1I191U352tn@ (International
Accounting)........ccocceiiunnnne 3 (3-0-6)
msﬂ'mﬁu,a:i’]EJmumdmiﬁuﬁm%’ugiﬁﬁﬁ:mqaﬂi:mﬁ
LLu’Jm’mﬁﬂlunﬁiuﬂdLLNuLm:ﬁ’muﬂuIﬂU’mﬁ'@%ﬁ
fioadas miudasaniuanadssing smwuiagauma
wwinghafidnansznudenisdydazninadszina nis
smmuLLa:LﬂﬂLNﬂ“ﬂ’aHalmumiﬁuﬁm%’ugiﬁﬁ]izmn
Y3zind aIgUNITR TR MIRaUU T TEnIY TN
m'ﬁmﬁ:ﬁaum‘sﬁuua:mﬁmmﬁ'Lﬁmﬁ?ﬂdﬁm%’ugiﬁﬂ
nIdseing

Accounting and international financial reporting; concepts
of financial planning and accounting conversion policies;
conversion of foreign currencies; impacts of economic
environments on international accounting; report and data
disclosure in financial statement for international business;
accounting standard and international accounting audit;
financial statement analysis and taxrelating to international

business.

504-613 N30 Z5:1I19U3zin @ (International
Accounting)........ccoeviiunnnne 3 (3-0-6)

MUY FUANBNUNNNMITUENTUTINIIENI WL Ena
LLmmwﬁﬂlumﬂwLLNuLLa:ﬁwu@qumﬂﬁzﬁﬁ
iadas maudasdnSuanensdssme snnwwaaseang
wwanghafidnansznudeniaiydszninszine ns
iwmmmztflﬂLNm]’a%1alm‘umiL’Suém%’uqiﬁai:MN
dszind ana3gunItyduaemMIse U iznitlssing
mﬁLﬂﬁ:ﬁaumsﬁmm:mﬁmniﬁtﬁ'ma]”aaﬁm%’uqiﬁa
SenIvdseing

Accounting and international financial reporting; concepts
of financial planning and accounting conversion policies;
conversion of foreign currencies; impacts of economic

environments on international accounting; report and data

disclosure in financial statement for international
business; accounting standard and international
accounting audit; financial statement analysis and

taxrelating to international business.

Ususha

504-614 anawIUszEUNTTOiaLBY (Seminar in Asia
Experience) ..........cccoveene 3 (3-0-6)
mﬁﬁﬂmgmmm:é’uumqsﬁﬂunéuﬂs:mﬂmaL%&l s
aﬁﬂﬁmJixLﬁuﬁvlﬁmr\miﬁﬂmgmu‘luaaﬁnw?amﬂ
ﬁqiﬁﬂunzﬁwﬂs:mﬂﬁlutaLF‘EULﬁ@lﬁ@ﬁmﬂﬁﬁwﬁumﬁ@
'n;iﬁﬂmiﬂ INUAINUALIATANTIN  UTUNVBITIND
smhaﬂs:mﬂ'ﬁ'ﬁamwLLma"mJLLuuwni'@uuﬁmLm:
ANuARENEIIE  wwafe  uwiljuduazinafianmsnis
fﬁ'ﬂnwsu,ﬁﬂﬁﬂsmumméwﬁwaaaaﬁnsﬁ"l@i”lﬁ%'ﬂujmﬂ
MIANHNQIH nydiAnEaTuazsuITEnalan
dusznauns ETL%U’J‘E']EUU UREHUIMITNINMAINKAIETING
Study trips and business seminar in Asian countries;
discussion of issues learned from study visits to
organizations or business sectors in Asian countries to

enable students to learn concepts of new businesses in

Amlnsinga
ATN1T
ANNIFIND
TTWIN
Uazine
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various industries, international contexts with multicultural
and creative learning environment; concepts, practices,
and techniques of management for success in the
organization learned from study trips; real case studies
and lectures from entrepreneurs, experts and executives

of various businesses.

504-613 ngwu’lﬂt‘giﬁ%i:wi’lﬂﬂi:mﬂ (International

Business Laws)

sruungwneRlFiaduaMuAuRUENATEgATERINg
Uszine aszweavdninasitaznalndneg audyani
\Aanuavans ansas syan1sne Taanaamemsd
n76199 vas ICC ffnunsdsznidssng dsswd
ﬂﬁﬂ'ﬁmamsﬁma:’gu 9 ag,zyﬂm;mmi ﬂg%mﬂvlﬂﬂﬁ
LﬁlU??Tﬂdﬁun{]ﬂN’]F;Iiz‘lh’j’]dﬂizmﬂ Siuﬂ%ﬁﬂ’lﬁumﬁwjﬁﬁ]
s:%inﬂs:mﬂﬁLﬁUn“ﬁﬂdﬁ'ﬂﬁqiﬁﬁminﬂs:mcﬁ Lae
3Lﬂﬂ:ﬁﬂtg1ﬁ’um:°ﬁaﬂgﬁu’1Uﬁﬁmﬂixﬂm}'aqﬁﬁmwiw
iszing

The study of the legal system governing international
economic relations, its principal content and mechanism,
treaties relating to copy rights, patents, selling contracts,
trade agreements, ICC regulations relating to international
trade, trading traditions and others, Thai legislations
relating to international laws as well as international
organizations involved in international economic and
international business. Analysis of legal problems and

issues affecting international business.

UNLEN
JEHERY
Wlownu
8371504-
612M 3R
UazN13
N
TTWIN
dszine
(Internation
al Trade
and

Investment

501-615 n1svi1ginaluandawuanaia (Doing
Business in ASEAN Plus Three) ............. 3 (3-0-6)

msm‘%mummwﬁ’auu,a:mmaam‘[amaﬁlumsﬁwgiﬁaﬁh
ﬂ&iuﬂizmﬂawfwimamww:tﬁauﬂmmaﬂm NI
ﬁwgsﬁan"’uﬂs:mwmnam (I, tﬁ'ﬂ‘u LAZLNAR) 'ﬁlﬂéjll
drznaadondanuanandaainansen FTA lasuiu
mIfnszuLATEIRuazMITENausIAauar ML
Tudszinasndouvansniiduidnany laganiz
NAIHNNTAT NI NIBINY WaTMILA AU BUIINY
waznIWeIns lamalun1sinawnemuaandasnssy
AAINTIN UWAUINMIA UGN Preparation and searching
for business opportunities in the ASEAN countries,
especially around Thai border, including the Plus Three
Countries (China, Japan, Korea) that ASEAN have free
trade agreements (FTA) with. The emphasis is on the
study of the economic systems and business operations

in the ASEAN Plus Tree Countries which are targets of

gnLAN
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Thai business, especially in trade, finance, investment,
manpower and resources mobility, in particular working
opportunities in architecture, engineer and health services

which are now open in ASEAN.

505-610 N1IIANIIFININITUIATUALTINIFUNIN
srauTaniionl1us98w (Global Hospitality and
Wellness Management for Sustainability) ................. 3
(3-0-6)
AWTINGARIVNITUNITUTNITUAZTININITQUAFYAIN
LLmﬁﬂﬁugmgiﬁamsgLmqmmw WANMIIANIEININT
quagunIw Tawims lanaiegifwssdduigu
“lugsﬁami@ WAgIAIW 7318 mmﬂﬁ'aqmmw Lazn1s
lnzwinsthda nslduinmsguagunw dazinnuedssia
Lﬁamsguaqmmw NI88NLULLAEANITIANITTIND N3
Fan1704AnI5IRANNTQUATININ nszanudu
dlsznaunisdrunisidugin unuInnginaas
Qﬂi:ﬂaumnﬁaw”@umm’m sansolumsuzstiiianing
38l MINFUHEIHAINF NITIANTT uazN3RORNT AU
MINAMHRAN U U MTIALSMTUaZMTAR
Overview of hospitality industry and wellness business;
fundamental concept of wellness business; principles of
business

wellness business management; evolution,

structure and current issues of wellness business;
wellness service; wellness business categories; health
food and nutritional therapy business ; business design
and management; wellness business organization
management; entrepreneurial skill of leadership; roles and
responsibilities of entrepreneur in enhancing sustainable
competitiveness; integration of knowledge, management,
and communication with product development, service

and marketing.

F7 1]

505-610 nalwladarsaninadmusunmssanmslsousa
LaznIsvias Lﬁ 21 (Information Technology for Hotel
and Tourism Management) ..........cccecevvuernnenne 3 (3-0-6)

maluladasawnalunissanslsousuuaznns
raufisaiedislunissaduladiunissanisuaznis
U3msgnena gafidseinian

Information technology for hotel and tourism
management which supports decision-making for effective

management and customer service

505-611 nalwladasainad1nsun1sIANITIIINTH
Lagn1INag Lﬁ 219 (Information Technology for Hotel
and Tourism Management) ..........cccoccvvvernnenne 3 (3-0-6)
wmaluladasaunalunissanislsousunaznis
roufisndazisluniseaaauladiunissanisuaznis
‘u‘%msgﬂﬁ”ﬁa gafitszAnTaw
Information technology for hotel and tourism

management which supports decision-making for effective

management and customer service

Ususha
A1

505-612 ﬂ']‘iﬂuﬂﬂ"liﬂ']‘i‘].]‘iz‘q&l wNIIANIIUAZANT

‘Yia\'iLﬁEI’J(MICE and Tourism Management).. 3 (3-0-6)

505-612 N139AN1INIUsERA WNIIANIIUAENTT

ﬁadtﬁﬂ’a(MlCE and Tourism Management).. 3 (3-0-6)

Jsua

A1 Uae
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ATELIRANTINUNBAT IR B NIVIUY TN td Ry
maveafisaunuylud dedsznavdan ﬁnwﬁﬁqiﬁﬁ]mifﬁ'@
U327 (Meeting and convention Industry) mMsreaiipaf
1191978 (Incentive Travel) Lazn1390ANIIANT
(Exhibition) vislumwsinuasluudassinuasnaa unun
POIUNINUHBNNTLUTZTH UTENTUIAN U2 TW (Meeting
and Destination Management Companies) Tsdusuuae
WiBwAAaTe9 ﬂaqwfmi’ﬁ'ﬂmsﬁauﬁm e
AudaeInIIanfisai uiadiaansafing This
course examines the lucrative MICE industry (meetings,
incentives, conventions, and expositions) that caters to
the needs of business travelers, festivals and events
(ranging from mega-events to community celebrations)
that serve as tourist attractions for pleasure travelers. The
role of an expert convention planner, destination
management companies, hotel and related industries and
incentive

organizations, tourism strategies and the

importance of e-tourism.

ATTLIRMTINNUNBINT I BN MIRIUL Tz MEnTY
mavieafisauuylad %aﬂs:naué”;mqiﬁﬁ]mﬁ?’ﬂﬂs:‘gu
(Meeting and Convention Industry) mi‘l’iauﬁmﬁlﬂu
91978 (Incentive Travel) LazMIIAANTIANT (Exhibition)
MlumarsualuuAarfIuYIAma UNUNTBIRNING
N 3UszTY USHNTUIANILseN (Meeting and
Destination Management Companies) T59UsUUAE
wihoaufiifisadas ﬂaﬂqﬂﬁfﬂﬁﬁ‘fﬂﬂﬁﬂamﬁmua:
anuieyaImafisaiuiesiaansaiing

Publicity planning process; budgeting for MICE industry
(Meetings, Incentives,

Conventions, and Expositions),

including meeting and convention industry, incentive
travel, and exhibition, both in overall market and each
market segment; roles of convention planners; meeting
and destination management companies; hotels and
related industries and organizations; tourism strategies

and importance of e-tourism.

dadLne

8371

505-615 ﬂaq‘nﬁ{ﬂ’li(ﬂa’lﬂﬁ’l‘ﬂ%ﬂ n19l99uINNS
oo #IUAT§INIUINTT (Marketing Strategy for Hotel,
Tourism and Service Business). 3 (3-0-6)

‘m]Hﬁmmmﬂﬂﬂmnua:mm AAUINITFINITLNNT
ﬂs:qﬂﬁluq@a’mnﬁumﬂimwLm:ﬁﬂuﬁm AT
Sienzdnaninmsl Sadsznaudssindszauninsaaa
lugurinda A s ANIHLEBDTEININITIAI NI Y
mmiﬁlwiagpﬁn nYsINaULINIg i:uuttﬁ:ﬂﬁqﬂﬁﬂﬁd
NIAANAKIWTaINIBwaasiinlasdnsluianssunis
ISGLLSNLLa:m‘SViauﬁm Theory of direct marketing and
service marketing for practical use in the hotel and
tourism industry. Concepts include marketing mix
components of products — presentation communication
and distribution — customer retention, service deliveries,
systems and internet — based strategic marketing for hotel

and tourism applications.

505-613 nagmn SN1IAa1AdINSUNITLISININNT
nasifizaua £53N9UIN1T (Marketing Strategy for
Hotel, Tourism and Service Business). 3 (3-0-6)

‘ﬂ:]Hg‘j'mmm(ﬂ‘ﬂnmaua:mmamu%mﬁmfumi
ﬂi:qﬂ@ﬂuq(ﬂa’mnsiumﬂsumLLa:ﬁaﬂLﬁm iRk
Sendnsninueididsznaud s indTauniinisaaa
a1 % IHAA A A NITH AT BININITIAT IR E
ﬂ)ﬂulﬁlﬂﬁaﬁﬂﬁﬂ nIFINAUUINNG mﬁﬂmsqmmwms
u3InNII iz‘uuLLazﬂar_qlﬂﬁrﬂNﬂw@a’mN"]mj'a:mw
Swaasiialasdnmlufanssumsliusuuazmviesdion
Theories of direct marketing and service marketing for
practical use in hotel and tourism industry; analysis of
marketing mix components of products; presentation of
communication and distribution channels; customer
retention; service deliveries, service quality management,
internet-based marketing system and strategy for hotel

and tourism applications.

Ususha
A7

505-614 MIAMIBIANTINGINIFUNINLND

P

ﬂ')’mi‘f\i g% (Innovative Wellness Business
Management for Sustainability)...... 3 (3-0-6)
giﬁ%qmﬂﬁWizé‘uIan wianssufigefiu LATWOANTIN
Qu?lﬂﬂiﬁlﬂaj MIUWBITUNIINITARA DIWTIAVIRING

ﬁmqmmw ﬁﬂ’]WLL’J\ﬂﬁﬂN"HEN@]E‘]'W]LLERIE]ﬂ']ﬁ E‘;’Gﬂuiﬂ\ifﬂ

F7 1]
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p3naded Iy é?u(-ﬁ”ﬂLLa:u'%ﬂﬁ’l.mi‘luqiﬁmﬁaqmnm
wwIRaUsziusIwEY ESG uatumInauwI1a9aIfns
0819535 MuFiadew Fin warsITINAualugia
Lﬁaqmnﬁw

Global wellness business; sustainable innovation and new
normal consumer behavior; market competition; nature of
wellness business; market environment; aging society;
anti aging business and opportunity; novel product and
service in wellness business; contemporary issue of ESG

in wellness business.

505-613 NITIUHBLAZAITWAIKINITN LN 19819

¢ 9 8§ » (Planning and Development of Sustainable

T
o

505-615 naqwﬁuaxmsﬁ'wmmsﬁaasﬁmazi’mmﬁu

( Strategies and Development of sustainable Tourism)

Ususha
371 wae T80

Tourism) 3(3-0-6) | 3 (3-0-6) Amuas
nITUIUNIITANIIMSHa s fidnaissbuda msmmwuﬂaqﬂﬁ war NTTUIRMITienfisa i dnafidsdiu | Aesune

fém’méfauLLai:i:uuﬁnﬂﬁ’Sﬂm ANFUN BT TERI9 (ﬂ'E]gilJLL’J@]5BNLL§!$3$UU§LL’JF1‘II§YI?J’] ANNFNNUTTERI | TP
ﬁfﬂviaaL*?'imﬁ'umsmﬁ'ﬂﬁﬂ%'wmﬂiﬁﬁumﬁua:ﬁaumﬁw ﬁfnviaotﬁmﬁ'um‘sag%’nﬁn%‘w INTTITNTAUAE
NINAHWILAEIN B9 EY wnIfaviediorad19898u z’?lm’mﬁauﬁuq MINGWLREITaTEY nanM eyl
ﬂi:mumiﬁ%’mm’mfﬁﬁuimgiﬁ%ﬂﬂmﬁm 089595 NITLINNIETIIAIW f@ﬂuhq‘iﬁ'«)ﬂ paifien
Process of tourism management that has sustainable | Process of management of strategy of tourism that have
impacts on environments and ecosystem; relationship | sustainable impacts to the environments and the
between travelers and natural resources and physical | ecosystem. The relationship of tourism to economic,
environment conservation; development of tourism | socio-cultural and physical environments. Development
destinations; concept of sustainable tourism; process of | tourism destination and the concept of sustainable
sustainable tourism. tourism.

505-616 ﬁ'&mwm'liﬁ'ﬂmiﬁqiﬁan'ﬁn%n'\iua:n'ﬁ Fa laasl

auagaaawn (Seminar in Hospitality and Wellness
Management ) . ............. 3 (3-0-6)
mydenziuszaflnofisanusounisoluazdszidud
‘Linausl,ﬁ)‘lumif{‘fﬂmigiﬁﬁ]mﬂﬁu?n’mmzmsgm.ag’umw
294374 mﬁﬂszqmﬂ“ﬁtmuﬁ(ﬂLm:ﬂquﬁmmmmﬁﬁ
LLﬁﬂrymLLaz‘LJ%'LlﬂaUqﬂfmi@'i’nﬁuﬁqiﬁﬁ]mi@Lmq‘umwadﬁ
531 mifnuaasanadadie ezt uszeAunoifieany
'n;iﬁﬁm’]ig}l,l,aqmmwaoﬁiw FNIWUIARINNINITINAA
LAZNAYNTNITAATG FINNINNTAA A NI B AN BN
ﬂsmum‘szﬁmaar;jl’ﬂs:naumﬂug‘iﬁ'«nmiu‘%mma:ms
g}LLaqmmwaaﬁi’m

Analysis and discussion of scenarios and interesting
issues in hospitality and wellness business management;
application of marketing concept and theory to solve
problems and adjust wellness business strategy; practice
in expressing opinions, analyzing and discussing wellness

business, marketing environment and marketing strategy,
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including analyzing case studies from experience of

entrepreneurs in hospitality and wellness business.

505-611 msﬁ'ﬂmsmmsam%ﬁu,a:qﬂnini(Facility
Management) .........ccccenierinnninnnnnns 3 (3-0-6)

LWIAG ‘ﬂqwﬁmiu?mid’mmadmﬁns Wathan
Uszgndldlunisdanisnislueias naninmad uag
NIZTUIBNITLINIT N1ITARUILITUBUAZAITZAN
Sudazoy miéi'@mLm:ﬂ’mqm']s‘b’fm%‘aaﬁau,a: gunsal
@4 9 mimuq&lLm:m’;ﬁ]aaumiﬁﬂa’m MYUsTRIUIG
N139ATINTIB9% N1IIURY UTETIFUN RS NITVTHAT
N33 20HIUU TN MTLBNRIIRAY L NITAIUUIN
Toenuinga uazUsudoudle nsUivunnanu n1s
ﬂs:tﬁuwamuua:mmﬁiﬂsami Applying concepts and
theories in the management of organization to the
management building, i.e. management process, the
setting up of work units with responsibility to manage the
building, procuring and controlling equipment’s, compiling
reports and preparing plans, finance, budget, contract

documents, publicity, crisis management, improvements

and making assessment.

gNLEN

505-614 N139ANITAMAINNITUINT b
qmm‘wnﬁwiaaLﬁmuﬁ:qiﬁﬁm‘%mi (Service Quality
Management in Tourism and Service Industry) .. 3 (3-0-
6)

N3IANT 35N1TUSATIRRINITOABUAKEIANNGBINNT
28I§NAN v\a"’nmsw‘"@nmqmmwmsu?mﬂuqmmvmssu
vaafinragisdaiias mi’imi’]:ﬁuazﬂizqnmﬁﬁnaUq“nﬁf
MIMIUIAT MIWAMTTLUMTUSITINDINSRnausy
‘quﬂa’mi“?ilﬁmﬁa:] Management and methods of providing
service quality in tourism industry to be highly responsive
to customer needs, principles of continuous service

quality development, quality rating, analysis and

application of service strategy, development of service

system to include training of manpower involved.

gNLEN

505-616 nagmﬁ‘msﬁ'ﬂmifsmmmsﬁaaLﬁsnu,a:
q‘iﬁ%u%ﬂ’]‘i (Strategy for Hotel Tourism and Service
Business Management) .. 3 (3-0-6)
miﬂ‘i:qnm‘sl,ﬂﬁﬂaqwﬂum‘sﬁ'@mﬂiaLLsuszMNﬂs:mﬂﬁ
g381% N1IIANIITULLATLNY NTIANTITIIILINUIUITIE
a o A A A a s da &
Foujiadaslafilslunsiienezs uazurlaywinifiadie
Ansiugusamsuimsdunu Mol uezanuFoives

a v A o A & Y
ISGLLSN LLG:L‘SU%EQG'}ﬁﬂ"ISI’HLﬂiaGNﬂ“/]']xﬂﬂ”l%i']ﬂ"l LR
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32821287N1IWN (length of stay) SN TIARAUSAT
s18'lé Business practice of sustainable management
strategy for international hotels and hospitality, system to
manage international hotel chain, learning the tools to
analyze and solve problems in hospitality management,
including the study of cost and the basics of revenue
management, in including risk in the hotel industry and
learn how to apply pricing and length-of-stay tools and

how to measure revenue management performance.

506-611 msﬁ'ﬂmiqmmmmuaaﬁsw (Total Quality
Management) 3 (3-0-6)

USTRY120901IUIMIEIDQ NN RANNINAWIA NN
atnidaiiia Lﬂ%ﬂdﬁ@ﬁéﬁﬂ”ﬁyﬁluﬁ:uuﬂ'i:mumiw“'@um
AW ﬂﬁ]ﬁi”ﬂﬁﬁwaﬂizﬂudaqmmw MIAUNIEINAG LAz
LLuaﬂﬂﬂummﬂm@ﬁlﬁwaﬂiz‘ﬂuﬁaqmnﬂw w84
WAIFIUAUNIN LT3 ISO 9000 ISO 14000 LAz I1SO
18000 . Philosophy of total quality management and
quality development. Principal tools used in the process of
quality development. Factors affecting quality and the
search for causes and reduction of causes affecting

quality. Quality standards such as ISO.

gnLan

506-612 nagn 5N13A1L%HHN13 (Operations
Strategy) ........... 3 (3-0-6)
ITULATIIRAUNIIAURUNIILEINS
ﬂq‘mg L'ﬁa‘l“ﬂ%ﬂm’mamgai:wj’mﬂaqwfﬂ’mqiﬁﬁ] ANUNN
lunsdniiunis Lmﬂmm%’wﬁugﬂum‘i@‘htﬁumﬂ 243
nanig LﬁﬂIﬁﬁﬂm‘mﬂ@Tuﬁu nml,l,a:l,ﬁ'uqmmwmadmi
@1L%h N7 System of auditing strategic operations, to
check the balance between business strategy and
business potential fundamental operational structure of
business with the aim to reduce the costs and time of

operations and increase quality of operations

gNLAN

505-611 n13dAN1I@IAITER WALz Un YL (Facility

Management)

UWIAa NOBHNIVIANINIULEIBIANT et
Uszgndldlunisdanisnislueiais waninmad uag
NTTUIBNITUIAIT NITTARUILINBUASAITLAINY
Suflaray msa‘i‘ﬂmLmzmuqumﬂ“ﬁm%aaﬁau,a: gunsal
619 9 NMINIVAVUITATIIFOUMIHNU NMIUTETIWY
NIIAFITILIU NNTINILEY UTTTFUNUS A1TUSHS
MK 3H9UUIENIIE MINEIFY YT NMIRILUINI

Tasruinge uazdivdyudle nsdivunuau ns
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ﬂs:tﬁuwamuua:mmﬁiﬂsams Applying concepts and
theories in the management of organization to the
management building, i.e. management process, the
setting up of work units with responsibility to manage the
building, procuring and controlling equipment’s, compiling
reports and preparing plans, finance, budget, contract
documents, publicity, crisis management, improvements

and making assessment.

506-611 n'lsﬁ'mn'lsqmn'lwuuuawfsau
(Total Quality Management) ...............ceuumienee 3 (3-0-6)

USTYI10INTUTHITE I N IN
m?ﬂmiw”@umqmmwar_hwiaLﬁaa nsesfafdanyilu
FTULNTZUIRNITNA UL AN Tasuidnansznuda
AHATIN ﬂ’]iﬁu‘lﬁ’]ﬁ’]m@ LLQZLL%’JY]’]GI%ﬂ’]S@@]L%@l“?]Iﬁ
Naﬂsmu@iaqmﬂﬂw inlﬁammgﬂuqmn”lw LT 1SO
9000 ISO 14000 ez ISO 18000. Philosophy of total
quality management and quality development. Principal
tools used in the process of quality development. Factors
affecting quality and the search for causes and reduction
of causes affecting quality. Quality standards such as

ISO.

gnLan

506-612 nagn S5n178117HN15 (Operations

Strategy) ....cocevrrrerrrr 3 (3-0-6)

ITULATIIRAUNIIAURUNIILEINS
q“nf Lﬁﬂi‘ﬁL%ﬂm’mau@as:%’iﬁaﬂaﬂqﬂﬁmdgiﬁa anunIw
lunsdniiunns LLazIﬂNﬁ%ﬂdﬁug’]uﬂ’]i@i’uﬁ%ﬂ’]i“ﬂ 23
nanig Lﬁﬂiﬁﬁ%m‘mﬂﬁuﬁu nml,l,a:l,ﬁ'uqmmwmadms
@1L%h N7 System of auditing strategic operations, to
check the balance between business strategy and
business potential fundamental operational structure of
business with the aim to reduce the costs and time of

operations and increase quality of operations.

gnLaN

506-613 N1IIMIUANBIEUUNITHAR
aa8d1% N334 (Manufacturing System Planning) ... 3 (3-
0-6)

m‘nwLquLLa:miwﬁmﬁuﬁwqmmvmiiu NIIUINT
Tassnsg MINUANTUAINIART NITIIUNHBIIN UAZ
UsM13TneUlfidns mIdeszdszuunInde lasdnun
LUDII809T0972VLNITNAALDLGAT99 1501970

UszAnSnwlunszuiwnsnae ssuuRudadaadluszning
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nINae msmuqumwﬁmﬁuﬁﬂﬂﬁqmmwmuﬁaomi
Swﬁ\‘maﬂi:ﬂumnﬂty,mluﬂi:mumw§<ﬂ LRZLWINID
Wi le Planning and production of industrial products.
Project management, control of inventories, overall
planning, management of networkers, the analysis of
production system by studying the various model of
different manufacturing systems, measurement methods
of efficiency of production process, inventory system
during process of production. Control of problems in the

production process, as well on corrective measures.

507-610 mié’ﬂmiqiﬁmgﬂiﬂﬁ (Modern Business
Management) ................. 3 (3-0-6)

34;4Lﬁmﬁﬂmﬁmmﬁmmmﬂ:Nani:ﬂumaamﬂlﬂaﬁua:
éasl,miﬁ'ﬁ@iamsﬁ'@ms‘gsﬁaaﬁﬂﬁﬂ Afaunainnaiy
miﬁﬁﬂ%wamﬂ"ifmmcTagjn@Tﬂmnniwmﬁ'ﬂmiqiﬁa
wwuiia maluladrelwifafeusziausssulng unuan
maamﬁ'@miﬁqiﬁaﬁtﬂﬁwuﬂaa‘lﬂ naFouilidalneg
s dwivhanlaluanissed 21 1w indnoaand
Toya LLazﬁﬂ’imﬁ:ﬁﬁTagamm@sng To study the impacts
of new technologies and media on management of
modern business which has numerous varieties and there
is a significant shift in favor of the customers, who now
have more control of the relationship than ever, and
technology has brought in new media channels and
cultural norms. The role of business and management
has altered in accordance with the changing scope and
role of management. This course also includes the ability
of sense making, cross culture, new media literacy and
21th century professions such as Data Scientist and Big

Data Analytic.

gnLan

507-611 sruvanuauwnIsananlanazinszlnnis

19391 (Decision Support Systems and Negotiations)

ialamsamIdwinanmaaidwiidudoya
Usznaunisaeulanazasunneclumsasandases
Usznausdis mylieszidayanisnanas wuudaash
mm:amﬁq@ msﬂs:qﬂ@ﬂ%mu msazany il
wunmndwlinsaaiuls madiansianudes mase
wundaeinITIia lasgaiudyw misansdudina
Farmlnsauwng MInam Eﬂuuuuazmﬂ%ﬂiﬂmﬁ
YasTanduIsiunmtinaaiula Management science
techniques for informed decision making and to develop

skills in negotiations. Topics will include regression
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analysis, the most suitable decision models, the
application and sensitivity analysis. Data trees, risk
analysis and business simulation models. Emphasizes will
be on digital including telecommunications managerial
problems, model development and the use of software

packages for decision support.

507-613 NITNAIUINAAA MR wNalwlada1sawne

wazn1sso &9 ( Digital Product Development)

aivanuizaudeandwludiunivauwigsfianiais
HAAA I U TRUINALAZMITOENT MITRUATELTNY
ni:mun’]i@‘mﬁmwumdﬁqiﬁﬁ]LLa:a’lmumﬂ waHIANEN
DIMIIVUNKITALBIANT T2AUTIA uaznTyIInIain
AU &3A N To broaden the professional knowledge
regarding managing and developing information and
communication technology products. It includes business
process framework and information framework. The
applications of information communications technology to
be used in practical terms in organization planning,

national planning and integration in the society.

gNLEN

507-615 alwladarsawinanaznisdaarsiialan
NI5WIT ( Information and Communication
Technology for Global Competition) ................ 3 (3-0-6)
Y = a [ a A v a
wiunsansuisinuinaluladasauwnea twaltliiia
anwladsoulunisugsiu msﬂs:qnmﬂl‘ﬁﬁwumsaumﬂ
A A % & : v o
LRZNIIRORIT Lwal‘vxaaﬂnimmmmmwmﬂugmlu
2ATINNITY AaaaIBANEINIIRAaNTINYa A lulad
a4 4.9 0a 4
lasawzmalulagniszassnildifiem sy fuuudadlu
8AXIMNITY The study of the use of information and
communication technology to gain and secure competitive
advantage, the use of information and communication
systems to sustain effective positioning in an industry;
convergence of communication industries that can change

the industry

gNLEN

506-610 n1YaanuuUUANTALNTINBIANT (Enterprise
Architecture) ..........ccceeeuninnnn. 3 (3-0-6)

N13831931WLTITTUUEINSUBIANINT 8 Enterprise
Architecture 1Iunszuaumsfigneliasdnsdrlalaseais
waztlszAnTamaesszuy IT lagasdisznouninuaes
13013 n138319 Enterprise Architecture 1 ylwesdns
§NNTAUHBLAZNTTANININenT IT Iidussuud

PR EL E I E BIRET A (Er gkt Lﬁaiﬁmmin@lauauaa@ia

F7 1]
USULRY
TREIT
Tnai uaz
WNUTE2T,
a
Nuazidua
a A o
Jgnnal
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mmﬁaqmmauﬂmmwaagsﬁﬂﬁazhamm:au
lasawzludsgnseaaiuaznminauluouiaa dao
NIZUIWNIT Enterprise Architecture adﬁﬂimmmizqua:
Maunwsasulguneisnidn teldszuy IT sansnsassy
wazauayuiInTIugIna ldadamanzay Snmagitauan
ANNTALTITETRIININAWITTDUUENITANTEUTIAD
wiounadndszantanlunisldninens IT uazaa
fltinelassinvedasfnTialuieasenn

Enterprise  Architecture as a process enabling
organizations to understand structure and performance of
IT systems across all business components. Enterprise
Architecture helps organizations plan and manage IT
resources into an appropriate and efficient system
capable of responding to business needs and goals,
especially strategy and future development; Enterprise
Architecture process enables organizations to determine
and plan essential policies for IT systems to support
business activities, reduce conflicts between system
development and business operations, increase efficiency
in the use of IT resources and reduce overall costs of

organizations in the long run.

¢ 4 f ¢ aa o
506-611 naq“nﬁmﬂﬂﬁﬂumuamnﬂuqﬂmawa
(Digital Transformation Strategy) 3 (3-0-6)
a a ea a a
uwafa uwlua uazinaluladvesmafswudaimis
#3718 Madaswulaanms@ana uwa ke
& P Aaa o
uwaawasn dznnuainitdaswnlaanie@ana ny
Rsuuaan9@ana lassaevasuSunuas
2AFNNTIN msyitmmsmﬂiuiaﬁﬁﬁﬁamﬁﬁ'ug‘sﬁa My
BIRHIBIERITIE SR PR AR TR P ERTRITG L
Twiugne
Concepts, practices, and technologies of digital
transformation; digital transformation; platform trends;
types of digital transformation; structural digital
transformation of firms and industries; integration of digital
technology into business; fundamental changes in

operating and delivering value to customers.

F 1]
SRS TIRTEY
TARAT
1nai wae
W8T,
a
SRHEEGHLS
a A @
g el

NUFNE

506-612 msuszanddayauazdyalszauginonts
Lﬂﬁlﬂuﬁﬁuaaﬁnﬂuqﬂa%ﬁa (Applied Data and Al for
Digital Transformation....................... 3(2-2-5)

ununwes Al lumaddsuudasmadavia mm;ﬁugm
Wordumalulad Al anumang uazmadszgndldluna
UFUAluuTuNeI 9 v8989ANT wazTaniamuasusInln

m3ldu Al anuiisanuieiesdednig ERP, CRM,

Flwa
Y3uAn
TREITN
Tna uaz
WRueiT,
Nuazdya

a A o
Fgwalw
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HCM uazmszyndldviaalaginiu

Role of Al in digital transformation; basic knowledge of Al
technology; implications and practical applications across
various organizational contexts and ethical concerns in Al
implementation; knowledge of various tools: Enterprise
Resource Planning (ERP), Customer Relationship
Management (CRM), Human Capital Management (HCM)

and supply chain application.

NUFNE

506-613 nIMANEINITIUALWAIBEIANS (Business
Transformation Case Study ) 3 (3-0-6)

Yszidiusrwadplunmssanisnisd fouudainedana ms
aAdTemInIdidnmdmiumadisuulaamedana ms
waiwvinsemydjoalunsimua iluld uasdszfivng
qﬂﬁﬂﬂiLﬂSﬂuLLﬂmmdﬁ%ﬁ@ ARBATUNNTILATILHLT
iwwnﬁmammma“'nﬁ'u%é’mm:qﬂaﬁﬂlumiﬁwnaﬂqwfﬂﬁ
Wasnudasmedanaluld Tesusiumsrenudhlassdns
Tun13279uKs 3an13 uazdniinlassnsnisidasuudas

aa o

nMIfaTa mMIaseseudszininadalunisndfouuya
nMedsra asdnsaiplnildimaluladérmipiietuindon
anufnsisulunsasuuamedariaednils

Contemporary issues in managing digital transformation;
discussion of case study on digital transformation;
development of practical skills in  formulating,
implementing and evaluating digital transformation
strategies, as well as critical analysis of key drivers and
barriers to implementation of digital transformation
strategy, with emphasis on understanding organizations in
planning, managing, and implementing digital
transformation projects; examination of contemporary
issues in digital transformation; how modern organizations
utilize cutting-edge technologies to drive digital

transformation initiatives.

F 1
USULAY
TREIT
1nai wae
W8T,
a
S HEEGHLS
a A v
g el

NUFNE

aa

506-614 WIANIINAINaUaTszuURL26 (Digital
Innovation & Ecosystem) ......... 3 (3-0-6)
LUIAAULRZAINEIAYVIINTANITNAINIad0IANT

NITUIUNTATIUIANTIN FRTUNRAA UK ULA=UTANT

o

#31a 1a3esdauazinaftianisAadsaanuuulunianssy

a o a Aa o

AING mmmi’]:ﬁuazaammm:uuﬁnﬂqsﬁwwa

luiaagsfia@dnia 1w uwaanasu maussfuassgia na

'S o

qwﬁmimuf@mma%ﬁﬂﬂgimiafwyjammaﬁqsﬁa
NIARANEN2IANTNUTZAUANNALFIIINUIANTTNLALTZUY
AnAfIng

Concepts and importance of digital innovation to

F7 1]
USULRY
TR&IT
Tnai uae
WNUTE2T,
a
Nuazidua
a A o
Sgnnelw
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organizations Innovation. Process for digital products and

services ; Design Thinking tools and techniques in digital

innovation.  Analysis and design of digital business

ecosystems; Digital business models such as platforms,

sharing economy; Strategies for bringing digital innovation

to create business value. Case studies of organizations

that succeed from innovation and digital ecosystems

506-615 nYsanuuULasNMRIFANTNENIT Fa sl

29ANIAINA (Digital Enterprise Architecture Design Ui

& Development) ......... 3 (3-0-6) IREIT

L fauazadfsenauvasaanTasnsIuedfnsasa My | Ma uaz

fjmﬂ:ﬁuaz?ﬁmaaﬂi:mumsmaﬁqiﬁﬁ]LLuuﬁﬁﬁ’a ns | Wi,

aaﬂLLuuamﬁmﬂﬂﬁm]’agmm:msgimwmss:‘uu 37?—'515}57-'@

assuwing madszndliinalulad@inia wwu aandaaud Arunali

289 UFeniw BunafiilavaasIngs nIsantaya Naaly

mumslmy' LLa:mﬁLﬂﬁ:ﬁiagaﬁuﬁammaﬁmﬂaa@ﬁ'y

losiasuazn1susnisaauiosduasna nsia

gondasnssy

psnsdaralUfiAuasnsimImaaouudatasdns

Concepts and elements of digital enterprise architecture ;

digital business process analysis and simulation;

information architecture design and information system

integration. Application of digital technologies such as

cloud computing, blockchain, internet of things; big data

management and advanced data analysis. Cyber Security

and Digital Risk Management; Digital Enterprise

Architecture implementation and organizational change

management

506-616 ANNBHUUAANNIFINIAINAUAL Flna

Eill.m‘uﬁqi'ﬁil‘lﬁsi (Digital Business Acumen and New Ui

Business Model) 3 (3-0-6) IRRITN

ﬁrugﬁmm:aqﬁﬂs:ﬂaumaagsﬁaﬁﬁﬁa UREEIGERETY I‘V‘Iﬂ uae

AARIANITY GUBITH LLazwqﬁﬂﬁuﬁuﬂnﬂﬁ nagluuy WA,

ﬁmmmuuﬂﬂw i dnanlss uwaawasy A%ﬁ'aﬂau RRHEELED

UG miaammmmmua ﬂswaumsmaﬂﬁ’]qﬂﬁ% fa | Arudeld

nagniaemyle Nam"l,s wazmIaiyadnliIiaddnia Nmaly

q

mmiwmmmiﬂQmm’ml,azwsﬂfﬁqﬂmumma Ny
LwﬂIuIaﬂl,l,a:“ﬁaQamaﬂfuagumiﬁ’ﬂﬁﬂawngiﬁa n13
5@ﬂ’1§ﬂ’liLﬂ§ﬂuLLﬂ§NL%0ﬂaqwfﬁjgiﬁﬂaaﬁa

Fundamental knowledge and elements of digital business;
industry analysis, competitors, and digital consumer

behavior. New digital business models such as e-
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commerce, digital content platforms; designing customer

value and experiences in the digital age. Strategies for
generating income, profits, and creating value for digital
businesses; digital and chain

operations supply

management. Using technology and data to support
business decisions; managing strategic transformation

towards a digital business.

508-610 n1331Aszvidayalng (Big Data
ANAlYSIS) ..cccerrirre e 3 (3-0-6)

ANuGBINIuszunaTayavaitoyarmalng mMIdaLEan
Yszaranadiamsiuasianassawinani s uundas
ARBALIATIUSHNIE ATURAINARILURENETA (nARANTS
3mﬁ:ﬁ°ﬁayjm%ﬁwmmam'mﬁmﬁ:ﬁﬂj”agauu?}a
duaniafinduaziivimaluladmisienuiinguteys
wwastayauulaFuadiis Demand and sources of Big
Data. Selection and processing and presentation of
information that changes constantly, both in the quality,
diversity and dynamics. Scientific analytical techniques the
analysis of data in electronic media and web, Techniques
in the construction of knowledge from database and

sources of information in social media.

gNLEN

508-611 s:uumsaummﬁamsﬁ’ﬂau’ta (Information
System for Decision Making) .... 3 (3-0-6)

FuuuazaIosiade g iltarolunsdaiule snwme
°JJaoﬁagaﬁﬁu?msﬁaamﬁ%mmammm:umTagmﬁ;a
madadnule yaramsuszand WlsunsudFogulugius
Mduinsesdiolunisdadula Models and instruments
needed to help make decision. Identify an organization’s
Learn how to determine the

information needs.

information technology and application systems that
support those needs and deliver competitive advantage at
all levels, from operational to strategic, including to
resolve issues involved in acquisition, deployment, and

operation of information systems.

gnLEN

508-612 ms{i'ﬂnﬁﬂa'mﬁ'uazaaﬁmmﬁamﬂ%’yuf

(Knowledge Management and Learning Organization)

LLmﬁﬂmiﬁ’ﬂmimmﬁ ﬂszmwmmj MILNOAAINNT

U
[

miltinaluladlunisesniuunaninazsanisasdaius

U
%

wazdygrayaainsluesdnis Jyninsdanisanug
TJadpurianudiFauazanuauma lumInawszuums

ﬁT@m’lSﬂ’n&lf lasltnsdans Knowledge management
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concepts, knowledge types, transmission of knowledge,
Using technology for design and development of
knowledge and intellect of people in an organization,
knowledge management problems, success and failure
factors in development of knowledge management system

by using case studies

508-613 n1svanislasenisinalulad
d135d w tn @ (Information Technology Project
Management) .........ccccevieennns 3 (3-0-6)

ﬂ’lS’J’NLLNuIﬂSJﬂ’li 2ONUUUNTZIUIBNIT NITUTHNT
Tassmsuaztszauam e biidnlafisdesofsuduluns
UIANTIANT NAWITEUL wIadtaaaSumsinlasemslw
szauaNdEsa ‘Yﬁ‘m"ldﬁ’lumﬂﬁﬂLLa:‘WﬂaﬂiﬂJluﬂ’ﬁ
Fam3lasims maSmiranmasiialunmswanseuy
F2UAINITRNITNANNGBINIT NTBBNULLNIIATILAN
nInNagay msa@m‘zd ﬁiy%ﬂumigimﬂmﬁ:uu s
FamslasenmsuazmstssfiudseAnmainaesssuuuLL
wasn misamilassmalildfeiananiner i ludues
Haaugu JlT amzrinau wazRaTedun g MAvateenu
lassmsannuaunsnzadamerinaulunsilassns ms
Sereanlding uaznavszlominanainaglésy madla
NMIINLIBUALNTHLEBEITNI I nInafia WOANTIN
lulasen1sl# 41U 5280 5n 1w Project Planning and
scheduling, process design, project management and
coordination to understand the factors necessary for
successful management of system development or
enhancement projects. Both technical and behavioral
aspects of project management are analyzed.
Management of the systems integration issues; metrics for
project management and system performance evaluation;
managing expectations: superiors, users, team members
and others related to the project; determining skill
requirements and staffing the project; cost-effectiveness
analysis: reporting and effective management of both

behavioral and technical aspects of the project.

gNLEN

508-614 Taa1Usedws (Artifical
Intelligence) 3 (3-0-6)

Ao UeITygUisieg seuavesTyyn mMIsunl
makan1IdwnILLUETEAA N1TUNUANNT NITUNY
AMWFUDUATINE NIUNUANNIULLNG Jyansol n1Im
wiguanisldainulivinew nInunauauuuaia
lassssuuudanzadadon waziaimes laseasnanuuuds

gpirfanuazfaiaas Maawnus ﬂ’]i’J’NLLNuﬂ’J’]&IL"ﬁ"ﬂﬁJ
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MIYTNIANA N W TITNTNG ﬂmvmvﬂﬂi:ﬁwiuuummuuax
LWULLENEI% NIIToU] mudaudazedluian sy &din
it‘]JiJEEL%iJ’J’ﬁ']ZQ N13ANIVUAZNIINIZHN Definition of
Artificial Intelligence includes scope of intelligence,
searches, heuristic search techniques. Knowledge
representation issues, using predicate logic, using rules
for representing knowledge. Symbolic reasoning under
uncertainty, statistical reasoning. Weak slot-and-filler
structures, strong slot-and-filler structures, game playing,
planning understanding. Natural language processing,
parallel and distributed Al, learning, connectionist models,
common sense, expert systems. And perception and

action.

508-615 N13IANIIHINVAVIABINGA (Information
Business Management).......... 3 (3-0-6)

ﬂqmjLm:LLmﬁ@md@T’mmﬁ@miLﬁmﬁ'uqiﬁﬁm’mﬁm
FIIHULNG M%ﬂqiﬁﬂﬁlﬁmmumﬂﬂu%é’ﬂ L% 533
UIMIINTANWIAY LazMTUIANTESNLTIIANEN9 LRILY
wanNuIs pafamsedeyataawing g3nanuwidoginia
MIUINITUIIENT UAEANT LAY TININTIATHUW
HAnavsu LL&:ESﬁ’«Jﬂ’]iﬁﬂH’] Wudu n1sdaniIgsia
FIRUNAIWNTINTIRUA 1T AN BIAZLAZATAAN YD
FITIBINGA N1TIABIANTENTHUNA NITAAIATITHULNA
waluladasaumnea waznsdszifiunlasinisniadiu
ssawina lapazdtlusfoaadnliindnmsamansna:
AR Ltazﬁ'ﬂmsgiﬁama@ﬁ”mm‘smsaumﬂ"l,ﬁ Theories
and concepts of management applicable to information
business, such as telecommunication service, software,
information provider, business research, news and
entertainment service, and education and training. The
study will focus on the nature and value of information,
the organization of information-based  business,
information marketing, information technology, and
information project evaluation. Workshops to enhance

practical skills will also be included.

gNLEN

508-616 N13sAN1IANAsBAslaaasiasrunlriuay
(Cyber Security Management) . 3 (3-0-6)

MIALANLAzNTIALLILSzIANTa YA n1TdnIRENAS
NOATWE NIFANIANLELI NMIBBNUULLAZINIUNINT
fAuszuuduwifiaaindvyuuss aasgiuuazulonin
NIEIBABNRILADY msmuqummaﬁ“‘umﬂaaﬂﬁ‘umd
monwuaraandasnssuauiwaslaaainuasz Uy

audnaslsaansvasnaaiaasludungnane laun
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Usuilye

N3ATIAROLFATWAMNAUAILRDANY WazNNIIaN1II2LY
anuiuasdsansy dndnwezdlassnuiansanaduag
UnoansvasnauNI@asuIwIalng Aw1ANaI9 LAz
n3erunauRaeed uazdneiauafisanunise
uIUU’lUﬂ’n&lﬁuﬂdﬂaaﬂﬁ'ﬂmia%mﬂ Control and data
classification cryptography and risk management. Design
and creation of disaster recovery pans, computer policies
and standards, system security architectures and physical
security controls. Legal aspects of computer security:
auditing in a secured environment and managing as a
day-to-day security administrator. In-class projects will
focus on security management in mainframe, midrange
well as research

and network environments as

assignments and basic policy creation.

507-610 ananilugisznaumsasnegsneluainag
wianssautiannussin 3 (3-0-6)

Entrepreneurship and New Venture Innovation
Creation for Sustainability
ATawwinisvesanududusznauniszaulan A
3IUANNF NN uaziauadvasliznauns awda
shesrssuazwiansufisndulumaaouanudalimiin
ﬁqiﬁmimﬂﬁﬁ%ﬁdyjamﬁqiﬁaﬁmmy@]ﬂﬁmm:mmu“iﬁﬁ:ﬂﬁa
awEIfin mwﬁwmulumn?uﬁugsﬁﬂﬁ;iﬁaf_l
WIANTTUUALNNTUUENEAN AT AN WUIAaNITUSNT
miﬁuwﬂamamagiﬁﬂmj m'iw”@um&!wuawaa
Qﬂi:naummazﬂszaun’litﬁmu‘lumiﬁ@umgiﬁﬁﬂmi
msﬂs:tﬁuIQma@i’mui’@nssmaa;ﬁﬂs:ﬂaums au
duldldvesnfanmsiuazana mMIganGunu unuginie
Tassmsganinaniananugafin

Evolution of global entrepreneurship; fundamentals of
knowledge, skills and attitudes of entrepreneur; creativity
and innovation needed to transform ideas into new
ventures that create value and wealth; challenges of
starting new ventures and introducing new products;
service ideas; discovery of new business opportunities;
development of entrepreneurial perspectives and hands-
on experience in developing new ventures; evaluation of
entrepreneurial innovation opportunity; product and
market feasibility; fund raising ;start-up business project

plan for sustainability.

Usulasiiy
TARAT
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507-611 N13UsENaUMS UAZNAYNEWIANIINGIND
Entrepreneurship and Business Innovation
Stratagy3 (3-0-6)
ﬂ’J’l?JV\&J’IEILLRZLL%’J“/]'IGSL%ﬂ’liLﬂ%E‘JTﬂi;‘:ﬂa‘]Jﬂ'lSLLazﬂ’li
ESURINANNAARIIRTIA AMANYIEYaIRszNaUMI
T 12095309 UIANAWUALVINA O mMIugsnlans
NNTIND MITAYIUHHEIND anwudainelwiiauianssa
waznazvaumIlumMshwianssugnsljausznialgida
wme naqwﬁuf@mswqiﬁﬁ] sauﬁamsaammuqiﬁaﬁﬁ
A uwazdszlomildadany
Meaning and development path in  becoming
entrepreneurs, development of creativity and attribute of
entrepreneurs; problems of SME business, searching for
business opportunities; business plan ; thinking process
of innovation and applications for commercial purposes;
business innovation strategy; design of business with

shared value and benefit to society.

Usulaeiiy
TARAT
LAZLNY

8371

a

507-612 ®IAN3INGINVAVNAAAIINAW (Digital

Startup Innovation ) 3 (3-0-6)

naud wwanslumaduddsznaumigsfia@ivasanin
oW MINAUIANNAAATIIRTIA UATA AN B IUZYDS
Husznaun1y TwfansTieneidynivesgifadinag
AN miLLmamIamamaqiﬁa mi'ﬁ'ﬂﬁmwugiﬁﬁ]
nizuaumiﬂ's’mﬁ@ﬁﬁalﬁl,ﬁ@u’i'mﬂﬁiu LaEN1THN
wianssugnisl fuduaznsldiGewndizd Theories and
guideline of digital startup entrepreneurs; development of
creativity and attributes of entrepreneurs; inclusing
analysis of problems of digital startup businesses;
searching for business opportunities; making business
plan; thinking process of innovation and applications for

commercial purposes

Usulaeiiy
TREIT
LRSI

Salipkil

507-613 Uszidusananalwnissanisnis
1sznaun1s uazwIANIIN (Contemporary Special
Issues in Entrepreneurship and Innovation) 3 (2-2-5)
132 UINRNEAIN N1TIANINNTLIZNALMT WAz
WIANIIW mmjﬁug’mmwﬁLLazméaaﬁaﬁﬁﬁLﬂu fMIU
msﬁwmmLﬂﬂ”ﬂau,a:i‘Lﬂm:ﬁui’mﬂﬁumdgiﬁa Wzt
Tumsusmsanuilasuudasmasasdns lagazsiums
aAUMauazanuosslulssduvasuiansiuildldunen
mswasuudamennuannanetasy dwnalulad
LLa:msLﬂﬁummaamnqmmvmisu NIAAA FINY LA

mnmw”umn@;mjo

Usulasiiy
TARAT
LRZLNY

Pliekin!

NANGATUIMITINAUMUNIN NangATUTUUTE W.A.2567

179




NANGAs W.A. 2562

nangaslsulse w.d. 2567

aveln

na
Usuilye
Contemporary issues of entrepreneurship and innovation ,
basic knowledge of theories and tools necessary for
understanding and analyzing business innovation and
approaches to handling changes within an organization
focusing on discussion and exploration of innovation
arising from various factors in technological
advancements, shifts within industries, markets, society,
and competition.
510610 @I N aa®m13n d N (Digital Startup) gnlan
............................................................... 3 (3-0-6)
e wwanilunadugusznaunisgsia@iviaaainan
ANTHAWIANUAAFIITTTA LLazqmﬁ'ﬂwmwad
Husznauns suiimade iy niuegsnadsng
FANTNON ﬂ’]iLLﬁ’Nﬁ’lIaﬂ’lﬁﬂ’]\‘]‘Qiﬁﬁ] ﬂ’liﬁ'@lﬁumugiﬁﬂ
nszuannIsanAandaliiiauianssy wazniswn
wianyingn1iU fuduaznslsifawadiod Theories and
way of digital startup entrepreneurs, development of
creativity and attribute of entrepreneurs. Also analysis
problems of digital startup businesses, searching for
business opportunities, making business plan and thinking
process of innovation which applications for commercial
purposes
510-611 n133tAs1zdTayavwiIalua (Big Data gnLan

Analytics)........covviiiiiiiiiinnnenns 3 (3-0-6)
ﬂ’li’imi'}xﬁ’ﬁaga“ﬂm@‘lmg ATTUIRATAALEEN AlaTzA
. o Cw L oda 4

LLa:mLauamagamﬂtmawayjammﬂlmy G USICHPIRIEN]
AROALIAT NIUTUIIE ATURAINAATLUASWAIA NIT
ﬂizqn@ﬂ"ﬁmﬂﬁﬂmﬁminﬁ%gm%ﬁﬂmmam‘ ns
a & o A aa o o a A A 2
ANTEHVBYRUUTAING magauu%muamm JINOINT
aianuinudeyasuialng wdszgndldiienis
aafula iaanuldidioulugegsfiv Big data analytics,
selection process, analysis and presentation of data from
large data sources that has changed overtime in quantity,
variety and dynamics. Application of scientific data
analysis techniques, analysis of data on digital media and
social media. Also create the knowledge from a large
database for decision making in order to have business

advantages.
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510612 N139AN13AMNwAIlAAABIDITaYA
(Cyber Resilience Management)........

(3-0-6)
mi?ﬁ'ﬂmimmﬁuﬂaﬂaaﬂﬁ'ﬂmaﬁaga wuIn9lung
LASHUANNTONINBATIITL AOUAHDI @an13gaynIn
Tawdldadesasussiduszuy nguinsdsuaausznis
Tasriu naiasouanuwiay 1ININIAILANLIENNT
JauLvlsziandays NI IELAZN0AIHE N1IIANTT
AT m‘iaamm‘uLLa:ﬂoLLNumiﬁﬁuiwu 084
ﬁﬂmmmg}mm:ﬂﬂmUm\‘]@T’]uﬂawﬁma{ N3AILAY
AMNANAILREAAENINENINLEE ANTwAIURBAnY
UaIIeUU Cyber resilience management, way to prepare,
detect and respond to the attack quickly and
systematically. Adaptation and protection theory also
included control and classification of information,
encryption and decryption, risk management, design and
planning of disaster recovery systems. Also study the
standard, computer policy, physical and system security

control.

gNLEN

510-613 n1s53An1sn1suUsanIN 53009
(Transformative Business Management)....... 3 (3-0-6)

m'sa”ﬂmsmnl,ﬂsamwgsﬁa maagnulasumwinnude
wazmainaluladunlilugsfialugaddna sanfanis
matﬂmmmmseﬁnﬁugiﬁmm:mma@)‘mmﬁlﬁmgﬂ'ﬂﬂﬂ
mnﬂﬁluuuﬂm@ﬁmy@uuﬁimaaﬁnmazqﬂmﬂi“qﬂmﬂ
% Lm:mnﬁuﬁ'ﬂmnwwiﬁaaﬁnsawmsnLtﬂam”uiuﬂqﬂﬁﬁ
N1TuT9Twaeny W W39 Business transformation
management, change concepts and applying technology
in business in the digital age. Also includes organizational
and personnel, enhance the organization's ability to

compete in the era of strong competitions.
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510614 a a LW adtNan12aalyd (Fail
Forward).......cccovveiiiiiiiiin e 3 (3-0-6)

miﬁﬂujmaaadﬁm UAAINT NIRIIFITAUAZHIIANY
Sangu lagnanmITan1InuANUINRAI8E N YRA0
ﬁ]:l.f]uﬁ'w”uLﬂ5aulﬁaaﬁﬂiﬁﬁaamﬂumsﬂf'uﬂga Tuns
Fouifadu uazduniaituasdesarlunisinu
mmé’uw”uﬁua:msmiw”umaoqiﬁa Organizational and
staff learning, innovate, and build resilience. The principle
of Fail Forward to dealing with failure intelligently will be
the drivers to improve the way organization learn,
innovation learning, and find the agility to stay relevant

and competitive in business.

gNLEN

510-615 N139ANIIAINAEIMIUAUIHIY o (Digital
Management for Executive o) (d1%3utisulawny
wé’ngmﬁnswmﬂﬁuﬁau 1Bwnangas Digital CEO
Yad AIRNNITHAILAINLAIHINAIAING
[(51=1 7 YO 3 (3-0-6)

mInawnnezlunmienzAaaiunsol nssaaei
WM luMITaUN UL uLATHENA YA lu Iz A1 9
Tasdsznaudiniadeinfifisatesdie aariauasnis
wWasuudas wualdunisiasuulamanvaslanuas
Qﬁmﬂ“{fd‘luﬂﬁ]gﬁmm:au’mm nydidnslunsiened
wazdATzHEnIuATlaIlTEINAIng MINMWITNE
Tunsimuaulguioianisinnaluladuszuianssy
aaviallllunmsdassuassghefifiafosnmwuazdsaaid
ANTIN Developing skills in situation analysis, synthesis
of guidelines in order to develop the digital economy
promotion plans in various levels that consist of the
following topics which are: digital and change, trends of
major changes in the world and regions both present and
future. Also case studies of: Thailand situation analysis,
developing skills in policy formulation, utilizing digital
technology and innovation in order to promote the stable

economic and quality society.

gnLEN

510-616 N139ANITAINAAIUIUAVINS b (Digital
Management for Executive ) (ﬁ’]‘vi Suiaulawdy
wﬁngmsﬁns‘mmﬂﬁuﬁau 1BWRAaNga s Digital CEO
2ad AIRNITRAILAINLIAIHINIAING
(DEPA)). ..o oo 3 (3-0-6)

MyIWIndanunannazUadiaIHgiaLss§IANEINa Iny

unalidanislfoundssasassgianazasnnlnely
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AUIAG Uﬂm‘ﬂnﬂﬁm%a‘ﬂﬁﬁm@i‘ﬂ’linﬁﬂ%’g LanNTwhlaL
ﬂi:“m“ﬁuﬁ'umiﬁmui'mLﬁammﬂwlmﬂtymLLazqﬂaSiﬂ
PBINMITMUAUNUINUUAZIATINIFUFIVLATEFNAINS
By IS maesoasudonudsslulnewaasduns
USMITAnNIaaTa Setlsznaudnwatonsuinisianis
03An3aaIa wndnTsnguilnagaiasugiaddnia nsaaa
aau"l,aﬁua:qﬂﬁmam‘ﬁ%ﬁ'aLﬁaw”@umaaﬁﬂi n19
ﬂs:quﬂ@T‘L‘ﬁm%‘aaﬁaﬁﬁﬁ'ﬂumiﬁﬂmumaaaaﬁni 04
NIHANBINIATIUILLONTU NITUTAIIURZWAIUINTNEINT
yana n1Iaiefinuazianisiaiedioniainnulid
UszdnTnaw niswaurauwuslna (Digital DNA).
Criticizing the diversity of Thai economy and digital
society, future trends of change in Thai economy and
society, roles of government organizations associate
network, private and public associate network participation
to solving problems and obstacles in the determination of
plans and integrated digital economy promotion projects.
The preparation for future change in digital management
which consist of the following topic which are digital
organization management, digital consumer behavior,
online marketing and digital strategies for organization
development. Application of digital tools in the
organization, also case studies of private and public
organizations, human capital management and
development, effective team building and working network
management, and develop new human type (Digital

DNA).

511-610 1/1ﬁ'nmiu,a:ﬂq&ﬁmi‘u’%‘wﬁmiﬁmﬂ 3 (3-0-
6) Principles and Theories of Educational
Administration

AMWRNNY WWIRARANNNT LLazwqwﬁmﬁu‘%mﬂmm&ﬂﬂ
FTAWINITVBINTUIHILA 679 9 YIE]Hﬁﬂ’]SU%M’]S'Yd]I
fagvainuInsluudazya inafiansuiwiinisdnm
MIUSAITAMNLEDILRENTLSANTANNT A NMIRauas
NITUIRLIHITANTAN BN ﬁ'ﬂﬂ:ﬁﬁ’]ﬁ'ﬁylumiu?ﬂﬁ
A3AnET AT TEEIzuua1TuSaInsAnEn Inely
112917%Meanings, principles and theories; the evolution of
administration in each era; important theories of each
era’s administrators, their educational administration
techniques; risk management and conflict management,
roles and process in educational administration; essential
skills in educational administration; current Thai

educational administration system analysis
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511-611 %TEI]J’]ElLlazﬂ’li’a’lﬂtm%ﬂﬁdﬂ’]iﬁﬂiﬂ"l 3 (3-0-
6)

Educational Policy and Planning

wda NOBABITUMITAUAUlELIDUAZNNTINIUNY
NIARUanloUIBRATAITINILRY N1INITANET N3
Mannudinagns unud judin1s n13liened e
Usziliuukniiaiiadszinsnnuazlssfninavasadins
MSANENAAZALNWINIAN BTG sww&angﬂmmmz
S:LﬁﬂuﬁLﬁmﬂ]’aaﬂ”umsu?mimsﬁnmua:;‘ifﬁms
FONUANE Concepts and theories in relation to set up
educational policy and planning, strategic planning, action
plan, analysis, follow-up and evaluate educational plan for
more organizational efficiencies and effectiveness analyze
national education plan, including laws and regulations

related to educational administration and administrator.

gNLEN

511-612 m'azgi’:ﬁ'mwmsﬁnmtﬁamsﬁ'ﬁuuw‘ﬁﬁ:ﬂﬁu
Leadership in Education for Sustainability3 (3-0-6)

ATLAINHANTNAWIAIHATS 9 laslanizinganis
miﬁﬂmﬁLﬁm{u anuindusesnisidasunssuanrian
NINTANBILAZNITNAIUY ﬂ’lﬁﬁ'@]n'}iﬁﬂmlﬁmﬁ?uﬁ%’m
mmn}”ﬂaa“'uﬁvﬁimﬂluﬂi:mmm:smiwﬂi:mﬁ ANy
dunadlelanuasfsanaioassd nsnawngiduaw
LLu’JW‘izﬁ“}jﬁﬁmaGWi:mﬂﬁuLﬁﬂWi:Lﬁ”ﬂagﬁﬁQﬁwaa@aEJ
LOTURZLWIAARNG naqﬂfﬂﬂiﬁ'ﬂn'ﬁﬁnmLﬁiamiwywmﬁ
ﬁ;\iﬁu Analysis of development crisis, especially crisis in
education; imperatives for paradigm shift in education and
development; provision of education for intra and
international understanding, global citizenship, and
creative society; sustainable development in international
perspectives and the Philosophy of Sufficiency Economy
of H.M. the King; educational strategies for sustainable

development.

gNLEN
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511-613 wianssauazinaluladlunisuinas
N15®& n ¥ 1 Innovation and Technology in Education
Administration3 (3-0-6)

wianssuuazmaluladlunisuinisuaznidanisiSoug
wannisifiganuwianssauszinaluladiiedaasunis
WA AINNNTUINT msﬁ'@msmmiﬁmﬁums
USPITIONUANSEY N1TRAAULY LATAITWAIUIWIANTTA
meh g wezmsdssifudssansuavesnianssndans
viwsuazmasanaiiou nslfieiadiedidnniaiindly
msﬁuﬁu MMINABT BRTNITINEUNIHAIWNI9ITINT
Innovation and technology in education administration and
instruction management. Principles of an innovation and
Technology for enhancing the educational administration
and instructional management qualities development,
knowledge management on educational institution
management various types of educational administration
innovation design and development, develop, implement
and evaluate the educational administration and
instructional management innovation effectiveness.
Utilization of an electronic network for searching,

developing and distributing academic work

gNLEN

511-614 N1IUINIITINIUALNINAWIRANGAT 3(3-
0 -6 ) Academic Administration and Curriculum
Development

N133LATITHNANNIT NO B LASNITUIWNIINIIGG
TEUUIIBUAENITUIRITINBATINITIINABALAE
NITLIBNMIHAUINUNINNKITING sruumsimeiie
WA NINNWITING LLa:msﬁmﬂﬂgLﬁaw”@umﬂgslﬁ
Jansieuizasdisouldiduladadnonin nsdans
Amanolu msw"’wmwé’ﬂgmuﬂ:m‘"ﬂgmﬁmuﬁﬂm Wi
AIIEANNIWEINIUAzn Ty g lurasfiuiawaun
WaANgas aﬁ”mmmé’uw‘"m‘swiwamuﬁﬂmﬁ'uymuua:
Haadn MIUTAIUNRITIUS fouramauNasLEs NS
TanITTnY wudfalunisdanisiSounisaon 1ku
nizuaunnFeuiuwalnduaznisuiuiansinuag
walulagunltlunsssunssauatsdyszansaaw ans
TauazdsziliunanaiToui madsziliunangas nsuinis
wangasuwaznIsauluanudne malszdunmasen ma
Wl w1 AaNAIWaIE1%1M19751013 The analytic of
principles, theories, and procedures of system
management and academic administration; techniques
and academic  quality  development  procedure;

Supervisory system for developing academic quality,

gNLEN
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Teacher supervising to enhance instructional ability in
order to promote student development, school internal
supervision organization. Curriculum development and
educational institutions curriculum development with the
emphasis on gathering resources and wisdom locally for
curriculum  development; school and community
relationship, management of learning resources and
environment to promote instructional ~management
learning management concept with the emphasis on new
learning process and adaptation of innovation and
technology to wuse in the instruction efficiently,
management and evaluation learning achievement
curriculum  evaluation, curricuum and  teaching
management in institutions; teaching evaluation. To

develop academic leader personality.

511-615 ﬂ';'mLﬁlzlaLtaznﬂsu‘%wﬁﬁ'ﬂmitﬁaqmn'\w
n1sAnun Risk and Educational Quality Management

3 (3-0-6)

LLu?ﬁ@Lﬁﬂ?ﬁUﬂ?ﬂuLsﬂﬂ ﬂi:mﬂ"uadﬂ’nmgm n13
Siarzianuiies anudssluasdnyaouinm wasna
Uqﬂfﬂ’]i‘].l%‘lﬁ’]iﬂ’a’]mﬁlmLLRZU%W]TF]’J’]&I’HD@]LL?.TG”I.IBGEN@TH?
NMIENBN Uﬂm‘ﬂ‘naa;ju%mﬂumiu%mim’mLﬁlm
URZANNDALEY TZUUan’lWLLNzﬂ’]iU%ﬁ’]iﬁT@ﬂ’]iﬂnm’]W
miﬁm:rm5ﬂﬂ13LLazﬂi:U’mmﬂumiﬂizﬁ'uQmn’lw
nMIAn miﬂi:ﬁ'uqmmwmﬂmm:mmuaﬂ msfny
a@m’mmiﬂixﬁ’uqmnﬁwmiﬁﬂw’l Concepts on risk,
types of risk, risk analysis risk management, internal
control, organizational/institutional risk, risk administration
and conflict management strategies of educational
organization, roles of administrator in risk and conflict
administration and internal control. Principle and process
in quality assurance; Quality system and educational
quality management, internal and external quality

assurance; monitoring of quality assurance.
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511-616 msﬂi:naumimamsﬁnm

Entrepreneurship in Education 3 (3-0-6)

LLu’JﬁﬂLL’N:“/]Z]HﬁﬁltﬁlU?‘fﬂdﬁun’liﬂixﬂm_lﬂ’li‘ﬂ%‘]
N3N ﬁzamsﬁﬂmfuﬁug’mua:aq@uﬁﬂmmguv{ugm
Lm:qﬂuﬁﬂm ﬂﬂiLﬂﬁﬂuLLﬂadﬁ’]%LﬂiHﬁﬁﬂ faan Mo
mydnases waznaluladigsnansznudenisdsznoums
YaIFINUANY NMIRAUENNTOY mMIvariunugsnaien
LAEMIYIBNMIUINAALAEN BN WNTUINITINIUAE
FRIRNIFIANALNITUSRITNTAN® Concepts and
theories concerning entrepreneurship both basic and
higher education, economics, political, and technological
changes that effect the operation of educational
institutions; thinking-outside-the-box; proactive business
planning; and integration of business and social enterprise
theories to educational

management concepts and

management.

gNLEN

751-226 N1SUIAITNINEINIAITANHA
(Educational Resources Management) .....3 (3-0-6)
m]i:rfj E“]JLLUU LAZIZUUNNTUIMIINITNEINTNNSANEN
LLa:mSiﬁMﬁLma'at%'ﬂujua:?amﬂﬁ”au‘ﬂnmiﬁﬂwﬂ
wianTruuazinaluladnIusnmineninensdnm
NITUTRIINTW El’mii_qlﬂﬂaﬁLﬁﬂ’Jﬂ/adﬁ'Uﬂ’]i’l’NLLNu
ﬂ%"wmniqﬂﬂa ANTFTINT NITWARIW mﬁﬂﬂgd%’nm LR
MIAWUIINIG @T’mLmuLLa:auﬂszmmﬁlmamQu 3
F@uNULazIu Tz sl 31 NIUTRITIIREINNG
MIT% w”aquazmmsamuﬁ dszidndywisiuadoluns
UINT mﬁmmﬁwmﬂimdmiﬁﬂmtm:ﬂfwmn'iﬁufqﬁ
\Aieadas 3’3&1“/%53!.13%Ltazﬂg%mr;lﬁl,ﬁm"ﬁa:]l,ﬁaﬂ%'uﬂ?d
LAZWAIUINITUSHIITNINEININNTAN BN FINaG D
AMNIWMIANIN

Theories, models and systems of educational resources
management in basic and higher education; learning
recourse and educational environment management,
innovations and technology for educational resources
management; leader behavior and changing leadership
behavior in  educational resources management;
especially human resource management; human resource
planning, recruitment, development, maintenance, and
retirement; planning and budgeting, especially proactive
budget planning; finance

management on filing,

,materials ,building and ground; contemporary issues in
educational resource management, mobilization and other

related resources including laws and regulations for the

Usulaeiiy
TRFIT
LRSI
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improvement and development of educational resource

management towards the quality of education.

751-223 m'wé’ﬁ'm,axmsa’fﬂmin'ﬁtﬂsﬂmtﬂm
(Leadership and Change Management ) ....3 (3-0-6)
nadszgnalinnefnnazdin mauduginluaniwniao
@199 lunsvinisesdnms Tianzinsdidnsnnzgdin
Y IRDIBANE m'szpjﬁ’m'mﬂ'é"uuuﬂmﬁ'vmsu%ms
nsdnm ﬂ’;’lm‘f]u;ﬂ'ﬁww’i“n”mﬁ anuznnsalunis
Mewduiin aussausuaznnees aaﬁﬂwﬁmmsnﬂﬂﬂli
lunsusnsaaudnsliifiadssntawnszuanns
UIRITIANITVBIFD AN LLu’Jﬁ@]Léadﬂ’liLﬂsﬂuLLﬂad
LaZN138aN1INTIL A HUURINIINITUSHITNSANEN
Lﬁa‘lﬁﬁnﬁuﬁ'umwmﬂ‘é"wLLﬂm‘luamwmsrﬁﬂﬁ]@u”mm:
AUING

An application of leadership theories in difference
situations and  circumstances in  organizational
management, analysis of case studies on educational
institution leadership and administrative; transformational
leadership regarding educational administration; academic
leadership, the ability to work as a team, performance in
capacity and skill of leaders in educational administration;
process of educational institutions; concept of change and
change management in educational administration for

current and future changing.

Usulasiiy
TREIT
LRSI

83T

751-116 wyanssauazinalnladlunisuSuns
N3@ns Innovation and Technology in Education
Administration 3(3-0-6)
wiansiuuazmaluladlunisuinisusznsdaniaioug
wannafisatunianssuuasinaluladiiodassunis
WAIBIANINNNTUINT msa‘"@mﬁmmftﬁmﬁ'ums
USAITIONRANLY A1TDBAUUY UAZNITHAWIRIANTIH
3 lUlE nsdszdndsintnavesninnssudanis
uiwsuaznssanasoui mildiesetnedidnniefindlu
NMIRUAK NITRABT LAZANTINELNIHRINBNISITINNT
520191505 ssansuaznsandulelunisidenly
walulaB@driauazgluuuniniounisawuaznisia
Usziiunaludnemezeng g Ainainnaiy uazsaansadnu
ammu:ﬁﬁaﬂs:mﬁmawﬁngmﬂfuq

Innovation and technology in education administration and
instruction management. Principle of an innovation and
technology for enhancing the educational administration

and instructional management qualities development,

Usulauiiy
TARAT
LRZLNY
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knowledge management on educational institution
management various types of educational administrational
innovation design and development, develop, implement
and evaluate the educational administrational and
instructional management innovation effectiveness.
Design Management and Decision Making on using
Digital technology to transform various models of
teaching, learning assessment & evaluation in Hybrid
mode to suit the learning objectives of the courses of

studies.

751-252 wadantaslwni1suIn1sn1s@nsn (Special
Topics in Educational Administration ........ 3 (3-0-6)
a & a
mi’sLﬂﬁ’l:‘vfmammﬁ:tm:ﬂrywmadﬂ’ﬁmwﬁ

MIANHIAIBENE 9 MIANMIRITIANY  AAsITadnns

a = 2 ] P v 1Y
uSrImsdansn Waldalomaldvndnunlddnunduain
] I3 a =2 o A
mﬂi:muﬂtgm“uaan’m.limin’liﬂﬂwﬂuﬂﬁﬁqmu LasLIad
A oV oA a A A e A A o
alalddnszeulunednndu 9 wiaiduiSesiiraulad
FoINTTHUAULAN NIGANHIVBIRDIUANEN 1TH N7
W”@Ju’ﬁ‘m%wv»‘ng MINAITZULMTLTEU MIFUY
To analyze the substantial content and problem of
educational administration; the study of relevant fields to
make way for the students to research the problem of
current educational administration and other areas that
are not taught in other subjects or some other interesting
areas that students additionally want to study; case study
of educational institutions such as teaching career
development; educational instruction system

development, etc.

Usulaeiiy
TREIT
LRSI

Salipkil

751-258 m'szé’ﬁ'mwmsﬁnunﬁamsﬁ'ﬁuwlﬁ

898 u (Leadership in Education for Sustainability)

'u'nmwuaaﬁu‘%m{lumﬁmmsﬁﬂmLﬁaﬁ@um"gwu
mséata‘%u{]ﬁﬁzyzywi”aqﬁ'uslﬁl,flmmﬁamﬂ‘%’ﬂuiﬂlad
aoudns malduiuvesgusulunisdanisdnm ns
aiveTatnoniFouiluguou nmsldvimansdnwun
TUTU Lm:miﬁ'@miﬁnwuﬁaﬁ@umm%wiuqu%u
’im‘m:vﬁnqﬁmamiﬁﬂmﬁlﬁm‘fu anudnduuainig
WagwNszUIRTAEININMIFnELTMINAWT MFIANNT
Anwioasuasnnudnlasuaninoludszimeuas
Tenindtszima anadunaadlanuazFInNgIIaTIR

MINAUIN I UATNLUINTEINTAFVDINTZUINFNLAD
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Wizl N inaanaLATULAZUKIAAING NAYNTNIIA
msdnsIRanM WA du

Roles of educational administrators in community
development; promoting local wisdom to be academic
source of educational institution; participation of
community in  educational management; creating
academic network in community; providing educational
service in community and educational management for
career developing in community; Analysis  of
development crisis, especially crisis in education;
imperatives for paradigm shift in education and
development; provision of education for intra and
international understanding, global citizenship, and
creative society; sustainable development in international
perspectives and the Philosophy of Sufficiency Economy
of H.M. the King; educational strategies for sustainable

development.

751-264 AssansAINAaNsUINITNTRNEA
(Digital Management for Educational Administration)
...... 3 (3-0-6)

minamnnszlumBenzsiaaiunmsal msaaaneA
wwanalunisuinianisdnsluga@ing uualiunis
LﬂﬁﬂuLLﬂﬂmﬁ'ﬂmaﬂanLm:gﬁn’mﬁxﬂuﬂﬂqﬂ'ﬂua:amﬂ@
AfINadaNIUSIIINSANEN nIdmanElunsiaTed
waTFIATERED U TIRIUTEIMA Ny MIWRUITNBE
Tunrsimnuaunlgungdunisanes wansdunalulad
wszuianssudsna lllunssaasunssanisdnsuiie
ﬁwiﬂﬁaﬂuﬁﬁqmmw

Development of analytical skill in circumstance; synthesis
regarding educational administration in Digital era;
potential of current and future world and region changing
that affect educational administration; case study to
analysis and synthesis in Thailand; develop skill for
creating educational policy; apply technology and digital
innovation for supporting educational management

including qualification of society.

Usulaeiiy
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512612 MINATIERINBIUNIINSURE 3 (3-0-6) | 502-612 N1IATIEHILIUNIINTIYT Usune

Accounting Reporting Analysis Accounting Reporting Analysis 3 (3-0-6) 377
3’3’@1uﬂmsmméﬂﬂ?yLLﬂ:m’mmmmﬂmUmadaumiﬁu ’E’J”@ummimmé”m”muLLa:mm%mﬂﬂmﬂmaawmiﬁu uazuava
ﬂ’J’lﬂJ@Tadﬂ’lS"ﬂ8\1Q‘lfiﬂUG’]%‘V]’NTI’]SQ%T]F;IG’IWY]’NT]’]?LG% m’lm‘faamimaaa”liﬂmmmamsﬁm']mmmamiﬁu 1
ﬁ@aﬁ@ﬁwmuﬂgﬂmtlLm:“uau”aﬂ”umﬁmﬂ:mwmm ﬁ@mﬁﬂﬁmmﬂgﬂmmLLa:maﬁaﬁ'umﬁmsw:mmam
nMIMIsuawnIauuwAansuIr I lslaavinms nenTSudnnsauuwIAan1suInIIA lslasvinnns
Ferzdnmadgimalienzdmimaduiszmanensat | enzdnsdgdnsiensinmensduuaznisweinyal
TENUNIMTIHTIBNBUAZ M TAATIEANIN TN THIIHBNIINITIIUTIBIHUAZANTAATIER NN TS
z%m%’u%mmmumww:miﬁwﬁ'ugLmﬁﬁ]msﬁﬁmm ﬁww%’u%u’amﬂumwwzmsﬁﬂﬁ'ug}uaﬁﬁmﬁﬁﬁmm
u’nL%aﬁamaaswm’mmamiﬁu LRZNITWABITIZIUNNS u’nL%aﬁamaaﬁmmmamslﬁu LRZMIAAWITIEIIBNNG
muduludagin muduludagin
Evolution, importance, and diversity of financial | Evolution, importance, and diversity of financial
statements; the needs of financial reporting users; | statements; the needs of financial reporting users;
financial reporting according to laws and regulations; | financial reporting according to laws and regulations;
financial reporting analysis for conceptual frameworks; | financial reporting analysis for conceptual frameworks;
profit management through accounting analysis; financial | profit management through accounting analysis; financial
analysis and financial reporting forecasting; financial | analysis and financial reporting forecasting; financial
reporting and analysis for specific business units; good | reporting and analysis for specific business units; good
corporate governance; reliability of financial reporting; | corporate governance; reliability of financial reporting;
development of current financial reporting development of current financial reporting
512-614 N133LATIZRUAZNIIVAMIABNHIBINAYNS | 502616 N13IILATIZARAZNIIVANIIAWNMITINAYNS | UTUTHE
Strategic Cost Analysis and Management 3 (3-0-6) Strategic Cost Analysis and Management 3 (3-0-6) 317

LLu’Jﬁ@]@T‘t«LYJ%‘l%an’]WLL’Jﬂﬁauqiﬁﬁ]aﬂrﬂlﬁéj n1IUINIT
dunudanagnt dunuidnang dunugiuianssa dunu
ATNIW AUNUIUINT AunUAIN9ITTIanaimel N3
Wnsandunuaungejiedine mytananidjiaau
ﬂ’li’S’@NﬂLLUUQ&Uﬂ’]W Cost concepts in modern business
environments; strategic cost management; target costs;
activity-based costs; quality costs; just in time costs;
product life cycle costs; cost consideration with theory of
constraints; performance evaluation; balanced scorecard

evaluation

LLmﬁm‘TunuluamwLn@ﬁauqiﬁﬁ]aﬁ'ﬂ‘lmj N1IUINII
dunuidanagnt dunudmang dunugmiensae dunu
ATANIN AUNWABIIAT AUNUAWNIITIANTAA A 113
Wsandunuaangejdadnne nmsiananisUjuann
ﬂ’lif@mauumgaﬂﬂ’lw Cost concepts in modern business
environments; strategic cost management; target costs;
activity-based costs; quality costs; just in time costs;
product life cycle costs; cost consideration with theory of
constraints; performance evaluation; balanced scorecard

evaluation
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512-616 msmuqumﬂ‘l% Llazﬂ’]iﬁlﬂﬂ’]iﬂﬁ’lwléﬂﬂ
Internal Control and Risk Management 3 (3-0-6)
ﬂqwﬁm’]m?}mua:’iﬂﬂm ﬂi}ﬁ'ﬂm’]m?}muaz’iﬂﬂm 1T
ﬂ'nm?{'ml,l,a:f‘mqm MIUIeLdn LWIAANITUIAIT 11319
s:uumuqumﬂuﬁﬁﬂizﬁwfwa Wumsdnwiiadlwisin
ANuLEI MIdsnfuuassasauanuies (019 naves
anulduiuaudanung) Gaaudionsdszanum sl
NINBININIATHIND Lﬁaa@ﬁﬂﬂwuLLa:ﬂququwamaa
mqmitﬁﬁvlzjﬁaﬂﬁinm waziialanauiinugnsa
WhnangvesmIsamsanaissiideriilwuilain aaw
Liwinanldvinlwnmsrenudsauwldanidnansve
giﬁi} Risk and crisis theories, risk and crisis factors, risk
and crisis cycles; assessment; management concepts;
establishing effective internal control . To identify, assess
and prioritize risks (i.e. the effect of uncertainty on
objectives), to be followed by coordinated economic
application of resources to minimize, monitor and control
the probability and/or impact of unfortunate events or to
maximize the realization of opportunities. The objective of
risk management is to assure that uncertainty does not

deflect the endeavour from the business goal.

502-615 msmuqumﬂ‘l% u,a:msﬁ'mmim'mﬁm
Internal Control and Risk Management 3 (3-0-6)
ﬂqwﬁmﬂmﬁlmua:’inqm ﬁaﬁ'mmwm?imua:’inqw 13
ﬂ's’ml,?}w,l,a:'?nqm MIdsetdn WwIAaNITLINIT 1139
i:uumuqumﬂluﬁﬁﬂizﬁﬂ%wa Wumsdnwiiadiwisiu
auED Madszdnuazsadiauanudss (009 naves
anyhinisaudaiwung) daaudanslseaun s
NIWLININILATEINA Lﬁ:aaaﬁ@lmml,a:ﬂ'squamaa
m@;mizﬁﬁvlsjﬁaﬂﬁmm waziinlonmaursnudnsa
Whnanspeinssansnnuisafierliuilein e
Liwinenlurldnmsiomdsauwldandmansvas
giﬁi} Risk and crisis theories, risk and crisis factors, risk
and crisis cycles; assessment; management concepts;
establishing effective internal control . To identify, assess
and prioritize risks (i.e. the effect of uncertainty on
objectives), to be followed by coordinated economic
application of resources to minimize, monitor and control
the probability and/or impact of unfortunate events or to
maximize the realization of opportunities. The objective of
risk management is to assure that uncertainty does not

deflect the endeavour from the business goal.

USuTRE
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512-610 dsziduiagiunemstninsidn
Current Issues in Financial Accounting 3 (3-0-6)

o A

Usstdudagiunam iy Inadu undenematnuas

@
v

AWM T wanuaATITUZRUNTWG nikdu du
gaaiwes Molduszalssegmaminlsusznsndame
"ﬁagasl,u‘ﬂ 8311338 TATIRTIIUAZIIINI M INGITNLAE
ANTZENINITT wwfenanmswlauianen g
uisuwfiansaunsiydnuisssuomsauna
N9L
Current issues in financial accounting concepts and
standards; recognition principles and methods of asset,
liability, owners’ equity, revenue, and expense; earnings
quality and information disclosure in financial reporting;
structures and ways of accounting development and
analysis; concepts and principles of accounting policy,
including ways of accounting practices and digital

application in accounting

gnLan
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512-611 ﬂs:Lﬁ%ﬂaa‘ﬂ'nmamsﬁty%u’%ms 3 (3-0-6)
Current Issues in Managerial Accounting
Umidudaiuluuwidauszunumvasdoyantanitind
MINYTABNTINUHBUAZNNIAILAN NMIALTAUIU N3
Jauan13Ufuideu uaznisaadulalunisifondguas
Huimalaun dunu-diana-inls meswdszanm madu
fuduny dununianmsia i Tdunuaunaz ITaunudi
w1 IN13IN3TINWSEIWIINIILYTAINANIVAATAUNS
funanalan miﬂ’ry%ﬁunugﬂuﬁﬁmim LRENIIIBI®
WamsTieneiuazdsafiunm

Current issues in managerial accounting concepts and
roles of accounting information; accounting for planning,
control, operations, performance evaluation, and
executives’ decision making in any choices, such as cost-
volume-profit analysis, budgeting, cost allocation, product
costing by full costing and variable costing,
decentralization, responsibility accounting, transfer pricing,
and activity-based costing, and reporting for analysis and

evaluation

gNLEN

512-613 ﬂﬁzLﬁuﬂagﬁ'nﬂwmin'lﬁmnss (3-0-6)
Current Issues in Taxation

ﬂs:Lﬁuﬁaﬁgﬂ'umamimﬁmﬂﬂaar;‘il’ﬁmﬁml,ﬁmﬁ‘u
mMBans nmsdrunaunlovisuaznnsnaunuluauns
onaielimanndestumMIsaIiurassaing manBans
Aentumidasulalunisdfiveunsg missussndes
wiamumMIaTmaunnduaziua ulovnafisaiudu
Tuns dszloplifivoinsduuazaiadnisdnag Toywimna
mBansfsrtumisuaiuldifadond mddnle
wazayd BT

Current issues in Tax for executives’ roles about taxation;
policy setting and planning of taxation for congruence with
governments’ collection; taxation of operational decisions,
such as subsidiary companies and branches, asset and
product valuation, dividend policy, other benefits, and
compensations; taxation problems of calculating net

income; taxable income and doubled tax agreements

502-617 ﬂsxtﬁuﬂaqﬁunwmsmﬁmns 3 (3-0-6)
Current Issues in Taxation

ﬂi:Lﬁuﬁmﬁﬂ'umamimﬁmnsmaa;ju%m‘smmﬁmﬁ‘u
MMBans MmydnuanlovisuazniTduEwludwanE
onaielimanadasiunsiafiveasiging nanndians
AeniumInagulalumsifinaue g misiussnden
WiamuIMsa A AunswSuazdum wlpuieifoanude
Tuna Uszlomlifvainsduuazaizdnizdng Tynine
mBanafgatumiswaduldinedon® macule
wazaydy QI ETau

in Tax for executives’ roles about

Current issues

taxation; policy setting and planning of taxation for
congruence with governments’ collection; taxation of
operational decisions, such as subsidiary companies and
branches, asset and product valuation, dividend policy,
other benefits, and compensations; taxation problems of
calculating net income; taxable income and doubled tax

agreements
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512-615 dsziaudegiwmanaluladarsawmanis | 502618 dsuduiegiuniamaluladasanneants | Ususia
T 3] % Current Issue in Accounting Information | 1 3]] % Current Issue in Accounting Information | 371

Technology 3(3-0-6)

a

Uszidudoyduntaunaluladersaumnaniidy g

]

A

mmv\mmm:mmﬁﬂﬂ”ﬂymaamﬂIuIaﬁmsaumﬂmsﬂmﬁ
milfiatasfiamaluladmsaumnanisiyfudaslsznn
lﬁmm:auﬁ'uqiﬁa LLa:"u”mﬂﬁaugiﬁa UARERUREVGHE!
mylaneddayauaznsiiawatayanaiyd lasnsls
iay‘aazhammzau Lﬁaﬂﬁﬁﬂﬁulﬁ]wwgiﬁﬁ] Definition
and importance of accounting information technology;
types of technology; tools of each type of accounting
information technology; use of technology tools to suit
business; use of appropriate accounting technology to
drive business; data management; data analysis and
presentation of accounting information; analysis of data as

decision support for business.

Technology 3(3-0-6)

a

Uszidudrgduniamaluladarsauinanitny s

@

o A

mm%mmm:mmﬁﬂﬂ”ﬁymaamﬂIuIﬂﬁmmuLﬂﬂmiumﬁ
mslfiaasdiomaluladmssmnanisdydudazdszinn
'lﬁmmmuﬁ'ugiﬁa LLa:ﬂﬁJLﬂﬁaugiﬁﬁ] M33AN1ITaYs
mylianeidayauazmakiauetoyanayd laomsls
fagaaﬂwmmmu Lﬁaﬂ’]iﬂbﬂaul’wl“ﬂ’NQiﬁ?ﬂ Definition
and importance of accounting information technology;
types of technology; tools of each type of accounting
information  technology; use of technology tools to suit
business; use of appropriate accounting technology to
drive business; data management; data analysis and
presentation of accounting information; analysis of data

as decision support for business.
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dszaan1sniswnazidszauniso

- 919159a0UTEAUUTY N AMTUIMISEING unIneduaeny
- 919159UTTAMM IS a1

UNANNIVY (Research Article)

[

Aun Yozdsfad. (2564) Jadpdruuszaun1en1snainuin1sndanudunusiungfinssuaes
o
Y

(@)}

v [ %

Usnsagaleleazlunsunnuniuns. 2158753990750 e a8 sauTTe, 16(1), 80-
93,

T189IAULHI 91nN13U52yNIBINNT (Proceeding Article )

fguilins ndunses SAun Jes@idad (2566). msdimaiadeiidsadenudfianelavesgnily
msldusnsndunsesaniuad msUszyunanunTIdouazivnsseiuna uinnssussia
wagnadugusznaunsndafi1l. unine1de$van, 112-130. dalasamraynssunis
4191397103 1155309 auanaantugaudnwuanyuniilssimalng agen. saudu
UNINYIRYTIER)

o1 waatan uay 3hu YozAsAal (2565) Yadeiidnarenginssunindendoindinunsves
inwmansludineaesiitos Smingnssnn? nsUsryunanumAdouaginms uinnssu
ganauazn1silugusznaunis 16 suriau 2565 un1ine1desedn, 343-359. dnlag
ANEAUNTTUNITANVNIVIUTMTTIND aunAnanIdugaudnyensuwisUsemalne aden.
JIAVUMINYITYTER

39mA uiayns waz 5Aun VoeA3dad (2565) Jadeiiinaseussgslalunsufifsnuvesiaing

aeaulunhessiamaluladiniesdioinemanivesuin faeaiey (Uszimalne)
911in. N15UsEgUNaIUNTITeLarivInIg winnssugsna waznsiludusenaunis Al
9, 13 WaWA1AYN 2565 AMTUIUITTING UMNINGIRETIER, 40-60. (FAlALAMLOUNTTUNTT
41913971UT11553303 aunanannugaudnwienyulialsemealng agen. sIuiy
UNINYIRBTIER)

VoeAsAal wazAansnivnu nsgns yneiiesh (2563) Msdanisvianisdeansiuesans
Y9015 uidiu N15UseyuIvIN1TIEAUYIALALUILIYIH National and

aa
[IZEN

International Academic Conference Innovation and Management for Sustainability.
Thailand, ¥ Inendeaey, 510-525.
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W.F12563-2567 Alliance of China-Thailand Universities (ACTU) Secretariat,
Bangkok Office

RESEARCH AND PUBLICATIONS
UNANNIVY (Research Article)
Zuo, CL, Chalermkiat, W., & Chollathanrattanapong, J. (2024). The Effects of

Transformational Leadership Model on Teachers’ Organizational Justice and Job
Satisfaction in Private Universities in Shandong Province. International Journal of
Asian  Business  and  Information  Management  (UABIM), 15 (1)
https://d0i.10.4018/ijabim.341796 (Scopus 3)

Zhang, L., Li, L. Y., Chollathanrattanapong, J., & Lu, G. L. (2022). Organization Commitment,
Job Insecurity and Job Involvement and Mediation Effect of Positive Emotion. The
EUrASEANs: Journal on Global Socio-Economic Dynamics, 1(32), 85-98.

Lin, J., & Chollathanratanapong, J. (2022). Research on Strategic Choice of Cross-border E-
commerce Enterprises. The EUrASEANs: journal on global socio-economic
dynamics, 6(37), 36-45.

s189wiuias 91nn135U523011N1T (Proceeding Article )

Yi, DS & Chollathanrattanapong, J. (2023). Base on Modern Enterprise Strategy Management
Theory, China Railway Guangzhou Development Strategy Research. National and
International Academic Conference “ Creating A Share- Valued And Innovation For
Sustainability” 18-20 January, Eastin Grand Hotel, Bangkok Thailand, 117-125. (@
1y Siam University, Thammasat University, Singapore University of Social Sciences)

Yin, HG & Chollathanratanapong, J. (2023). Research on the salary incentive mechanism of
GT company. National and International Academic Conference “ Creating A Share-
Valued And Innovation For Sustainability” 18-20 January, Eastin Grand Hotel,
Bangkok Thailand, 135-150. (@ @ 1@ © Siam University, Thammasat University,

Singapore University of Social Sciences)
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M3. 3319 G{%ﬂ% wAINENA

9

92 Ian3@N®EN :

Ph.D. (Marketing) Assumption University, 2556
M.S.IB. (International Business), South Bank University , United Kingdom 2544
B.B.A.  (Marketing), Assumption University, 2542

[-P-N o ¢
dszaanisnennazdszaunisns

- 913758a0u SRl ANEUINTEINY W IneNdyaey
- 919158a0U S¥AUUSIYM ANEUSYNTEINY I Inendudadutey
a W N
UNAIMNIIY ( Research Article )

Xilin, X., & Nitiwanakul, W. (2024). Study on Influencing Factors of Counselor Studio
Construction Strategies in Shandong Engineering  Vocational —and Technical
University.  Asia  Pacific  Journal — of  Religions and  Cultures,  8(1),
Mahachulalongkornrajavidyalaya University.

Rungtrakulchai, R., & Nitiwanakul, W. (2023). The Antecedent Factors Influence Tiktok Live
Impulsive Purchase Behavior Application S-O-R Framework: A Case of Young Adults
and Senior Consumer. Journal of Business Administration and Languages, Thai-
Nichi Institute of Technology, Vol11(2), 38-47.

S8 mRUia 91nn15U323011015 (Proceeding Article )

Nitiwanakul, W. (2021). The Study of Factors Impact on Customer Perceived Value as A
Driver for Online Delivery Restaurant Selection: A Case of Young Adults and Senior
Consumers, International Conference on Business and Industrial Research, Thai-
Nichi Institute of Technology , Vol. 6 , 68-72. (IEEE)

S8BT INTOU

700-111 Research Methodology
500-301 Independent Study
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A3, INSY UUEITT

9 Y q

UszIan1s@n®A ;

Ph.D. (Business Administration) Assumption University 2565

Ph.D. (International Business) Silpakorn University International College 2565

MAS in International Management Lucerne University of Applied Sciences and Arts,
Lucerne, Switzerland 2563

MBA  Sasin Graduate Institute of Business Administration, Chulalongkorn University &

MBA, Kellogg School of Management, Northwestern University, Illinois, USA. (Certified by

ACCSB & EQUIS. 2556
M.S. (Computer Information System) Assumption University 2533
U5.U.(n50ay) UMINYNRY TR 2522

an o 6
Uszranisnenuazdszduniso
- 919158a0U SEAUUSYYIIM AEUINIEINY UMInendyaey
UNANNIVY ( Research Article )

Boonsuwan, P. & Siriwichai, C. (2022). Conceptualizing Innovative Knowledge Transfer: A
framework for study of Multinational corporations Innovation in Thailand. Rajapark
Journal,16(47), July — August 2022. (TCI1). https://s005.tci-
thaijo.org/index.php/RJPJ/article/view/258073/175362

-Boonsuwan, P. & Siriwichai, C. (2022). The determinants of Innovative Knowledge Transfer
on driving force Innovation performance and Global innovation in MNCs
Automobile in Thailand. Rajapark Journal, 17(50),163-180. (TCI1). https://so05.tci-
thaijo.org/index.php/RJPJ/article/view/259925/177543

Huber, S., Simasathiansophon, N., Onputtha, S., & Boonsuwan, P. (2020). Status Report on
Sino-Thai Relationships in Business and Economics Today. RMUTT Global Business
and Economics Review, 15(2), 73-84. https://s003.tci-thaijo.org/index.php/RMUTT-
Gber/article/view/244239.

S8BT INFOW

- Applied Corporate Finance (MBA program)

- International Accounting (MBA program)

- Personal Wealth Management (MBA program)

- Investment Planning (MBA program)

- Finance Management (MBA program)

- International Finance & Banking (in Eng and Thai)
- Managerial Accounting (in Eng and Thai)

- International Trade & Investment (MBA program)
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- International Business Management (MBA program)

- m'iﬁmiﬂ’s’m@immﬂﬁﬁﬁi] (Risk Assessment in Business)

- mMsUimsAudessia (MeAvInIiuLayATaTL AMYUIMNTIAY)

- mmmmumqmsﬁuﬁugm (MAIYINTRULALNTAIYY ANYUINITTIND)

- MIINURULAEAITATUANNNAITEY (N1ATYINTRULAZNNTAMUY ANEUIINTTIND)
- Flight Attendant Operation (International Program in Hotel & Tourism)

- Airline Business (International Program in Hotel & Tourism)

- Quality Service Management (International Program in Hotel & Tourism)

- Principle of Finance and Accounting (International Program in Hotel & Tourism)
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A3.NWAIT ANAISY

Uszran1sAn®A ;
D.B.A  University of Newcastle, NSW, Australia 2551
MM (Marketing), University of Newcastle, NSW, Australia 2547
N9.4.  UWINEIREuRna 2544
AauaansUadia (Nw189nge) unInerdenanisalve 2540

[-P-N ) '3
dszaan1sniswnazidszauniso

we. 2561 - Uagdu  01913dUsEdmangns USaayienaninisianis unnineaeaey

WA, 2558 - 2561 $NWIN1IHEUIBNITVANGAT wag 8131389UETIMENANT UTUI35INA
WUnudin AuEUIINEINa andunisian sty e

W.A. 2551 — 2558 HYIBANUR AT UMTININGTdY a1IUTMTIIN WnINedeaey

UNAINIIY ( Research Article )

Tuniand wadansNsg, NUAIT SuAsse wag Ysuns duiiandu. (2565). Ydun15usmsdnnisniy
AR 7S YesuunAuddidsmanenisiiussdnmsuiinisiiouivesssialsusalulseime
Iny. Msarsuyveman suasanumansunneg1aesuys, 16(2), 113-124.

mesi1 25usMsuna, NuFAT AuAsss uavyFuns dufiandu. (2565). maAsuulamsRariade
n1swaurgluuugsnasuastulsenalne. Msarsuyvemansuazdinumans
UM IMEIFEEUY3, 16(2), 147-157.

Tuniwtd nadanns NUAIT AuAISe USuns dudandu uay sugll auASse (2565) n1eeanvad
qiﬁaiiqLLi:uf"w’uLLmﬁﬂmilffluaqﬁmiLmeiSaui 3573889139173, 23(1), 40-58.

sedzfidenluvangas

NNSAUAINDATE
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AULARINIGIBINTT 599FNEANTIANTE
szaan1s@ns :
- D.B.A. University of Bath, U.K, 2550
- M.Ed. Harvard University, U.S.A,, 2547
- M.P.A. Columbia University, U.S.A,, 2546
- BA University of Wisconsin—-Madison,U.S.A. 2542

e o -4
Uszranisnenuazidszdauniso
- ANUA MANgRTUTMITINIMUNIInAMEUITITIINT WnInedyaey
UNANNIVY ( Research Article )

UAMNT ATAAUTNONY,30UNA WA lviazUasdu TauAs. (2566) WuImanIsiaUIN1IEEUT
ufanssuesfuinisaniudnet dadnddneueaiuiinisAnufseudnyd
NFUNNUVNUAS. 2758759AUAIANSUAY IAIUT T, T(3), 117-131

alyua vigiied, 30uned 1IAaLY,AUSEIT AMUAYE.(2566) NITHAILINITUTIITUNIINGISE
NYULNEAULUIAANNIINEIFUEUTENOUNIT. 379875 U9T FIANAIFATUTNTTAY
(Journal of MCU Social Science Review), 12 (2), 146-160.

Kik Yenmee and Jomphong Mongkhonvanit.(2021). The Internationalal Co-Founded/Co-

Developed University Model: Cosiderations for Highier Education Providers.Journal

Scholar:Human Sciences, ISSN 2586-9388 (online) ,Vol.13, No.2, December 2021
A oA a . .
1 Ela'mﬂ‘uL%aaﬁ)’mﬂ'l‘sﬂiz?gu'ni’m'l‘s (Proceeding Article )

UNNT ASFAUSHANY,5A.N5.90UNA 13ARITY HA.AT.UDIEYN TAAS. (2564).3URUUNTIEHULDS
WINNIIUVDRUIMTAnIUAnY) deindrdnauluaiiunnisAnyidseudne lwansia
$1¥N15dUNaN. winnssunsinnisAnyuienisiuaguugunAiaivg. n1suseyy
a (Y a o o LY a =2 s
FVINTTEAUVIR TN 5 Uszdnl 2564 dAlagANERUNTTUNITATANNIVIANYIAERS
aupuantugauAnuentuuiaUsTmelng lunszsgudud aunanssmninusivani
auIAnwImans (1.334-350). sUnuveeulatUszimelne.

sedzfidenluvangas
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A3. YN WEANDHA

szrans@ns :
-D.B.A. (Finance) Southern Illinois University at Carbondale, US.A,, 2534
M.Acc. (Accounting), Utah State University, U.S.A, 2525
U%.U. UNINYINYTITUANERS 2521

Uszransvinuuazlszaunisal
- AUATENENTUTMNITIING SEAUUTYYINT AMEUTMISTING uninedeaeny
- 919158apuUsEAUUSANIN AMEUSYNTEINY WIneNduasy
UNANNABINTT (Academic Ariticle)

UNANNIVY ( Research Article )

ATENT WANSHE wazAny. (2563). MsUstliuulouigveiniaiglunisduasugsia SMEs vaq
Useinalng: Anwideuiiguniamusieginiauagselsean. 215975399075A5U9Y
¥ay5. 17 (1) wih 31-42,

WA o, Usenias nsvuusenie, Asann indua, uazaingiys udllsail. (2563). n13
wauinsldmaluladansaumanaznisdearsiaduiinuenisisouivosyuuiile
Usgwrduiusaniuiiviondioalnsyuey 1wauisnontdos naMwunIuAS. 113813
Jaudin@nwn uminendesvdgaiuaiuni. 13(1). v 35 - 40

WAe oS, A3an 2sdnsua, Yot duiieana, wasusenias nsrausenie. (2563). N3
UImsmsdanismslfmaluladansaumeaiionsiouilunisdaaiunisvieaiisangne
fafu wauisnenties ngamNAIUAS. MNIINsMTUIINITRYARG. 6(3). Wih 25 - 30,

Ukaew, S., Tungtrakanpong, D., & Chongsithiphol, S.(2020). An Assessment of Life Cycle
Greenhouse Gas Emission for Day Spa Services in Eastern Thailand : A Case Study in
Chonburi, Rayong , and Trad Provinces. Naresuan University Journal : Science and

Technology, 28 (1), 1-9.
SPABNFOW

500-611 Financial Management
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A3.N05 1danlanm

szaans@ns :
Ph.D. (Economics),University of Utah, U.S.A,, 2548
M.S.  (Economics), University of Nevada, U.S.A, 2544
7.0 (ANIsuNsneasg) andumalulagnszasuindnainummsainnseds, 2540
Af.U. (S§ANEN3) INNINEIRETILAMK 2537

15290139 nuazdszauniIal

-S0IANUR AMTUTVTTING UMINedeaey

-NITUNITOATTUAYNATIUNITATIVADY VSTV L9 INTZEMMIUAT 31710 (UITL)
HYIWANUR AMTUTINITING UMINedeaeny

-Litigation-Support Economist, The Law Corporation of Parsons Behle & Latimer,
Salt Lake City, Utah, U.S.A.

-Instructor, Department of Economics, University of Utah, U.S.A.

-Instructor, Department of Economics, University of Nevada, Reno, U.S.A.

AANTUTEIMUEIU USEN agnuduiinnauansatu 3799 (Wi
UNAINIY ( Research Article )

Yozasym Tmdes 391591 asaseygy A3 Bewulanan uaz 3n5ed neann (2566). Anume
ﬂimﬂﬂimam%LLaz{]ﬁ]i’]’ﬂdamJizawwﬂ13@mmﬁﬁmmé’mﬁuéﬁawqamimmiﬁm?ﬁu%%a
HanAausie iRl uNTWINIINUAS. 889031073, 24(1), 22-34.

F3ns Beulanan eRdnd a1nu way ey guaing (2566). ﬂﬂ‘iVIﬂﬁ@Uﬂ’NﬂJLﬁumﬂLLaSNaLL‘U‘U
unsuansseninsenieln mautleans uarmandela. ssrnasugmIanTuazuleute
15798, 14(28), 17-32.

Suksawang, V., Eamsopana, P., Pinmanee, P., and Pattarabanjird, S. (2022). A Probit Model
and Probability of Monetary Policy Decision: Thailand Case. Siam Academic Review,
23(2), 89-105.

Premrit, T. and Eamsopana, P. (2021). Satisfaction Scores of Contractors for Controlling
Construction Costs: A Preliminary Survey in Thonburi Area. Siam Academic Review,
22(1), 65-73.

S8 uEUEa 91nn15U5238B1NNT (Proceeding Article )

#Ing Beulanan. (2563). wansenuvestaidsswesminedeiifretufouresimnsUsyann
307 %’agﬂamﬂvm";mmdaa%ﬁﬂuﬁuﬁﬁﬂaﬁuq’%. NuUszgduuInMIsEiunn ade 2
(2nd MDTE) msdanslugamaluladinmsiasunlas a Inerdouianssunmsdnnis
uAngdemaluladsvanadoilnduns Wouil 1 wuanau 2563,
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Dr. Li Zhang

EDUCATION:
Ph.D. (Human Resource Development) Burapha University 2562
M.S.(International Finance) European School of Business, France 2549

B.B.A. (International Business Management) Stamford International University 2548
EXPERIENCES:

2559-2567 Thai-Chinese SME Commercial Association (TCSME) Bangkok,
Thailand Vice President
2557-2567 Assistant Management Siam University, Thailand
Chinese corporation affairs, faculty all of works, and lecture BBA
and MBA in Management courses in financial and management field.
2554-2556 Panyapiwat Institute of Management
RESEARCH AND PUBLICATION

UNANNIVY ( Research Article )

Li, L.Y., Zhang, L., Wu, T.J., Chaiprasit, K. (2024). The Study on Business Model Innovation: A
Case Study of Pro-Partner Company. Business Review Journal Vol. 16(1) (TCI)

Zhang, L., Li, L. Y., Chollathanrattanapong, J., & Lu, G. L. (2022). Organization Commitment,
Job Insecurity and Job Involvement and Mediation Effect of Positive Emotion. The
EUrASEANSs: Journal on Global Socio-Economic Dynamics, 1(32), 85-98. . (TCl)

Lin, J., & Chollathanratanapong, J. (2022). Research on Strategic Choice of Cross-border E-
commerce Enterprises. The EUrASEANs: journal on g¢lobal socio-economic
dynamics, 6(37), 36-45.

Li, Liou-Yuan, Zhang, L., Wu, T.J., Jeffie Apricanus (2021). Revisiting the Life Satisfaction of
Indonesian Migrant Worker: A Case Study of Taiwan. Journal of Arts Management.
5(3), 845-861.

SUBJECT TEACHING

500-301 Independent Study
512-612 Accounting Reporting Analysis
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Dr. Ma Yu

EDUCATION:

Ph.D. (Economic) Shanghai University of Finance and Economics China 2548
M.B.A.(Finance) Liaoning University, China 2544
B. Tech (Thermal Engineering), Xi'an Jiaotong University, China 2535

EXPERIENCES:

2548-2567 Lecturer, associate professor and professor of Shandong Technology
and Business University
2544-2546 Investment analyst of Beijing Securities Co., Ltd.
2537-2541 Business manager of Inner Mongolia Horgin Right Front Banner Food
Group Co., Ltd
2535-2537 Technician of Thermal Power Plant Co., Ltd. in Ulanhot, Inner
Mongolia
RESEARCH AND PUBLICATIONS

UNANNIVY ( Research Article )

Ma, Y., & Du, X. (2022). Exchange rate factors, income levels, and investment abroad: An
empirical study based on a sample of emerging economies. International Journal
of Finance & Economics, 27 (2), 1711-1730.

Ma, Y., ZhangY. & Qiang Ji. (2021) Do oil shocks affect Chinese bank risk?, Energy
Economics, Volume 96, April 2021, 105166. (SSCI District 1,11/373, impact factor
5.203).

Ma, Y. & Shi, J. (2021). Capital Sudden Stop, Savings Rate Difference, and Impact on
Economic Growth: Evidence based on 49 emerging economies. International
Journal of Emerging Markets (SSCI District 2),16(8), 2117-2137.

SUBJECT TEACHING

500-631 Independent Study
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