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A6U | Aunie Ya-ana LavUszandn AR sy /aantiu/Aitau AU NAIUNITYVING
s (we/uny/ Uszvvu (13899Ng5n (¥a./8Un9) 211 A3, MUY,
UE2) Tuagm) nangas | vwangns UNAMUIYINTG
Taglu | USuuys | (Geemumanussaiynss)
1 371 AU UIUINY NTy | 31024000282xxx Ph.D - (Tourism and Convention Marketing) School of Hotel 9 9 LONATHULYING NIANUIN A
USHINI5 Q’Mﬂ NUEGEY and Restaurant Administration, Oklahoma State,USA,
lausuuay 2544
M3VRINY? M.H.M. - (Tourism and Hospitality Management) (Honors),
University of Houston, Houston, Texas, USA, 2539
- pweeUszne lennwrsaea Innwdanguuagnw
.U, Ay AuEENYIAENT INAINTUIUNNINERY 2536
2 919158 Mr. Kris K.G. Ei041196 M.B.A. - (Hotel and Tourism Management)uInede@auinsg, 15 15 LONEITUUUYING ATANLIN A
Mouton 2555
B.B.A. (Marketing) Marketing College of Advanced Technical
Education Simon Stevin, Bruges, Belgium, 2543
-(Hotel Management)
B.B.A. College of the Province of Antwerp. Antwerp, 2541
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3 219159 | ®19159uanInN UANNTE 510300001 3xxx M.B.A. - (Tourism) University of Otago, New Zealand, 2540 9 9 LONENTRUUTING NIAKUIN A
BA. - (Commerce in Marketing)

University of Otago, New Zealand, 2536
4 919159 mmiéqmm SaunAtiuidy | 1759900107xxx M.B.A. -Master of Business Administration Management, 9 9 LOAAITUUUYING AIANLIN A

Majoring in Hotel & Tourism, Siam University,

Thailand, 2557

BBA. International Program in Hotel & Tourism

Management, Siam University, Thailand, 2552
5 819158 Prof. Eric Edward Laws 099050929 Ph.D - (Tourism Management), Griffith University, Australia, 9 9 LONAITHUUTING AARLIN A

2546

M.A - (Tourism Service Quality), University of Surrey,
England, 2534
Higher Business Studies,
National High Wycombe College of Technology, England [High
Diploma Wycombe (the college has since become a University).
The HND was awarded by the CNAA (Council for
National Academic Awards)] England, 2512
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AANIANET 2: ieuung AN — NeEA1AY
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2.4 nagnslunisantiunisineudlevdyv/dedniavestnfnulude 2.3
loanfiunslunmsuityalesdangultnAnwaunugiuvesinsen1wdangy

2.5 wnumssuiindnwuasdansansdneluszes... 5.3

i . 4 Un1sfAnwen
AMUIUUNANWINIAININLITU
2561 | 2562 | 2563 | 2564 | 2565
FUUN 1 100 | 100 |100 | 100 | 100
PUUN 2 - 100 | 100 | 100 | 100
FUUN 3 - - 100 | 100 | 100
FUUN 4 - - - 100 | 100
374 100 200 300 400 400
ANNINZESINTITANE - - = 100 | 100
2.6 qUUTZUIUATULLNY
2.6.1 SUUSTEUINUSI85U
(BU7® : um)
RUINIT1YAY 2561 2562 2563 2564 2565
1,ﬁqﬂq'§qnq§ﬁan 2,125,000.00 | 3,665,500.00 | 5,276,500.00 | 6,798,000.00 | 8,320,000.00
2.A1%U280e 6,600,000.00 | 14,256,000.00 | 22,308,000.00 | 30,888,000.00 | 38,750,000.00
3.Q3UgANYUIINIFUIA Luidl Lidl Luidl laidl Lud
S7URIRY 8,725,000.00 | 18,846,000.00 | 29,490,500.00 | 40,833,000.00 | 49,512,000.00
PUBWA 518 1ARRIUNANEINADN
nangns 408,000.00 UM
2.6.2 9UUsZUIUSI8RY
(WU9® : uN)
WU 2561 2562 2563 2564 2565
1. aldanefunis wan
. e 2,850,000.00 | 5,557,500.00 | 8,122,500.00 | 10,545,000.00 | 13,210,000.00
vana (AdaU)
2. dnlddedunis e 300,000.00 585,000.00 855,000.00 | 1,110,000.00 | 1,410,000.00
3, a1lg318a1u USAs
S 100,000.00 195,000.00 285,000.00 370,000.00 460,000.00
4. A Tg31ea1uiYg Y159
o e T 50,000.00 97,500.00 142,500.00 185,000 .00 210,000.00
Aaudusssu
5. Rugavyy Taidl Taigl Taigl Taidl Taigd
6. Anldignedug
4 ) 700,000.00 | 1,365,000.00 | 1,995,000.00 | 2,590,000.00 | 3,150,000.00
(A 1n39di0 gunsal)
FUVeEY 4,000,000.00 | 7,800,000.00 | 11,400,000.00 | 14,800,000.00 | 18,500,000.00
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AlINgvRatn@nwIsanetwinny 102,000 Un
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(2) U IVNANTE
2.1 2vunu
2.2 AN
- ngudYIUeAY

- NANIYILADN

q

(3) WUINIVNABNLES
(4) KUV IHNUTLAUNITUIVITNW

NNUSLAUNISAIVITN NISLSILTY ag Nsviaaiien shufusawlaalitssnin 400 ¥7lu4

126

126

NU2enH

u2enn

37U 30

U 6
U 15

U 6

U 3

84
24
60
45
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WUWAA
AUWAN
AU
WA
AU

6 RUWAR
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PUIYNA

NUIYAR

PUIYNAN
PUIYNAN
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3.2 5797991

3.1.3 nundvAnenall
1. ngadvnuyweransuasdeauaans dnulitesndn 6 witein ThdenSeusein

seluil
117-100 NANLATYTANENSHar UV IV RATUFRANLES 3(3-0-6)
(Principles of Economics and Philosophy of Sufficiency Economy)
117-101 FomAnendedu 3(3-0-6)
(Introduction to Sociology)
117-104 UYwEFIRUS AN SR UATNNAIN 3(3-0-6)
(Human Relations and Personality Development)
117-105 angeululangalvl 3(3-0-6)
(ASEAN in the Modern World)
117-107 U uazmauIAun1sATestin 3(3-0-6)
(Philosophy, Religions and Life Style)
117-108 Mé’ﬂmsiﬂmamimzﬁﬂmmiﬁmLﬁamiﬁauimaam%‘im 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning )
117-109 mmﬁlﬁmG’Tué’mw%’wéﬁumﬂ{]@@w 3(3-0-6)
(Introduction to Intellectual Property )
117-110 NNweNISANE 3(2-2-5)
(Study Skills)
117-111 DITUTITUANY 3(3-0-6)
(Civilization Studies)
117-112 amudilosuienfuiuguas nssnaans 3(3-0-6)
(Fundamental of Philosophy and Logic)
117-113 e luTInUszaiu 3(3-0-6)
(Psychology in Daily Life)
117-117 UYwEiUITIUNTIY 3(3-0-6)
(Man and Literature)
117-119 FURNINANY 3(3-0-6)
(Peace Studies)
117-120 NTINUNUTINATOUAT 3(3-0-6)
(Family Life Planning)
2. nguAvInTeuaznisaeassiuaulitiosndn1s winefn
TWhdenSeusedn 15 (1243) aalvil
2.1 5989731019109 IMUIUL2 KUBAA
WiSeusredvdeluil
117-141 M9y 1 (English 1) 3(2-2-5)
117-142 1¥9angY 2 (English 2) 3(2-2-5)
UIINedeaeIua 1IN IV INT 14



117-241 19199y 3 (English 3) 3(2-2-5)
117-242 Aw19angy 4 (English 4) 3(2-2-5)
2.2 FEdvImesasamai 2
ThdenZousnedmmuissenai 2 swou 3 wheda mnseivaelld
2.2.1 n@IvINwIniLeen

117-191 nsldnwlvefienisdeans 3(2-2-5)
(Thai Usage for Communication)
117-192 mslnwlnedienisinaue 3(2-2-5)
(Thai Usage for Presentation)
117-151 A1¥13U 1 (Chinese 1) 3(2-2-5)
117-152 813U 2 (Chinese 2) 3(2-2-5)
117-251 813U 3 (Chinese 3) 3(2-2-5)
117-252 113U 4 (Chinese 4) 3(2-2-5)
117-161 adu 1 Uapanese 1) 3(2-2-5)
117-162 m‘mgﬁ'ﬂqu 2 (Japanese 2) 3(2-2-5)
117-261 m‘&mjﬂqu 3 (Japanese 3) 3(2-2-5)
117-262 A du 4 Uapanese 4) 3(2-2-5)
117-181 AN 1 (Korean 1) 3(2-2-5)
117-182 ANUNING 2 (Korean 2) 3(2-2-5)
117-281 A1YWNIE 3 (Korean 3) 3(2-2-5)
117-282 ANWUNING 4 (Korean 4) 3(2-2-5)

v

3. nguAYIAtinAIansuasImeAansIuIUlitesnda 6 wilefn fell

117-121 AanAmERSIUTInUTEI T 3(3-0-6)
(Mathematics in Daily Life)

117-122 aﬁa‘ﬁugmLﬁami‘ilmwﬁ%'ay@ 3(3-0-6)
(Basic Statistics for Data Analysis)

117-123 FnfuFwandon 3(3-0-6)
(Life and Environment)

117-124 wialulagansauwme 3(2-2-5)
(Information Technology)

117-125 ADNNAMDTAINTUNIANWILAZ TN 3(2-2-5)
(Computer for Studies and Work)

117-126 o1 Tifioguamila 3(3-0-6)
(Nutrition for Wellness)

117-127 willudInuszdniu 3(3-0-6)
(Chemistry in Daily Life)

117-128 AMIAFNERS IUDITYTITU 3(3-0-6)

(Mathematics in Civilization)

UMIINGIAIAINT NIV INT



117-129 anpuayauUanlu 3(3-0-6)
(Statistics and Probability)

4. nguAYFUVTEAIEAsuaTNaine Iudulitesndn 3 widein
TWhdenBeunnsednesluil (3 credits)

117-132 WaRNwIa UG 3(2-2-5)
(Physical Education and Recreation)

117-133 falzuazdsAntioy 3(2-2-5)
(Art and Music Appreciation)

5. RUINIVIUANIE 84 WUIWAA

nduATunu 24 wiasiin WhdenFeu 8 A1 Srwau 24 wisein MnAvdedaluil
221-101 Jaudmstudug 3(3-0-6)

(Principles of Financial Accounting)

221-203 2IANITUAZNITIANTS 3(3-0-6)
(Organization and Management)

221-204 N15EUGINT 3(3-0-6)
(Business Finance)

221-205 NANNITHAA 3(3-0-6)
(Principles of Marketing)

221-300 NSUIUING 3(3-0-6)
(Managerial Accounting)

221-303 NOUNUTINY 3(3-0-6)
(Business Law)

221-322 NSIANTNULYYE 3(3-0-6)
(Human Capital Management)

221-325 mi?iaaﬁﬁqiﬁﬁlﬁmi’wmiim 3(3-0-6)
(Cross Cultural Business Communication)

221-326 nsdamsidenagndiionisursduy 3(3-0-6)
(Strategic Management for Competitiveness)

221-327 MsUsMsNIsURsuLUAS 3(3-0-6)
(Change Management)

221-328 sz 08U 3(3-0-6)
Research Methods

221-329 mseesiteyaiiionisdadulanagsie 3(3-0-6)
(Data Analysis for Decision Making in Business)

221-333 ININYINITUINNG 3(3-0-6)
(Service Psychology)

221-507 NANNIARIALAZNNTINNITAAAKALTINIRINA 3(3-0-6)

(Marketing and Digital Business Management)

UMIINGIAIAINT NIV INT
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nguivIUeA 45 vileialiiSeunnsedvineialuil

211-101

211-112

211-122

211-224

211-226

211-228

211-234

211-265

211-312

211-316

arudilosudionisdnysey duuu maviendsuiiefuseta uaznisdn
UNIIANT 3(2-2-5)
(Introduction to Meeting Incentives Conventions and Exhibitions)
FNANSLIND YN THAZANTUSUITINNITATA 3(2-2-5)
(Gastronomy and Kitchen Operation Management)
MsdnsLansduAdmiUgTAvlsuTILAz iDL Ten 3(2-2-5)
(Exhibition Management for Hotels and Tourism)
mMaviesisiiedunsiadmiugsielsusuuasiesien 3(2-2-5)
(Incentive Travel for Hotels and Tourism)
MsUIMsMsiaUszgudmiugsialslsuuasvioadien 3(3-0-6)
(Meeting and Convention Management for Hotels and Tourism)
woAnsIutinyiaaLien 3(2-2-5)
(Tourist Behavior)
msdansUszaumsaldmsussialsausunagiesien 3(3-0-6)
(Tourist Experience Management for Hotels and Tourism)
msviesfisnfeatunneuns 3(3-0-6)
(Film Tourism)

M5¥NSEUDIMLAENSIRIAES 3(3-0-6)
(Restaurant and Catering Management)

M3RA1ANIslsIILaNNS el 3(3-0-6)
(Hotels and Tourism Marketing)

1 Aa = 1 a Y ! o a o 1 g
N{NIYLaaN 15 nilennlilaaniSeuanuIu 5 'J‘U’]C’NGIEIhJu

211-102

211-212

211-221

211-288

221-301

211-306

211-313

211-323

N15IANITAMAINUINNS 3(3-0-6)
(Service Quality Management)

gsnan1stu 3(3-0-6)
(Airline Business)

M3danIsUsuariAsesiy 3(3-0-6)
(Bar and Beverage Management)

N1T9ANITUAZAITUIUITADINN 3(3-0-6)
(Hotels Room Operation and management)

E I AR SRR 718 3(2-2-5)
(Tourist Destination Development)
ngvnedmiugsianslsausLLagnTvie il 3(3-0-6)
(Laws for Hotels and Tourism)

waAnssuguilnalugsionislsausuuas msvie e 3(3-0-6)
(Consumer Behavior in Hotels and Tourism)

SRIHGLIVER 3(3-0-6)
(Tour Guiding)

UMIINGIAIAINT NIV INT 17



211-324 nsdeusuLuaIosdy 3(3-0-6)
(Flight Attendant Operation)

211-325 3dnnsgsAatiuiien 3(3-0-6)
(Travel Agency and Tour Operator Management)

211-328 vhderwainegramnssuiinmshlsusuasvioniies 1 3(3-0-6)
(Contemporary Issues for Hotels and Tourism 1)

211-426 N5RLNNTRALINI NS0T uazls sy 3(3-0-6)
(Tourism & Hotel Planning and Development)

211-403 Mavieaieadmiugge e 3(3-0-6)
(Senior Tourism)

211-412 FununslsusuwaznISTanTe? 3(3-0-6)
(Seminar on Hotels and Tourism)

211-422 vhtesuaionsgramnssuinshlsusuuazviondies 2 3(3-0-6)
(Contemporary Issue for Hotels and Tourism 2)

211-425 TAssnumsviea oI yuvy 3(3-0-6)
(Community Based Tourism Project)

211-441 NSVIYUALUINNTNTINUTEYUFULUN 3(3-0-6)
(Convention Sales and Services)

211-442 MsUsMsdamsaanuiiszgudmiugsAalssusuuazvioadien
(MICE Venue Management for Hotels and Tourism) 3(3-0-

211-443 msdafanssuiimslugsAalssusuuasvioadien (3-0-
(Special Events for Hotels and Tourism)

211-453 nMsviesfiIeTansTsy 3(3-0-6)
(Cultural Tourism)

211-456 Msvioafiendeguam 3(3-0-6)
(Wellness Tourism)

211-459 nsinnsaluasiazung 3(3-0-6)
(Club and Bar Management)

211-460 la3afnddmsugnamnssusiesilen 3(3-0-6)
(Logistics for Tourism Industry)

211-463 nsvisaiendesnsunme 3(3-0-6)
(Medical Tourism)

211-466 msvieadisnfeatiuems 3(3-0-6)
(Food Tourism)

211-467 NINAAVDIAIBNITUY 3(2-2-5)
(Airline Marketing)

211-482 nMsdrakaznsiodmsunislsusuasnisieaiie 3(3-0-6)
(Survey and Research for Hotels and Tourism)

YIIIMBEA WA 1NIVING 18



211-555 nsUseendlduinnssy Internet of Things lugsAalssusuuazviosiien

(Internet of Things for Hotels and Tourism) 3(3-0-6)
211-556 nsmuavaneUatennsluieide

(Destination Management in ASEAN Countries) 3(3-0-6)
211-557 N13d1539gsnalwedey

(Exploration of Business in Asia) 3(3-0-6)

A NUsLaUNITUIVIINTIAU 6 HUIwAN

211-490 LWILANNT

(Preparation to Cooperative Education) 3(2-2-5)
211-493 enUszaunsaRvIIn 1

(Cooperative Education 1) 3(0-20-0)

AynUszaunisadvdmdunsiinujiRnueuuiudaludiisng 400 daludlugsia
lsausuvisevieaiiedsaiiosiu

NUBWR : UnAneEmnsaldenivEnUsyaunsainndn 6-12 waeinluivden
211-494 ARNUTZAUNITAATITN 2
(Cooperative Education 2) 3(0-20-0)
JyinusraunisadndndumsiinufoRounuuiuialudisniy - 400 dludugsia
Tssusuvidorioniieroiostu
211-495 A RAUTZAUNITAABITN 3
(Cooperative Education 3) 3(0-20-0)
JrinuszaunsadndndumsiinuoRauuuiuialadiini - 400 ludugsia
Tssusuvidorionfiedeidosiu
211-496 A RAUTZAUNTAVITN 4
(Cooperative Education 4) 3(0-20-0)
Fpfnuszaunsaindmdunisilnu §ORnusuutudaludaiiing 400 §2lus lugsa
Tssusuvidorioafiendeioatu

UUINIYNABNLET 6 WUIBAA

3.1.4 wHUNISANEI
Tmdulumuiiaaugdvane Auminerdeasumnualiinanwiameidou

WEUANSAN®EN
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VANGATUILITIA @1 INMTUTMISNSIsusuuazMsienfienangns 4 U (mauni)

U 1 aanshnei 1

s | Fedm mi2efin
17 | nfUAYINYBEAERTIaTdIANAIEnS 3
11750 | ngudvianeuazn1sdedns 3
170 | nguAvIAinfIansuazIneAans 3
117 | ngudvigunseatansuaznafineg 3
211-100 | avwdidesduiivafunislsausuuaznmsvieaiion 3
211-122 | msdnnuuansduidmiugsiolsausuassieaiion 3
394 18 vilaena
Uit 1 anAn1sinunidl 2
s | F93m iefin
1175 | nfuAYINYBEAERsiasdIauaIans 3
11750 | ngudwianeuaznisileans 3
11750 | nguIYIANinAIansuazIne1fans 3
21110 ?laluilﬁaqﬁulﬁaﬂﬂﬁmixﬂqu duuun mevieaflenilefiunsia uazns 2
Iins3Ans
211-112 | A1ARSWIDIMSHAEMIUIMIINNTSASI 3
211-225 | mslsausuuaznsvieaiiedngedsdu 3
59 18 v28AA
Uil 2 man1sAneil 1
s | I g
117« | NATINTWIAZNTHDENS 3
221-xxx | NANITIUNY 3
211-224 | mavieaieaileldusnsiadmivssialsausuuazvioadion 3
211-226 | msuimInsdnuszyudmivgialsausunagieiien 3
211-228 | ngfnssuinvieailen 3
221270 | nsvieaiieadmiuanuaulefiey 3
393 18 wiugin
U 2 aemsAnedl 2
s | T iaenn
1170 | NguIvINTWILAZANTHEENS 3
221-Xxx ﬂﬁjﬁﬁ‘lﬂuﬂu 3
211-234 | mdanisUsraunisaldmiugsialsusuuagvioadien 3
211-265 | mavieaigafeafunmeuns 3
211-312 | msdnnisiuemmsuasnisdaiies 3
211-338 | msdnn1singegsianislsansuuaynsvieadien 3
393 18 wiuein

UMIINGIAIAINT NIV INT
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N 3 AarAnsanen 1

sWav | Todwn wuwin
117-xxx ndu%’m’m’ntaxn'ﬁﬁami 3
221-xxx | NENAIVIUNU 3
221-xxx | NENIVIUNY 3
2110 | nguIvIEaNn 3
2110 | NguIVIEDN 3
2110 | nguIvIEaNn 3
593 18 wuaenn
W 3 sansinendi 2

sWavn | Fodw wu2wAn
2215x | NHNITIUAU 3
221-xxX ﬂ@:ua‘lﬂuﬂu 3
211-316 | m3namnslseusuuaznisvioaiien 3
211-346 | Fomsadelugsialsausuuasyioaiien 3
211xxx | nguAvaeNn 3
211xxx | nguAvIaeNn 3
593 18 wuaEAn
W 4 mamsinedi 1

eIV Fodvn wu2win
221-xxx NHUIYILNY 3
221-XXX NEuIVIUNY 3
211-490 CERIGYAR 3
EIPLY 9 %N
I 4 anansAnendi 2

WA Fodun nu8fin
211-493 AvUsAuRnUszaUMSAIATITN 1 3
393 3 WUEAN

UMIINGIAIAINT NIV INT
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3.1.5 A193U185183U1
3.1.5.1. nuanfAnwly
NENAYPINYBEAEATUAZEIANAENS
117-100 nanNLATEFAIEATIAZUSTY IV UATYFAINDNES 3(3-0-6)
Principles of Economics and Philosophy of Sufficiency Economy
Pre: None
FwUeAuneu: il
ndnilureaasugaanditdionisinassnineinsislegeg1adnin ifielfiAn
a33aUstlevtiasan Usenausmeiuunniaiimeselauseuud weinssulaesiueinisusian
115094 NTAINY TeAUTIElA F8AUTIAT AUUTELINURITTUIA NTRUNITEUIATT LALLATYEAY
FENINUTENA La¥AIUIANIATINIENGANTINVBEANTURINTT UMY NauNIsiFenveiuTlna
iUy uazlasiainvenaln Usuaesegianeliissinmenisadunsaiuaisnana Inediln
fnsldfineiud idluseduyana sedugsia wagseduUszna ietlestunnienasuazais N1
ATugie wazieiAnauasydulauasiamnnisesedsdu
General economic principles deal with the allocation of scarce resources for highest
utility, consisting of macro economics which explains the theory of national income,
consumption behavior, savings and investment, price theory, income, government budget,
money and banking and global economics. Micro economics deals with the behavior of the
individuals, demand of consumers, the cost theory and market structures. The self sufficiency
philosophy stipulates a middle way and no excess in spending and investment, from the
household level, corporate and institutional level and the national level, in order to avoid an
economic meltdown and to achieve sustainable economic growth and development.
117-101 Feauinendosdu 3(3-0-6)
Introduction to Sociology
Pre: None
ntsRunau: 1l
vswavesdandenynsdsaudilioynna aaun1m uarunumvesyanaludsny Svdwa
YoInguRongAnssuvesyana lassasisweangy wazanuduin weailunisinenu nsfiuyve
FURuSTin Ransanemuddyuagd Tamnnsvesaaduss 4 Tnedleud s pnuasymanaiulad
wazAUAsLLaYNIUsEAINg
Influence of social environment to individuals, status and roles of people in society,
influence of a group on human behavior, group construction and leadership, opinion towards
working, the way to have good human relationships, the consideration of importance and

devolution of institutes by ranking, technology progress and population change.

UMIINGIAIAINT NIV INT 22



117-104 UYBEFUNUSUAZNITWAILIYATANIN 3(3-0-6)
Human Relations and Personality Development

Pre: None

FwUeAuneu: il

ANumng 711 wagUsglomivesyweduius anudiiusszninyananazngy s q lu
demn msuTumilimngaudvanmuwiededludiay nguiniayadnaim fawinismiayadnam
yesyAnaLiiansUTURIMIdInN mnuLAnAesEnIyaAna N1zl waznsTinngAnssufimvangay
HADAIUNITEINNIHIAL

Meanings, background, and uses of human relation, interpersonal relationship and
groups in society, appropriate adjustment to situations in society, theories of personality, and
personality development for social adjustment, personal differences, leadership, and practice

appropriate behaviors and social manners.

117-105 anduululangalal 3(3-0-6)
ASEAN in the Modern World
Pre: None

Tarunay: Ll

mswdsuudasestaniutlagtu nmsdaszdeulanll muddnmenodons uoonidesld
selantagiy mnuiduinvesssmauendou Jadeiinadeendou o UademalseiRaans
nsiled wWiswgna dau wagdausssy anmnisaluaslayvvesendeuludagiu anuduiusaiely
nauUsEmAR N UnuIMveteLduuselnelazUsrvinulan UNUIMURIIRNMSIUNANER T
ANNduTUSsTIelne v e

Changes in the modern world; the New World Order; the importance of South-East
Asia to the world; background of ASEAN; factors influencing ASEAN such as history, politics,
economy, social issues and culture; situations and problems of ASEAN in the present time;
relationship within ASEAN countries; roles of ASEAN in Thailand and the world community;
roles of power nations for ASEAN, and relationship between Thailand and ASEAN.

117-107 USBeyuazAIauINuUN15ATaIYIn 3(3-0-6)
Philosophy, Religions and Life Style
Pre: None

sAuneu: il

NaNUTYYT ANAOUVDIMIAUINI LA AINAIAYVOIMAUINUNITANTUTIN ANUKIIBLAL
ANANYDITINAUVANAAL NaNFITUIUNIATTIN AnudIAgyvesda auns Jeygyr nsimunu
wazmsuityminlagldndniaoumamaundnag sufansssgndldiiieaiisemdnialunis
ﬁwmuuazmiaqﬁ’mﬁ’wﬁuaéwé’u@

Principles of philosophy; religious teachings and their impact on living; meanings and
values of life in religious view; dharma for living; significances of precept, concentration, and
wisdom; self improvement and solution of life problems through religious teachings being

applied to achievements at work and peaceful living with others.
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117-108 wanAsInFNanfuazinurMsARLansiausnaandin 3(2-2-5)
Principles of Logics and Thinking Skill for Lifelong Learning

Pre: None

UsRunau: 1l

ndnazsnaans arwiiiugiuresnszuiunsin mafndlstonarguil n1sdenldiinuy
nsAnvfinsnaqlunsudtamnfiuanaaiu wu msfndasen nsAnieudiou msAndaasen
NSANININY N13ARDE1NENMTUYIM N1SARUsEENd N1sAABNLUYFY N15AMTINagNS N13An
wAdgyyn MSAAYIUINTT MSARETINATIA NISARBUIAN WAZNIT ISEUIMER U TINTWINYENIS
iinfaundsmnufifiensiaunnuesediseiiios

Principles of logics; basic concepts of thinking processes: inductive and deductive
thinking; the adoption of various thinking skills to solve different problems including analytical
thinking; comparative thinking; synthesis thinking; critical thinking; considerate thinking;
applied thinking; conceptual thinking;strategic thinking; problem-solving thinking; integrative
thinking; creative thinking; future thinking; and self-study learning as well as a skill for

accessibility of knowledge in order to improve oneself continuously.

117-109 Anudilosdudruningaumetagn 3(3-0-6)
Introduction to Intellectual Property
Pre: None
AdRuneu: lull

mwdAgvesnsundednsluningaunedyg ifdensduaiunnuandisuveaysd
AABATUNITHAUIAUAIIRLIALINEIFIER Snalulad wazimuInIsIuRalzLazI5IUNTTY
mmLﬂmsuaﬂﬂwlﬁwaauvmﬁamnsuawﬂﬂa 5509 UAzoIANTUIELANAI 7 Maﬂﬂg‘wmd‘ﬂw
LﬂEJ’HJENﬂUVIiW‘EJﬁ‘LWIN{JEUEU’I TeavANS ANSURT UAZIASEMUIENTIAN iammauﬁammi N4
Usznaiiieatoiuandnsuasiaiomuienisn 1oy auddgy1 WTO TRIP’s wag Patient
Cooperation Treaty unuwwes WIPO Tunisdsaiunisuntlominddunalagiseninguszine
paonaunsusmsiiulumuausdyaiseninassmaiieidesmadeunisaauazdunsdng
sunsUszgndndnmemeningaunsiygnifadestuiignilumanalulad 5sia F23mnss
LazABUNILADS

The importance of intellectual property, it’s role in the creative thinking of human
beings as well as the development of science, technology, arts and literature. The individual,
business and organizational effects of intellectual property. Overview of Thai intellectual
property law including copy rights, patent, and trade marks as well as international trade
agreement about copy rights and trade mark such as WTO TRIP’s agreement and Patient
Cooperation Treaty. The importance role of WIPO toward intellectual property protection
among countries as well as the supervision of intellectual property agreement appliance in
all involved nations. This course employee a case study approach by which the student will
learn how to apply intellectual property concepts that involve in technology, business,

bioengineering and computer issues.
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117-110 NNEEN1SANEN 3(2-2-5)
Study Skills

Pre: None

UsRunau: 1l

AANYBINITANY LLaﬁgmﬁﬂ%ﬁﬁﬁquéwﬂﬂﬁLﬂﬁzﬁlﬁmﬂa WAYANAIUBINULEY VDI
o wagauduiusiunmsinwssuvgaudne Anwisinueidududmiunsfng e n1sld
viesayn msdvduteyannmeluladansauma nsdeansival uaziifuiagiu Anvidym way
guassalunsine msduneluladnis@nunluldifleufulgeinvemsiinssindnnisands
ng waginnsaiedneadneassn mavihawduiin msudmsnanlums@ne nsuinisaa
Tandanensine Wnweniseu e Msaatudin msdulssiu nsdniisnsau wagnsuiaus
saarinugnsliTinfidndny T shwrlunsuimsnistuduyees wasiinvenafunadiodly
dspulszsulay 8

The value of education and means to become an active as well as a successful learner
by analyzing the attitude and values of self, life and its relations to tertiary education system,
necessary skills for study i.e. library use, information search from current and new Information
and Communication technologies, the problems and barriers of study ; the implementation
of education technology to improve analytical skills, critical thinking, constructive criticism
skill, team work, team-based study, time management. Conflict management, reading,
listening, note-taking, deductive, cognitive skills, report and presentation skills as well as
important life skill such as Personal Financial Management Skill and skills needed for a citizen

in democratic society etc.

117-111 D158555UANE 3(3-0-6)
Civilization Studies

Pre: None

JdsAuney: Ll

9158555Uar T RuIN15vesesesssulan a1sesssulne Yesefitundnvasdinunas
Tausssulne mmﬁﬁaaﬁﬁmwaLLaw'ﬁzqﬂm%mﬂuﬁaﬂmlm FaAY LATEEND NSUNATDY AIEUN
fi3nssu nsazLauiiutiy aodnenssy UszAninssy Inanssy w1gAad asenaadal nsfine
Andonvasing saustaunlduvesdinuuay Sausssy

Civilizations and the evolution of the world civilization;Thai civilization; factors
affecting aspects of Thai society and culture; nature and applied science in Thailand, society,
economy, government, religion, ritual, folk play, architecture, sculpture, painting, Thai dance,

music, education, values, as well as trends of society and culture.

117-112 mwj’igﬁaqéfuﬁmﬁuﬂ%’%wﬂu,azmﬁnmam% 3(3-0-6)
Fundamental of Philosophy and Logic
Pre: None
FUsRunou: il
ﬁugmmqﬂ%’ﬁmﬂuaflﬁmaﬁﬂ%’%m YIINYT I3UAIENT AUVSEAIANT ﬁgw%'éufyjmzi’um
uazUsrnng Susendausgalusaauiseailigiiu Anvdnumgainu fn nssuiunisveseuin
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othaflmaua suuudsifbguitlasisnisnsinemans eausaussandldliaonadostuanin
depudagiu

Fundamental philosophy, spirituality, moral education, aesthetics both western and
eastern philosophy from the ancient to the present world, study thinking process, reasonable
thinking method both inductive and deductive by sciences to apply in accordance with the

present social conditions.

117-113 I luTInU I 3(3-0-6)
Psychology in Daily Life

Pre: None

FvsRuneu: il

nguinazuunAnnsinineniessgndliludinuszd1iu msiaunsinueniedn-deay
At lanuesuazgdu Mg fauiusseninyana n13305 MsesutavnuiaNgAnTTy
LLazﬂﬂ'ﬁgﬂﬁﬂﬁlﬁ@wqﬁﬂ‘iimm 9 YUAGNNINKAZANUUANAINTENINUAAR NITHMUIAIINAAIANS
91510l MITANMIAUANUATEALAEANTALENER qunIndnuasn1sUsTud

Theories and concepts of psychology for applying in daily life, development of
psychosocial skills; understanding of oneself and others, transactional analysis, perception,
attribution of behavioral causality and motivation, personality and individual differences, E.Q.

improvement, management of stress and psychological conflicts, mental health and

adjustment
117-117 NYBINUITIUNTTH 3(3-0-6)
Man and Literature
Pre: None

Fvteduneu: Tl

ANNMINE A WaggULUUAIN 9 19935AR  ARNAUTUSSYIIaNYEdiU N1shanseen
mefavgluglvenssunssy Gnseianudn ala USua aaumsel wavAnfeuvesywd du
Usnglunssaunssaussnneg  fe unnd willens Bosdu anuSeaazunanuditiadlsduilom
Y21l UNIBUINSBUN NG TTUVIRLALFIANNDAIUNTANDITUTITTUBUL BNENAsRNTE
e

Definition, derivation and forms of literature, relations between humans and arts
performance in forms of literature, analysis of thoughts, spirit, philosophy, objective and
human ways of living that appears in various kinds of literature, such as poems, novels, short
stories and articles indicating humans’ problems in natural and social environment and
civilization heritage that is influential to the writers.
117-119 Aufn ANy 3(3-0-6)

Peace Studies

Pre: None

ntsRunau: 1l

ALUANANITENIILIIA AR U NS US TR NTYUIUNTAANTUD YW UAY T
A dild ileadnuitilafinsesiu nowiuazuuaufnvesmifleoaziasughalussuusig
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AU HIAUTAREININITIDY LATYFAY hagAIEU é’uﬁﬂﬂq}'mmﬁﬂLLé’ﬂ%ﬂﬂaﬂqﬁLLazami’m i
Anduiidluefinuazdagtiu Sinsesidaislunaudladgmdedaudinedudituas Ysaaney
suusaisluszduiiaianyana asauath 0edng dsau Tavislusedumfne vlussdulanisnislums
ANMNG48195 NTYBUTUAIULANANITEWINUARALALANTUYWETU UNUINVBIANUTLINIIRLAY
23ANIA9 7 lun1sunesnwduinimvastan

Basic philosophical viewpoints, human communications process and language levels
used to make common understanding, theory and concept on politics and economics in
several systems, causes of political, economic and religious conflict, which can lead to conflict

with religions which has happened in the past and present.

117-120 N3 UHUTINATIUATY 3(3-0-6)
Family Life Planning

Pre: None

Fvdsduneu: T

ﬂ?’1MiL%ﬂﬂUﬂ’J’mﬁﬂﬁ@%aﬁﬂ’muLLG]ﬂGiNLﬁEJQﬁULWﬁﬁﬂH’] ATEUUATUNAUINTITVD
duiusnm uaziluguunaniigniewnu@indsen anusuiiaveusonuedumsdidudinneld
annzdwindeuiiludsunlategiesania LﬁumiLeﬁammimﬂLLNu%%maUﬂ%’aﬁﬁﬂmleu
pw1An Taviin1sSeunnuieniasErisyaRaeiu RS TIILaAusAL

Importance of the difference between sexes so that the student may realize the
developmental process of relationships that lead to a fulfilling, responsible, and proper life
in a quick changing society. The materials focus on a quality family life planning for the future

and describes how people are different in various cultures and societies.

2.2 51911 DINgE MU 12 wenn
TSeusnedvnalul

117-141 AWNDINGE 1 3(2-2-5)
English 1
Pre: None

rdsAuneu: il

Hnvinyen1sile we Sunazdsuniwndingquitugiu Annsilslussiudselen MsyaLieNg
doansludinuszsniu Wy msvinme madedy nswusi mssanmuduiviodslauasdug
wunseenideslvignassmunanniw Hnvinwenisetuteandlusedvyssloanazdent Tngly
anumuhiensaliaglasaiavessvleaundseney Anwinstdnauiunsuniwidengy dnideu
mauﬁmm‘[m‘lﬁﬁﬂiz‘[mﬁgﬂéfaqmwé’ﬂhmﬂizﬁ

Practice Basic English skills including listening, speaking, reading and writing. Practice
listening sentences and communicative skills for everyday conversations such as greetings,
invitations, introduction, as well as responding to the common situations; the correctness of
pronunciation as well as the accuracy of gsrammar. Practice reading sentences and paragraphs
by applying knowledge of grammar and sentence structures. Learn how to use English

dictionary and answer questions with grammatically correct response.
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117-142 AYIDINY 2 3(2-2-5)
English 2
Pre: 117-141 English 1
ITIAUNBY : 117-141 Mwdangw 1
fAnsinwennsila wa s1unazdeuntvdanguiiiaiy Anviinusssu Bn1suanioenyes
Hweanw Jamuazanuusnsnsvesnislinwssnquidtedluginuenisya Tasnsléiaunt
LavaSaunwia Antnveniseutugy Usenaumen133ulanuuaseagidunmnee) ANUELRUS
vesUssleandnuazdselonens Annseuluseiutossiuiinisdeunsudoniagldselon fns
uazd B Agndeswnuvanlieinsal
Practice additional English skills including listening, speaking, reading and writing.
Explore native speakers’ culture and expressions as well as problems and differences of
English application influencing speaking skill by using both verbal and non-verbal languages.
Practice basic readingsconsisting of reading for details and comprehension. Study relationship
between main and supporting sentences. Practice reading passages and answering questions
with grammatically correct sentences, words, and expressions.
117-241 ADINgE 3 3(2-2-5)
English 3
Pre: 117-142 English 2
JUsAuneU : 117-142 Mw199Ng 2
Anitnwznisils wa srunasBouniwdangulusedufionniu Annnsilsuazaunun
Ae8InguluanIuNITINIe fiflsziuannuennintu 1 NsYANaMSANI n13dun1val N13iaY
L‘%@ﬂLLazﬁus] fnnseuluseaudedifimiueriiuiy Anvinisidou ULANLAZTBAINAN laY
Lﬁummgﬂé’faﬂmmwﬁﬂhmﬂiﬁ AADAIURNTINBEAMULLININITNAZOULINTFIU
Practice more complicated English for listening, speaking, reading and writing skills
such as talking on the phone, interviews, telling stories and so on. Practice reading longer
passages. Study writing paragraphs by focusing on the correctness of grammar. Introduce
other contents related to the Standard English test.
117-242 AWNDINGE 4 3(2-2-5)
English 4
Pre: 117-241 English 3
dsAuneu : 117-241 nw19INge 3
Anvinwznnsile e srunazdeunudngulusssuildlunsinsedoasléd Anvinuznis
Jougonau msaatuiin msduleruanderiuvieunauiisrunseilsanndasuniomy
tufindes BnaunnnwdsngulumBesiduusnionuauaula lasannsaldduiuiigndes
MUAMUTEULAZVANLI8INTA! AABAIURNTINYEAULUINIINITAFDUNIRNTFIU
Practice all communicative skills including listening, speaking, reading and writing.
Practice writing the summary of a passage; taking notes; reading and listening for
comprehension; and discussing topics of interested using common expressions withcorrect

grammar. Develop skills needed for the Standard English test.
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nguIvINTeINaLNTERANT
117-191 mslénmulneiionisdasns 3(2-2-5)
Thai Usage forCommunication

Pre: None

FwUeAuneu: il

Tassafrmndheinsalifanismanwidou uazniseas AvauandesEnIten sy
WAZNIEINA awmansuaglidumansdruaulims fmasdwdt ndnnisdieds nsdeatsni
Insdndt vannisi@euluguuuunineg wu savingadasau madeuuseiivewnuies msduiinuag
nsagUanny madeuldnounddonisgsin nadeuissannu Anvinsenisléniwlneienisis
NS1A N30 uazN1LULY

The structure of speaking, writing and communication; the differences between writing
and speaking;formal and informal language;orations; royal words; principles of references;
telephone communications; principles of writing in various forms such as application letter,
resume, note taking and summarizing, interactive business writing and essay. Practice Thai

Usageskills including listening, speaking, reading, and writing.

117-192 nsl¥nelnediionisinaus 3(2-2-5)
Thai Usage for Presentation
Pre: None

FyrTsAunau: Tl

wann1syn Aavznisidenldm Usslen dnden duaulims mseenidesdiigndes uas
N13YALUANIUNITAINN9Y NMShERIANAALAULAYNITEEYe 919 N1sUEUeLTNITINIT NS
thiauaiBsgsnia waznsdunwalifielildnu nasnaunsifoulasenis madenvesmiansdeans
IO I RHGEIRAG AL

The principles of speaking including the correct ways to use words, sentences,
conjunctions, orations, pronunciation, and speaking in various situations such as comments
and presentations: academic presentation; business presentation; and job interview along

with project writing; communication channel selection; and statistical data readins.

117-151 AMEIIUY 1 3(2-2-5)
Chinese 1
Pre: None

FdsAunou: 1l

U L a a . . o o‘d‘ aa o w ]

AONETN0AEIINIIAUNANTEUU pinyin AENILTlUTInUsEdTuUSTLN 300 A1 Lag
d1use 9 8819918 Rnaununntwdu lneniunisesnideignias

Phonetic transliteration Chinese pinyin system. 300 vocabularies used in everyday life
and simply expressions, Chinese conversation practice, with emphasis on correct

pronunciation.
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117-152 AYIAU 2 3(2-2-5)
Chinese 2

Pre: 117-151: Chinese 1

10sAunou : 117-151 nw"qu 1

AnFeuidsssloaiugiu Mavnddwiainnauynssdu-ne aununnududededes
Aduiiauls Anwddiintudnuszana 300 ¢

Practice composing basic sentences, finding words in a Chinese-Thai dictionary and
conversation with topics of interest. Study 300 additional vocabularies.

117-251 AYIU 3 3(2-2-5)
Chinese 3
Pre: 117-152: Chinese 2
TIAUNBY : 117-152 ATW1AY 2
Andeudscsslendadou aunnnwiuseifitededifuiiauls Anwddiiutusn
Usza1ad 300 AN
Practice composing complex sentences and conversation with topics of interest. Study
300 additional vocabularies used in business settings.
117-252 AYU 4 3(2-2-5)
Chinese 4
Pre: 117-251: Chinese 3
F0sAuneu : 117-251 nw1qu 3
Andeuewsyleadedoudy @ wntu Anvimnuusnmesewineiisnesiiy wazisnes
go3u aumnawIunehidedediduiiaula Anwmdmifududnuszana 300 M
Practice composing more complex sentences. Study the differences between the
traditional Chinese characters and the simplified Chinese characters. Practice conversation

with topics of interest. Study 300 additional vocabularies.

117-161 Aty 1 3(2-2-5)
Japanese 1
Pre: None

ntsRunau: 1l

n3ila e awdiuduiugiu Tinseilasadeiuguresniundgiuuarleinsaifng
sruuidssuarlaseadisiugruresnimdu Bnfnsenise utseleasgisironazniadeudae
FIONYITINIPULHAZANALATUY

Practical listening and speaking of basic Japanese. Analysis of the basic structure on
oral comprehension and basic structures and vocabularies. Practice reading simple sentences

and ‘Hiragana’ and ‘Katakana’ writing in those structures.
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117-162  anwdiy 2 3(2-2-5)
Japanese 2

Pre: 117-161 Japanese 1

Jodaduneu : 117-161 Mwdiu 1

Andtnwgnsilaasnsylagldlasaaddhensaifdudoutu wasmdwilmi Tnniserudu
3 uaz@puunaulutiausedniukaglddaunig 9 ag1edg

Study and practice listening and speaking skills with broader structures and
vocabularies. Practice reading ‘Kanji’ and writing small essays in everyday life and simply

expressions.

117-261 Ay 3 3(2-2-5)
Japanese 3
Pre: 117-162 Japanese 2
Fdaduneu : 117-162 Mwdlu 2
AnmsflsuazSeusunaununlugdiuusin 9 Wiy Anwnbensaiidarnududounnndy
WanmseufAnnldFnwanfoumthil
Practice listening and learning conversation in various settings. Learn more

complicated grammar and develop reading ‘Kanji’ from previous lessons.

117-262 Al 4 3(2-2-5)
Japanese 4

Pre: 117-261 Japanese 3

Fndaduneu : 117-261 iy 3

fuauasnsalunsyan gl euivuussandenuazussindvesdiiu faun
vinwen15e1u n1sTeuuuuAud Seuidwidiuiy Anvlassaimdheinsalifinnududeunn
Bty

Develop ability in effective speaking skills including Japanese cultural notions and
customs. Develop Reading skill and writing skill with more ‘Kanji’ and extended vocabularies.

Comprehension of specific grammatical structures.

117-181 AMWININA 1 3(2-2-5)
Korean 1
Pre: None

FwUsAuneu: Ll

v v = a b dglj a o o’d'

MnysTrULEswmarsUiuulsElen  158uslATeaiaiiug ureInIwnIva ATy
Na o U & o 1y ' " al Na o w
FinUszdrTu Anvinvemsilaaznisgn wulssleaauninegishenldluiinuszaniu

Alphabet, phonetics and sentences patterns. Learn basic Korean grammar structures,
vocabularies for daily life. Practice listening skill and speaking skills emphasis on simple

conversations for daily communication.
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117-182 ANUNINE 2 3(2-2-5)
Korean 2

Pre: 117-181 Korean 1

0sAUADU : 117-181 AW N IE 1

Andtnwgnsitauazniaylagldlessaddbhsnsaivesnwunvaidudoudy  wWuusslen
aunuuarAdnililudinusesiu AndnuennsenuuasidenunanuluiiaUsyafusagldduny
A9 9 DEINY

Practice listening and speaking skills with broader Korean structures emphasis on
conversationand vocabularies for daily life. Practice reading and writing small essays in

everyday life and simply expressions.

117-281 AYNE 3 3(2-2-5)
Korean 3

Pre: 117-182 Korean 2

0sAUADU : 117-182 AMWILNINE 2

AnmsilawazBouiunaununlusuuuusing 9 Wiy Anwilensaififinndudou
ATy uvinwsnnsaunw n1sey LLam%wﬁa?%amﬂuamumaaﬁsiNq franTu e
wagAnumEnyifiaiy

Practice listening and learning conversation in various settings. Learn more
complicated grammar and develop conversation, reading skill, and writing skill in various
settings, studying additional vocabularies.
117-282 ANEWNIUA 4 3(2-2-5)

Korean 4

Pre: 117-281 Korean 3

TIAUNDUE: 117-281 NMWUNNE 3

WLIANAHNTOlENTNA SeuuuUsTIILleNuasUssindluaunIva Wavinwensenu
Wannsenukazn1sley Seurdniduiy Wildlasadidhensal dWeviarudilaniwinivg
flFZounounthiluaziimsldodugnses

Develop ability in effective speaking skills including Korean cultural notions and
customs. Develop reading skill and writing skill and extended vocabularies. Comprehension
of specific grammatical structures to understand the full outline of Korean language as

previously taught and how to use it as a whole.

nguIvIAdinAEnsuazInefEans
117-121 AftRAEASIUTINUTTINTY 3(3-0-6)
Mathematics in Daily Life
Pre: None
FUsAuney: Ll
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ANUNNIBUAZNAIUINITAMUAANNAAMIEASASIAAIEASAUA AU FySnvalAtlnA1dnS AU
walulad adaeansiunisunlaymisazdnduls assnaansuaznislivnana n1sUsvendngud)
nsvfasdu nsadeiuuuuazmauidymiuuunsUssendldadamansluiinsesiu

The importance and theoretical development of mathematics; relationships between
mathematics, numbers, and symbols; mathematics and technology; mathematics and
problem solving and decision making; logic and reasoning; basic graph theories application;
model design and solutions; and implementation of mathematics in daily life.
117-122 sdnnugIuiensiinmzidoya 3(3-0-6)

Basic Statistics for Data Analysis

Pre: None

AvsRunau: il

AEiugIuNeadd Tiud armmane voulen dnvazvedeya F8nsfusiunndoye
ADALTINTTUUN wqwﬁmmﬂmzlﬂmﬁaﬂﬁu FLUTdN NTUANUITUUNIUIY N1TuanKIuUTl
%93 N1THIWIILUVUNFNITNAADUALNAFIU NTIATIERANFUNUS wazn15ann0eTuduag1de
mMyinziauslsusulaglilusunsudnsogy

Basic statistics including data collection, descriptive statistics, basic probability theory,
random variables, Binomial distribution, Poisson distribution, Normal distribution, hypothesis
testing, analysis of variance, correlation and simple linear regression by utilizing statistical
programming package.
117-123 FAnfudeuandon 3(3-0-6)

(Life and Environment)

Pre: None

AtsRunau: il

auduiusseninedintuawandeulnetiidiuismuddyreminensossuen waseu
m'iLﬂﬁlammawaﬂammzqﬁmmﬂ maamumwﬁfﬂﬁﬂ‘f]iymLLazwaﬂizwuﬁluﬁawamﬁmaﬂ
Aawindon Msgyduniuvainvaienisdinn msydnvamanden nisldmaluladinnuay
WEIUNAUNL AqrIneAndon maenuNsAluTInsamdnyvn LaTugianeliles

Study relationship between human and environment emphasizing the significance of
natural resources, energy, global climate change as well as awareness of environmental
problems and impacts from pollutions; loss of biodiversity; environment conservation; the
use of biotechnology and alternative energy; environment regulations and laws as well as

lifestyle according to philosophy of sufficiency economy.

117-124 walulagansaumne 3(2-2-5)
(Information Technology)
Pre: None
FUsAuney: Ll
wdaiefumealuladroufiames drulszneuresssuunuiames nifinsiauves
griamasiazaeiuag svuunsdeasieyauazialetienoufiunes waluladdeuszan dumesiie
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wazn1sUszandldanu naenaun1sinUuRdududeyanisdumesiie WWswdddidnvselind
TUsunsudsvananas wazmsadrafumadedu

Concept of computer technology; components of computer system; the functions of
hardware and software; data communication and computer networking; multimedia
technology; Internet and its application. Practice data retrieving, using electronic mail, word

processing, and developing basic Webpage.

117-125 ADUNAADIAIMIUNITANBIRAZNITHINGY 3(2-2-5)
(Computer for Studies and Works)

Pre: None

FvsRuneu: il

wanmsdnnsteyaiavansaume Ussinvveswiludeyauazansaume danasiuuaznisun
Tanddeymn gsnssuBidnnsedind nguunewaluladansaume a3esssuuazauUasnsdielunisly
walulagansauna 91TnazAIlnIAUABNTIWES kavkudltuvasnalulagansaume nasnau
nsEnUURNsIgnulUsknsmIsIin waglusunsudiaueu

Principles of data and information management; types of data files; algorithm and
problem solving; e-business; computer laws; ethics and computer security; computer careers
and certification; and trends of information technology. Practice using spreadsheet and

presentation software.

117-126 9 MSLNDUN IR 3(3-0-6)
(Nutrition for wellness)

Pre: None

AtsRunau: il

AUFIAYLAZUNUINYBID N TADFUN N M3UAsusUaavedansermslunssuInunIsHan
%atﬁﬁ]ﬁmasmqm%aLﬁs’aﬁummﬂﬁlaqmmwLLazwamﬁmsﬁLa%mmi 9111157UL9A LazUU
Tngwinisdienistn Qa’lﬂiﬂ“lﬁmmiuagﬂ{]%mwﬁLﬁﬂ%%’@ﬂﬁUmiﬂ’J‘U@N@Mﬂ’]WVI’NIﬂ%U’]ﬂ’]?UEN
9IUNT

Significance and role of food for health; nutrient loss during processing; facts and
myths regarding food for health and supplementary foods; food and diseases; nutritional

therapy concept;nutritional label and food laws that govern the nutritional quality of foods.

117-127 WA luYInUszINIUY 3(3-0-6)
(Chemistry in Daily Life)
Pre: None

FyrdsAunau: Tidl

AMUdIAYUOILATl dd1suaznisItuundanslangiazarsusznauniaalndiaglu
PINUTLINIU 819 WAQ NTEANY AISNOALIBS WANERN FIINFITUTIAWALAAIATIZI BILAZAITLAN
a o & A ° Aa v a = aa g A Al Aa o w
ANALNBLAUALAZLATBIA1D19 @15 ALNABLLAANLLSY @St MUuasNYN LY I UTINUTLINIUNS
JoInuwazNNwaNa15:AL

The essence of chemistry; matter and their classifications; chemical compounds in

daily life such as metals, glass, papers, polymers, plastics, natural and synthetic colors, druss,
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addictive drugs, detergents, cosmetics; carcinogenic compounds; toxic compounds used in

daily life as well as prevention and alleviation.

117-128 ANAANEASIUDN85 T 3(3-0-6)
(Mathematics in Civilization)

Pre: None

Fvdsduneu: T

vdmdesu wasiauinsvesnisinturedaiay LLazisuumiﬁﬂImﬂ%ﬁ’aLaGUL‘fJugm
nsdnewavluuszgndlilumasuiadauaasinald Anwiszuunisduiiuiukasiauinis
vosanuuldldvaadfdasiu ellinuifiugrummssndeiaey . Suasilugnisfine
yquinsadinmanitugeoly

Fundamental principle and development of numbers and thinking system with
numbers as the base, the application of numbers to geometry and trigonometry, study the
numbering system and development of basic statistic possibilities in order to have
fundamental knowledge of logical numbers that will lead to a higher level of mathematics

theory study

117-129 daRuazAuL1zduy 3(3-0-6)
Statistics and Probability
Pre: None

FdsAuneu: il

arwdidoswiuieniuadn mmmneveusuarnslivsslominigsf dnuusvosdeya
negsie AEnmsusiusindeya mqwﬁmmﬂwmﬂwﬁmé’u AU NITUINUIT LUUNIUY
wuuthees waskuuUnd n1swanuasasrnfildanndiesns nnsUssunaAedy ArukUsUsay
LazdndiuvesUszyng NInAIANLUsUTINILLazAduUsTAVSanduius n1sviaeu
auuRgudmiuviauazaeasyung

Descriptive  statistics, frequency distribution, probability theory, probability
distributions, sampling, and hypothesis testing.

NENIYIFUNTEANEATUATNARNE
117-132 wafnwaziunuINIg 3(2-2-5)
Physical Education and Recreation

Pre: None

FwdeRunieu: Ll

arwdidesiuieatunafine dunnsidaruddyuazausidudentsiaunauam
Finluderudagtu suwdinysdavesiniiaziunuinis anudesnisiunuinisluiess 9 ns
Iansuaznsuimstumnmsuagliidennadnw 1 vlafn Wefinwing nfnt 1sem uazvinug
g i’mﬁ\ﬁﬂﬁﬂwzﬂ’]iaaﬂﬁ’]ﬁﬂﬂ’wL‘WIE)E‘E“UJNW pRDAILNSIAS A 9ANTIAN N ANETignABs

Basic knowledge of physical education; essential recreations for the improvement of
life quality in the modern society; types of sports and recreations, need for recreation in each

age range; management and administration of recreation. Select one kind of sports to learn
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about its rules, regulations, manners, and basic skills. Practice physical exercise andbody

strengthening processing the appropriate way for good health.

117-133 Aavzuazdefnilon 3(2-2-5)
Art and Music Appreciation
Pre: None
AsAuneu: il

o w

ANUMUNYLATTAIUINTVRIRAULLATAUAT NANNITNNAUNIEAIENT Lavdnuurd Ao

o

a =

Aavzuazauniudazuuy Ugnilimnutilamsiiunuaiuaganuduvsilufalsuazaund @nw
e ufaUzTudRaluguse éﬁy’qLwiaﬁsﬂusmamﬁqﬂwﬁ’uLLsaﬁ’umﬂ%mﬁaﬂu \Jomdsns
asassAnanumanty Taetufeurvesiaswazaunilugiuy Wuadesdelunisasslasisla
Uywe

Meanings and the evolution of art and music; principles of aesthetics; and major
aspects of art and music. Cultivate understanding, recognition, and appreciation of artand
music. Explore masterworks in various fields of art from the ancient to present ageand artist’s
inspiration behind creating those works. Emphasize values of art and music as tools for

uplifting human mind.

NUNIVUANIL 84 WUBAA
nguAvuny 24 wiaein WhdeniFou 8 S 24 witefin nAndwisluil
221-101 Jaynnstududu 3(3-0-6)
Principles of Financial Accounting
Pre: None

=) w -] 1 a
Jrderunau: huf
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Inrinszawinsen1suFulTas i iluiudunn nstydilesuneiiunaidyad ity n15dnih
unsenueenludnsuIAns MItunnUydtuandes n1sdaydnediukuamu My gnni 19 mil

o o q

A 1

Aunsndlivyuiey nSnenssssued dunsndlilidiny JuinsulasA1d1aks U ns Yayddmsu
namseannssu seuuludidny nsdavineunseuatiuan

Accounting concepts, financial statement, accounting cycle, inventory, cash
receivables, assets, current and long-term liabilities, and equity structure of proprietorships,
partnerships and corporations. Valuation of assets, income determination, preparing financial
statements. Investment practices, depreciation, depletion, and amortization. Partnerships,
acquisition and disposition of assets. Fund and cash flows. Intangible assets, long-term assets,

and profit measurements. Procedures for operation, planning and decision making.

UMIINGIAIAINT NIV INT 36



221-203 29ANITHAZNITIANTT 3(3-0-6)
Organization and Management
Pre: None
UsRunau: 1l
MsUsmswasniniidfyvesheu3ms Seaudanismann nsdnaudiiie nsdens
msgdlarulunsihnutazasmuaunsu foRaudie Welddndunuduluamadmnouas
uleveiiléansly
Fundamentals of management showing how the manager in an organization
effectively performs the functions of planning, organization, directing and controlling.
Accountability, responsibility and authority relationships.
221-204 N15HUTIND 3(3-0-6)
Business Finance
Pre:  221-101 Principles of Financial Accounting
AUsAUNDU: 221-101 ﬁ’zy%msﬁu%y’uéfu
mmﬂuuwawqwﬁmiﬁu “UE]‘UL“ZJG]LL@BM‘IE’]?IIGIJ@%‘J’]EJﬂ’liL?ULﬁIEDﬁUﬂ’IiaW!u N157IN9UUTENUNRY
an MsfinuvINeYeIUNTRuTwL M3daninieafunindauasnmsdamnu meliaszdien
V99RNITHAEIATINITNNNITRUDY AT
Scope and function of financial management with respect to investment, time value
of money, cash flow budgeting, introduction to financial statements analysis, assets

management and project funding.

221-205 ®ANNIINAA 3(3-0-6)
Principles of Marketing

Pre: None

FdsAunou: Ll

mnuvIneuazaud Ry vesmInaelussiufanssumdnnisgsiaegmils Tasnanis
FanAnsmel n13ResIANART e YaamanisdasivinenaznsdEs NI naenau
woAnssuveaguilaa nihin1anisaatn an1tunIanIsRaIn LATUNUIMYBINNINAIATITHe
WATUgNALALHIAY
Meaning and significance of marketing with respect to main activity for distribution of goods
and services, principles of marketing, consumer behavior, function of marketing and marketing

institutions, and their effect on society and economy. Market targeting and cultural influences.

221-300 N15URYBUINNS 3(3-0-6)
Managerial Accounting

Pre:  221-101 Principles of Financial Accounting

Jurdfadiurew: 221-101 Jadnsitutugy
unu eI sty diitensinnisroan muindeuiiudsunlas wenuAaReaiuiuy fuu 9
davi dunutensnds nMst@dunuauRanssy mallesgiduu Ui dils msnauwuiils
Funuanesgy sussanadawgy mstyfiienisdeduls madmuasianng mstyTaunnu
SURiagou NMsivuATIAlaU
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Preparation and analysis of statement of changes in financial position, financial
statement analysis, financial reporting underprice-level changes, analysis and interpretation
of cost data as an aid to management for planning, controlling and decision making, budgetary
control, and responsibility accounting.

221-303 NONUNBFIND 3(3-0-6)
Business Law
Pre: None
AvrvsRuneu: 13l

'
o

ANUnINELasanyelUvesdyy  vilaviliauaznguunednmigieninedyyndifgy

4
1 +
S o [ v Aa

NeIAINT WU Fevig wWmsnede Bu Auseiu 91uee 311 dunuy wientuseiudy ik

fa

LYALAZAIIUHANYINULYANUAIULAT USENLAZNY ML DU INEITRINUTIAY U nvanensngau

-3

mateyay nUIeLsIu LLazﬂgwmsmﬁmﬂﬁ

Meaning and nature of juristic acts and contracts. Laws relating to sale, exchange, gifts,
hire of property and hire-purchase, agency, brokerage, loan, and negotiable instruments. Laws
regarding the organization, operation and liquidation of partnerships, limited companies and

public companies, intellectual property, labor, and taxation.

221-322 N3NNI UNYWE 3(3-0-6)
Human Capital Management

Pre: 221-203 Organization and Management

UIAUNDU: 221-203 BIANITHAZNNTIANT

ANUNNNEVRINAUIMSNEINTUY B USein1siammsneInsuyee Ussnnuenisnaiun
VINYNTUYLS MIMANUABINTT Aun F5n1slunsiainn n1sdnnIswasusmsiauImsngIns
Wywd N1SUTEIUNG NIRRT NEINTUYYE

Duties and responsibility of the personal manager, man power planning, recruiting,
training, developing. Appraising performance, promotional system, motivation and welfare of

employees. Promotion, demotion, dismissal and transfer of personal.

221-325 nﬁﬁ'aa'\sqsﬁa%m"i’muﬁﬁu 3(3-0-6)
Cross Cultural Business Communication

Pre: None

FvUsduneu: Tl

AMuAn Noufuazngdmiunisdearsmeiausssudindiay Wun1wr Jausssy
anua nediny dued waglassademnuduiusmednulundazdeny Jeazidunisvens
anudrnudilafsfunsdeansiiuimusssuiionsieansmagsiaiiusyavsnm

Thinking, theory and rule for social cross cultural communication. Emphasis on
language, culture, social status, nationality, and social relation structure in each society. Verbal
and non verbal communication across cultures, including understanding gestures, and
expressions, preparing reports, documents that varies across cultures. Barriers of cross-cultural

communication, cultural bias and how to overcome.
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221-326 nsdnn1sidsnagnsiianisudedy 3(3-0-6)
Strategic Management for Competitiveness

Pre: None

FwUeAuneu: il

néngnsiiinqusrasdifielianudifeatumsssduanmuiedeunisgsia  nsteseid
anmiandeuneuenkaztely nsTavhgnsmans nsaiuey nsUssgnald MsUssidiulay
msmuey  wennifiFeuszlduanudiiatwieatuisnmsigianisgsivansaiulaldiuman
mMsdamadanagnilitednymnuannsalunsudsiuvessia

This course aims to provide the knowledge on Business environment assessment,
external and internal environment analysis, strategy formation, implementation, application,
review, evaluation and control. Further, based on the theories, students will get a better
knowledge on how can business managers assure the strategic management concepts to

maintain competitiveness of the business.

221-327 MIUmsNsUasuuUa 3(3-0-6)
Change Management

Pre: 221-203: Organization and Management

AUIAUNDU: 221-203 BIANITHAZNITIANT

dngnsitieiauinuwarauianudlafisululumsiidunuresnmsufdioud
Hutansailvliieliinnsasuwlaniieliinsnszasaniuivhe

This course will help develop the skills and knowledge required to promote the use
and implementation of innovative work practices to effect change and manage changes so
there is minimal work place disruption. Upon course completion, participants will be able to:

Understand the role of change in organizational success.

221-328 52U8UREIY 3(3-0-6)
Research Methods
Pre: 117-129 Statistics and Probability

AvdsRuneu: 117-129 adflazaauitaziu

ndngnsilvinnufiientuisnife Wy nmnngidnuamuandeing . uwuuns
9999 LU QJLL@N Sud miLNEJLLW':"LLazUﬁmmﬂwm‘:‘éﬁa@a nsagulenans LLazLLuzﬁﬂgméﬁagﬂa
dudu uenantl fiFeuagldtumnndifisaiunsidennansiindmivasifuiuardsdinlunside
Tunewihneveandngns fissuazdosdsnuidelaelidoyayiegiiuasiinssndeiivanzan

This course provides the knowledge on how the research to be conducted. The key
topics such as research methods, such as qualitative and quantitative analysis , referencing
styles such as author-date, and also will discuss about the database for publishing and
managing bibliographies, citations and references (exx. Endnote), also will brief about
document preparation systems. Also, students will gain knowledge on how to select a good
journal for their publications and key items in a research. At the end of this course the student
will have to submit a simple research paper using secondary data and with appropriate
citation.
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221-329 nmsAesziteyaiiienisindulaniegsia 3(3-0-6)
Data Analysis for Decision Making in Business

Pre: 117-129 Statistics & Probability

Fdadunow: 117-129 adfwazauinazduy

yanmsieseilagiiunslivssleviniagsia mamaaoudeyaiildunlagnsfivadfain
nauAIDE1s MInaaevaLLAgI MInTzinyiusiagldlusunsudifagunsgsia edaelu
N3AndAElaNN9gsAa

Data analysis to decision making in business. Main topics are sampling distributions,

hypothesis testing, multivariate data analysis for business decision making.

221-333 ININYIN15UTNTT (Service Psychology) 3(3-0-6)

Pre: None

FrvsRunau: 1l

Anwifawunfn meqwﬁﬁyugmmﬁm‘iwmLLazﬁm‘iwaﬂuqmamniiumi‘u‘%mi NANUY WY
duiius  vdnnsdeans  Usingmsaiinsdeey  esugRalazausssuAadesiungAnssunis
viewiien anwuSiieafunginssuguslnauasudnmsusynduiusTugaamnssunisuing

A study of concept and fundamental theories of psychology and psychology for
Service Industry; human-relation, communication, sociality, economy and culture related to
tourism behavior; consumer behavior and principles of public relations in service industry
221-507 NANNIIAAIALALNITINNITAAIALALIINININA 3(3-0-6)

(Marketing and Digital Business Management)
Pre: None
AtsRunau: il

aa v

AINNUNY AINEIREY LAaZUNUINVINITARIATITHe LAsugnakazdsaulugnfdng
nsAnwmgAnssuRusiaalugafdvia n1sudsdnan nsimuegnAndmving duls wdindun
LadIuUITANNIINTAAIATIUSTNBUMIBRARA N 115 AIVUATIAT YININITAAIR N1TENETY
nMsnan M3Uszandld wndesdlonemsnanafiidudeddvanisinieuanumioulunninisnain
ﬁ%ﬁamWI%Lﬂuﬂaqws‘mqmimm@LLazmﬁmiaﬁamimqmimm@muﬁaé’mm

Meaning, importance and role of digital marketing towards economy and society in
the digital era. The course provides students with knowledge of consumer behavior in the
digital era, market segmentation, target group, product positioning, marketing mix. Thecourse
also covers the application of digital media as a marketing tool, preparation of using digital

marketing as a marketing strategy and marketing communication through social media.

nguATITaRy 45 smisefin WhZsunnimseivdedeluil
* 211-100 ﬂ'muj:’;l,ﬁaqéiuﬁmﬁunﬁiﬁLL'isJLLa::m'iviaaLﬁm
(Introduction to Hotels and Tourism) 3(2-2-5)
Tassadanaznsdnnislsausuuasviouiisn uleutsnissiduauaeenisu3nislsausy
NUAIUATT DIAITUALLAT DAY LL;Jﬁ'mLLazmsUszmumué’mﬁuqﬁ’uqmammiuimwmaz
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NouLfien Usz1anm199 lawn boutique hotels, resorts, convention hotels, service apartment
hotels

Structure and hotel and tourism management; policy and operation of hotel services
such as Front Office, Food and Beverage, Housekeeping and others units in coordination with
hotel and allied industries.
*¥211-225 mslsausuuazmviaadietatnedbu (Sustainable for Hotels and Tourism)

3(3-0-6)

AUNUNY WUIARA mﬂmumazmwiauﬁm LLﬁSﬂWiﬁ@ﬂ’mLLUUﬂbﬂgu ﬁﬂ?ﬂﬂ’]iﬂjLLﬁgﬂﬁi
U%ﬁ’]'ﬁ"ﬁlﬂﬂ’lﬂﬂuiﬂiLLﬁ%‘ViENL‘17llEJ’JLLazﬂﬂiﬁl@muLLUU§Q§UIHU§3LWF11W8 LUINIINITHRRIULAZNNT
VNN UNRIUN

Definition, concepts and principles of sustainable events, hotels and tourism; situation,
management of sustainable events, hotels and tourism; notions and planning for

development.

*211-270 nsvieafindmsuauaulafiay (Special Interest Tourism)  3(2-2-5)
msdamsvieaiivadmiunguiaulefiay aasaaumudila lunsviesiwesnguiaule
fuemsluusazngy Wwumsvieadivadmiunguinusssy meveainrdmiungudauladosnmeuns
osuarnseutadusy
Definition, principles, and the management of special interest groups, the
understanding of tourism of special interest groups, i.e., medical tourism, film tourism, food

tourism, casino and gaming tourism and shopping tourism.

*211-346 FBmsadelunisgsialsausunazvisaiilen 3(3-0-6)
(Research Methods in Hotels and Tourism)
mMAdeLnunmLay/vieidsUnalugravnssuuinanislsausunagsvieaiien
tndAnwaglaiudeyaidonasdouseuide
Qualitative and/or quantitative research design in hotels and tourism Students will
collect data and write a research report.
211-101 anufifiasfuiiomsdnussrudununisieaiisauilaifunsiauaznisin
Ung3enIg 3(2-2-5)
(Introduction to Meetings, Incentives, Conventions, and Exhibitions)
anuvnolazeaNdRnvesludlugsiadegnamnssunsviesiion  granmnssuludlulan
ludssimalneuasnansenudeAsygng
Definition and importance of MICE industry; the MICE industry throughout the world;
the MICE industry in Thailand and its economic impacts.
211- 112 ANENILNIDINITHAZNITUINITIANITASY 3(2-2-5)
(Gastronomy and Kitchen Operation Management)
UselRmansenms Aavgnisuseemnsuarldinuenisujifvesnisvinemsuasdiunay
auounsly MrunsuITEELariosURTRNS
Lectures on the history of the culinary arts, sanitation practice, nutrition and practices

in cooking.
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211-122 nMsinaunansduddmiugsianislsusuLansiaailen
(Exhibition Management for Hotels and Tourism) 3(2-2-5)

ﬁugmﬂ"’ﬂﬂmmmmmmuamﬁuﬁﬁ mu/mamiaﬁjmﬁ’whﬂﬂluqiﬁﬂiidLLsmLawimLﬁm
waldulaglon1@nienisnana miLﬁaﬂﬂzjmﬂmmstimmm ATINUHUARIALEASAUAT NS
Fuliuns wagmsusziliune Uiduiugseninemiinau, gnén, g3umn Bu) Aduduilediiuns
pannuuansduilulsiusuiasieafieafiussauanudisa

General background of exhibition markets for hotels and tourism, present situation,
trend and opportunity of the market, selection of the target market, exhibition market
planning, implementation and evaluation, interaction between staff, customers, contractors,

necessary to implement a successful exhibition market for hotel.

211-224 mMsveufisauuirduaznisvsadisaiaduneda 3(2-2-5)
(International Tourism and Incentive Travel)

nsdifnwidesnsdnmsmsviesiisdfiunnssiuluusazUssma dauuszneuvosusegsla lu
nsvieaiien nsdanisaanuiiviesiien TUsunsuuaznIsuLnsiesfisniiaduseda

Case studies about tourism management in different countries, components of
incentive travels such as destination management companies, program planning and on-site
management of incentive travels.
211-226 mMsusmsMsiaUszyndmiussialssusuuasioaiien 3(2-2-5)

(Meeting and Convention Management for Hotels and Tourism)

Uszlumdnd msun1suimsnisdaussyy duuwn wazausnge ﬁqaﬂuLﬁﬂLLaxawuimnj
Usenaudie n1sidenannuil N33 1uNLLAsIUUSEa) ﬂgwmaﬁlﬁmsﬁm nsUseiufe anansiinn
91MNIUALLATESAN MSLAUNIS MsdnaLuans uazaunsallansimi nsinufoa

Issues impacting the management of large and small conventions, meetings, and
events; including meeting site selection, program planning and budgeting, legal issues,
insurance, housing, food and beverage arrangements, transportation, exposition management,
and audiovisual services; practice assignments.
211-228 waRnssutinviessfien (Tourist Behavior) 3(2-2-5)

ﬁﬂMngﬂﬁﬂuﬂ’maumﬂ mméfaqmiLLazwqaﬂiimaaﬁ'ﬂﬁmLﬁmﬁﬂLL"LmeJi’mquizmﬁ
TausITy anwaen19UserInsmans wastaderuasugiakasdeny SINTHIAIUUANAIN
Sausssunardninentdnroadien

A study of motivations for travel; tourist needs and behavior classifield by purpose of
travelling, culture, demographic, social-economic characteristics, and cross-culture differences

and tourist psychology.

211-312 nIEAMsIUIMITUALNTIAAE
(Restaurant and Catering Management) 3(3-0-6)
NuArtufnmasuasnisdades 'g‘dLLuumﬁwu':]smus'JflsJﬁmmmiLLaz%'mgm 39
Usganaunsuee1Ms Laslasesia Msi3eNsienise sy naensumadinn1sueg sy
sowaznsdmiedlulonianiigg
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Work of the restaurant and banquet, the way to set up organizations in the restaurant
and catering section, food & beverage selling estimation, apparatus cleaning, table and
sideboard setting, cooking, special menu prescription and selling, reservation, and banquets
on different occasions. Supplementation of practicum classes in the department’s restaurant

teaching lab.

211-316 nsraantslsausuuaznisiaaiien
(Hotels and Tourism Marketing) 3(3-0-6)
AMUVIY ANAIATRINITAaIndLlsILsIuAzTiafien Tnendnfdnanduiiuas
U315 MITANMIAUTIAT N1TIANTYBINNNTIINUNEY N1FIANTAUATUNTNAIN ARenIuITeya
masnunslsausnazmsviesfalielminlflunisuimsuazeuaunisnain
Strategic analyses and organizational decisions, market mix, marketing planning

involved in managing and maintaining markets in hotels and tourism, and marketing industry.

*211-338 nsaAnsIngAgsianIslseusuLazNIsYiDaiien
(Crisis Management for Hotels and Tourism) 3(2-2-5)

AMUNUNLLATHANTENUYBNINGS DUNAIN AVIUEEY S55591R nsnennsie Tsaseue
sogsRalsusILATioudlen FBnsdanTingauazmsudlalyvlunnzanidy

Definitions and the impact of tourist risk perceptions, risks, and disasters from natural
disasters, terrorism, diseases affecting the hotel and tourism industry and the management of
crisis management in solving of emergency problems
211-234 mssan1sUszaunsaintsviaadien

(Tourist Experience Management) 3(3-0-6)

AUTINEUATYOUTBTRIUSEAUNSIIMIBLTEY  nsuSsAansIiATie e ivinlel
Anmnugudslugniueanisvionilen

The definitions and scope of tourist experience, tourist activities and management in
enhancing the sense of authenticity.
211-265 msvieafisaiieatuniweuns (Film Tourism) 3(3-0-6)

ANINBYeIMIviafienAsiUAEuRs  Ussamtinviondlen  dnwvaiuazusagdlaves

thvioaflaforfunmeuns nansznuvesmmBuRsiensaiIn1siul msaenmdnvaliifuas
msqslalyviondien fimsgauuasviuuvasun

Definition of film tourism, film tourist typologies, characteristics of tourist behavior
and motivations of film tourists. The impact of films in creating destination awareness,
enhance destination image, and motivate travels. The course requires students to participate

in field trips and surveys.
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nguAwden 15 mineAnlfdanFeuanameivdsieluil
211-102 msﬁ'ﬂmiqmmwﬁ%mi (Service Quality Management)
3(3-0-6)

FBrsuinmsiitianuaansalumsneuausinudiesnsveignAINTTHUIANAINUINNG
sthwianlos  uaznsuszgndldnagydnisuinislausunisimunssuuuinsraiiliinisiineusy
ynansiAgtes

Management of methods of service with ability to respond to customer needs,
principles of continuous hotel service quality development, analysis and application of

service strategy, development of service system to include training of manpower involved.

211-212 §3nan150u (Airline Business) 3(3-0-6)

Toyavaluifeafugsianisdu pfimansnisdu nguazszidounisasnasmiseinia
A1s1anaItmuan1siu sdnvenadosdusasdszaniamnisdy uusnsuuniesdunas
aeuRy nsdeutaslaeans mseuiadlasaisuazsminedaslaeans nisdrsesii
sufouidnisdnesnseminsseme msvudauasstaninst In1sAnwiuenaaud

General Information about airline business, aviation geography, regulation of air
traffic, time schedule tables, type of aircraft and aviation efficiency, service aboard and on
the ground, passenger card writing, fare calculation, air-ticket selling, reservations immigration

methodology, transportation and parcels. On-site study.

211-221 A153ANISUNSHAZIASD9AY (Bar and Beverage Management) 3(2-2-5)

ﬂis*ln‘umimamLLasmiU%mﬂa\‘iLﬂﬂ%,l?ﬁl,l,az’cjiﬁ ChAsnsnaAIsRNfenmauazisnng
Wiz, 3BNsguagnAl, I5N19ATENA1UaTTAUITAIEITNIIATIVADULATAANIUNANTS
Auiue, MIussenenmsaeuazisiAuzensinnuluuunues

Production process and service procedures of beers, wines and spirits. Emphasis on
how to mix drinks and cocktails, how to recommend wines, how to deal with customers, how
to prepare, clear and close a bar, also how to monitor and control business performance,
and supplementation of with practicum classes in the department’s restaurant lab.
211-227 N153ANNSEIMTHALIA3BIAY (Food and Beverage Management)  3(3-0-6)

UTEAIATBINISAUANE TV TWAZIAT DAY TBn15dnde n1amasy maifunm ms
LﬁﬂfdwLLazmiLm%mmﬂ%miﬁﬁmmﬁunumaﬂmmiLLazLﬂéaﬂﬁ'u N1IMMUAAUUNINTFIU
AldT1ouagnINUNUNTHERDIMNT MIMUANETMSLARIATsANAIEY MIUSoudioudun
GUENm‘miLLazLﬂ%@ﬁauﬁuﬁunummg’m N9NTIENUAUULAETIEIIUNTVE

Purposes of food and beverage control. Implementing and maintaining a control
process; purchasing, receiving, storing, issuing, as well as, making a food & beverage requisition.
Calculation of food and beverage cost, fixation of standard cost, expense, food production
planning. Comparison of food &beverage cost and standard cost, report writing. The
lectureswill be supplemented with practicum classes in the department’s restaurant teaching
lab.
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211-288 ASAINNITUAZAITUSUISHBINN (Hotels Room Operation and Management)
3(3-0-6)

Anaduusserinshenudmiiuiowit Uisniien wasuseniumunisdums

TAsadensuImsauredlssusy nsdsesiesiin n1sdeudu nsamedou wavanudug MAedes

The Relationship between the front office and the house keeping operation tourist

companies and travel agencies. Structure of hotel front office management, reservation,

reception, registration and other related works.

221-301 nsWaILIwMEiandien (Tourist Destination Development) 3(2-2-5)
FunounsusuiiensWaunsteniiss nsussdudnennueunas vieaiies nns
fauunaweniisrszand ey Tassaduasfdihitugudmiunsmaunudunsveadesly
seiugurwMdesEAugiinia nmsdmuadamuauisalunissesiuvesuvanioniion unuimuaz
anuiloszrihsnuresigiuensulunmsiauvdsionien oy wasuumaudly

Principles and processes of planning and its significance in tourism development;
potential of tourist destinations; development of various types of destinations; determination
of carrying capacity of destinations; roles and cooperation of relevant governmental and
private organizations in developing destinations; problems and problem solving on tourist
destination planning and development.

211-306 ﬂgﬂuﬂUﬁ’m%‘uqiﬁ’\]ﬂ’]ﬂ’iﬂLL’i&ILLﬁ%ﬂ’]iVi’e]siLﬁﬂ’)
(Laws for Hotels and Tourism) 3(3-0-6)

AINIINY wazdnwaeTluresdnyn Wil avdin LAENO NN IR ILLBNLNA Funy1iidndey
Aenffussiia 1wy Fove Wwsng Bu museiu $1ues $11h Funu UseAude fadu deuazanuiio
Aeafude VU IULAZUTEN LLazﬂgmma?ﬂm ﬁLﬁaasﬁaaﬁuqiﬁﬂ WU ngnensngdunistyan
ﬂg‘mmEJLLiN’]ULLazﬂg‘VImEJmﬁmﬂiLLazﬁ]‘%saiimﬁLﬁﬂﬁ’e}ﬂﬁ%ﬂgwmaﬁﬁﬁﬁ]

Law regarding partnership and corporation, their set-up, scope of right and duty in
operation, liquidations and commercial codes. Relation to production, management,
contracts and taxation and business ethics.

211-313 woAnssuguslnalugsialseusuuaznisvioaiiien
(Consumer Behavior in Hotels and Tourism) 3(3-0-6)

Anwmdnuarmsieseinginssufuslaelunisindulatodud  Tnefinrsandsiadesg
fifsvsnasienszuiunsinaula mﬁmeﬁ%mauﬂquﬁﬂﬁﬁuﬁﬁmﬁuﬁmﬂﬂa TgLaNIZIZUY
msutanmalaauszam nsdlatlgmagdlasiieg nquivesnsBous irueduazaiden 1
maamﬁq%w%wamqﬁmuLLazi’ﬁuumiuﬂizszﬁsms]

Analysis of theoretical and empirical factors on tourist consumer behavior and its
direct application to the tourist industry. Emphasis on differences in culture and religion,
classification of tourists on the bases of age, gender, marital status, aim, for the purpose of

efficient service arrangement.
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211-323 udaameAn (Tour Guiding) 3(2-2-5)
osfUsznaviiugurosudaawad Vst yadn asseussn Bmayelufigueu wid
mm%’uﬁmawaaﬁﬂﬂmﬁﬁ“l,umi%’udaﬁﬂviauﬁm mmmamm‘tumﬁmﬁzj"mmaﬂsvmmuamuw
viouflewine msuaniUBsutiuns 3’;mnm’mm{]zummwwmm finsfnwiuenaniud
Fundamentals and philosophy of tour guiding; tourists guide personalities, etiquette,
speech delivery, and responsibilities. Preparation for sightseeing, currency exchange,

emergency problem solving, and field study.

211-324 nsdeusuuwaIasly (Flight Attendant Operatlon) 3(3 0-6)

mmmwmwmawmamsa mmﬂaammuumiawu SU‘UWEJ‘L!ﬂ’]TU‘Ll —aqméaaﬁuﬁlu
mazgmau, ﬂ’]i‘UiﬂWi@’WVﬁLLﬁ%Lﬂﬁ@ﬂ@@J ﬂ’ﬁﬂi%ﬂ’]ﬂL‘VlEJ’JUULLaﬁﬂ’]ﬂMﬂ’NNUum\Wl’N"']

Crew duties, flight safety, emergency and boarding procedures; food and beverages
services in different classes; in-flisht announcements and entertainment.
211-325 ﬂ’]’iiﬂﬂﬂﬁﬁ’iﬁ%ij’llﬁﬂ?

(Travel Agency and Tour Operator Management) 3(3 0-6)

msﬂgummmmwaqmm i’liJ‘VNﬂ’ﬁsU’]EJ ﬂ’]iﬂ@ﬂﬁn ‘1/]’35 ﬂaiJUﬂVl’eNmEJ’J AIHLNRUITHEN
, ﬂaiuL‘UEJ‘U“U’eN IATA ﬁ’ﬁ/ﬁUﬁ]’JLLVI‘UG}N“]VILﬂEJ’JSU@ﬂﬂ‘UﬁOTUVI, L@ﬂﬁ’]ﬁ@]’]ﬂs], ANUUaanAY

Travel agency operations including sales, ticketing, tour, group, FIT, and IATA

regulations for agents related to premises, documents, safety.

211-328 Wadewafemeanavnssuuinislulsusuuasvioadion 1
(Contemporary Issues for Hotels and Tourism 1) 3(3-0-6)

Jymiiinansznudegaamnisnuinig madsatymnislinagnssiieqnateglunis
Tsausuuazmsvieadion FmsaunuinaznisudanateyumesiaeiiunisaniBaiinsssi nagndnis
Faaula waznstivunizsisunisuidym

Issues with impact on hotels and tourism. Exploration of the issues utilizing various
strategies and multi-disciplinary approach. Discussion and interpretation of multiple
perspectives with emphasis on critical thinking, strategic decision-making, and formulation of
innovative solutions.
211-403 msvisafieadmiuggede (Senior Tourism) 3(3-0-6)

mmwmma&mimammLﬂmﬂumama aﬂwmuLLauLLiﬂﬂﬂﬂﬁuaﬂuﬂmqmmLﬂmﬂuﬁm RV
NsRULAEYUUUADUANY

Definition of senior tourism, characteristics of tourist behavior and motivations of

senior tourists. Requirement of student participation in field trip and survey.

211-412 Fununslsausuuaznisvieaiiien
(Seminar on Hotels and Tourism) 3(3-0-6)

A Japmanmisdanislssusuasmsviendien Tnessduiidutgmlutiagtun
Rnsgd i mguiussmedanisiamslsusuuasmatondien maszendldludenis 3
msfnwliBmsdanguiisnnuagiiessinsdinviiiomdeaziuaziummansuitam
uanasuauAaiusy iy
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Trends and current problems in hotels and tourism management projects.
211-422 wdeswafomegnamnssuuinislulsausuuazvisaiien 2
(Contemporary Issues for Hotels and Tourism 2) 3(3-0-6)
msnwuumadledgrilutegdu  annsdnulugramnssunislsusutagviondieon
Tngawzlulszinalng
Study of solutions to contemporary issues via case studies in hotels and tourism
industry, particularly in Thailand
211-425 Tassaun1sviaaiiienyusy
(Community Based Tourism Project) 3(3-0-6)
LLmﬁmﬁugmmaamiﬂaaLﬁmsqmu ﬂizmumﬁmmmmmaLLazméaQﬁaLﬁamiﬂ'@um
oy maimunmaenfienumilulsamalne nsfinufoalufiuiivss
Basic concepts of community-based tourism; process of management; guidelines and
tools for sustainable development; development of community-based tourism in Thailand,;

workshops and field visits of local areas.

211-426 MINURLNTTIDLTIEILAZNTHAIL 3(3-0-6)
(Tourism Planning and Destination Development)
Funsunseunuiion1swauIn e wiisn nsusuiludnenmussuvdaioniies n1s
Hauundwieniisasuandieg lassasuasftihitugiudmsiunsmauusunsvedesly
seAugvUMdesEAUgiinia msfvuadnmiuaiunsalunissesiureaunaiedies unumuas
anusilosErimhsauesgiuenuulunmsiauasionien oy wazuumaudly
Principles and processes of planning and its significance in tourism development;
assessment of potential of tourist destinations; development of various types of destinations;
determination of carrying capacity of destinations; roles and cooperation of relevant
governmental and private organizations in developing destinations; problems and problem

solving on tourist destination planning and development.

211-441 N15VUATUINTINUTEYUFUUUN
(Convention Sales and Services) 3(3-0-6)

uMAgIfunIsTaUsegunazinausiag 35n151d0ds Ynaue wazliuinisnig
Usqudunnndnuaizangg mhesaugdn wasyanagivihiidenaniuiidnaulaeiuiinisuimg
M58 NSTUINMTVIBLAsUSTANUIUSETIeeiutheseg TReaded

Perspectives of the convention and event industry, how to reach, sell, and service
different kinds of meetings and conventions, the types of organizations that stage such events,
and the people who hold the key to site selection; concentration on 1) convention sales and

sales management, 2) the sales process, and 3) the convention service operation.
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211-442 nsuUSnsianisanuiivszgudmiugsialsausuuaznisiaaiien
(MICE Venue Management for Hotels and Tourism)  3(3-0-6)

nsuimsdanisuazmsiauianiuidanisuszyulugsnalssusunagyioailon uaz
UnssAns anmdagdu wunltunsiauluswasdiluddnmauasdaUfoiass NIYITUINIG
WNARENSUNUR

Introduction to the development and venue management of various MICE sectors for
hotels and tourism, critical issues significant to the industry’s current and future development
from practical and academic points of view.
211-445 A15ANSLSAULTHUIUIYIA 3(3-0-6)

International Hotel Management

nufmsuinmensliuinisluedelseusy Tulswsusgfuununed msdansuaznagnsi
Mlilsusuuarnisuinisvedsausidszauanudisaluialan

Theory of servicesmanagement in international hotel chains and strategic
management in providing successful hotel and related services worldwide.
211-443 nsdananssuitaulugsialsausunazvisaiilen

(Special Events for Hotels and Tourism) 3(3-0-6)

TasanuluiiSesiiAsadestunislsausuuazmsvieadisn  lnsuanafanisysannisnnudn
MINTIURL M13TAT wazn1sUSmsdans auitlddnuian

Practices of special events in hotels and tourism projects by applying concepts of
planning, organization and management learnt from related subjects.
211-451 NT13LAUBAZNITAAUITIIIY  3(3-0-6)

Hotel Planning and Development
%qwaﬁug’mﬂﬁ’a’]ﬂLLNUﬂWiﬁwu1851ﬂ§Q§u UNUIMYDITTHAEMNBNURRUILDNYY
fA1sanfalAn1edniingt InInginaieans waganduiusdmTunITIUHLLAEN TN
Tsausuiiisyansuasoyuvu naramglulssna ssUszina shidedulszneusenanssnuma
fneiveuarauindon
Basic theory on hotel planning and sustainable development, the role of

government and non-government agencies, psychological, sociological and geographic
dimensions and interrelationships for effective planning and development of hotel on local,

national or international markets, and ecology and environmental impacts.

211-453 AsviaafisameImusssa (Cultural Tourism) 3(3-0-6)
AUMLEYDITAIUTITN UTebnNrainusssu NMsufduiusnieiuusssululifsneg ves
VINEINTNINSHBUTE 'g‘dLmesviaaLﬁmL%qi’muﬁsiu TnewiuusunluSe@esaun
UseiRrand RauUTamusssy suusssudloutszngl nmsnnuruwasnssauiisndeinusssy
A study of the meaning of culture, culture interactions in various aspects of tourism
resources; types of cultural tourism with the emphasis on religion, history, art and culture,

custom and tradition; including cultural tourism planning and operation.
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211-456 nsviaaiilendeguam
(Wellness Tourism) 3(3-0-6)
ndngstazdelitnAnwdiauiuazanudlalumamsviondindiidsintulsl
- quaWNTUIMSUuazaU M sjaiunsiaunEnfaeigunwnisiansninensilensuausin g
Fosmsiuguamuazauidueguesinvioadie
This course will equip students with knowledge and understanding of the new
emerging tourism sector — Health, Medical and Wellness. It focuses on health products
development, managing resources, catering to the needs of tourists' health and well-being.
211-459 NNFIANTALNATUAZUTS
(Club and Bar Management) 3(3-0-6)
N15U3Y15 NIALlUNITHagaNINLINaauN19gINAlugnaImnssualuas N5 IATen
Aa1A N133ANSIUANI3nduTLS N13TRn1seIMIsuazATedin N1sEENLULLAEN1TIAUS N1T
TNUNUNITHAAKAZNITUTNIT NITTANTITAIUNTNIIU AITIAVNUNITRULAZNITATUANNIINITIRY
N33nNslumgNITaliAvLaENIAN Y
Administration, operation and position of business in club and bar industry. Market
analysis. Member relations management. Food and beverage management in club. Bar design
and set up. Production and service planning, staffing, budgeting and financial controls.
Managing of special events and case studies.
211-460 TadaRnddmugnamnssusiaiiien
(Logistics for the Tourism Industry) 3(3 0-6)
E]G]ﬁ’]‘wﬂi'illmisﬂluﬂﬂLLﬁ”ﬂ’liﬂMU’]ﬂNUi”LﬂWG}’N‘] AAetestunmsveadien  wlewean
A3g i‘ULLUUmiGU‘uﬁQLW@miVlENWIEJ’J WU MsvuEemain ﬂ1i‘U‘uﬁﬂ‘Vl’NEJ’]ﬂ']ﬁLLa“ﬂ’]isuua\Wl’]\‘iUﬂ
TIUFMANLY FENIITLIIY KAZNIITAILNTZULT8INSTUAVININNS e Tien
The development of tourism transportation. Various types of transportation and
communication related to tourist and government policies. Modes of transport for tourism,

such as water transport, airlift, and land transport, including planning procedures.

211-463 nsvieafienTenisunng
(Medical Tourism) 3(3-0-6)
ﬂ?’]ll‘ﬁlﬂEJ“UENﬂ'ﬁ‘ViENLﬁEJ']L‘QUQﬂqiLLWVIEj élﬂwmgLL’ﬁ%LLiQ@JQIQ%@QﬁﬂVi@QLﬁUUL%Qﬂ’ﬁLLWWé
NN ERNEIAUTNITNINTLINE
Definition of Medical Tourism, characteristics of tourist behavior and motivations of

medical tourists. Criteria in selecting medical tourism providers.

211-466 nsviaafisaieatuamis
(Food Tourism) 3(3-0-6)
ﬂ’;’]ﬂJMﬂJ’lEJSUENﬂ’]‘WiENLﬁ&l’;L?]IEJ’JﬁuaﬁﬁﬁﬁﬁﬂwmzLLﬁ%LL’ix‘iQQIQ“U@QﬁﬂVi@QLﬁS’J 219 N9
ANWIFNEASUIAIDINNS N15ABITNDINTING AUNEIDIMNT LAY
Definition of food tourism, characteristics of tourist behavior and motivations of food

tourists such as gastronomy tourists, food neophilia, food neophobia
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211-467 n1sRaIAYasa1anisiy
(Airline Marketing) 3(2-2-5)
ANNYINY ANNAIAYURINITIAIRtUgIRaaen1sTL Tngna1ifiwandndueiuasu3nig n1s
IAN1TAIUIIAT AFTANITYDINNITTINUIY NITIANTAUATUNITAAIN MaanIUN1TUITeYR
masnunsviesisuarnsanasielminlflunisuimsuazeuaunisnain
Strategic analyses and organizational decisions, market mix, marketing planning
involved in managing and maintaining markets in airlines.
211-482 m3dsrauaznmidedmiunislssusauaznmsvieaiion
(Survey and Research for Hotels and Tourism) 3(3-0-6)
nankarselleuisnisdsianasidy  msimuedavinsideaiunisadugsnalsausy
Lazviouflen naenIuNITiELBRAYI18IUNITITY
Survey and Research principles and methods. Defining research problem of hotels

and tourism business including research proposing and presenting.

211-555 nsUszgndlduianssy Internet of Things Tugsialsausuuazvisaiien
(Internet of Things for Hotels and Tourism) 3(3-0-6)
nsidenretuszuLdomsiiaziunldlunmsinugsie uagldlumhenuvewinu dhlans
dea35eWIne Software wag Hardware |, Wilauaganunsaesuie loT, Cloud Computing, Crowd
Sourcing wag Big Data 11ve1usIuAueeals
Interconnection of smart "things", combining communications, loT, Cloud Computing,
Crowd Sourcing and a broad range of everyday applications (Electronics, Sensors, Cyber

security, Communications and networks, Data analytics) for real-world applications.

211-556 n1sWaILIgAsjsaneUalensliuee
(Destination Management in ASEAN Countries) 3(3-0-6)
d15733980A ids 09dns USNN3 ALHUINS 0113 MIsiluain wwaldu usanmaimusssy
unasvisafiganesssumalulszmaiidvuauaziausunugsaisafudneammiegsialy
Uszinpry Ny
Explore regions, locations, organizations, services, service providers, cuisine, trends,

and natural attractions in selected countries.

211-557 N158159353N3 LI
(Exploration of Business in Asia) 3(3-0-6)
ﬁﬂ‘w’]ﬁﬁLﬁ&n‘ﬁ@ﬂ%ﬁﬁﬁ]LLﬁ%@quﬂ’]MﬂﬁiJﬁlMa’lﬂMa’]EJIHU’E%LﬂﬂIHQﬁﬂWﬂLE]L%EJ 1318974
Rerfuanimuindenmiegsia wandas U3ns mns1dud msuteiu uleuiessuia msdaaiunns
awmu lanadmiugsiamimdnuazlonalunisamu
Learning should players in various business and industries of selected countries in Asia.
Submit a report on business environment, products, services, brands, competition,

government policies, investment promotions, startup and investment opportunity.
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RUINIVIENUTZAUNITAIIBI TN 6 wiqefin
211-490 LRBUANNAANEN 3(2-2-5)
(Preparation to Cooperative Education)
FvrUsAunau: laill
Uftimdumeienduesdns  enwflumaion  wihfluazanufuRaveusiruadi
wiangaalun vy nMsdianusinussendlylunsujofan
Conducting principle of working in organization, duties, and responsibilities.

Appropriate working attitudes. Application of theories into work.

211-493 v NUTZAUNITUIVITN 1 3(0-20-0)
(Cooperative Education 1)
TIAUNDU:211-490 HTHUANNIANYN
nsuftRnuwdunar 400 d9lus Tuanulszneumsaidadulumurundiiureuvesnns
Welsind@nwldfussaunsaflumsuftion  GuidendnuszaunsaivmiudnAnwaiise
Fenasivdnuszaunisaivinia 8n 400 Halus )
Educational program that enables students to integrate classroom learning with
practical experience in their field of study. The co-operative education program will consist

of 400 hours in workplace.

211-494 A nNUszaUNITUIVITN 2
(Cooperative Education 2) 3(0-20-0)
W1UIAUADU:211-490 LOTBUANNIANE
miﬂﬁﬁﬁmmﬁuwm 400 lus Tuanwyszneunisaidadulumuanuiureuvesan
dielviindAnuldiiuszaunmsallunsufoionu  Guidendnuszaunisadvdwiutindnuannse
Fenasivdnuszaunisadvidnia 8n 400 Halus )
Educational program that enables students to integrate classroom learning with
practical experience in their field of study. The co-operative education program will consist

of 400 hours in workplace.

“FylnUszaumsaividnilunislnufuanunuutiugalusdugina 400 aluslugsialsausy
viseviauligInatiiasiu 400 ¥alas

211-495 ANUTZAUNITUIVITN 3
(Cooperative Education 3) 3(0-20-0)
SydendnuszaunsadnTwiushnwaiusaidonadivnlszaunmsadvdndia - 3n
400 Flaa

211-496 AANUSTEUNITUIVITN 4
(Cooperative Education 4) 3(0-20-0)
SdendnUszaunsadndniuindnwaiusadenadvnUssaunisadvddin - 80
400 Flaa
3.1.5.3 %UINIVIADNLES
IﬁLﬁaﬂL’%aummwEJ"‘JGmﬁL?Jﬂaauiuizﬁuﬂ%m@ﬂm%maquﬁﬂqmﬁmmﬁma UNINES VAN
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3.2 ¥ ana l|YUsEdndausEdnve AunlauazAnAiveeanse

3.2.1 91138905 URAYUNANENT

a0y | fuvdadvinis o-aina 1avUszdnin AN aw/aatu/Aiiay Mszaudou (BU/ | WAUNAVINTG 819 A9,
(W8/u19/U19612) Uszunvu (389210 FUawi) U798, UNAINIYVING
gegaly wangns | wengas | (Se9mIunanysTAIIYNIY)
Agn) UJagliy | USuuss
1 |9A. AUUTINg WNUINY gnSTeydan Mwan | 3102400028xxx Ph.D |- (Tourism and Convention Marketing) 9 9 LONATULUUYING AIAKUIN A
ASLSILTULAY School of Hotel and Restaurant
miviaal,ﬁsn Administration, Oklahoma State,USA,
2544
M.H.M. | - (Tourism and Hospitality Management)
(Honors), University of Houston, Houston,
Texas, USA, 2539
au. | - MwsaUsene enawsaea
AIBINUETA ALY AUZINBIAERS
JHBININUNTINEIGE 2536
2 919158 Mr.Kris K.G. Mouton Ei041196 MBA. |- (Hotel and Tourism Management) 9 9 LOAAITULUUYING ANANLIN A
URMINYIFeAaUIng, 2555
B.B.A. | (Marketing) Marketing College of Advanced
Technical Education Simon Stevin, Bruges,
Belgium, 2543
B.BA. | -(Hotel Management)
College of the Province of Antwerp.
Antwerp, 2541
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a6u | AundeIvINig Ha-ana 1avUszandn AR v /aantiu/Aitau AMszudeu (vu./ NA9IUNIEIYINTT 819
(U18/419/419617) Usv1UU (389210 FUawi) A151,9747298, UNAMUIBINTG
gegaly wangns | wengas |  (5e9AIunANYITAIIYNTY)
Agn) oy | USuuss
3 813158 WLRAUIU YARUTE 510300001 3xxx M.B.A. | - (Tourism) University of Otago, New 9 9 WONEITLUUYING ANANUIN A
Zealand, 2540
B.A. - (Commerce in Marketing)
University of Otago, New Zealand, 2536
4 919158 UNFNIFNING SounAtundy 1759900107xxx M.B.A. -Master of Business Administration 9 9 LOAEITUUUTING ATANWIN A
Management, Majoring in Hotel & Tourism,
Siam University, Thailand, 2557
B.B.A. International Program in Hotel & Tourism
Management, Siam University, Thailand,
2552
5 Prof. Mr. Eric Edward Laws 099050929 Ph.D - (Tourism Management), Griffith 9 9 LONAITHUUYING AAKLIN A
University, Australia, 2546
M.A - (Tourism Service Quality), University of
Surrey, England, 2534
Higher Business Studies,
National | High Wycombe College of Technology,
Diploma | England [High Wycombe (the college has

since become a University). The HND was
awarded by the CNAA (Council for
National Academic Awards)] England, 2512
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3.2.2 219138UsEdmaNgAs

a6u | AundeIvINig Ha-ana tavUszandn AR v /aantiu/Aitau A52UERY (VU | HAUNINIVINIG 817 A9,
(W8/UN9/UN9E12) Uszy1vu (RB937n dUan) MUY, UNAMNIBINTG
gegnly wangns | wangas | (59mIunanyIIAIIYN )
Agn) Uagliu | USuuss
1 |5A. FUUITIS WY - nsteyin 3102400028xxx Ph.D | - (Tourism and Convention Marketing) 9 9 LONASLUUYING NIANWIN A
ASLSILTULAY NghUa L School of Hotel and Restaurant
ﬂ’]iViENLﬁIEJ’J Administration, Oklahoma State,USA,
2544
M.H.M. | - (Tourism and Hospitality Management)
(Honors), University of Houston, Houston,
Texas, USA, 2539
9.u. - pwsnaUszne wnnwrSuea
AIBINUETATAUY AUZINYIAERS
PHIANTAUNMINGIRY 2536
2 919158 Mr.Kris K.G. Mouton Ei041196 M.B.A. |- (Hotel and Tourism Management) 9 9 LONETULUUYING AIANUIN A
uInedu@auing, 2555
B.B.A. | (Marketing) Marketing College of Advanced
Technical Education Simon Stevin, Bruges,
Belgium, 2543
B.B.A. | -(Hotel Management)

College of the Province of Antwerp.
Antwerp, 2541
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a6u | AundeIvINig Ha-ana tavUszandn AR v /aantiu/Aitau A52UERY (VU | WEUNINIVINIG 817 A9,
(W8/u19/U19612) Uszunvu (389210 FUawi) U798, UNAINIYVING
gegaly wangns | wengas |  (5e9AIunANYITAIIYNTY)
Agn) oy | USuuss
3 813158 WLRAUIU YARUTE 510300001 3xxx M.B.A. | - (Tourism) University of Otago, New 9 9 WONEITLUUYING ANANUIN A
Zealand, 2540
B.A. - (Commerce in Marketing)
University of Otago, New Zealand, 2536
4 919158 UNFNFNING SaunAtunde 1759900107xxx M.B.A. - Master of Business Administration 9 9 LOAAITLUUYING ANANLIN A
Management, Majoring in Hotel & Tourism,
Siam University, Thailand, 2557
B.B.A. - International Program in Hotel & Tourism
Management, Siam University, Thailand,
2552
5 813158 Prof. Eric Edward Laws 099050929 Ph.D - (Tourism Management), Griffith University, 9 9 LONAITHUUYING AAKLIN A
Australia, 2546
M.A - (Tourism Service Quality), University of
Surrey, England, 2534
Higher | Business Studies,
National | High Wycombe College of Technology,
Diploma England [High Wycombe (the college has

since become a University). The HND was
awarded by the CNAA (Council for National
Academic Awards)] England, 2512

UHIINIAIFNNT 1N IHING

55




4. ssdusznaUReIRUUTzAUNMIAlnAauIY (NMsRneu vieaunafnen)
(uinzndngnsszyseazBenazulasgeiioaiunmsilnujud dnnuedtnudorinau viieania
Anunfifualilundngns) ndngnsmilanuuszasdliiudinynauivszaunisalluindnnen
drdniainaiuais Sedundngasaldfivualidndnvivemdngnslulnufifeuluani
Usznaunms iuA ssdnsnindguazienyu lssusuuaziaesv sshavionilon gsnafiieaiunis
Fan1sluduardiiund viomiisaudug enelulssnauagensUsznag neldnisguanes
o1sdlman Tulsusuuariaoiv gsiafifeafunisdanslud uay gsiaviesiouazaenis
Ju saiflesdulaifosndt 400 42lus TngneunthidnAnwaglUiinufiRauluaniulseneunis
tihAnwagsiosdinuiin 211-490 wisnavAafnu (3 miiefn) dewdieilunsinioumiamiey
noulUufumnuase

4.1 NNTFIUNANIEEUSVDIUTEEUNITAINIAGUIY

4.1.1 Uszendldmdnms wndn wqud] AldanmsinuluiesSeunnduniudungly
TN aunsadn Iieseiduat wagiteiodfiuuseansamlunisie

4.1.2 UFtRnwhenuiuiatey Jedndgain namzdilunsihey $annsAndiEy
43796590 Lazltla9558UTTUNIAITITN

4.1.3 uidywiameninlunsiay warfeduuinnssulud deandymnsinuwas
Wudnenmuesyaanslulkuneneg MAeades

4.1.4 SiudaszRdgn LLag‘mLmemLLf’ﬂsuiamﬁuﬁ’uﬁﬂ’aﬁuﬁm%ﬁuﬁﬂﬁ

4.15 Aeansiugunlduinisldegnsiiuszavsam amnsaliinaluladansaumalsivanzas
AUTEAUNITYINUY

4.2 47998190U5LEUNITAINIAFUIN

eivaniafnuariadulunianisfinen 1 a1en1sfinen 2 uaglunianisneigg
v = & oA & oA o ¢ A a wa =
Fou Tuwnunisiseutudn 3 waz Yuln 4 dnfnwvianisasdenluuuifusuuiiniian
paLinaiu 400 92lue MSaLdaniazyinauaa lusEIenfas@nwnaziAud lualnlaagng
Uee 400 Tilue o MILBUAIATTUAZIENYU ATUNITLIWTY ViBaTied Aan1Ans auduseyu
USHMINUTEYULaTLANIAUAT a18n150U LagnTenmiieaudue) Mgt visonaIewis
ufunle

4.3 MIVALIAATAITINEDUY
nsRnUH TR dafunaitu 1 anan1sfng)
5. dafnuafisatunisilassnunieuise

(wingndngrsszyeazBundeyalasazuifeafudermuslunsvinlassunsoinednus
wonwdlonnlassnurierudduluseivdug esuuudernuadmiunsilassnudie)
Lifinnsvinlasssunionudde udliin@nuiiiiiunsiinufofanu a anuuszneunis asy
Frurudalus Favisreauaniafinu 1agU sl UNAINEUNUIINUNIINGINEUAZANY
Usenauns
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5.1 A195U"elnYgavaIN1TnlATIUNIBUIRY
Laidl

5.2 AINIFIUNANITREUVRSIATIUNTENUTRY
Laidd

5.3 991781
Laidl

5.4 3uUnUein
Laidl

5.5 N1SA3EUNT
Laidl

5.6 n3zuIuMsUsiliung
1aidl

] a % ¢ a
NUIN 4 Namswﬂu{g ﬂaqwsmsaauu,azmiﬂ'szmuwa

1. mMsiauIANaNEulAYYanANE

AMENYMELAYYBITNANY nagnsvsananssuvasiindnu

1.1 ANNEINITARIUNITLY 1. msgeulagldnwdingwlunguiviniwsdingy
18INGY 2. Insigunsaeulaginyinuenisite wa 81w 1Weu

3. duasutnAnwlunaeuinunsgIuABISINg¥Ues

U INeaY
1.2 anuanunsasunalulad 1. daaSudn@nwlunisaeuinuinsgnuausuaginyeng
GURGITNITG ABNNINBS VBRIV TN

2 fieinilideyaasaumaiuunastoya
1.3 9385554 UALATILUTIU fnslvienutsnansenudedsau wagdongmnefiieidos
TN AUN1INTLYIAURA

NIWAILINANSITUS Tulsaza
2.1 nnedvAnwialy
2.1.1 AUAMSITU ATUFTTU
2.1.1.1 HaMSISEUIAUANISITN 385U
1) 1Weshilunnsssw
2) UjjiRnusgluninufiay
3) flanuvduenny
4) iy
5) Fodne Uszndn eneey
6) nsgvtinlaziAuA1vesRalsiazaun3
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2.1.1.2 nagnsmsseuildlunsiamnnisBouidunusssy 93535y

1) Amusliduiaussalussdnsgnilimuiinusssy SSesssudunadrdutounse
A MIuAINIEMUTHTEUYBINNTIERY

2) dafanssumaiFounsaeuiligiounsentinuasifugaivesnisiious nsziiodedu
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Principles of Economics and Philosophy of (Principles of Economics and Philosophy of
Sufficiency Economy 3(3-0-6) Sufficiency Economy) 3(3-0-6)
117-101 smAneniodu 3(3-0-6) 117-101  Fwpane oy 3(3-0-6)
Introduction to Sociology (Introduction to Sociology)
117-102  &nuuarn1sunATad 3(3-0-6) 117-104  ayweduiusLagn st yAanaIn
Society and Government (Human Relations and Personality
117-103 femuuagngmang 3(3-0-6) Development) 3(3-0-6)
Society and the Law 117-105  ondeululangalvl 3(3-0-6)
117-104  uyweduiusuaznIIARILIYARNAIN  3(3-0-6) (ASEAN in the Modern World)
Human Relations and Personality 117-107  Usvguazauniunsnsestiing 3(3-0-6)
Development (Philosophy, Religions and Life Style)
117105 andeululangalny 3(3-0-6) 117-108  miénAssnAansuavinuznnsAniionIsisous
ASEAN in the Modern World AADATIR 3(2-2-5)
117-106 Mswseumalanveansvingu 3(3-0-6) (Principles of Logics and Thinking Skill for
Preparation for the World of Work Lifelong Learning )
117-111 915555y 3(3-0-6) 117-109 mmiﬁané{uﬁww%’wé?ﬁuma{]@m 3(3-0-6)
ThaiCivilization (Introduction to Intellectual Property )
117112 anufibosiufentuussguazmann 33-0-6) | 117-110  sinwgnsine 3(2-2-5)
Fundamental of Philosophy and Religion (Study Skills)
117-113 ImIneluTinuszaniu 3(3-0-6) 117-111 91385350/ 3(3-0-6)
Psychology in Daily Life (Civilization Studies)
117-114  9158553UAZTUAN 3(3-0-6) 117-112 mmiflﬁaaﬁulﬁ&nﬁuﬂ%‘ummas AINANENS
Western Civilization (Fundamental of Philosophy and Logic)
117-116  2350uARRZTUAN 3(3-0-6) 3(3-0-6)
Western Literature 117-113  InIneludinusedniu 3(3-0-6)
(Psychology in Daily Life)
117-117  wyudiunssanssy 3(3-0-6)
(Man and Literature)
117-119  Fufnwdnw 3(3-0-6)
(Peace Studies)
117-120  A3NUKNLTINATOUAS? 3(3-0-6)
(Family Life Planning)
-NEUINN WAL
2. nzju'“ammm FIUIU 12 RUAREINITAEINISEUIN 2. Language and Communication nsdeas Lﬁlwﬁu
5183 deneludl Choose at least 15 (12+3) credits from the following | 3 wuleAn

117-191 awlve 1 (Thai 1) 3(2-2-5)
117-192 nwlve 2 (Thai 2) 3(2-2-5)
117-291 awlve 3 (Thai 3) 3(2-2-5)
117-292 nwlve 4 (Thai 4) 3(2-2-5)

courses
ngudvInwuazn1sieatsdnuiulidesndils wieha
Tidenisuanmeivssluil

2.1 English Language 12 credits
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117-141  a1w19angy 1 (English 1) 3(2-2-5)
117-142  p1w919angy 2 (English 2) 3(2-2-5)
117-144 AM591UALNSWEUAMISINGY 3(2-2-5)

(English Reading and Writing)
117-244 N1SAUMNAIYIDINGY 3(2-2-5)

(English Conversation)
117-151 213U 1 (Chinese 1) 3(2-2-5)
117-152  a1w13u 2(Chinese 2) 3(2-2-5)
117-251 213U 3 (Chinese 3) 3(2-2-5)
117-252 913U 4 (Chinese 4) 3(2-2-5)
117-161 awdjtu 1 Japanese 1) 3(2-2-5)
117-162 m‘l%iﬁ'ﬂu 2 (Japanese 2) 3(2-2-5)
117-261 awdjtu 3 UJapanese 3)  3(2-2-5)
117-262 m‘mfﬁﬂu 4 (Japanese 4) 3(2-2-5)
117-171 nwiefaea 1 (French 1) 3(2-2-5)
117-172 pwwliana 2 (French 2)  3(2-2-5)
117271 nwiefaea 3 (French 3)  3(2-2-5)
117-272 pwwliana 4 (French 4)  3(2-2-5)
117-181 awwnwa 1 (Koreand) 3(2-2-5)
117-182  awunua 2 (Korean?2) 3(2-2-5)
117-281 Awwnwa 3 (Korean3) 3(2-2-5)
117-282  n1wun9a 4 (Koreand) 3(2-2-5)
117-301 ,w¥awde 1 (Russian 1) 3(2-2-5)
117-302 aw3awde 2 (Russian 2) 3(2-2-5)
117-303 ,w¥aide 3 (Russian 3) 3(2-2-5)
117-304 Aw1$aed (Russian 4) 3(2-2-5)
117-305 AwaEu 1 (Spanish1) 3(2-2-5)
117-306  Awau2 (Spanish 2) 3(2-2-5)
117-307  Awau3 (Spanish 3) 3(2-2-5)
117-308  Awaud (Spanish 4) 3(2-2-5)
117-309  awilusana 1(Portuguese 1) 3(2-2-5)
117-310 awlUseina 2 (Portuguese 2) 3(2-2-5)
117-311 mwﬂﬂiqmm (Portuguese 3) 3(2-2-5)
117-312  awlUseinad (Portuguese 4) 3(2-2-5)
3. ngUIMANAAIEATUAINEIAEAT AU 6 WUIEAR
BenSeunnsedndweluil
117-121  adlamansiiugiu 3(3-0-6)

Basic Mathematical Principles

9NN I1UIUL2 HUIwAN
TASsusredvselull

117-141  awdsnge 1 (English 1) 3(2-2-5)
117-142  awdange 2 (English 2)  3(2-2-5)
117-241  awdsngw 3 (English 3)  3(2-2-5)
117-242  awdangw 4 (English 4)  3(2-2-5)

2.2 Second Language
Tedrneaisdseman 2

Choose at least 3 credits from the following courses.

TAdenSeusnedvn1wsnalsemean 2 Sy 3 wie
fn nseiveelull
2.2.1 n@ivinwnziueen

117-191  nsldmwlvedienisdeans 3(2-2-5)
(Thai Usage for Communication)
117-192  nsldnwilvedienisinaue 3(2-2-5)
(Thai Usage for Presentation)
117-151 271913u 1 (Chinese 1) 3(2-2-5)
117-152  27913U 2 (Chinese 2) 3(2-2-5)
117-251  27913u 3 (Chinese 3) 3(2-2-5)
117-252  21913U 4 (Chinese 4) 3(2-2-5)
117-161 mmr:ﬁ{ju 1 (Japanese 1)  3(2-2-5)
117162 7w fu 2 Uapanese 2)  3(2-2-5)
117-261 mmzﬁﬂu 3 (Japanese 3)  3(2-2-5)
117262  n1wfu 4 Uapanese 4)  3(2-2-5)
117-181 21w Wa 1 (Korean 1) 3(2-2-5)
117-182  awunwa 2 (Korean 2)  3(2-2-5)
117-281 219U WA 3 (Korean 3)  3(2-2-5)
117-282  awwnwa 4 (Korean 4)  3(2-2-5)

3. Mathematics and Science

Choose at least 6 credits from the following courses
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117-123Fnfudaundon 3(3-0-6)
Life and Environment
117-124  waluladasauna 3(3-0-6)

Information Technology

117-125  AeuiamesaImsunsineLagn1svineu
Computer for Studies and Works 3(2-2-5)
117-126 9nsieaunmifuazauUasnsds  3(3-0-6)

Food Safety and Nutrition for Good Health
117-127 vidnada 3(3-0-6)

Principles of Statistics

4. nguvgunIeAEnsuaznadnen 31U 3 wileha

BenSeunnsedndeluil

117-132  wadnwhaziunuins 3(2-2-5)
(Physical Education and Recreation)

117-133  AaUsuazdsfniloy 3(2-2-5)
(Art and Music Appreciation)

5. AINATURNTE 90 weiin
1. ngudvuny 30 wilein WilSeunsedvaesialuil

221-102  MIIANTAUAINUINNT 3(3-0-6)
Service Quality Management

221-103 wdnmsUyTiudu 3(3-0-6)
Principles of Accounting

221-203 94ANITHAZNITIANTT 3(3-0-6)
Organization and Management

221-204  MN3RUGIAR 3(3-0-6)
Business Finance

221-205 “ANNIINAIN 3(3-0-6)
Principles of Marketing

221-301 MsIANIININENTUYWE 3(3-0-6)
Human Resource Management

221-304 NITAAINUINNT 3(3-0-6)
Service Marketing

221-333  I9INYINITUINT 3(3-0-6)

Service Psychology

nguIvIadinAansuazinermansituulidosndy wiae
fin el

117-121  adaemansludinuszdniu 3(3-0-6)
(Mathematics in Daily Life)

117-122  adffugIuitenisiinsgidena  3(3-0-6)
(Basic Statistics for Data Analysis)

117-123  Fafvdwndey 3(3-0-6)
(Life and Environment)

117-124  wialuladansaune 3(2-2-5)
(Information Technology)

117-125  pouimesdniunsanwilaznsvingu
(Computer for Studies and Work) 3(2-2-5)

117126 ownsiiteguawiia 3(3-0-6)
(Nutrition for Wellness)

117-127  willuddauszdniu 3(3-0-6)
(Chemistry in Daily Life)

117-128  pdlaAansluesusssy 3(3-0-6)
(Mathematics in Civilization)

117-129  adfnuavanutazidu 3(3-0-6)

(Statistics and Probability)
4. Aesthetics and Physical Education
Choose at least 3 credits from the following courses
ngudvgurseAansuazwafne Jauaubidesndi 3
AN
TWhienBeuansedneellil (3 credits)
117-132  wadnwwagiunuing 3(2-2-5)
(Physical Education and Recreation)
117-133  AaUzuazdfniloy 3(2-2-5)
(Art and Music Appreciation)
5. RNV NANIE 84 Wufn
ngudvune 24 wdaein
ThdenSeu 8 31 24 wiaefin Mndvdedeluil

221-101 UayBnstutudu 3(3-0-6)
(Principles of Financial Accounting)

221-203 ©94ANITUAZNITIANTT 3(3-0-6)
(Organization and Management)

221-204 A5RUEINA 3(3-0-6)
(Business Finance)

221-205 #ANN1IAATN 3(3-0-6)
(Principles of Marketing)

221-300 M3URYIUIMS 3(3-0-6)
(Managerial Accounting)

221-303  NOUNNLTIND 3(3-0-6)
(Business Law)

221-322 M5IANITNUNYYE 3(3-0-6)

(Human Capital Management)

-NENIVINY
anas 6 mhenn
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221-343 n3doansT L TRusTY 3(3-0-6)
Cross Cultural Communication
221-402  MIIANTINALNS 3(3-0-6)

Strategic Management

nguAvnentedusomiteinlmzsunnseiundeluil
211-101  arwifessuiionisdausqu duuw ns
viouflondiofuseta wagnsdndnssenis
(Introduction to Meetings Incentives
3(2-2-5)
nslseusuuazmisviesiioniesd 3(2-2-5)

Conventions and Exhibitions)
211-111
(Introduction to Hotel and Tourism)
msviesfisnnunisaznsiedieuiiedu
31978 3(2-2-5)
(International Tourism and Incentive Travel)
MIuIMIMIdaUsyyu 3(2-2-5)
(Meeting and Convention Management)
woAnssuinvieqiiien 3(3-0-6)

211-224

211-226

211-228
(Tourist Behavior)

asaumAiogAaMNIININT  3(3-0-6)
(Information Technology for Hospitality)

211-302
211-306  I3UTITULAYNYMINETIASMTUNT IS TULAY
msvieadien 3(3-0-6)
(Ethics and Business Lawfor Hotel and
Tourism)
fameaswazmsindes 3(2-2-5)
(Restaurant and Catering Management)
3(3-0-6)

211-312
211-316 ﬂ']i@]a']@ai(ﬂﬁ']ﬁﬂiillﬂ'ﬁU%ﬂ'ﬁ
(Hospitality Marketing)

3(2-2-5)

211-446  MTITYNINAINAANNTINUINNT

(Marketing Research in Hospitality)

3(3-0-6)

(Cross Cultural Business Commmunication)

221-325  nN5@ANTIINATILTMUGTIY

221-326 Msdanadsnagndiiienisuteu 3(3-0-6)
(Strategic Management for Competitiveness)
221327 nsUIWIsMsUaBuLUas 3(3-0-6)
(Change Management)
s2lpUisiY 3(3-0-6)
(Research Methods)
msnszideyaiienisindulanisgsia

221-328

221-329
(Data Analysis for Decision Making in Business)
3(3-0-6)
221-333  ININYINTUINSG 3(3-0-6)
(Service Psychology)
221-507 MENNISAAIALALNITIANIIAAIALALTINAAIVA
(Marketing and Digital Business Management)

3(3-0-6)

nquntadu 45 mineAnlmdenFeunnmeivdwisluil
211-100 anudidesiuieatunslsusuuazmavioniien
(Introduction to Hotels and Tourism) 3(2-2-5)
211-225 nslssusunagnisviondienesnadaiy  3(3-0-6)
(Sustainable for Hotels and Tourism)
221-270 msviendierdwiuanuaulafien  3(2-2-5)
(Special Interest Tourism)
211-386  Bnfelunisgsianslusuagmavieudion
(Research Methods in Hotels and Tourism)
3(3-0-6)
211-338 miﬁmmﬁﬂqcﬂﬁjﬁamﬂsﬁLLiuLLazmiviaﬂLﬁ&n
(Crisis Management for Hotels and Tourism)
anudifostuiionisdaussgu i 13
vioufleniiofuseda uasmsdainssenis
dmsugsfalsausuuasmsvieailsn  3(2-2-5)
(Introduction to Meeting Incentives Conventions
and Exhibitions)

ANERSLIIDIMSHATAITUSINSIANITASIZ(2-2-5)

211-101

211-112
(Gastronomy and Kitchen Operation Management)
211-122  nsdnnunansdumdmiugsialsusuuas
3(2-2-5)
(Exhibition Management for Hotels and Tourism)
211-224  msvieaioaiteidunedadmiugsialsusuuas
3(2-2-5)

(Incentive Travel for Hotels and Tourism)

Yipaen

Viouied
211-226  nsUIMIMsIaUsENdmsUgInalsu LAy
3(3-0-6)
(Meeting and Convention Management for

Yipaen

Hotels and Tourism)

-nadN Uy
VAN 15 e
An
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o a a i 5
ngudvanizifen 30 nilein
ngudvianuaulaame 15 mizeinlidaniseuain

sredndeluil

211-112  AERSULRIDIMITUAEANSUIMSINNITAT
(Gastronomy and Kitchen Operation
Management) 3(2-2-5)

211-122  MITIAIULARSAUAT 3(2-2-5)
(Exhibition Management)

211-212  gsnamslu 3(3-0-6)
(Airline Business)

211-221 Msdansuisuagiaesi 3(2-2-5)

211-225

211-227

211-288

211-313

211-323

211-324

211-325

(Bar and Beverage Management)
ﬂ’]i‘ViENLﬁﬂ?LLﬁ%ﬂWiﬁﬁﬂ?uLLUUgﬁgu 3(2-2-5)
(Sustainable Events and Tourism)
mMsdnn1senmsuaziAIeda 3(2-2-5)
(Food and Beverage Management)
MIAIUULAZ USINTINNISHOINN 3(3-0-6)
(Hotel Room Operations and Management)
wainssugfuslanlugnanmnssumsvioadien

(Consumer Behavior in Tourism Industry)

3(3-0-6)
Nuiiaamen 3(2-2-5)
(Tour Guiding)
mMsreusuuAIoedy 3(3-0-6)

(Flight Attendant Operation)
MIIRNIsUTEMNBLazfuuIImUIY
(Travel Agency and Tour Operator

Management) 3(3-0-6)

211-228  wgfnssutinvioaiien 3(2-2-5)
(Tourist Behavior)

211234 msdanmsUsgaunisainisdmiugsialausuuay
vioudien 3(3-0-6)
(Tourist Experience Management for Hotels
and Tourism)

211265 msviewdiendetiunmeuns 3(3-0-6)
(Film Tourism)

211312 msdamsiuemsuaznsdadies  3(3-0-6)
(Restaurant and Catering Management)

211316 MspaanIslssusiuaznIsiendies  3(3-0-6)

(Hotels and Tourism Marketing)

1a =3 ] a Y A = a o/ 1 dy
ngUIYLaan 15 widreinlfidanGauseivnenalul

211-102  MISIANITAMAINUTNNT 3(3-0-6)
(Service Quality Management)

211-212 gsianslu 3(3-0-6)
(Airline Business)

211221 msdamsunsuaeiedosin 3(3-0-6)

(Bar and Beverage Management)
211-288  MIFIANISUAZAITUTAITADINN 3(3-0-6)
(Hotels Room Operation and Management)

221301 MIsWRLUVEioNTEn 3(2-2-5)
(Tourist Destination Development)

211-306  nyanedmugsianislausuLaymsvioudion
(Laws for Hotels and Tourism)  3(3-0-6)

211-313  woAnssuguslaalugsianislsausuuagns
Vioufien 3(3-0-6)
(Consumer Behavior in Hotels and Tourism)

211-323  usipamean 3(3-0-6)
(Tour Guiding)

211-324  msdouiuumaIosdu 3(3-0-6)
(Flight Attendant Operation)

211-325 msdansgsiavhuiien 3(3-0-6)

(Travel Agency and Tour Operator Management)
211-328  desiuadevigaainnssuuinishulsusuuas
vioudied 1 3(3-0-6)
(Contemporary Issues for Hotels and Tourism 1)
211-425 Immmmwiauﬁwqmu (Community Based
3(3-0-6)
211-426  MIFVIURUNTRAILINISVRuTiIwazlsusy

Tourism Project)

(Tourism & Hotel Planning and Development)

211-403  msviouderdmiuggede 3(3-0-6)
(Senior Tourism)
211-412  FUNWIASlSwsULaENSYiRaey  3(3-0-6)

(Seminar on Hotels and Tourism)

-NauAveniden
anas 15 vheiin
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211-327 Ms3ansmMstaynaznisdulugramnssuuinig
(Managerial Accounting and Financial
Management in Hospitality Industry) 3(3-0-6)
211-328 hdesiuauniignannssuuinig 1

(Contemporary Issues 1) 3(3-0-6)
211-412  duungeawnTIuuIMs 3(3-0-6)
(Seminar in Hospitality Management)
211-422  detiualen1agnavnssuuinig2
Contemporary Issues 2 3(3-0-6)
211-423  1ASURRAIVINTIUUINT 3(3-0-6)
Hospitality Project
211-625 Tasanumisvieaiiodyumy 3(2-2-5)

(Community Based Tourism Project)

211-626  NITINBRUAITOATBIMAZAIIHAIUI3(3-0-6)
(Tourism Planning and Destination
Development)

211-441 msvnghasUinsInuseradunw 3(2-2-5)
(Convention Sales and Service)

211-442 miﬁms{f@ﬂﬁamuﬁﬂﬁwu 3(2-2-5)
(MICE Venue Management)

211-443 1AT9URNLAY 3(2-2-5)
(Special Event Project)

211-445 M59ANTLSIUIHUNNTIR 3(3-0-6)
(International Hotel Management)

211-451 MFIHAULAENTHAIUILTILTY 3(3-0-6)
(Hotel Planning and Development)

211-452 msvieadeadmiunguiaulafivey  3(3-0-6)

(Special Interest Tourism)
211-453 ASIANISANSNRUNNTITMUTITY  3(3-0-6)

(Cultural Tourism Management)

211-454 MsFANISNISVIRLTEIMmELA 3(3-0-6)
(Marine Tourism Management)
211-455 A15IANTNTBUNEUTLNEAT  3(3-0-6)

(Agro Tourism Management)

211-456 MIIaNIAUAUIRAZNNTALETIAUNIN 3(3-0-6)
(Spa and Wellness Management)

211-457 msdanismisviendiendiviuasnnsnanste
Sport and Adventure Tourism Management

3(3-0-6)

211-458 N13IANITOWNTUIUIYF 3(3-0-6)
(International Cuisine Management)

211-459  nsdpnIsaluasLa S 3(3-0-6)
(Club and Bar Management)

211-660 Tadadnddmivgnavinssuvieaiiss  3(3-0-6)

(Logistics for Tourism Industry)

211-422  vhdesiuadonigeaivnssuusnistulsusuwag
vioudien 2 3(3-0-6)

(Contemporary Issue for Hotels and Tourism 2)

211-441 mMInguazruIMsiaUseyudusnn 3(3-0-6)

(Convention Sales and Services)

211-042 msudmsdanisaniuiiussyudmivgsialsusy

3(3-0-6)

(MICE Venue Management for Hotels and Tourism)

wagnsvieaien

211-443  msdnRanssufieslugsialsusunayyioaiid
(Special Events for Hotels and Tourism) 3(3-0-6)

211453 nsviesfisameimusssy 3(3-0-6)
(Cultural Tourism)

211-456 miﬁauﬁm@qqmmw 3(3-0-6)
(Wellness Tourism)

211-459 msiansaluasiazuns 3(3-0-6)

(Club and Bar Management)
211-460 ladafnddwivanamnssuvieniien  3(3-0-6)

(Logistics for Tourism Industry)

211463 nsviesfiendensunng 3(3-0-6)
(Medical Tourism)

211466 nsviesfisafeatuenms 3(3-0-6)
(Food Tourism)

211-467 N1I9@AIAYBIAIBNITTUY 3(2-2-5)

(Airline Marketing)

211-482 msdITILAEMTINEEMTUNTISIUINLAENS

viouiien 3(3-0-6)

(Survey and Research for Hotels and Tourism)
211-555  n1sUseynAlduinngsy Internet of Things Tu
3(3-0-6)
(Internet of Things for Hotels and Tourism)
3(3-0-6)
(Destination Management in ASEAN Countries)
3(3-0-6)

FInalsuTUkAE BT
211-556  MsNawaanevatensluede

211-557 M3d1sIagsnaluLesde

(Exploration of Business in Asia)
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211-461 M153ANNSgINTRAITEY
(Cruising Management)

211-462 M3IAMTEIUAUN
(Theme Park Management)

211-663 Msdnmavieaiivndsgqunw
(Medical Tourism)

211-666 myviesilvuiteduingliaey
(Shopping Tourism)

211-465msvipaiiisaivaiunmeuns
(Fitlm Tourism)

211466 Msviesfieafeaiuoms
(Food Tourism)

211-467 MIeaabugsivaenisiy
(Airline Marketing)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

211-482 Msd5IakarNTIeEMSTUNISLSTH 3(3-0-6)

(Survey and Research for Hotel)

211-501  suieuisidedugdugsiauinis

3(3-0-6)

(Advanced Research Method in Hospitality)

NFUIVINANUTTNANDIUDIIN 15 ndein
TideniSsununlantwmililviasy 15 wmidein

AWDINGE

211241 avwdanguiilegnanunssuuinisl  3(2-2-5)

(English for Service Industry 1)

211-242  ATHIBINGUNYAIVNTINUINIT2 3(2-2-5)

(English for Service Industry 2)

211-243 avdanguiiiegnannssuuings 3(2-2-5)

English for Service Industry 3

211244 pwidsnquiiiegaavnssuuing 4 3(2-2-5)

(English for Service Industry 4)

211-245 pwdanguiilegaaunssnsng 5 3(2-2-5)

(English for Service Industry 5)
211-251 m‘wﬁ'uﬁaqmmﬂﬁﬂﬁuﬁﬂﬁl
(Chinese for Service Industry 1)
211-252 mm%‘mﬁaqmawmiuﬁﬂﬁ2
(Chinese for Service Industry 2)
211-253 mwﬁmﬁaqmawmwﬁmi3
(Chinese for Service Industry 3)
211-254 mwﬁ'ul.ﬁaqmmiﬁﬂﬁuu%miil
(Chinese for Service Industry 4)
211-255 mwﬁ'ulﬁaqmmwnﬁuﬁmﬁ 5
(Chinese for Service Industry 5)

211-261 mw@ﬁmﬁaqmmwmmﬁmﬁ1
(Japanese for Service Industry 1)

211-262 mw@ﬁutﬁaqmmwmmﬁmi 2
(Japanese for Service Industry 2)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

-augeN NaIY

MElTEIA
< N

WNDIIUDITW
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211-263 mwiduilegravinssuuinig 3 3(2-2-5)
(Japanese for Service Industry 3)

211-266 mwidluilegravinssuuinig 4 3(2-2-5)
(Japanese for Service Industry 4)

211-265 mwiduilegravinssuuinis 5 3(2-2-5)
(Japanese for Service Industry 5)

211-271 m"mN%mmﬁaqmmwmsim?mi1 3(2-2-5)
(French for Service Industry 1)

211-272 mmN?ﬂgﬂatﬁaqmmmssuﬁmiz 3(2-2-5)
(French for Service Industry 2)

211-273 mmN%ﬂgﬂatﬁaqmamﬂssm%mﬂ 3(2-2-5)
(French for Service Industry 3)

211-274 m‘tnN%Lanﬂat,ﬁaqmawﬂssm%mﬂ 3(2-2-5)
(French for Service Industry 4)

211-275 ﬂﬂ‘tﬂN%ﬂhﬂﬁlﬁaaﬁﬁﬂ%ﬂﬁmu%ﬂ'ﬁ5 3(2-2-5)
(French for Service Industry 5)

221-412 N1I9AATLNINUTENA 3(3-0-6)
(International Marketing)

221-429 malugszneunisuarmsdanisianiavun
NANKATIUINLDY 3(3-0-6)
(Entrepreneurship and SMEs Management)

221-434 NIIANITIIUVY 3(3-0-6)
(Sales Management)

221-436 nslavanuaNITANEINNITUY 3(3-0-6)
(Advertising and Sales Promotion)

221-437 N1TRANANNATY 3(3-0-6)
(Direct Marketing)

221-440  MsWAILINARSM9TlAY 3(3-0-6)

(New Product Development)

221-441 MSIANIATINANH N 3(3-0-6)
(Brand Management)

221-443 M33ANIINAYNENNTAAIN 3(3-0-6)
(Marketing Strategy Management)

221-451  N13IANITYBINNITHAINA 3(3-0-6) fnswdsuidas
(Marketing Channels management) il

221-453  MsipNIsHARSuILassIA  3(3-0-6)
(Product and Price Management)
221-454 mi?{"aaﬂsmsmmm“fmgim’]m’i 3(3-0-6)
(Integrated Marketing Communication)
221-455 MIINUKUNITAAA 3(3-0-6)
(Marketing Planning)
nguIvIRNUITEAUNISUIYITNTIAY 6 nidefin
211-490 938NannafnY 1(0-2-1)
(Preparation to Cooperative Education)
211-491  @wiafnw 5(0-40-0)

(Cooperative Education)

NEUIVIRNUILEUNTUIYITNTIAU 6 Wilefin
211-490 wsBuaRAa (Preparation to Co-Op) 3(2-2-5)
211-493  yEnUsvaunsadvgn 1 3(0-20-0)
(Cooperative Education 1)
InUszaunisadandnlunisinufuiRnuwuy
tudaluslushing 400 Hludugsialsusumievieiion
seiiloaru 400 Flaa

1) 211-490 &
SYUANAD LRUTU
2 N8R9

2) 211-493 anfia
anad 2 niiwha
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RUINIVNADNLES 6 WUBAA
ThaenBuuanseiviileaeuluszaulsgansves
VANGRTUINNIR UM INeSeae

yianewe : dnAnerausatien Co-op 6-12 milenimlu
Jyudenianiz

211-494 FwulnUsgaun1safinan 2 3(0-20-0)
(Cooperative Education 2)
FRnUszaunsadvI e sinuuRnuwuy

tfudaluslaushing 400 Fludlugsialsusumievieadion

seiilaau 400 dalaa

211-495 FRNUTEAUNITAINTN 3 3(0-20-0)
(Cooperative Education 3)
AnUszaunisadandmiunisinufiRnuwuy

tfudludlusing 400 Faluslugsialswsunieviondion

aeiilaaiu 400 T

211-496 IWwnUszauMIIvITIN 4 3(0-20-0)
(Cooperative Education 4)
AenUszaunsaandmiunisinufuRnuwuy

tfudludlusiing 400 Faluslugsialsusunievioaiisdn

alfloaniu 400 7l

a =) = ] a
RUINIYNABNLET 6 NN
Timdeniseunnneinnileaouluszaulsganives
VANFATUIUINIR UMINeFedenu

b. A195UNYIIIVN

vuanAnyMly
ngudvINYBEAanSLATAIANAEaS
117-100 Principles of Economics and Philosophy of
Sufficiency Economy 3(3-0-3)
nanAsEgAansuar Uy LATYgnanaLie
vdnvhluveamsugmaniindienisinassmiwensider
og1937in e liAnessaUstlovigegn Usznau sesumm
amedenelavszred  wginssulaesinvesnsuslan
N3eeN MIamu seauseld seiusian U Ussanaues
Fguia NIRUNIIBUIATT uazAsEERRsInINUsEme Uay
AUFANATWILNGANTINVBIRAUTUAY NTTUAeT  Mgu
nsidenvesuslan  ngufsunu
USrgyasugnanesiieadnsen1saniuniseauaisnans g
flinsliseiui  fdussduyaee seiugsfin uas
sefuUssma  Litetlestunnsvastazaemanvgiio  uas
WieliAnmnssydulauasianiegadsy

warlaseEs1avemann

vaanAnwINalY
nENIYINYWEAIENSuAZHIANAENS
117-100 waNAsEgAIEATLAzUSTRYIVDIATEGRANBLNES
(Principles of Economics and Philosophy of
3(3-0-6)
vdnihluveuasugmaniindhensiaassminensd
flogoghadnin WeliAn essaustlonigean Usznause
fuNnn1AIesElaUsznd  ngAnssulnesineesnis
U3lnA N1seew MIamu sedueld seausia sulsvanm
V9I5FUIE MIRUNIIFUIANT UazlATugR SenineUseine
UAZAUYANIATIMIENGANTTHVRILANTUAINTTUAN
nunmsidenvesuilan  naufdunu  uaslassaiises
YSrgynasughanasiisadnsmenisaniunisniuaiy
nans Tnedlisinslésnediui Milussduyena sedugsia
wazsEAUUszva iletlosfunmisviaeuazat ynaAsugna
waziieliAnmuaSyiulauasiauinisegned by

Sufficiency Economy)

12301}

General economic principles deal with the
highest utility,
consisting of macro economics which explains the theory

allocation of scarce resources for

of national income, consumption behavior, savings and
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investment, price theory, income, government budget,
money and banking and global economics. Micro
economics deals with the behavior of the individuals,
demand of consumers,the cost theory and market
structures. The self sufficiency philosophy stipulates a
middle way and no excess in spending and investment,
from the household level, corporate and institutional

level and the national level, in order to avoid an

economic meltdown and to achieve sustainable
economic growth and development.
117-101 depuinendasiu 3(3-0-6) 117-101 depuinenloiu 3(3-0-6) -

(Introduction to Sociology)
Svinavesdaandoudiddoyana aniuninuaz
UNUIMNVBIYARRLUEIAL  BNSNAVDINAUABNGANTIUTDY
yama lassadiswesnguuazanududin waaflunis
e nsduyudduiusia Ransaneaudidyuay
Faun15989a010u6199 Taatfiguda1aua1uLeIynIe

wielulaguazanuiuAsundamssenng

Introduction to Sociology

FgnUaAunou: Tl

Svnavesdunadounadeniifsoyaaa
A0UAM UazUNUIMTRIUARALUAIRN  BVSwavasngusie
woAnssuveuana laswadisengy wavenudufi
adlumshay sil aywedniusia  Ansanamiuddny
wagdimunsvesanItuse q Inelflguaisu Anueiymg
welulad uazAnudsuulamnaseang

Influence of social environment to individuals,
status and roles of people in society, influence of a
group on human behavior, group construction and
leadership, opinion towards working, the way to have
the

importance and devolution of institutes by ranking,

good human relationships, consideration  of

technology progress and population change.

3(3-0-6)
Philosophy, Religions and Life Style

117-107 USusyuazaauniun1sasesdiin

Pre: None

Fyrderunou: Tid

nanusIYN AaeuYeIAIaUIA1NLazANEIALY
YRIAMAWAUNIATIUTIN ANUNIBUAEAMIAIYRITINANY
maneawn wansssulunsissdin mudAguesia aund
Jya msvanaulazmsuAdgmiinlegldwanmaaunis
maurineg  udimsUszgndliifieaiiannuduialuns
yhauuaznsegmiuldussisdui

Principles of philosophy; religious teachings
and their impact on living; meanings and values of life in
religious view; dharma for living; significances of precept,
concentration, and wisdom; self-improvement and
solution of life problems through religious teachings
being applied to achievements at work and peaceful

living with others.

LNNSI83UN

117-108 winAssNAEASUATTINYENSAALNENTSISEUS
Aaandian 3(2-2-5)

L5181
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Principles of Logics and Thinking Skill for

Lifelong Learning

Pre: None

FgrUadunou: Tfl

nanasINAENS mm%’ﬁugmmamszmumsﬁﬂ
m3fnlilstouwarguids nsdenlivinuenishnuiasinely
msudtymiuendneiy Wy nsPedesgh nnshn
Wisuiey  msAedunsizd msAninng  nsAnegied
s NsAnUszend nsPngaluried NsAalgang
gns M3AuATaym N1sAaYININTT MIARas1ETIA N15AA
BUIAN UA¥NTT SEUFMIEALDY TIAWInveN1snTunas
mmil;ﬁ'amiﬁwmmuaaashwial,ﬁaa

Principles of logics; basic concepts of thinking
the

adoption of various thinking skills to solve different

processes: inductive and deductive thinking;
problems including analytical thinking; comparative
thinking; synthesis thinking; critical thinking; considerate
thinking; applied thinking; conceptual thinking;strategic
thinking; problem-solving thinking; integrative thinking;
creative thinking; future thinking; and self-study learning
as well as a skill for accessibility of knowledge in order

to improve oneself continuously.

117-104 Human Relations and Personality
3(3-0-6)
uyweduiusuLazMIRRUIYAGNATN

Development

Ay fiuagusslovivesmywediniug woRnssuves
uywdlumsegsiuiu mMsvduUERueaileai sy e
duiusivyaraluaontudiay  0edns  waglunisvieu
wierduuumalunsuiuugauasimunyadnnmlususingg

Twanzay wazuisenlumsndeasLasndniunuinig

117-104 UYBEANRUSUAZAITARIVIYABNAN 3(3-0-6)

Human Relations and Personality

Development

Pre: None

FwUsdunou: Tl

Mg T wavUselovivesnwedusiug
ANuduiusIEnIsuAnaLasngy fe 9 Tudian n1susum
MQURNIIYATNN N

WAINISYARNAMYBIUARALTaN1SUTUA N dIAY

Tiwsnzauivan nwinaauludany

mMLANAeSEIINYARA Aedth wazmsiinwgAnsawi
WILNZEL AADAIUUITEVNIIEIAL

Meanings, background, and uses of human
relation, interpersonal relationship and groups in society,
appropriate adjustment to situations in society, theories
of personality, and personality development for social
adjustment, differences, and

personal leadership,

practice appropriate behaviors and social manners.

117-102 Society and Government (§9aluazn1s
UnAsa4) 3(3-0-6)
FTUINI5VRITEULSY NTBUIUNITNIINISETRINAY
%'m'{lumiLﬁam??wwmwaﬁg, NYUUNEY, NITUTNITUEY
an10una1n19: Jyn1veuainIniagAuEnenIAgIung

AU
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v o a o v o a a
warntnluszvoudsensulay wWunifiuazdnduas
ANUFITUSIENINIUARaLAE Sy

117-103 Society and the Law (fepsiuazngnung)
3(3-0-6)
AnuduRussEninangunefunginaeinngg ALy
AURUSTUUNgVIBLANSIEdUTuTRINgVINe N13dnvi
NOVANY NFNNUTNAIINFURATOUNIIUNG LAENIIBIYN
osdu waznsldmaonaunisdiingnuneiiieadodly
Favszsruldlumsuitymiiingu

AU

117-105 ASEAN in the Modern World
(@Jeululangalni) 3(3-0-6)

nsdsuudamedantutiagiiunisdassideulanivl
Audfyveedeny tueendudlddelantdagiuainu
Hunvesszmauondoutadeiinadoodoued  Jady
UseiRmaninisdies  asugia  denuwazinusssy
anmnsalkarUgymvesedeuludagtuanudumiusaiely
nauUszwAgeuUNUIMTete Wleusie e Az Uy 1A
TanuNuUIMUed  MANMIEIIRERLTEUANLFIRUSTENTIN
Inefivendeu

NN

117-105 anFeululangalu 3(3-0-6)

ASEAN in the Modern World

Pre: None

Fwdadunew: lud

nsidsuutasadlanludlagtiu nsdnseideu
lanlni awdAyrenedenyiusandedldnelanlagiu
auduinvesUssanauendeu dedeiifinadesndou end
Tadumeuseifienans n1siles iwisugna dAu uazTmusssy
anmnisaluazlanivesendeululagdu anuduius
elunguussinAe ey unumvesedeudelneuas
Uszeraulan UNUINYBIBVIRNNISIUIIRB DT
A uduusTEnINine ATy

Changes in the modern world; the New World
Order; the importance of South-East Asia to the world;
background of ASEAN; factors influencing ASEAN such as
history, politics, economy, social issues and culture;
situations and problems of ASEAN in the present time;
relationship within ASEAN countries; roles of ASEAN in
Thailand and the world community; roles of power
nations for ASEAN, and relationship between Thailand
and ASEAN.

L5187

117-113 Psychology in Daily Life
e luTInlszanIu 3(3-0-6)
nuiuasinAnmadsineuieysyyndlily

Palszdriu mMeiaumineenda-deg anudilanues
wazdu  mslenesiufduiudsenineyena mssui ms
aFUNgAMALINgANTIN waznIgdlaliiAangRnTsuee 9
UABNNINLATAULANAINITZNINIUARS N1THRILIAIINRAA
meesual  NMsdanIsiuAmNILASEALaYANTAREIIR

AN NIALAENITUTUMN

AUTIHIVN

117-106 Preparation for the World of Work 3(3-0-6)
N3LATENAE LaNYaINT TN
FnifanUszasdiionsundouinAnulidglan
vomsinunseduidwesions dndnwezilonadeus
Vinwefifanuddy
vinuuazUsznaudn dudumsaiinmiealimindnw
wiaring lannavesnisvinau

wiethluganudisalulanvesnis

AU
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117-111 Thai Civilization (a1585558ln8) 3(3-0-6)
Usgiimanslve wnsaawn Jausssulve Ussind
e 2550350 warAalsdaiendeatumaunlulsemelng

AU

117-113 FameludInuszaniu 3(3-0-6)

Psychology in Daily Life

Pre: None

FgrUsdunou: Tfl

nouiuaruuIAnn1adIning ey szyndlily
FnUsedriu msiauinvemeda-dian anudlanues
wazgfdu Msiesziufduiusszninayana n153u3 s
aFuIaNMg NG AnTIHLarn153 bl iAnNg AN TSNS 9
UATNAINLAZAIIULANAIITENINYAAS AITAMUIAINY
2a1AN9eITHAl NIFIANISAUALATEALAZAIINTALEWN
0 guamInuaznsUTu

Theories and concepts of psychology for
applying in daily life, development of psychosocial skills;
understanding of oneself and others, transactional
analysis, perception, attribution of behavioral causality
and motivation, personality and individual differences,
EQ.
psychological conflicts, mental health and adjustment

improvement, management of stress and

L5181

117-112 Fundamental of Philosophy and Religion
audidesfuisafuudvguazmaun 3(3-0-6)
micﬂs’maauﬁugml,tas{kwﬂuﬂ%ﬁjiywLLazmamLﬁu
pAUTY YN, AT8FITN, AN, ﬁyugmﬁﬁmmﬁ
wazlvavgmuesuywdiifey wasiiuifiousswinseanunii
Selug)itu maunpsanmauddaiuuasdug

17112 anudlestuieaiuuiuguas

ATINAEAS

3(3-0-6)

Fundamental of Philosophy and Logic
FUsdunou: Tl
ﬁugwumw%'ﬁuiyﬂummaﬁﬂ%’mmw

quvsermans waUSuaag Tunnuasy Sy

mxi’uaanﬁgmwiqﬂiuwmauﬁﬂ&mﬁwﬁu Ainwanuaeay
AN NITUIUNTVDIAIUANBELWANG ﬁmwﬁsﬁaqﬂﬁa
TagBnsmainenmans  iieaunsndszendldliimennies
Auanindenutagiu

1aINe
RGNS

Fundamental philosophy, spirituality, moral

education, aesthetics both western and eastern
philosophy from the ancient to the present world, study
thinking process, reasonable thinking method both
inductive and deductive by sciences to apply in

accordance with the present social conditions.

Wasudasiedun

117-114 Western Civilization
(91595 55UAZTUAN) 3(3-0-6)
UseTRmansaetersusssuns Tumniiinalnenss
noladelassaiomedeny Jausssn LATEgAe

fnueaw a@andeenssy MsANY Lag

wiltaluaunan

AUTIWIV
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117-116 Western Literature - aus1e3vn
(3950UNTIUNLTUAN) 3(3-0-6)
ANIUVING UazgURUURNY U89I53UNTTY
Ay uan Jpsviaudn InlauTean gaunisel
wazAdenveywdsuusIngluissunssy
UszLaneinge

- 117-111 9158555URANEN 3(3-0-6) a1

Civilization Studies

Pre: None

AgUaduneu: Tl

215U555ULALTIRUINNSURIONSEsSTHlan  ©15
s35ulne Jedefidmundnuuzdinuuas Sausssulng anwd
BesssunAuazUszgnainenludenslng  dew  Lasugho
n1sUnATes Fdw Wsnssu mMeasEuiut @a1daensey
Usgfnnssu Imsnssu wgfad asewedad  nsfnw
ileamading uuultimesdenuuay Sanssy
Civilizations and the evolution of the world
civilization;Thai civilization; factors affecting aspects of
Thai society and culture; nature and applied science in
Thailand, society, economy, government, religion, ritual,
folk play, architecture, sculpture, painting, Thai dance,

music, education, values, as well as trends of society and

culture.
- 117-110 vinwen1sANEN 3(2-2-5) Winsedn
Study Skills
Pre: None

Fgnvaauneu: Tfl

AAIYBINTAN warIsnsAnwfidugusnalag
AATMNAR  UaTANAIUEIMWEY  VoWIn  uaw
mudiusiunsAnussuugaNdng  Anwvinugiisidu
dwfunsfinw 01 nsldviesayn  nsduAudeyadn
wielulaBansaume nisdeanslml wogAdutiagiiu Anwn
Yoy wazguassalumsfne  msihwalulagnis@nenly
Tiflousulssinugmsiiasgindnnishndanng  way
salegnsadieassh  msvhawduiin msuimsnanly
M3ANYY MIVIMIAINTALTIMINISAnYY inwen1seu
He msaatuiin msdudssiu msiavisenu wagns
tiawe  sumainwensliTiediddy Wl dhuglums
UImsnsiudiuyena  wazvinwensdunadiedludeay
Uszendulng «1av

The value of education and means to become
an active as well as a successful learner by analyzing the
attitude and values of self, life and its relations to tertiary
education system, necessary skills for study i.e. library
use, information search from current and new

Information and Communication technologies, the
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problems and barriers of study ; the implementation of
education technology to improve analytical skills, critical
thinking, constructive criticism skill, team work, team-
based study, time management. Conflict management,
reading, listening, note-taking, deductive, cognitive skills,
report and presentation skills as well as important life
skill such as Personal Financial Management Skill and

skills needed for a citizen in democratic society etc.

111-101 3aAneiialu (General Psychology) 3(3-0-6)
LUINNTANEN wazAuduinveininen
AUVINEVRINGFANTIY LU MINEveINTNINGT Uazanen
T msdudauaznssvl  wsepda msSewd
UATNATNLAZANLANANTININUAAR 91500 WAIWINS
Yodufazd1vie aalgen wazn1sin AnuraUnanITnLay
NINAWIAVAININ N15EAUAYNITHALIALLES
Guidelines and background of psychology,
behavior interpretation, objectives of the subject and
values of the practice, learning, motivation, personalities
and differences between individuals, emotions and
development of each step of life, wisdom and
evaluation of mental disability, mental development

and self-understanding and development.

L5187

111-103 wé’nmwgmam‘ (Principle of Economics)
3(3-0-6)

vdnvhlUvesasygmansiiindhoyar siAuazns
dnasmingIns  woAnssuvewuilam WANARGEeS
assaUselevtl ngufnisiden ngnisanvesdud  aele
nquidunuuastadosing q  fifmusgumuvesdudiuay
Vinsvestadomsndn  lunaneiifiniswdadustnsauysal
warliianysal eanaladenisudauaznisivun  Jadenis
nan lnegaludruresiunugauiouiieu

General principles of economics regarding values,
pricing and resource management, consumer behavior,
points of view on utilities, theory of choices, goods
reduction rules under the theory of cost and other
factors determining demand and supply of products and
services of product factors in the complete and
incomplete competitive market, production factor and
determination of production factors by shortening in

terms of comparative cost.

L5187

117-119 FuRnwdnw 3(3-0-6)
(Peace Studies)
Pre: None

FuTerunau: laifl

L5181
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ATLLANASSEIUIANLARTUg UMY YR
nssvruMIAeasvesyudLazsERUA LY Lileadheany
iledinsadu nguiuaruurniiufnveanisiiesuay
tAswgnaluszuuse amguieaudaudimanisies
visugAe wavarawt duiilugaaudaudanieenisuasy
asnsw MAnTuisluafinuasdagiu Sinseiieislunis
uhlatlymdodauddneduiituas Unannanuguuseily
seiudanyena Aseuats adng deau aviluseAuf
warlusgaulanisnislunisanindeenys nseeusuay
WANFNITENINYARALALANTUYYETY UNUINVB
anUszvyfkaresAnseing q lunisugeshuduininees
lan

Basic  philosophical  viewpoints, human
communications process and language levels used to
make common understanding, theory and concept on
politics and economics in several systems, causes of
political, economic and religious conflict, which can lead
to conflict with religions which has happened in the past

and present.

117-109 ﬂqwué’mﬁaaﬁuﬁﬂuw%'wéﬁumqﬂzyzyﬂ 3(3-0-6)
Introduction to Intellectual Property
Pre: None
Fgvaaunou: Tfl
auaAgesn1sUntosd@nsluningdunis
ﬂzgzw?‘iﬁm‘amia'ﬂLﬂ%mmmﬁm%ﬁmamwémaamums

o v v v

WauANUAIMTNIANemanswalulad  wagimuInig

fudatziazassunssunnuieidestunsngaumataan
YBIYARA §INT UATDIANTUTTLANANG 9 wé’nngwmalm'ﬁ'
Aendastunsngaumataan WavEvE  AveUns  uae
\AS0IINENSAN ﬂmﬁzﬂau%ﬁagiyﬁwiwﬂﬁxmﬂ‘ﬁ'ﬁm*ﬁaﬁ
fuATANBUAzASEIMINENISAN U auBdnygn WTO TRIP’S
ey Patient Cooperation Treaty unu1nuss WIPO Tums
deasunmsunlomsngaunmstygseninnlssvanasnau
msumsTmdulumuauddyanssrinasemaiifedes
m3Beun1saeuIziunsdlfiny) dumsdssgndandnnisma
nindaumalygiferdostutigmlumanelulad  g3ie
FPIMNTIULALABUNAADS

The importance of intellectual property, it’s
role in the creative thinking of human beings as well as
the development of science, technology, arts and
literature. The individual, business and organizational
effects of intellectual property. Overview of Thai
intellectual property law including copy rights, patent,
and trade marks as well as international trade agreement
about copy rights and trade mark such as WTO TRIP’s

agreement and Patient Cooperation Treaty. The

L5181
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importance role of WIPO toward intellectual property
protection among countries as well as the supervision of
intellectual property agreement appliance in all
involved nations. This course employee a case study
approach by which the student will learn how to apply
property that

technology, business, bioengineering and computer

intellectual concepts involve in

issues.

117-117 uywdiuaTsanssy 3(3-0-6)

Man and Literature

Pre: None

Fyrderunew: Tl

ANUVINY AR UarFULUUAIN 9 29935TAR
ANudIRUS eI sediu Msuanseennifalzluglves
5IUNTIN AATeinufn Iela USugyr gaunisel uae
AleNveIywd SuUTINGlUITIUNTIUUTEAVANT 9 fip Un
7 wiilen Bosdu anuSsswarunauiiedidiudym
YWY BIIUNIZUINGBUN IS TN AALIAUNADNIU
usano sessSuiidviwasetnideumadu

Definition, derivation and forms of literature,
relations between humans and arts performance in
of of thoughts,
philosophy, objective and human ways of living that

forms literature, analysis spirit,
appears in various kinds of literature, such as poems,
novels, short stories and articles indicating humans’
problems in natural and social environment and

civilization heritage that is influential to the writers.

L5181

117-120  N199HNUTINATBUASY 3(3-0-6)
Family Life Planning

Pre: None

Avdsdunou: lud

adidlaluenuddyvesmuuansaieaty
wAfnw  asendnluiwinisvesduiusnm uagilug
wnAnfigndewnuTindeen  eusuinveusonuedums
fududinnelfannzdunedeniiudeuulasegimnd
Wumawisunmsnaunudineseunsriiauninlusuian
swtinsFoudanuuansssnineyanameiuansssy
waAUAIAL

Importance of the difference between sexes
so that the student may realize the developmental
process of relationships that lead to a fulfilling,
responsible, and proper life in a quick changing society.
The materials focus on a quality family life planning for
the future and describes how people are different in

various cultures and societies.

L5187
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117-121 Basic Mathematical Principles 117-121 adiadansludinuszdriu 3(3-0-6) Wasude
(AdlnAERs WugIw) Mathematics in Daily Life ey

3(3-0-6)

N9 HUNI ST RYAAALAENTEUIUNTY Y
ANURATRITTIUDTS WY, VENRMAYOULA,
auMSALdY aun1saenIsfiy, Yansnduay
farmunfaefidudeuLaznmes, dAusunIy
uazANUNRzdu

Pre: None

Fyderunew: Tl

AU BRATHAILINITAUAANAdIRFERSAdinAERS U
favazdyanvaladamansiumelulad  adamansiunisuilgmuas
foaula nssneansuazmslivene  MaUssgndnquinavkdesiu ms
ashuvuiazmsuidymimuuunsussgndldadamansluiinusydriu

The

mathematics; relationships between mathematics, numbers, and

importance  and  theoretical development of
symbols; mathematics and technology; mathematics and problem
solving and decision making; logic and reasoning; basic graph theories
application; model design and solutions; and implementation of

mathematics in daily life.

117-123 Life and Environment
@Finuazdaunindon)
0-6)

wdnhluvesiinaing) Aruduiussening
MaTInnarduInden nanTENUTeInendans
warn1iswaunnaluladludin deaunas
dauandou dyvidertusuingindseu ns
Uznziuvesszeins uaiy wasduindeu uas
nsUFuiuaznstlosiuieninuegsonves
g

3(3-

117-123 FPInfuduandon 3(3-0-6)

(Life and Environment)

Pre: None

Fdefunou: Tl

muduiugsEineTintudwandenlnetifiudsrud ey
YoWINEINToTIUIA Ny mswdsuaseslanuazgiienme
anonunszntindsiamuaznansynulubowanizvesdanden M
gudennuvainvanenediniw mseyinvanedes nsld
wirlulaBTanmuazndsnumaunu nmnedawandes naeaaunafiiu
FPInnunanUiveynasugianeiiies

Study
emphasizing the significance of natural resources, energy, global

relationship between human and environment

climate change as well as awareness of environmental problems and

impacts  from pollutions; loss of biodiversity; environment

conservation; the use of biotechnology and alternative energy;
environment regulations and laws as well as lifestyle according to

philosophy of sufficiency economy.

117-124 Information Technology
(waluladansaund) 3(3-
0-6)
wAaisfumaluladaeuiumesiay
ansaumea @uUsTNouveTEUUABLTILARS
wihfinsinuressniauad sewsduafnalulad
fadilife wazyrainsmanalulagaisaune
wdnmawasvthilvesssuuUfointg dumedida
wagn15Uszendldnu naenaun1sinU URFuA
voyan1dumnesiiln wazldsudddidnnsednd

waznsilusunsuUSEINanam

117-124 walulagasaumna
(Information Technology)
FndsAunou: Tl
wurdatisafumaluladaeufinmes d1uuseneuvesszuy

aoufnes whilmshouvesersawiiuaseensinag szuunsdeansioya

uaziaSetnsneuiames maluladdeussay Sumedidauaznisuszgndld
nu saenaun1sinUjiRduiudeyanidumeside Tusudlddidnnsednd

Tusunsuuszananam uazmsai vy

3(2-2-5)

Concept of computer technology; components of computer
system; the functions of hardware and software; data communication
and computer networking; multimedia technology; Internet and its
application. Practice data retrieving, using electronic mail, word

processing, and developing basic Webpage.
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117-125 Computer for Studies and Works
3(2-2-5)
ABNRAUABSAIRIUNITANWILAZNNS

19U

ansfeyauazarsawna Ussinnves
wiludoyauazans aume Sane3fiuuaznisud
landYgynn g3nssudidnnseldnd nguune
waluladasauma 9385550 wazauUaondy
Tunsldmalulagansaume o1¥nuagididng
frunaufines wazuwullduveunalulad
arsauma aaenlun1sinUjuanislidau
Tusunsuasevinauiaslusinsutiausnu

117-125 ABUNIABIAINSUNITANWILAZAITVNNIY
(Computer for Studies and Works) 3(2-2-5)
Pre: None
Fndeduneu: Tl
MANNMIIANT STy auazanTEUYA
ansaume Sanesfiuuaznsuilandlam ganssudidnvsedind nguune
winluladasaune  a3esssunazanuUasanalunmsldnaluladansaumne
wazunltuvesnaluladansaumne
wavlusunsutieue

Ussanvesuiludeyauay

1ANLarAURIINUABNNIMDT

o jmem o o
paenauN1SHNURURNSIEUlUSLNSIAN T
NgMY)

Principles of data and information management; types of
data files; algorithm and problem solving; e-business; computer laws;
ethics and computer security; computer careers and certification; and
trends of information technology. Practice using spreadsheet and

presentation software.

117-126 Food Safety and Nutrition for - AuTIWIN
Good Health
mmﬂﬁaqmmwﬁﬁuazmw
Uaaany 3(3-0-6)
AMUAIAYLAZUNUINUDIDINITHD
AU nswasundasesansenmslunszuiu
mswdn Taifiarsauaranudeiiisafuenmsiiie
quanuazndndneiasue s emisiulse
wazuunlaguinisifienistade aanlasuinis
LLaxﬂ{]‘mJ’lsﬁLﬁaasﬁ'adﬁumsmuquqmmw 7119
1ABUINITVDIDINIS
- 117-126 @WnSHBgUAMTIA 3(3-0-6) TCAtElS
(Nutrition for wellness)
Pre: None
AnUaAuneu: Tl
mdfyuarUTUIMYeseIMSHoguAW  MsiUABuLUaes
A1 IMNTIUNTTUIUNITHER °ﬁaLﬁﬁlfﬁmazmmL%@Lﬁmﬁ’ummﬂ‘ﬁafjmmw
uaznanduelES L1115 9mnsiulsa LLa%LLu’JIﬂ‘UuqﬂﬂiLﬁlaﬂﬂiﬂ’Wﬁﬁ QAN
IﬂﬂummiLLazﬂg‘mm&lﬁLﬁ&l’ﬁmﬁumimuqmﬂmmwmﬂmmmi’uaa
2119
Significance and role of food for health; nutrient loss during
processing; facts and myths regarding food for health and
supplementary foods; food and diseases; nutritional therapy concept;
nutritional label and food laws that govern the nutritional quality of
foods.
117-127 Principles of Statistics (an&aaf) | - aus1eien

3(3-0-6)

3%‘msmaa5€ﬁﬁ1ﬂumﬁmsﬂsﬁ‘ﬁaaﬂa 3
NAFBUANYATIU adANTIUUY NTNAFRUAIY
uansnsvestieya MsAwn wazUszanaaTeyan e
PMMTIeRelUsuNSIRRLR RS
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117-127 diludInuszaniu 3(3-0-6)

(Chemistry in Daily Life)

Pre: None

FrvsRunou: Tud

pudAeAll @ansuaznsIIlundanslangLazalsuszneu
maalifidfluiinysesiu 017 ufh nseany answediues wanakn 970
S TUTIRLAzAd AT BuazaslEnRnRvelRUSLazIATosden asiadl
finelmAnuzise asediiifuansivildluiinuszsrfunsdestunazuifiy
EURGREIEY

The essence of chemistry; matter and their classifications;
chemical compounds in daily life such as metals, glass, papers,
polymers, plastics, natural and synthetic colors, drugs, addictive drugs,
detergents, cosmetics; carcinogenic compounds; toxic compounds

used in daily life as well as prevention and alleviation.

U183

£
aad

117-122 anmwugﬂmﬁamﬁLmﬁxﬁ%’aga 3(3-0-6)

Basic Statistics for Data Analysis

Pre: None

Fvdaduneou: Tl

Arudiugiumneedia Tiun anumne voulm Snuasvestoya
Brafunvsmdeys adfdmesan nqeferuiandudeu duus
A1 MSWANKAUUNIWN N1THINUAWUUTITEY NITWAMATUUUNFANIT
VPAOUANLAFIU NITIATIZRENEUNUS waznsannseidaduegisiie M3
Tpnzianuslsuniulagldiusunsudidogy

Basic statistics including data collection, descriptive statistics,
basic probability theory, random variables, Binomial distribution,
Poisson distribution, Normal distribution, hypothesis testing, analysis of
variance, correlation and simple linear regression by utilizing statistical

programming package.

U183

117-128 AdlAAEASIUDISESITY 3(3-0-6)

(Mathematics in Civilization)

Frderunew: Tid

ué’mﬁaaﬁu LLazﬁwumwsmmmmﬁm‘fumaa&’qLaﬁu RS ITUUNIT
Anlpelifuaudugin msthedasluussgndlilumasuadauas
malnafin - Anwszuumsiuduuasiaunmsvesaaduldlimnsada
Dot ielifiadiugumenssni@aiaiay suasihlugnsfinemgui
mqmﬁmmam%{?uqmalﬂ

Fundamental principle and development of numbers and
thinking system with numbers as the base, the application of numbers
to geometry and trigonometry, study the numbering system and
development of basic statistic possibilities in order to have
fundamental knowledge of logical numbers that will lead to a higher

level of mathematics theory study.

U318
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- 117-129 @dAuazauutazdu 3(3-0-6) Wnsedvn
Statistics and Probability
Pre: None
FrvsRunou: Tud
anufidosuioiuaii - mnumnevoumwarnsliUselo
negsin  Anvasvesdeyaniegsin  Bnmaiuniusudeya  vigufenu
vhasfudosdu Fauwdsgy MTuanuas wuuniuy wuuthees uasiuy
Ui nsuanuaesiildnndiedns  msUssnaiade Aaa
wUsUnulazdndiuveslszeng AIMAANLUTUTIUT LS A
FuusvavSanduius nsvihaevansfgudniuniluaraosszins
Descriptive  statistics, frequency distribution, probability
theory, probability distributions, sampling, and hypothesis testing.
ngadvguVsEAEnsuaznafne
129-101 wadnwwazuunuINg 2(1- | 117-132 wafnwiwaztiunuinig 3(2-2-5) Wabusia
2-3) Physical Education and Recreation 3187391
(Physical Education and Pre: None

Recreation)

Anufidosuieaiunain
Tununsfifianudduazanusndusionis
Wannaunmialudeudagiu suddnuwiviia
YosAWIATTUNUINIG - AIUABINITIUNUINTS
Tulerng 9 msdanisuagnsuimstunuinig
wazliidonnafinw 1 wdefwn ilednwing
ARNT 1158M LLazﬁﬂmﬁugw saiininue
nseenfndsmeiiioguan AABAIUNTT
ieuai1sanssnnmIedignies

Basic knowledge of physical
education; essential recreations for the
improvement of life quality in the modern
society; types of sports and recreations,
need for recreation in each age range;
management and administration of
recreation. Select one kind of sports to learn
about its rules, regulations, manners, and
basic skills. Practice physical exercise
andbody strengthening processing the
appropriate way for good health

FnUsdunou: Tl
AnudiasufgIiunafing dunuinsadanudifguazainu
Pndusenmaimnaunmiialudeudegiu  suwddnweiinvedives

Tunuins  Anudesnsiununsiudesns 9 MsInnsuayAIsuIme

o

Hununisuarliidennafinw 1 afindw Wefinwing nfin1 usem way

ﬁﬂmﬁugm ﬂmﬁy’qﬂnﬁﬂmmsaaﬂﬁﬁamaLﬁa?jmmw AADAIUNNT
\eBuasaNssInmINeTigneies

Basic knowledge of physical education; essential recreations
for the improvement of life quality in the modern society; types of
sports and recreations, need for recreation in each age range;
management and administration of recreation. Select one kind of
sports to learn about its rules, regulations, manners, and basic skills.
Practice physical exercise andbody strengthening processing the

appropriate way for good health.
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129-102 Ravzuazdsdniiou(Art and Music | 117-133 RadsuazdeAniey 3(2-2-5) Waegusa
Appreciation) Art and Music Appreciation 187391
AUV A HAILINSVRIAAUY Pre: None
WaEALAT MANMINEUYSEMEnT Lazdnuay FnUsdunou: Tl
dAnyvesfalzuazaunsudazuuy Ugnilandny ANUTNELaETRNN YRR Uz uas U3 NANATN
dilanisiiugaauavandurdlufadzuay | quvSemans  uasdnuarddgues@alsuazaussusiazuuu  Ugnilinny
Aum3 AnwnanuAaUztudAglunumge WrlamswiugaruazaudurdlufaUzuasauns Anwnanufalziiu
sawsiadelusauaudcdaguussiunmalaves danylusiunng Auwsadelusarutdagtuussiunalavesdiali
Aalu WomdnsasiassAnanumaiu log | Wemdmisasiassananumaniy  Inewdufisnnmvesfalsiasaunity
wiuipurvesdalzuazaunslugiue {Ju g1uz Wuaseadislunisessladnlanyud
Lﬂ%aﬂﬁaiumiﬁ]iﬂaﬁmiﬁmuﬂé Meanings and the evolution of art and music; principles of
. ) aesthetics; and major aspects of art and music. Cultivate understanding,
Meanings and the evolution of art o o : )
) o i recognition, and appreciation of artand music. Explore masterworks in
and music; principles of aesthetics; and ) i i )
. 4 . various fields of art from the ancient to present ageand artist’s
major aspects of art and music. Cultivate ‘S } ) ]
) ” inspiration behind creating those works. Emphasize values of art and
understanding, recognition, and ) - ]
. : music as tools for uplifting human mind.
appreciation of artand music. Explore
masterworks in various fields of art from
the ancient to present ageand artist’s
inspiration behind creating those works.
Emphasize values of art and music as tools
for uplifting human mind.
nguIvINEIaEN1THoaS
- 117-191 nsldnenlnesivenisieans 3(2-2-5) STFERIERIY|

Thai Usage for Communication

Pre: None

AgnUaAuneu: Tl

Imaa%’wam\ﬂ,’amﬂiajﬁgqmwwgmmmL%'Eju wazn1sdeans A
winAsEniawdisukasnvme - mwaniswarliilumemsdnu
Tns fswndw wénnsdneds msdeansmalnsdnd wdnnisideuly
JULUUAN WU Aavnealinsen MadeulssiRvesnues nstuiinuag
nsaguay nsWleuldneuniisdon1igsia nsWleuesrny Anvinwens
Tnwilnesiamsila mayn nse1u uagnadou

The structure of speaking, writing and communication; the
differences between writing and speakingformal and informal
language;orations; royal words; principles of references; telephone
communications; principles of writing in various forms such as
application letter, resume, note taking and summarizing, interactive
business writing and essay. Practice Thai Usageskills including listening,

speaking, reading, and writing.
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117-192 nslénmenlveiionistinaus 3(2-2-5)

Thai Usage for Presentation

Pre: None

FgrUadunou: Tfl

wénnmsyn Aavznsidentldm Usglea dden duulims ns
aamﬁmﬁﬁigﬂﬁm wazN1sHAlUEn NNl MMSLERIANARLALLAY
MsdEwe 919 MIUNAURLTIIYINIG MIULAUBTNINY Wavn1sdunual
ielldonu aaenaunmadeulasenis madendemienisdoans uasniseu
Joyaieadia

The principles of speaking including the correct ways to use
words, sentences, conjunctions, orations, pronunciation, and speaking in
various situations such as comments and presentations: academic
presentation; business presentation; and job interview along with project

writing; communication channel selection; and statistical data reading.

U183

18391070
117-141 English 1(nMw1denguet) 3(2-2-5)
mi‘s’lnﬁﬂwmsﬁq A UL
mmmﬂqwuﬁm BJﬂﬂ"Ii‘WﬁI‘lJiuﬂ‘U‘UiuIEJﬂ
dJoamudue miwmwamsaamﬂu
FnUseRTu Wy nmsvinmensdiedey n1s
wugth nMsuansnuBufivdedelawazdun
Wunseenidedlvignieswmumanaiw fin
finvgnseudemnluszaulsslualavtentin
Tngldrnuiimubensaiuaglasasnaves
Usgloauuszney

318310
117-141 arwndengy 1 (English 1) 2(1-2-3)

Nnyinwgnsis N3 muu,awLsaaumma\‘mquu%m Blﬂms'ﬂﬂu
szaulszlen m'iwmLwam'ﬁaamﬂummﬂiumw W N1INMIE ﬂ']iL“U?JL“UéU
AU msLLammmauwsaLasflﬁll,l,axauﬂLuumsaamasﬂwgnmaamu
nanaw Bnvinwemsenteauluszaudssleauazdenh lngldninuiau
hensaluaglasaivenselonunysznaufinwinisldnauynsy
awidangy Endeuneumanilnglivssloafigniesmumanlannsal

Practice basic English skills including listening, speaking,
reading and writing. Practice listening sentences and communicative
skills for everyday conversations such as greetings, invitations,
introduction, as well as responding to the common situations; the
correctness of pronunciation as well as the accuracy of grammar.
Practice reading sentences and paragraphs by applying knowledge of
grammar and sentence structures. Learn how to use English dictionary

and answer questions with grammatically correct response.

117-142 English 2 (nw1dsnge 2)  3(2-
2-5)

RNyl wa enulazey
Mudainguiiaiiy Sansssa FBnsuanieen
9941709011 VmlagauLANA1I09nIS
T¥nmwdangy ilevnlugiinuznisnn Tasns
Anttnwznsenududu Ysvneude msdu
Taauuazseazdunsingg Jgmanuduiug
vesUssloandnuazUselonvenslannu saum
HAndsuneuainiu Inemsldusslon dAnilay
dunudue ﬁgﬂﬁmmmﬁﬂhmﬂiaﬁ w¥ouis
AANTIANIZNINUTIAY

117-142 anwnaange 2 (English 2) 3(2-2-5)

Pre: 117-141 English 1

FdeRunou : 117-141 a1wdange 1

Anvinwenisile yo srunazifouniwidsnguiiisdu Anw
Tausssu Ansuanteanvoadnreintw Jymuaranuuana1aeansly
mwdanquiitetiluginuznisyn Tnemsléiauntvinaze faunwiia fn
Wnwen1serutudu Usenoudienisduleninuuazssazidoasiae
muduiusrecsyloandnuarUsslaavene dnnseulusyduidessaurta
nsidsuneudaiulaslduselon dnvinazdruiudun figndosmundn
Tawnsal

Practice additional English skills including listening, speaking,
reading and writing. Explore native speakers’ culture and expressions as
well as problems and differences of English application influencing
speaking skill by using both verbal and non-verbal languages. Practice
basic readingsconsisting of reading for details and comprehension. Study

relationship between main and supporting sentences. Practice reading
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passages and answering questions with grammatically correct sentences,

words, and expressions.

117-241 aenaenge 3 (English 3)
Pre: 117-142 English 2
Indedunou : 117-142 Mgy 2
Andinwgnisile ya srunasBounvisangulussduiiontu fn
msiluazaununnunsnguluaniumsaiing Allssduanmeininniu wu
nsyamalnsdwdi msduntval msid3esuazdug AnniseiuluseduiSesdi
fanuendiutu Anvimadou euanuazdernuselneidurugnies
MamaneIn30l ARAILENTINYEAMULLIIINIVAADUNNATEY

3(2-2-5)

Practice more complicated English for listening, speaking,
reading and writing skills such as talking on the phone, interviews, telling
stories and so on. Practice reading longer passages. Study writing
paragraphs by focusing on the correctness of grammar. Introduce other

contents related to the standard English test.

U518

117-242 anwdange 4 (English 4) 3(2-2-5)

Pre: 117-241 English 3

FTafunieu : 117-241 Mw8ang 3

Anvinwzmsils g Suwesoundanguluseiuildlums
Ansedeansldd AnvinwemaiBoudemnu msaatuiin msdulanrwmn
Tommmdounanuiisuvieilsangaeuvdomuiuiinde
mwdsnguluiiFesiifmusviemumiuails Tnsanansalddnuiigndes
muerudoulasnanliensal

Haaunun

HADAUANTINYEANUWLINNNITYIAADU
1ATFIY

Practice all communicative skills including listening, speaking,
reading and writing. Practice writing the summary of a passage; taking
notes; reading and listening for comprehension; and discussing topics of
interested using common expressions withcorrect grammar. Develop
skills needed for the Standard English test.

NS890

117-243 English 5 (nw8engw 5) 3(2-2-5)

A19ILASIENLALDIAUTLNBUVD
TnssadramstuamiessuigainuansUselen
Tugunmmmmanegonthileniu Usznaudae
AsEUINNSeY : neunsiliey, nisuSuuile
numundnnisvethieinsaluaynislduinsgiu
M TeuUnIBISIng Y

auTIYI

117-343English 6 (nN1w189naE 6) 3(2-2-5)
nslddniuaamnagsnaLazAEnyingg
Weulena1snegsia sukuunsnsendeyaiy
frdstle s1waziBunnisdnds duuiiina
nMsdunasmsdeansdug msUszgndlimaia
WINTFIUNTDIUTIBNUTINANTANYIAIY
Jululdnazsieaulszdnd mdniiniegsia
KAZN1IINNTT NIUATYIND N1TE

auUs1831

UHIINIIFIINT 1N IWING

114




NANGATHAN W.A. 2555

nangasuTuUse w.A. 2561

#@1sznsuily

117-144 English Reading and Writing
(N1981ULAZATITEUN11B9NOE)
3(2-2-5)
maiduiussiinugiinfiuniuanns
grunwsingu lasifiudnenmuasinue i
AUINIEAIUANTLaNIEN19R1ugIANIN
Wiy saufaiamnsiunisdeuannine
nsenuuunlody dsdodudn §3Nan1sdeeen
saAyiumeunsEudusiy

AuUs18v1

117 - 244 English Conversation
(MIFUNUINTB1BINY)

3(2-2-5)
Anaununiesiidedldanuinaznis

Ans1eet AnsaiianidudesiluuasFessn

3309 Boufduiuntwndenguignées 14

unANaUazUNaLTYewine Wuideluns

AUNUINGUEDY

AU

117-344 English for Standardized
Professional Test 1
(MwanguiiiensmagaUINASEIY
AT 1) 3(2-2-5)
mMwdanguitldlunisaeuuinsgiu
mwdangy Anvinwennsila wa 81 1Tou e
WSEURIMAFOUTANINTFIUAIBBING Y

auTIYIv

117-345 English for Standardized
Professional Test 2
(MwdanguiiiensmagauIASEIY
TN 2) 3(2-2-5)
Mudanguildlunisasumnasgu
mwidsngu fnvinuensila ya 81w 3oy Lite
WSHUAMAADUTALNATTIUA SN Y

auTIyIv

117-191 Thai 1 (nMwlne 1) 3(2-2-5)

fugunisaunuuaziiwyinwlng
Fuitugiu vt 28 veaniwlne sauvtinis
na fanmwlve waevinvelunisaumn
mwilne ieldluTinUssdriu

AU

117-192 Thai 2 (Mwlne 2) 3(2-2-5)
mia'nuuaxm3L%ﬂumwwlwasﬁ”’uﬁu§w
nMsPRNLEY NMSALNARIBNYST @58 LAy
IITUYNA UAZANYINTNANAT UazNTeRNLEsY
AFN9Y AABATIAINALIETRIR U Ing

ausIyIv
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117-291 Thai 3 (nwlne 3) 3(2-2-5)

Hnvinwensils wa erulaz@eu Seuj
Tassadshennsal dudles n1sadre Uselealy
mwlne mssenidesluniwnlneg Mssunaz
JHUINMNENNEINA

AuUs18v1

117-292 Thai 4 (nwlne 4) 3(2-2-5)

FaWINSITnBENIAIUATng 0
Ml 12,3 Sumarnsmasuimusssy
yuusTsufloauszmdlvasing Anwiitelhiin
nsseuimMuUNM AU SN naen
HnseuunansLasduunauy
awlne

AuUs183v1

117-151Chinesel (nwdu 1) 3(2-2-5)
MsENHUNIeAUNie nseenides
WieliAnmsBouinwdu msilnvinue
yedunsits ynaumn suitugiu wiewi
Sruuandoulsslonn v dutuiuguld

117-151 A 913U 1(Chinese 1)
Pre: None
Aurdsdunau: lafl

3(2-2-5)

fonwInealdeINIwITUNAINITUU pinyin Adwinldlu
FipUszarTulszanad 300 A1 WazdIUIUAN 9 8819918 Rnaunuin1edu
Ingifuniseenidesngnees

Phonetic  transliteration  Chinese  pinyin 300

vocabularies used in everyday life and simply expressions, Chinese

system.

conversation practice, with emphasis on correct pronunciation.

117-152Chinese 2 (nMw¥13u 2) 3(2-2-5)
ﬁmsnLﬁ@iﬁlﬁmmsS’wiﬁhmmaé’m
msite nMshndeaunulunarnisinsena
5579 AnwimssiuazmaiTeunuEeaios
&u nmsTeuuneny anduiinUsesnu Wudy

117-152 AW 2 3(2-2-5)
Chinese 2
Pre: 117-151: Chinese 1
AdeRunou : 117-151 01wy 1
AnSeusesusloaiiugiu
aunnmwRudetedediduiials Anwdnidviuinuszana 300
M

nsmmAninInwauIYnsudu-lng

Practice composing basic sentences, finding words in a
Chinese-Thai dictionary and conversation with topics of interest. Study
300 additional vocabularies.

117-251 Chinese 3 (nMw13u 3)  3(2-2-5)

Anvinwennsile wa Suuaslou Sous
Tassasshennsal dudes msadre Uselealu
MwIu mseendedunwdu n1seunay
FeUINNENINgINa

117-251 AT¥13U 3
Chinese 3
Pre: 117-152: Chinese 2
TIAUNeY : 117-152 AU 2

3(2-2-5)

AneuSenstloadedou  aunnnvidudeidededifuiiaule
AnunddniitugnUszua 300 f1

Practice composing complex sentences and conversation with
topics of interest. Study 300 additional vocabularies used in business

settings.
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117-252 Chinese 4 (M#13u 4)  3(2-2-5)

FAUINTHABLINHIUNTEIIU I1NA11TY
1,23 S309@n e e uiams sy vuusssulon
Ustindlvesdu AnwiteliAnmaBeudmesnunis
aunuvnansini nasaren1seuuneILa Ty
unaunwnIu

117-252 aMw13u 4
Chinese 4
Pre: 117-251: Chinese 3
Aurdafuneu : 117-251 Aw13u 3
& a a a v a X = '
HnSeuSosUsslonletoudu 9 iy AnwIAULANANS
Senneidnusfy  wazddnusdedu  aunmunamnIusmerideiSesi
< A = o v ¢ a X a °
Wuiaula Anwffwsiifiududnuszanas 300 M

3(2-2-5)

Practice composing more complex sentences. Study the
differences between the traditional Chinese characters and the
simplified Chinese characters. Practice conversation with topics of
interest. Study 300 additional vocabularies.

117-161 Japanese 1 (Mw1dju 1) 3(2-2-5)

nsRnUfURnslsuaznmavedlasaasne
awlutuiugussddwinunduulasiu
pnudlalunmsyn Msinnsideusnys 85N
warARIALYE MITguLazn1TeuUsElenie ) 1eq
Tassadramaniu

117-161  anwndiu 1 3(2-2-5)

Japanese 1

Pre: None

Fderunew: Tl

msils e mmzﬁi!u%u'ﬁugm ﬁmﬁwﬁmqa%ﬂqﬁugmmm
amwniduuaghensadnussuudouarinsadeiugiumes
My Anvinsgmseiulsglenegsinsuarnisidouiefdness
FIAULHATANNZAUY

Practical listening and speaking of basic Japanese.
Analysis of the basic structure on oral comprehension and basic
structures and vocabularies. Practice reading simple sentences and

‘Hiragana’ and ‘Katakana’ writing in those structures.

117-162 Japanese2 (Mwndjtu 3) 3(2-2-5)

nsRnufiRnsilsuazmmavedlasaasne
awdlutuiugusesdwinunduulasiu
ansdnlalunsyn nsRnUuRnsilisudnys AUl
msguLazMslisulselondie s vadassaii
wieniiu A luiaUses iy

117-162 1wy 2 3(2-2-5)

Japanese 2

Pre: 117-161 Japanese 1

Jdeduneu : 117-161 mwdiu 1

Anvtnwenisitaazmanalaslilasiasslhensaifidudouty
wazAmdwiilul  Hnn1seuAud wez@euumanuluiiauszdriusasly
duausng 9 98198

Study and practice listening and speaking skills with
broader structures and vocabularies. Practice reading ‘Kanji’ and

writing small essays in everyday life and simply expressions.

117-261 Japanese 3 (MudiUy 3)  3(2-2-5)
nsttauagmsaunuludusiigg Seud
hnsaifudeusnntu iwlugUuuusie ves
Ansenaulselen nisesnides dwsunisaunun
nssukazmadeu Goufiufnluszuusneg fuld

117-261 pwdidu 3 3(2-2-5)

Japanese 3

Pre: 117-162 Japanese 2

Jdadunou : 117-162 mwdiiu 2

AnmsilauazFeudunaununlugiiuuing 9 by Anw
hensalfifianududousnniy  Waunmssiududanild@nwndeu
wiiil

Practice listening and learning conversation in various
settings. Learn more complicated grammar and develop reading

‘Kanji’ from previous lessons.
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117-262 Japanese 4 (nw@iUu 4)  3(2-2-5)
WAL saluineen1syai

Usgavsnwsiuviadmusssuguu nMswmunvinee
NBULALNTEUMSNYS AUT LAY Lazeny
oo o o . .
At nsagulassasimdbiensal Tneanizllg
rudladnlaswessnwdUuuuuiufisouneu
w1l

117-262 n Wiy 4 3(2-2-5)

Japanese 4

Pre: 117-261 Japanese 3

Frdfafunion : 117-261 nwdiu 3

fimuamasnsolumsyaa gy Seudvuusssuden
uazUsendlvesdu  Wandinwgnnsen  madeunuudid  Beud
fwidaiy Anvilaswadrnshensalfirududounngddu

Develop ability in effective speaking skills including
Japanese cultural notions and customs. Develop Reading skill and
and extended vocabularies.

writing skill with more ‘Kanji’

Comprehension of specific grammatical structures.

117-171 French 1 (nwel5add 1)  3(2-2-5)
Vinwensila wa 81U uazleunuaiued

E v o Na o o

ey whinsyadeanshuiindszdriu suuuy

Usgluanugunmusaag anvagdfgves

TRIUSITUNSSLAE

aus1873v1

117-172 French 2 (mwrFaes 2) 3(2-2-5)
Winwennsils wa 81w wazldeun NI aaa

Womsdeansluaonunisaling Tassadsselen

Fnunigeiney sysulnuszinduesaunTaaa

AU

117-271 French 3 (mw1dSadd 3)  3(2-2-5)
AMSHAUIINYENTHRESIngANYIINEDIS
AN Fe9 Lazan lassasauselondau

AU

117-272 French 4 (Mweludd 4)  3(2-2-5)
Usgloatourliniennisynuazoudedns
Tudeiimmun

auTIYI

117-181 Korean 1 (Mwunma 1) 3(2-2-5)
dnusy wigywuy @i wazszuulensaldu

&I =% = a =% CY

wugu Aneendosnwinma Iniinwennsitauay

w

Y

o
v
v o

A N3 RUNIAN W TRIUSITUN RN UNS B

117-181 AMwUNua 1 3(2-2-5)

Korean 1

Pre: None

AgvaAuneu: Tl

fdnussruudsuarguiuulsdlen  Seulasadsiugu
Yo ma  Adniildludinusesiu Anvinwznsilawaznisya
whilsgleaununegnehedldludinuszsiiu

Alphabet, phonetics and sentences patterns. Learn basic
Korean grammar structures, vocabularies for daily life. Practice
listening skill and speaking skills emphasis on simple conversations

for daily communication.

117-182 Korean 2 (nM&n%a 2)  3(2-2-5)
FiiAgafunsueniiame nsidums ans
Rrodedns lnssafmshensaluargulselen
YU WETIA Y
panidedlignaesnud s winvdinsgiu
wieusAnw s ssIMMAINUNEEY

AINALAZNITAUNUN Lug

117-182 A1wnviE 2 3(2-2-5)

Korean 2

Pre: 117-181 Korean 1

Ardefuneu : 117-181 Arwnva 1

- o Y .

Anvinwenisilsuaznisyalaglilassasrdhsnsalvesnim
nuENTutauty WuUselemaunuwasm i iludinusedan Ty Bln
inwenseulazileuunailuiiaussdriunazlddunumg 9 egns

J1Y
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Practice listening and speaking skills with broader Korean
structures emphasis on conversation and vocabularies for daily life.
Practice reading and writing small essays in everyday life and simply

expressions.

117-281 Korean3 (Awn1%d 3) 3(2-2-5)
ﬂﬁ‘ﬂx‘l ﬂﬂ’iwuﬁ m'ia'm LLa%miL%EJUﬂWHW

%
o

nvatunansdlaseasavesUseleadudeu

117-281 anwwAma 3 3(2-2-5)

Korean 3

Pre: 117-182 Korean 2

AdaRunou : 117-182 ABUNIA 2

AnnsilauazGoufumaunuiluguuuuing 9 Wiy Fnw
Tensaiidanududou
W Wauinwensaunn mseu wanideuiodeansludaunise]
#ine e wiiviay wasfnwimdnsiiuiu

Practice listening and learning conversation in various
settings. Learn more complicated grammar and develop
conversation, reading skill, and writing skill in various settings,

studying additional vocabularies.

117-282 Korean 4 (nMwn%a 4) 3(2-2-5)
sl N1syR N1381U warMsliBunTw
nmdsyiugs NMsAnwsnusiulesduildlunim
a U L2
wnuadagtuuszana 30

117-282 anwunva 4 3(2-2-5)

Korean 4

Pre: 117-281 Korean 3

AdeAunow: 117-281 AW IAIuaE 3

Wawinuasnsalunsye Beusvuussaudouuazysein
YOUNVA WAILITIN®BENITEIU WAILIAITEULaENISWeY SouAn
dudy  dilalaseasrshiennsel evhanudlanwunvadlaSeu
reuntihiluagIsnsldeensgnias

Develop ability in effective speaking skills including
Korean cultural notions and customs. Develop reading skill and
writing skill and extended vocabularies. Comprehension of specific
grammatical structures to understand the full outline of Korean

language as previously taught and how to use it as a whole.

NUINIVILANE

3(3-0-6)
(Service Quality Management)
AvrvsAunau: il
msusmsiitinnuanansalunis
AOUALBIAIINABINNTVOIGNAT NITHALNAMAIN
Uinsedseiiles wasnsUszgndlinagnsns
UWsMs mswanszuuUimssaiinnsiineusy
yransiieades

221-102 N1FIANITAUNINUING

Management of methods of service with
ability to respond to customer needs, principles
of continuous service qualitydevelopment,
analysis and application of service strategy,
development of service system to include

training of manpower involved.

auTIyIv
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221-103 wann1sUyIYUA 3(3-0-6) 221-101 Ugy¥nsiduusiu 3(3-0-6) Wasudouas
(Principles of Accounting) (Principles of Financial Accounting) SHETIEIY

AydsAunou: Tl
AnuineuazingUsrasdndnn1sUad Ussleaives

Joyan1anstny¥ Ustlevivestoyan1an1sUngd uiunuagde
auuAgIumeansUyd Usslevdvesdoyamansdad guuuy
Y943513 ManN1swarIsNsTuinddnundnnisteyde s
SufinmenistyFluantufinsenmstudu nskusemsly
gadnyTuenyszian Msdavinsuna MIInieun1siuvesianig
Arsnsiizevedudn mstadifetuauiaande Jaduen
Uszinvges ayaneTuihly uavaynsieTuame madavii
ﬂismw‘h‘nstsU%“UU§5LLazﬁig%1u5’u§mm mstafidedu
\RenfunSyaeuia

Accounting concepts, financial statement,
accounting cycle, inventory, cash receivables, assets,
current and long-term liabilities, and equity structure of
proprietorships, partnerships and corporations. Valuation
of assets, income determination, preparing financial

statements.

Pre: None

Frdsdunow: 1l

ANNINeuLarIngUIEasAnann syt Usvlewl
vostayanmstnd Usslevivesloyananisiayd wiun
uazdeauuRg e sid  Ustlevdvesdayaniensdayd
JUWUUReEsNY  vidnmsuagIsmsduiindaydmunannig
Uny3e) msﬁuﬁﬂiwmsﬁzy%luazmﬁuﬁﬂiwmi%uﬁu M3
HusenstudadBuentseian nsdavinsuna Msdnvineu
nMsRuresiansivuimsiigeviedud  mstadifeatu
dufaavde Taduenuszianden aynsieiuiily wazase
Tefuene  nsdavinsemwinTenmsuiulsuasday
Hufunn msﬁ’zy%ﬁaaéfulﬁmﬁum@;ﬂamLﬁu AFINNU
nsznugenRudnsuAs NstuiindadRuandes n1svad
Aeaduiuasmu dadu gvil @l dundndlingudon
ninenssnd  Aunswdlifidiau  RuifouuazAiing
w3 15 Yayddmsuianisemamngsy ssuuludifgy ms
INYNIUNTTUARUAR

Accounting concepts, financial statement,
accounting cycle, inventory, cash receivables, assets,
current and long-term liabilities, and equity structure of
proprietorships, partnerships and corporations. Valuation
of assets, income determination, preparing financial
statements. Investment practices, depreciation,
depletion, and amortization. Partnerships, acquisition
and disposition of assets. Fund and cash flows.
Intangible assets, long-term assets, and profit
measurements. Procedures for operation, planning and

decision making.

221-203 BIANITHAZNITIANTS 3(3-0-6)
(Organization and Management)
AysAunow: Tl

MIUSmsuagnth i dyvesreuims Fesautens

M MIdaAuEThng msdans ﬂﬂiﬂﬁﬁ]ﬂﬁluwﬁﬁﬂﬁ’m

waznImUANMIUFTRNUieY Weliidunuduluni

Whneuazuleuieildandd

Fundamentals of management showing how the
manager in an organization effectively performs the
functions of planning, organization, directing and
controlling. Accountability, responsibility and authority

relationships.

221-203 BIANITHAZNITIANTT 3(3-0-6)

Organization and Management

Pre: None

Fyrderuneu: Tl

MsUmsuas Tl dnueseuivs  Fasauds
M5 sdnaudvhag nsdanns migﬂﬁ)ﬂuﬁlumi
usaznsAIUANMSUf TR Wlelvisifiua
lumadmneuasulouneiléndy

Fundamentals of management showing how
the manager in an organization effectively performs the
functions of planning, organization, directing and
controlling. Accountability, responsibility and authority
relationships.
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221-204 n158UgsNA (Business Finance) 3(3-0-6) 221-204 MS5RUGIAR 3(3-0-6) -
arunusnvemnuinsiu veulauazuthiivesie Business Finance
nsRuAeafunsamu mevhaudsznaiuan g Pre: 221-101  Principles of  Financial
AmnumnEYeUNsEuTURY. Msdansieafuningaunay Accounting
M3IAMIMU - NITIATIEAAIVDIAINTWALIATINITNINTRY Aendadunou: 221-101 TayBnsiudus
9819n3199 audunvemguimsiu veulawasifivesnnsi
Scope and function of financial management with Wertumsamu  mevisulssnutuan mMsfinnaming
respect to investment, time value of money, cash flow YenunsAutuiy  MsdmsAeafunindauuasmsiam
budgeting, introduction to financial statements analysis, A MIRATIERATRININTHEEIATINITNNTRUDENS
assets management and project funding. ﬂ”;”m*’]

Scope and function of financial management
with respect to investment, time value of money, cash
flow budgeting, introductionto financial statements
analysis, assets management and project funding.

221-205 w“#édnn1snann (Principles of Marketing) 221-205 RANNISAAIN 3(3-0-6) -

3(3-0-6) Principles of Marketing
PNl ATeInIsnaaluguzly Pre: None

Aunssuvdnmagsivetnmils Tnenanifisiandndos nnsde Fydaduneu: Tl

FIAHAATUIN Fonan1sindeuasnIsduasuNIIImLNY ANUNELasANE R resMInanalugusly

AABAIUNOANTTHVBIUILAA wihiiveniseana antiu ﬁﬂﬂiim%ﬁ”ﬂm&qiﬁﬁ)aﬁhwﬁd Tngnanisfanandast nsne

NN LATUNUINYBINMSAAATITiReIATYgRanasdeny | S1AmERSai YoM NMTININLUAZNITANEATUNNT

Bh‘u&qmllaﬂmﬂﬁﬂU%Vi"lﬂUU%UWmﬁIiQLLiMLLﬁ%ﬂﬁﬁ@ﬁLﬁ&n e ARDAIUNGANTILVRILUIINA wihiimenisnan

Meaning and significance of marketing with an1TUN19NITNAN LLasU%UW%%aﬂﬂﬁima’lﬂﬁﬁﬁiaLﬂ‘a“tﬂiﬁf\]

respect to main activity for distribution of goods and hazdny

services, principles of marketing, consumer behavior, Meaning and significance of marketing with respect to

function of marketing and marketing institutions, and their | main activity for distribution of goods and services,

effect on society and economy. Market targeting and principles of marketing,consumer behavior, function of

cultural influences in the context of Hotel and Tourism. marketing and marketing institutions, and their effect on
society and economy. Market targeting and cultural
influences.

- 221-300  A1SURAUTINT 3(3-0-6) RTETERTE's

Managerial Accounting

Pre:221-101 Principles of Financial Accounting

Sysdiurew: 221-101 Tanstutud
unu eIt diitensiansaeaninwindeni
Wasuuuas wamnuAaRetudunu fuqu udsi duny
INMIHAN  NIURTAUNUANAINTIL  MTIATIETAUNUY
Ysinas mls msnauwuriils dunuanesgu suussannga
wgu msdydiiemsdnauls mstmunsamne Myl
AU SURATOU NSAmMUATIATIOU

Preparation and analysis of statement of
changes in financial position, financial statement analysis,
financial reporting underprice-level changes, analysis and
interpretation of cost data as an aid to management for
planning, controlling and decision making, budgetary

control, and responsibility accounting.
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- 221-303 AYUNNETIAR 3(3-0-6) ATAtEls

Business Law

Pre: None

Iy1dsfunau
PNE e ANz e sy wiazfinuay
npuangdheenmadyaiidey 1 Reatssia wu Foue
wWminende Sy museiu Sues $1h Faunu wenih
Useduft  fMRuALaEANLHANEINUATUAIT LAY UT N
wagngruedugiieadestugsia 1wy ngrnenindaunis
Ty NQVIENESIU Uagnguunen1genng

Meaning and nature of juristic acts and
contracts. Laws relating to sale, exchange, gifts, hire of
property and hire-purchase, agency, brokerage, loan, and
negotiable instruments. Laws regarding the organization,
operation and liquidation of partnerships, limited
companies and public companies, intellectual property,
labor, and taxation.

221-301 MIAANINITNENITUYWE  3(3-0-6) 221-322  MSIANTNUNYEE 3(3-0-6) wWasuTeuaz
(Human Resource Management) Human Capital Management SHESIEIYT
Jyrdsunau: laid AaRunow: 221-203 9IANITUAZNITIANIT

ANUVINEYRINALINS NN TUY e USgnisiimn ANUVINEYRIRUINI N INTIYYd  USugyinns

NININTUYWE UTHANVBINTNAUIMTNINTUYWE N1 Wannswensuyed  Useanvansiauminensuysd

AUABINTT WAIWT F5NITIUNISHAILY NMsdanTsuazUsmIs ASMIAINABINNT AW IBAstuMTiR NsinnIsuas

Wanniwensuyee nsUseliung nsimuminensuyed | UImsiamminensuyed  nsUsediung nsian

Duties and responsibility of the personal manager, M%’Wmﬂimuwﬂ

man power planning, recruiting, training, developing. Duties and responsibility of the personal

Appraising performance, promotional system, motivation manager, man power planning, recruiting, training,

and welfare of employees. Promotion, demotion, developing.  Appraising  performance, promotional

dismissal and transfer of personal. system, motivation and welfare of employees.

Promotion, demotion, dismissal and transfer of personal.
221-304 N13AANAUINTT (Service Marketing) 3(3-0-6) - auseien

Ayrdsunau: laid

SnwazanzvewmanLazNgAnTIURUILAAd MY
AUAIUTNNT MIMUUAEIUUTZ AUV SRR URUAY
U3n3eneq Raunniswaglassadieesanidusinedigiunns
Aeafududuazuinis 1wy aentunisiu sunas uEn
Usgiudy Aanslsausunazgaanvinssunisvioadiendun
paenauNUIsufisusswinsmaananiugianegAudum
U3

Specification of target and consumer behavior, the

factors to develop goods and services for consumer,

goods and service company structure and development.
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221-333 3RINYINTIUINTT (Service Psychology) 221-333 RINYIN13UINTT (Service Psychology) -
3(3-0-6) 3(3-0-6)
JurdsAunau: ldd FyrdsAuniou: laidl
AinwtauuiAn LLawqwaﬁﬁuimmﬁmiwmLLaz Anwitauuddn meqiﬁﬁﬁumumﬁm‘iwmLLav
?Wﬁwm“luamawmiumw?mi NANUYLUENIUS uﬁﬂms InInenlugnamnITNITUINIG NanNyYeFUTLS ‘Viaﬂﬂﬁ
?I’e]?ﬂi ﬂi?ﬂ{]ﬂ?im%’mﬁﬂﬂﬂ Lﬂi‘t‘}ﬁﬂﬁ]LLa"’JC‘MNﬁiiNWLﬂH’JGUEN ﬁami ﬂi']m;]ﬂ'lim*/ﬂﬂﬁﬂﬂm Lﬂi‘wﬁﬂ‘\]LLa”'JWUﬁiiin
AungRngsunsvieaiien mmafLﬂmﬂqumﬂismuﬂﬂma“ LﬁEJ’J“U@\‘]ﬂUWE]G]ﬂSiiJmiVII’NLVIEJ’J mmgmﬂm‘qumﬂisu
wannsUsEnduiuslugnamnssun1suinig Fuslnauasnannisuseduiiusiugmainssunisusms
A study of concept and fundamental theories of A study of concept and fundamental theories
psychology and psychology for Service Industry; human- of psychology and psychology for Service Industry;
relation, communication, sociality, economy and culture human-relation, communication, sociality, economy and
related to tourism behavior; consumer behavior and culture related to tourism behavior; consumer behavior
principles of public relations in service industry and principles of public relations in service industry
221-343 msAeanstuimusssu 3(3-0-6) 221-325 n1sdeansgsnadauiausTsu 3(3-0-6) wWasuTeuas
(Cross Cultural Communication) Cross Cultural Business Communication SHESIEIY
Jrdefunau: laid Pre: None
mwAn nquinazngdmsumsiomameiansssu FUsdunen: Ll
Py U1 TausTI anunmvnediey dyvai AUAR nquiuazngdmiunisdeasnis
uarlassademnuduiusnadinnlundazdenu TAUsTINTINAIAN UMY TAIUSITE d0IUAINYNSEIAY
Thinking, theory and rule for social cross cultural Fyd  wazlassadsrnuduiusmsdsnalundaydanm R
communication. Emphasis language, culture, social status, W ‘lJumi‘UEJWEJﬂ’nmmmL‘Uﬂi]LﬂEnﬂUﬂ’liaamile’laJ
nationality, and social relation structure in each society. iﬁuuﬁﬁmL‘wamiaaaﬂimdﬁiﬂwumuawﬁﬂTw
Thinking, theory and rule for social cross
cultural communication. Emphasis on language, culture,
social status, nationality, and social relation structure in
each society. Verbal and non verbal communication
across cultures, including understanding gestures, and
expressions, preparing reports, documents that varies
across cultures. Barriers of cross-cultural communication,
cultural bais and how to overcome.
221-402 MIIANITTINAYNS 3(3-0-6) 221-326 n1sdansiBeanagndiiienisutedu 3(3-0-6) Wasusa
(Strategic Management) Strategic Management for Competitiveness wazdasedn

AysAunow: Tl
Ay Usglowd uuidn vqul Fn1suasiedesilo

fannsarhunldlunisdansdanagys nszuaunsnsNaus
FEAUVBINTINUHUTINALNS TP T R CR Y Gt
MeuonuarnglueIAnIg NMSMUUANISAIVRIBIANT Gﬁ’;uﬁl@u
TunsuEUNAgNS N5LEeNTBIBIANIINITUTIMSIAENIS
Usziliunanagns

Business environment assessment, external and
internal environment analysis, strategy formation,
implementation, application, review, evaluation and

control.

Pre: None

FwGsuneou: Tl

ndngnsiingusrasdiftelianudifieatunis
Uspilivanmnuindeunessia  Msinseian niingen
meuenuaznely nsiavhensenans nsduduau nns
Uszendld mavssifiuuaznmsmuny uenanigiFeuar ity
ARt tuIEmaTgEansgshivausasiulaléd
wnAansianisdenagndiitenvanuaansalunisutedy
YB9§INa

This course aims to provide the knowledge on
Business environment assessment, external and internal
environment analysis, strategy formation,
implementation, application, review, evaluation and

control. Further, based on the theories, students will get
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a better knowledge on how can business managers
assure the strategic management concepts to maintain

competitiveness of the business.

221-327  asudwsmsiasuuas 3(3-0-6)
Change Management
Pre: 221-203: Organization and Management
AgrdsAuneu: 221-203 99ANISHAYAITIANTT
wéngmstieianvinuiaranuipudled
sudlumssniunuresnsufcRouiiduianssl]
Wieliannsiadsuwlaadielifinisnszaeaauiivhau
This course will help develop the skills and
the

implementation of innovative work practices to effect

knowledge required to promote use and
change and manage changes so there is minimal work
place disruption. Upon course completion, participants
will be able to: Understand the role of change in

organisational success.

U518

ada o

221-328 52U8UTIY
Research Methods
Pre: 117-129 Statistics and Probability
FdeRunou: 117-129 adfuazaiuiaziy
wéngmsiilinnufifentuitmaife iy
AATTATIRUANUARTIUTIIN. JULUUNS1BS
Fuil

3(3-0-6)

N3
Wy g
e wazuuzihietueiesdiorenduisdmsunis
IWEUNTUATUTINLNTUNIT9BY (WU Endnote) msasy
wnans nMandeNsruy ( LaTeX) uenani fiFouaslésy
mmifﬁEnﬁumsLﬁaﬂ:nsmsﬁﬁﬁm%’uéﬁﬁmﬁ,l@:éaﬁwﬁzy
Tun153de Tuneuvnevaswdngns iSuuassesdsnuidelay
Tdoyanegiuasinissrsdefimnzan
This course provides the knowledge on how the research
to be conducted. The key topics such as research
methods, such as qualitative and quantitative analysis ,
referencing styles such as author-date, and also will
discuss about the software tool for publishing and
managing bibliographies, citations and references (e.x
Endnote), also will brief about document preparation
LaTeX. Also,

knowledge on how to select a good journal for their

systems such as students will gain

publications and key items in a research. At the end of
this course the student will have to submit a simple
research  paper and with

using secondary data

appropriate citation.

U183
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221-329 mshaszvideyaiienisinaulamaegsia
Data Analysis for Decision Making in Business
3(3-0-6)
Pre: 117-129 Statistics & Probability
FwdsAunou: 117-129 adfuazauiaziy
nann1siesehlaeiunisldussloniniegsia
nsnaaeudoyaiildunlaensiivaddainnguiiogis ns
nadeuaNyAgIu n1siaszingdulsiagldlusunsy
disagunsgsia etaglunsiadulanisgsio
Data analysis to decision making in business.
Main topics are sampling distributions, hypothesis testing,

multivariate data analysis for business decision making.

U183

221-507 VANNNIAANAKALNITIANITAAIALALTINAAING
(Marketing and Digital Business Management)
3(3-0-6)
AUV AINAIALY  LAZUNUINYDINITAAINNY
s Lasugnanazasnuluennang N1sANBINGANIIUNUILAA
Tuga A3 Msudsduean  n1sivuegnAdmaneg
s KBRSun uarduUsTaNTINIsIaNAdsznaudie
NAAAMY 1T ATMUATIAT TOINNITEANN NTENLETY
nseann MsUssendly nsewennisnatavudenana
mswssuaunsenlunisiiniseannanauiluunagns
NINSRANARAENSRRRBaRANSNINNSRARR AR AN
Meaning, importance and role of digital
marketingtowards economy and society in the digital era.
The course provides students with knowledge of
behavior in the market

consumer digital era,

segmentation, target group, product positioning,

marketing mix. The course also covers the application
of digital media as a marketing tool, preparation of using
digital marketing as a marketing strategy and marketing

communication through social media.

NS890

211-302 m5aummﬁaqmamniimﬁmi 3(3-0-6)
(Information Technology for Hospitality)
FydsAunau: ladd
AnvimadanaynsufiRnuiuneuiaposreld

lugsignaIvnssuusnig %uﬁam%mamqmmiﬁﬂm

Waunsureufanesildlunisdsesioin nsamadeu nns

Aurtesinuazamuimssnudug Tu gamnssuuinig
A study of techniques and the operation of

computer application in Hospitality business; computer

programs used in room reservation, check-in, check-out

including other services within hospitality.

AuTIYI
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211-306 3LTIINLALNYUNIBTINVEMTUNS T IULAL
msvieaiiien 3(3-0-6)
(Ethics and Business Law for Hotel and
Tourism)
JurdsAunau: ladd
vy uazdnuaigialuvesdye Wi azdin uaz
NOVNIBIIPILLONLNA Foyauidndayn Lﬁﬂiﬁu@iﬁﬁ] W Fevne
g B AUse S1uee $11h Fauny Yseudy Sy
dauazauiaieiuide uduuasusom uagngmnedue
ViLﬁ&Jﬁmﬁuqiﬁa Wy ngvsnenswgduvnslaan nguing
meuLLazﬂngam@mﬂsLLazaﬁ&Jﬁssw?iLﬁaaﬁﬂaaﬁUﬂmea
53719
Law regarding partnership and corporation, their
set-up, scope of right and duty in operation, liquidations
and commercial codes. Relation to production,

management, contracts and taxation and business ethics.

AuUs18v1

211-316 NSAANYAFNNITUNITUINIS3(3-0-6)

(Hospitality Marketing)

AyrteAunau: Tdd

ANYLNEY ANAIAUBINITABINATUAAAINNTTY
13N lpgnanieinanduaiayuinig nMsInN1sAINIAINTG
FANNFYINNNITIINUIY NIFINNITELEZUNITAAIN PADAIU
thifeyamasumsvisafisauasmsnannasilysisnldlunns
UIMITUAZAIUANNITAATA

Strategic analyses and organizational decisions,
market mix, marketing planning involved in managing and

maintaining markets in hospitality and tourism industry.

AuTIYIv

211-446 N1FIVYNITAANYAGMNTINUINT 3(2-2-5)
Marketing Research in Hospitality
FBmeviide mIsenuuuieTesiiede mIduiiegng
PIRK ﬂ’l‘iLﬁU‘i’Jja%ﬁLLaa‘ﬁﬂﬂi@%U’?ﬂﬂ’J’]ﬁJﬂ’lﬂiﬁLLﬁJ
Research methodology, research design instrument,
sampling data collection, data, data Analysis and

interpretation.

AU

211-111 mslsasukasmsvieadiendesdu 3(2-2-5)
(Introduction to Hotel and Tourism)
AvrdsAunau: il

1A59E5194aENNTINATANSISsHLaE UlEU18ANS

AUAUNUVBINITUIAITISTY WU udTnaudIuntn

gnsHazeIesiy wituwasnsUssaunuiudueiu

goanvnsaulsasuuagluete Usedd s uag
pefUsENeUNdNTeINISYNTion AaenILAMLMINEYDINTT
vioudieafiduidmesUssmanarseinsUssmaluiasugia
wagTusITYeginia

Structure and hotel management; policy and
operation of hotel services such as Front Office, Food and

*211-100 ﬂ’?’lmj’;LﬁﬁlﬁﬁuLﬁSQﬁUﬂﬂﬂﬂLLi&ILLa:ﬂﬂ’li
Wioufiea (Introduction to Hotels and
3(2-2-5)
1A59E519KaENNTINAIANTIs ULz UlEuIeNg
AUTUUVRINITUIANSISINTH LU TUEIURT D1NSUaE
RN LL;JﬁwuLLazﬂﬁﬂﬁxmuwuﬁmﬁuqﬁuqmmuﬂﬁm

Tourism)

59051 Uszanangg e boutique hotels, resorts,
convention hotels, service apartment hotels
Structure and hotel management; policy and
operation of hotel services such as Front Office, Food
and Beverage, Housekeeping and others units in
coordination with hotel and allied industries.
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Beverage, Housekeeping and others in coordination with
hotel and allied industries. History, development, and
main components of tourism, as well as, implications of
travel as regional, national, and international economic

and cultural force.

211101 arwdidasduiionsdaussyy dusun
msveafisafiaiduneiauasnisindinssans
(Introduction to Meetings Incentives
Conventions and Exhibitions)
sAunow: Tl

ANIELarANNdEdyvedludrogaann NG
vieudler gramnssuludlulangnamnsauludlulsinalne
wagnansEnUselAsugniaveslsemelve

Definition and importance of MICE in tourism
industry; the MICE industry throughout the world; the

MICE industry in Thailand and its economic impacts.

211101 arwiidosfuitenisdnuszyndumun ns
vioufisauiioidussiauazmsdaiingsans
(Introduction to Meetings Incentives
Conventions and Exhibitions) 3(2-2-5)

AaeLayauddgyveludlugsialswususie
aqmammmmﬁauﬁm geanvnssuludlulan Tudssine

InsuasnansznusiolAsygna

Definition and importance of MICE for hotel in
tourism industry; the MICE industry throughout the
world; the MICE industry in Thailand and its economic

impacts.

221-102 MIIANIIAMANWN (Service Quality
Management) 3(3-0-6)

3‘6'miu%mﬁ7iﬁﬂ’smmmsaiumimauauaﬂm’m
éfaamﬂaﬁqﬂﬁwmiﬁmmﬂmmwﬁmsaﬁhdm'aLﬁa\‘i wagns
Usggndldnagnsnisuinislssusunmsiannszuuuinig
usliinsiinevsuyeansfifendes

Management of methods of service with ability
to respond to customer needs, principles of continuous
hotel service quality development, analysis and
application of service strategy, development of service

system to include training of manpower involved.

NS890

211- 112 AAASHIAIDIAITHAZNITUIAITIANIASY
Gastronomy and Kitchen Operation
Management 3(2-2-5)
sAunow: Tl

UseiRmansvafalzmaliemmsuagldvinuems

UftRveansviomnsuasdunaniniunsuTIeouas

Vo URng
Purpose of class during lecture students will

acquire knowledge of the history of the culinary arts,

where food comes from,How to cook food, Sanitation

practice and Nutrition

211- 112 AEATHIIBINITHAZNITUIMNTIANITATY
(Gastronomy and Kitchen Operation
Management) 3(2-2-5)

Usgifmansvesfalzmaussenmsuasldvinye
nsUftRvesnsie v swardUNaNTHIUMTUTTEELAY

VENIRUGHEE

Purpose of class during lecture students will
acquire knowledge of the history of the culinary arts,
where food comes from, How to cook food, Sanitation

practice and Nutrition
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211-122 N1SINNULEASFUAT 3(2-2-5) 211-122 MsInnuLansBuAdmIUTIAlswMIULEE wWasude
Exhibition Management viewdlen 3(2-2-5) 9187391
FurdsAunau: il (Exhibition Management for Hotels and Tourism)

fuguhluresnaanuuansdudn nuivgnsal fugruhluresmapnuuansdud uivgnsal

Yagliusnen wwiliuuaglonianianiseain n1siden Jagusinelugsfalsausy wnlduuazlanianiinisnain

naadmngnisnain MIINUNUAAIALEAIEUAT A3 nsienngutvanegnisnana ATINUHUAIALEAIALA

AU wagn1sUssdlune Ufduiussevdnandnny, gnan, | nsanliunig waenisussiueg Ujduiusserinaniina,

yena, fFusandy 4 Adduiedidumnannuuanddud | gnén, yasa, fFumndu q dsuduieosidunsnana

fisvauanudusa wansdudlulsusuiivszauanudise

General background of exhibition market, present General background of exhibition market for

situation, trend and opportunity of the market, selecting hotel, present situation, trend and opportunity of the

the target market, exhibition market planning, market, selecting the target market, exhibition market

implementation, and evaluation. The interaction between | planning, implementation, and evaluation. The

staff, the customer, guests, contractors, other necessary to | interaction between staff, the customer, guests,

implement a successful exhibition market. contractors, other necessary to implement a successful

exhibition market for hotel.

211-221 M5IANIUNSUaLIASasAY (Bar and Beverage 211-221 M5IAMIUSUazIASesAY (Bar and Beverage | -
Management) 3(2-2-5) Management) 3(2-2-5)

nszUIuNsHAnkazNIsUINIsvendes Liluaggsn nsEUIUNITHARKAZNSUIMsvRLdes, Litluargs

FensnaNrsesmuAenIMaLa S MTLUrlg, 33n5danstiu | WA snauesesRuRenmaLaz N suuzlg, 33005

and, IBnswssndualinuiimedsnisasndeunasnmuy | dansiugnd, IBnswseudauazlausiigisnig

NaN1FALIUY, msussEnensaeuRiiudesnsiinauly ATIVADULALANMUHANITANTUIY, NITUTTIIUNITADUL

WHUNSIUB NS LﬁﬂJLalll,%‘lﬁ]\‘iﬂ’liﬁﬂﬁuﬂluLLNuﬂ%UBWﬂ’ﬁ

Production process and service procedures of beers, Production process and service procedures of

wine and spirits. Emphasis is placed on how to mix drinks beers, wine and spirits. Emphasis is placed on how to

and cocktails, how to recommend wines, how to deal with | mix drinks and cocktails, how to recommend wines,

customers, how to prepare, clear and close a bar, also how to deal with customers, how to prepare, clear and

how to monitor and control business performance. The close a bar, also how to monitor and control business

lectures will be supplemented with practicum classes in performance. The lectures will be supplemented with

the department’s restaurant d’application. practicum classes in the department’s restaurant

application.

211-226 NSUIMINTIAUTEYY 3(2-2-5) 211-226 msUIMsMsIaUsEYNdWTUgsialsausuna: | Waesude

(Meeting and Convention Management) vioaifien (Meeting and Convention 318390

AyrsAunou: Tl

Uszihundndmsunisuimsnisdaussgu dunun uaz
ey Henudnuazanlng Uszneude nsidenaanudl
nITaUHULAIUUsTINA ngvisnefifgades nsuseiuse
91AN5TIN DIMNTUALASBIAL MRS MITANLARS Uay
gunsallanviainsinuf i

Issues impacting the management of large and
small conventions, meetings, and events; including
meeting site selection, program planning and budgeting,
legal issues and insurance problems, housing, food and
beverage arrangements, transportation, exposition
management, and audiovisual services; practice

assignments.

Management for Hotels and Tourism)
3(2-2-5)
Uszihundndmsunmsuimsnisdnussyu duun
uazausinanlugsialsasy Hnudnuazailug
Usznaude nsdenadeuil n1smaunLkazeuUsang
ngvineiiAetes msUsziude enensiiin o1mnsuas
W30 NS MsTRNULARS LLaquﬂﬁiﬂﬂmﬁﬂfmﬁ
Hnujoa
Issues impacting the management of large and
small conventions, meetings, and events for hotel;
including meeting site selection, program planning and
budgeting, legal issues and insurance problems, housing,

food and beverage arrangements, transportation,
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128




NANgAILAN W.A. 2555 nangnsUTuUTe w.a. 2561 a1sEnisufly
exposition management, and audiovisual services;
practice assignments.

211-227 msdanisewnsuaziAiesdy  3(2-2-5) 211-227 msdanisewnsuaziATesdy  3(2-2-5)

Food and Beverage Management Food and Beverage Management

AysAunow: Tl AyrUsAunau: laid

ﬁmﬂizaaﬁmadmimU@ummmazméaaﬁu 3Bns ’qmﬂizaﬂﬁﬁuaamimuqmmmiLLazLﬂ‘%aﬁu 3Bns
$ode mImyasu mafuiiun madndewarmaaioanis | date mnseiu maduiie nadndieuazns
T¥msfnadunuueiemsuaziaiosiy msfmunduyu wisunslinsimnasuuvesemsuasiedodn ns
NP ATETIBUALNITINURUNINERDIMNT N1TATUAN MrueAUULIRTEI. AlEIeuaznITMRLNITHEN
MNSUALATRIAUAIASS nswSeuiisudiunureteImILay 91T msmuqmmmsLLazLﬂéaﬁumﬂﬁﬂ nsU3suLiieu
Lﬂéaqamﬁuéfunummﬁm NYINTIBNUAUN UL IIBNUNTT éfuvgusuaﬂmmil,l,azt,ﬂ%ﬂamﬁuﬁuwummigm 1591
Y FIHNUAUNURAZTIBIIUNTVIY
Purposes of food and beverage control. Purposes of food and beverage control.

Implementing and maintaining a control process; Implementing and maintaining a control process;
purchasing, receiving, storing, issuing, as well as, making a purchasing, receiving, storing, issuing, as well as, making
food & beverage requisition. Calculation of food and a food & beverage requisition. Calculation of food and
beverage cost, fixation of standard cost, expense, food beverage cost, fixation of standard cost, expense, food
production planning. Comparison of food &beverage cost production planning. Comparison of food &beverage
and standard cost, report writing. The lectureswill be cost and standard cost, report writing. The lectureswill
supplemented with practicum classes in the department’s | be supplemented with practicum classes in the
restaurant teaching lab. department’s restaurant teaching lab.
211-327 msdamstgyduasnsiulugaamnssuuinisg - AUTIEIN

Managerial Accounting and Financial

Management in Hospitality Industry 3(3-0-6)

unumvesn sy Flugaavnssuuinig ens
Janiseammuwandeniiiudsunlas uwauAnRefuiunL
Fuvunudni funuisnssdn mstydsumuanainssa
nylesgisuy Vs dils msmeuauils dunu
wmsgy sulszsnadavgy nstiyBitenisdinaulanisimun
11918 MsURTRNANLSURaTEU NsMruATIATlou

Hotel and tourism managerial accounting with an

emphasis on analyzing, planning and control functions
including record keeping, reporting, cash and operating
budgets, standards and decision making.
211-423 1AS9URARINNTIUUINT  3(3-0-6) - AU

Hospitality Project
UszaunsalnsvhauluaniunisaiasaidnAnwlald
mwiildiFoun Tumsiienesivasudladamiiiedosiu
REMNTINUING
Chosen special topics or case studies in the
Hospitality industry. Exploration of the issues utilizing
various strategies. Students are required to presentation

and report.
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211-441 NFVILUATNITUTNTIAUTEYUFUNUT 3(2-2-5)
Convention Sales and Services

suedlssusuiAefunsdaussyuas dnausie
WBnsiihila dnaue warliuinismsusegudunudnvaeeneg
whonuiin uazyaraiinhildenanuiidnnulaeiuiing
UINIINITVIY NTEUIUNTVERALUTEAUNUTEN IR EUY
furesne Miedes

This subject focuses on the hotel perspective of
the convention and event industry. It addresses how to
reach, sell, and service different kinds of meetings and
conventions, the types of organizations that stage such
events, and the people who hold the key to site
selection. The course is divided into three parts. The first
part will concentrate on hotel convention sales and sales
management, the second part will deal with the hotel
sales process, and the third will deal with the convention

service operation of a hotel.

211-441 NSVILUATNITUINITIAUTEYUFUNUT 3(2-2-5)
Convention Sales and Services

nuedlsusuiieriunsdaussyuar dnausige
/s dnawe wasliuinsmadssaudunundnuaey
99 mhenulfin uazyaradiinthidenanuiidanulag
Lﬂuﬁﬂ’]iU%W?iﬂ?Tﬂ?ﬁ ATLVIUNTVGLASUTEEIUNY
sewisiheveudiesineg Mfedes

This subject focuses on the hotel perspective of
the convention and event industry. It addresses how to
reach, sell, and service different kinds of meetings and
conventions, the types of organizations that stage such
events, and the people who hold the key to site
selection. The course is divided into three parts. The
first part will concentrate on hotel convention sales and
sales management, the second part will deal with the
hotel sales process, and the third will deal with the

convention service operation of a hotel.

3(3-0-6)
International Hotel Management
ngunsusnIsnsiusnshuaIelswsy Tulsausy
sEAUUILA M3dnnisuaznagnsiviilflsausuagnisuinig
yodlsusnUsraumnudidalilan

211-445 N15IANISLSILTUUINIYIR

Theory of servicesmanagement in international
hotel chains and strategic management in providing

successful hotel and related services worldwide.

3(3-0-6)
International Hotel Management
ngun1susnIsmMshiusnishueielsusy Tulsausy
sEAUULNRA Msdnnisuaznagnsiivinlilsausuuaznns
Uimsvesdlsusulszaumnudidaluilan

211-445 N15IANTSLSILTUUIUIYIR

Theory of servicesmanagement in international
hotel chains and strategic management in providing

successful hotel and related services worldwide.

211-451 A15IHAUKASAITNAUNTITY  3(3-0-6)
Hotel Planning and Development
wqwﬁ*ﬁugwmﬁwLLNumiﬁ@umasngﬁu UNUM

Y9IsFhazMENURAILLENYY N5 TRV Id 1AL INeN

InInemnegiienans uaganduiusdviunTuaLLaENNT

Warnlsausuiifussavinareyuoy ranneluussina

Anatsene deduuszneusienansEumsiaineuay

dawandeu

Basic theory on hotel planning and sustainable
development, the role of government and non-
government agencies, psychological, sociological and
geographic dimensions and interrelationships for effective
planning and development of hotel on local, national or
international markets, and ecology and environmental

impacts.

211-451 MSNHAUKATNITWAIUITTHIY 3(3-0-6)
Hotel Planning and Development
mqwﬁﬁugmmﬂwLLNumﬁﬁﬁumE}&iNé’f&ﬁu

UNUIMIVBISTTUAS VBN URRILLENTY HA15ANATANA

fainen Idnemagimans wasanduiusdmiuns

NaumuLazsiRLlsusuifsEAniuaroyuay nan

meluuszna ssUszma shdeduusznaudenansenuna

fnrineuasdundon

Basic theory on hotel planning and sustainable
development, the role of government and non-
government agencies, psychological, sociological and
geographic dimensions and interrelationships for
effective planning and development of hotel on local,
national or international markets, and ecology and

environmental impacts.

211-454 M3anIsMsvisafiganimeia 3(3-0-6)
Marine Tourism Management
MIvsmsMIviesiiemameia Ussamuazdnuae
Ynvieaiien Aanssumsviesiten Anuvasaduvesinvieadien
wazN1sIANISAUINgR

ausIyIvN
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Management of marine tourism, niche markets
of marine torism, tourist activities, beach safety and crisis

management.

211-455 msdanismsvieaiisndunens  3(3-0-6)

Agro Tourism Management

AavENETeIN SRl dunuas sUnuung AU
vosvioaflanguiiiming Ussiamvesiusznaumsvieaiie
Banuas uasdiinusuluituiinues n1sdanisuaznis
fidunugsiamsvieafisndanuns Ussifiuimaiouazai
VimevesgsRansieuieaniunens

Definition of agro tourism; targeted visitors
profiles, categories of agro tourism suppliers and
homesteads in agricultural locations; agro tourism business
management and operations; contemporary issues and

challenges in the agro tourism business.

AuUs183v1

211-457 msdanismavisaifisadeiuaznsuagde

Sport and Adventure Tourism Management

3(3-0-6)
wnARuNTeisdefmuasnsnagferinves

msveafisndafimuarnmsnagse sneastnvieadien Jaded
danansznudeyTLLALAIINGDY

Conceptualising sports and adventure tourism,
Categorising sports and adventure tourism, the sportsand
the adventures tourist, impacts of sport and adventure
tourism, evaluating sports and adventure tourism, global
issues in sport and adventure tourism, sports and

adventure tourism and the environment.

AU

211-458 MFIANITOMITUIUIYIA 3(3-0-6)
International Cuisine Management
nanNN13U9eIMs winde vinwe wasdnvazanizly

mMawienwnnYd gunsal wadalunisldaunsal naenaunis

Fods warmafiusneems sendalldussneuuasdsyneu

wdr MsAnUuRusznaueImsas
Cooking skills, techniques, principles and

characteristics of international food preparation
techniques, including ingredient quality and contributing
factors; aesthetic plate presentations, food preservation,

includes cooking practices in laboratory.

AU

211-462 N1FIANTTEIUEYN 3(3-0-6)

Theme Park Management

mssudunsieansiunsudmsuagnisdanisaudu
gsfaauayn Weiaunduumdwiondie way Huifiats Ay
win way Jlvg Taenisfnwinszuiunsdants msddiuanu
Way NMIUINTRENYNADS

Communication in the administration and

management of the theme park to develop a tourist

ausIyIvN
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attraction and entertainment for adults and children.
Studying the implementation and administration

management in correctly process.

211-502 mslaneidayatugdugsiauins 3(3-0-6) - AUTIBAY
Advanced Data Analysis in Hospitalit
mMylnsgideyaiiimanesuuslusssutudindng
wieuszgndlifugnanmnssuuing
Multivariate data analysis at graduate level with
the application in hospitality
211-288 N159ANISHAZAISUSWISHDIWN (Hotel Room 211-288 N159ANSHAZNTISUSHISHEINNA (Hotels Room | -
Operation and management) 3(3-0-6) Operation and management) 3(3-0-6)
AnwrmudunussywInshenudumiiudie Anwanudunusseriehenuduvtniuie
wilt i USEmiiien wavusEndumunmsiumadasadnems | withu vsdminiien wasuisnsununisiiiumadasiaig
UM TNUVBILTIUTY NTETOIABINN N1TABUSU N3 NMSUSMNTIUT0ILTTH NNTE1T090INA NTABUSU N3
amadeou uazaudug fiieites amzdeou uazaudug Miierdes
Study the relationship between the front office Study the relationship between the front
and the house keeping operation and tourist companies. office and the house keeping operation and tourist
Structure of hotel front office management, reservation, companies. Structure of hotel front office management,
reception, registration and other related works. reservation, reception, registration and other related
works.
- 211-306 ﬂg%mﬂﬁ’m%’uqsﬁﬁlmﬂiﬂLLsSJLLa:msvimLﬁm R8I

(Laws for Hotels and Tourism)  3(3-0-6)
AAINY wardnvaiziluvesdyan Wil azdin

UAENVUIBIFIBLENWA Fyaiidndayn Lﬁmﬁ"uqiﬁﬂ WU
Fore \wming By Aruseiu S1ues S Fauny dseuse
M WanazmnuRaifeaiuida Fuduuazuion ua
ngvsnedug Mieatestugsia wu ngmnevingaunis
ey ﬂmemmmuuazng‘wmam@mﬂmam%aﬁﬁuﬁ
Lﬁm‘ﬁaaﬁungwmaqiﬁa

Law regarding partnership and corporation,
their set-up, scope of right and duty in operation,
liguidations and commercial codes. Relation to
production, management, contracts and taxation and
business ethics.

211-312 nssansiuemsuaznssaiies (Restaurant
and Catering Management) 3(3-0-6)

nuieiufameaswaznmsindes JULUUNSIN
mhsnuhefnnmasuasdndss mshussnamsuems
meﬂ?aﬁm ASASEUTIBNTOWNSTILAY AABAIUNATANTT
U mi%’maﬂLLazmﬁngaﬂuIammmﬂ

Work of the restaurant and banquet, the way to
set up organizations in the restaurant and catering section,
food & beverage selling estimation, apparatus cleaning,
table and sideboard setting. Learn about cooking, special
menu prescription as well as selling, reservation, and

banquets on different occasion. The lectures will be

211-312 mssamsiuemsuasnissaies 3(3-0-6)
(Restaurant and Catering Management)
nuienfudamaiswaznisindes JULUUNSIN
mhenuhefnnasuasdmiss mshussnamsee
INIT LLﬁ%Lﬂ%‘IENaﬂJ AMSMIIUTIYNTONSTILAY MaDAIU
wAllAnN13Y1e mﬁmmLLaznﬁ%’mgﬂﬂu‘lamadw6]
Work of the restaurant and banquet, the way to
set up organizations in the restaurant and catering
section, food & beverage selling estimation, apparatus
cleaning, table and sideboard setting. Learn about
cooking, special menu prescription as well as selling,

reservation, and banquets on different occasion. The
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supplemented with practicum classes in the department’s

restaurant teaching lab.

lectures will be supplemented with practicum classes in

the department’s restaurant teaching lab.

211-313 ngdnssuffuilnalugnanunssunisvieaiien 211-313 wyAnssuguilaalugsianislsusuuaznis wWasude
Consumer Behavior in Tourism Industry vioaifien (Consumer Behavior in Hotels and | 518391
3(3-0-6) Tourism) 3(3-0-6)
FrdsAuriou: Tl AnvmanuaznTilnszvingAnssuguilnalunis
AnwndnuazniasgingAnssuguilaalunis dindulafedud Tnsfirsandsdadsne Adsvisnade
dnaulatedud Tnefinsandailadvsngg Ailsvanase nszuaumsndula melinsgiaseunquivdiuiiieaiy
nszuaunsindule msliesesiezaseuaguisduiiieatud | fyeea Tasmzssuunsiudanmdanszam s
yara lagamzssuunisiuidmaanyszam nsidnla Wrlatlgmndsgelasingg nquivesmsisous virunfuas
Pomiasgdlasen nuivesnmaou Viuafuazeniion v | afloy umeeaisvENAN T ALLaY TaLsTIIUTTNG]
maamﬁy’namﬁwamqﬁqﬂmLLaﬁmuﬁﬁiwiszﬂﬁhm §i99]
Analysis of theoretical and empirical material on Analysis of theoretical and empirical material
tourist consumer behavior and its direct application to the | on tourist consumer behavior and its direct application
tourism industry. Emphasis on differences in culture and to the tourism industry. Emphasis on differences in
religion, classification of tourists on the bases of age, culture and religion, classification of tourists on the
gender, marital statu, aim, for the purpose of efficient bases of age, gender, marital statu, aim, for the purpose
service arrangement. of efficient service arrangement.
- 211-316 msnatanslssusuLaznIsiauiien (Hotels nseiv
and Tourism Marketing) 3(3-0-6)
ALY AUEAYURINTRaIAs ULy Loy
NEMAFINANIUIILAZUINIT N1TINNITAIUTIAINITIANTS
F2INNNIFIMUIY N1IIANITALETUNIINGIN AaBAIUL
Jayaniwnunistsausuuaznseanaadelvsiunlalunis
USMSUAZATUANNITAAN
Strategic analyses and organizational decisions,
market mix, marketing planning involved in managing
and maintaining markets in hotel and marketing
industry.
211-461 N133AN1ITINANIEITIRY 3(3-0-6) *211-338 N133ANITINATININTTTTUIUULAZANT wWasudeuas
(Cruising Management) vioaiien 3(2-2-5) SHESIEIU

Ayrdsunau: laid
msdanisgsiaidedsgitiludiunismauny 3ms

suiiunu msliuimsuasnswssudseueruazaIneee
wigldu3nis mMsvseliumanisanduny Asn1sididies
ngvine sudeu detiafuszminesina esdnsfiisatostu
nsafiuau mswiledgmnlunizanidu ssaa Yseam
wazUsyaAvinmvosmniz nsdanistaslagans nsdisesdt
i

An overview of Cruising Management, planning,
operations, service and facilities to prepare its various
users. Including processing operations, customs
immigration, laws and relations between country. Solving
problems in emergencies and study cruise schedule, type

of cruise, ticket management and reservations.

(Crisis Management for Hotels and Tourism)

ANUNLYLASNANTZNUVBTINGA DUIAIIN AN
s Sos33ur1A Manensie Tsaszunn dogsialasuay
wagseaiien Bn1sdaninganaznisudlatlymilunne
aniiuy

Definitions and the impact of tourist risk risk
perceptions, risks, and disasters from natural disasters,
terrorism, diseases affecting the hotel and tourism
industry and the management of crisis management

in solving of emergency problems
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211-412 FUNUIPAFIMNTINUING 3(3-0-6)
(Seminar in Hospitality Management)
FrdsAuriou: Tl

Tns1en Jymn1anisdanisgeanvinssuuinis laeth

Ussiufidutiygmludogtuniessd sutinsimguiuae

wallan1sInnisgaavnssuuinisussgndldlufianis 38

nsnwliitmsdanguduiuuasiinsginsdfnuiion

Foaguuazuuamenisuidam wanwdsunnudaiiusswing

fiu

Trends and current problems in Hospitality
management projects.

211-412 Funuanislsausuuaznisviaaiiis (Seminar on
Hotels and Tourism) 3(3-0-6)

Fiaent Tymmenisdanisisausy Tneihuszidu
Autigmlutegtunienei savamsdmguiuey
wadian1sdanislsasunisussendldlufianis Bnnsdnw
T#8msdnnguduuuuasinnssinsdifnyiitevndeasy
wazuvnaNsuAtiym uanidsuanuAadiuseninedy

Trends and current problems in hotel

management projects.

wWasude
5187391

211-426 ﬂ’]‘i’)’]\iLLNUﬂ’]‘éﬁlWUWﬂ'ﬁViENLﬁEI’JLLEWINLLﬁJ

(Tourism & Hotel Planning and

Development) 3(3-0-6)

%’umﬁluﬂ’ﬁ’ﬂ\‘iLLNULW@ﬂ’]iﬁGMU’]ﬂ’ﬁV]‘ENLﬁEJ’J 9
Ussiudnenmuesuvamieniiens  niswamuvawvioudien
UseLnneing IﬂsqeﬁwLLasﬁa%ﬁqwﬁugmé’m%’umimau,mu
sumsvieadiorlussiugueudossiugian nsimunda
ﬂ’JWﬁJﬁWﬁJ’]iﬂiﬂﬂ’lii@ﬂ%‘U‘UﬂﬂLLVTaIQViENL‘ﬁEJ’J UNUINEZ AU
FudesenimiisnuressgiuenvulunsiaLIwLEs
vioudlen Y uazuumaudly

Principles and processes of planning and its
significance in tourism development; assessment of
potential of tourist destinations; development of various
types of destinations; determination of carrying capacity
of destinations; roles and cooperation of relevant
governmental and private organizations in developing
destinations; problems and problem solving on tourist
destination planning and development.

U183

211-441 M5VBUALUINTINYSEYUFULNUT (Hotel
Convention Sales and Services) 3(3-0-6)

adsusuiierfunsiaussguuasdnausineg
Wnnsuhiie dnaue wagliuinismsussyudunudnvaey
199 mhenulfin uazypradinthildenaniuiidanulag
Lﬁuﬁﬂ’]iU%ﬁ?iﬂ’ﬁ‘mﬁl AFLUIUNITVUAEUTEAIUNY
sewisiheviefudiesineg Mifedes

This subject focuses on the hotel perspective of
the convention and event industry. It addresses how to
reach, sell, and service different kinds of meetings and
conventions, the types of organizations that stage such
events, and the people who hold the key to site
selection. The course is divided into three parts. The
first part will concentrate on hotel convention sales and
sales management, the second part will deal with the
hotel sales process, and the third will deal with the

convention service operation of a hotel.

U183
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211-442 n1sUIvsdanIsaanuiiusEYn 3(2-2-5) 211-442 msuimsdanisanuiivszyudwiugsialsusy | wWasude
MICE Venue Management waziouiien (MICE Venue 9187391
FurdsAunau: il Management for Hotels and Tourism)

nMsUImsianswasmaRAnaauRdam sz N3 3(3-0-6)

vieufle waringsmns anmdagiiu wualtinsiannly nMsUsmsdanisuag s uidamsUsey

amﬂmﬁgﬂw,%ﬁsmﬂml,axl,%wg‘jﬁaﬁa msysanmsindng | lugsfalsausy movieadlen uazdinssenis anmilagiu

MsuUR wnlunmsiauluoneaidludirnisas i o
The objective is to introduce the development MIYTUINTUINARGN1TU TR

and venue management of MICE sector. The subject is The objective is to introduce the

designed to examine those critical issues that are development and venue management of various MICE

significant to the industry’s current and future sectors for hotels. The subject is designed to examine

development from both practical andacademic point of those critical issues that are significant to the industry’s

view. current and future development from both practical

and academic point of view.

211-456 N15IANTTATLAUINALNTAUEIUFVAIN 3(3-0-6) 211-456 myvisaiilendaguamn (Wellness Tourism) -Wasude
(Spa and Wellness Management) 3(3-0-6) TUIVMAE
teduniou: laidl ndngnstiazdsliinAnyewiuarenudilaly | wWasy

nsdansiieafussiaauiuazgunm M1sieses memsviesdieaiifdasiAntulul - AUNMNNSLNEUaY Anasuney

anuiuazaniunsainiensnan uwaRnuay mMsnehumts | quaiw gatunmsiannsdedasiguamnisdamanineins | s

3307 NMTPRNUUULAZANKA wiasdle mdade s1en1satn
Hansiuel N1sUndawarn1sUINIT N13IANISYARINT NIAIUAN
N19N158Y

Spa and wellness business management, location
and marketing analysis, concepts and business positioning,
layout and interior design; equipment and purchasing
categories, spa and wellness menus, spa products, spa

treatments and service, staffing and financial management.

LﬁamauauaamwﬁmmiéﬁuzﬂmwLLa:mmﬁJua&Jmaﬂ
nvieadien

This course will equip students with knowledge and
understanding of the new emerging tourism sector -
Health, Medical and Wellness. It focuses on health
products development, managing resources, catering to

the needs of tourists' health and well-being.

211-459 msdanisaludasuazuns (Club and Bar
Management) 3(3-0-6)
AyrsAunou: Tl

NUIMS MsAiunisiaran nwIndaumiegsnaly

AAMNTINALLAT NFIATIEIRAIN N1TIANTIAUANITN

Fuius m3danmsemsuaziAesiy n1seeniuULAENIIR

VIS MIMUHUNTHAALAZN1TUINIT N1TAMIAIUNTNIY

nsdaisunstunasnismuAunIenIsiu n1sdanislu

wiansaifilAywaznsaAnw

Administration, operation and position of
business in club and bar industry. Market analysis. Member
relations management. Food and beverage management
in club. Bar design and set up. Production and service
planning, staffing, budgeting and financial controls.

Managing of special events and case studies.

211-459 n15IRNTsaEluEsHAazUI3 (Club and Bar

Management) 3(3-0-6)

N1SUIYNT NIALIUNITHAZANINKINGOUNNTINY

Tugnannnssualuas N1slas1einann N159AN1SAUANITN
Fuius MsIANIoISUALASBIRN N1I0BNLUULAZNNSIA
U1 NMIINUALNTHAALAZNISUINIT NMsdansauntna
N139AYIAUNTRULAZNTAIUANNINITRY N159ANTTTY
wgnsalfiAviasnIdifiny

Administration, operation and position of
business in club and bar industry. Market analysis.
Member relations management. Food and beverage
management in club. Bar design and set up. Production
and service planning, staffing, budgeting and financial

controls. Managing of special events and case studies.
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211-482 N1SENSIWAZNTTIWAINSUNISISUSY (Survey 211-482  M5d15IAAZNTITEEMEUNMSTsusH wazn1s | Wasude
and Research for Hotel) 3(3-0-6) vieaien (Survey and Research for Hotels 79991
AyrtsAunau: Tad and Tourism) 3(3-0-6)

nanuwazszideuisnisdisanazide nsmuualeym nanuazszidouisn1sdinanazise n1sivue

M3ITAUNTATILEINALTUIN ARBAIUNTIIEUDWAY M sIuaunsailiugsnalsusy naenaun1siLaue

F189UNTINE WAZIIEUNTIVY
Survey and Research principles and methods. Survey and Research principles and methods.

Defining research problem of hotel and tourism business Defining research problem of hotel and tourism

including research proposing and presenting. business including research proposing and presenting.

- 211-555 msuUszgndlduinnssy Internet of Things Tu | tiusedn

ganolsausuuasvioniien (Intemet of Things
for Hotels and Tourism) 3(3-0-6)
msdeuseruszuvdeansiivgiunldlunisvhe
ganalsausy uazldlumhenuvewin Whlansdoans
5¥MI19 Software Wag Hardware , I[1lauazanunsaeduiy
loT, Cloud Computing, Crowd Sourcing Wag Big Data 31
Mauswmiuegsls
Interconnection of smart "things" for hotel,
combining communications, loT, Cloud Computing,
Crowd Sourcing and a broad range of everyday
applications (Electronics, Sensors, Cyber security,
Communications and networks, Data analytics) for real-

world applications.

211-212 g§snan150u (Airline Business) 3(3-0-6)

AvrvsAunau: lifl

Foyaluiferiugsianstu giimansmsdu ng

wagsElluunIs9TIAINOINA MTIAIMULANITIY wie
younsosdunazlszdnsnmmsty Puudnsumasesdunas
mafuiy nsdeudaslaeans nsAuaslneasuas
Smiedasiaeans nsdsesiids sudevisnsdneonsening
Usgina nmsvudauazian s dn1sfnwiuenaniui

General Information about airline business,
aviation geography, regulation of air traffic, time schedule
tables, type of aircraft and aviation efficiency, service
aboard and on the ground, passenger card writing, fare
calculation, air-ticket selling, reservations immigration
methodology, transportation and parcels. On-site study is

also needed.

211-212 §snan150u (Airline Business) 3(3-0-6)

Foyamluifedvgsfianstu glimanimsdu g
LazsEiyunN159513TNNDINA - ANSIWIAIMNUANITOY
yiaveurdesdunazlszavsamnisty Muuimsuy
wiesdunaznmituiy madeutnslagans msdunem
Towansuagdmhetnslagans n1sdisesdids sedeuidnns
WeanIenInwlseme Nsvuduaiansiue Insfnyiuen
aonuil

General Information about airline business,

aviation geography, regulation of air traffic, time
schedule tables, type of aircraft and aviation efficiency,
service aboard and on the ground, passenger card
writing, fare calculation, air-ticket selling, reservations
immigration methodology, transportation and parcels.

On-site study is also needed.

211-224 msviesdisrununduazmsisadieaiiedy
51998 (International Tourism and Incentive
Travel) 3(2-2-5)
Avrdsaunau: il
nsdifnwSeimsianmsmsviesiienfiuansetuluus
azUsene diulszneuvedsigls Tunsvieadien n1sdans

211-224 msvisudigiteiduseiadmiugsialsausunas
¥iaaiilen (Incentive Travel for Hotels and
Tourism) 3(2-2-5)

nsdifnwdesnsdnmsnisvieaiiesfiunnseiuly
uiazUszina daulsznevveusigsla lunsvisadies ms

Jamsanuiivieailen TUsunsuLazIMALHLNSYIDATE?

wieifusieta
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aonuiivioadien TusunsuwaznsMaNunIsviesiiewiiedu
51978

Case studies about tourism management in
different countries, components of incentive travels such
as destination managementcompanies, program planning

and on-site management of incentive travels.

Case studies about tourismm management in
different countries, components of incentive travels
such as destination management companies, program

planning and on-site management of incentive travels

211-225 msvieuifisanaznsiaaunuudeiy  3(2-2-5) *211-225 mslsausuuasnisvieaiisrasned By Wasude
Sustainable Events and Tourism (Sustainable for Hotels and Tourism) 3(3-0-6) | 318391
FyrdsAunau: laid ANIAVINY WA wazn1sviefisauaymsdney

AMAUVINY WUIAR Wazn SYieuTieInaySIRLLUY wuuddu aanunsaikarmsumsdanismsviesiisauas

38U anunsaiuaznisuimsianismsreadieuaznisda nMsdnnuuuudiuluusamalng wammansiauuazns

uuuudBululsemalng  wunIanSAIILAZAITIIMAL INURURRIUN

s Definition, concepts and principles of

Definition, concepts and principles of sustainable sustainable events and tourism; situation and

events and tourism; situation and management of management of sustainable events and tourism; notions

sustainable events and tourism; notions and planning for and planning for development.

development.

211-228 woRnssutinvioadien 3(3-0-6) 211-228 wainssutinviaifien (Tourist Behavior) -
(Tourist Behavior) 3(2-2-5)

Fwdeduniou: Tl Anwusegelalumsifiune anudeanisuay
Anwusegdlalumsifiuma anusesnisuasnginssy | woAinssuvestinvieadiersiuunaainguszasd Samsssy
yostinviaisrduunmainguszasd Tansssu dnwazma anwagnalszrnsenans wastadesuasugiauaydeny

Ussrnnsmans uasdadefuasugiaunasdsnu e usraaneensTaussLa AR e invioaien

WANANIeTRIUsSSULAE IRINeTNYieafien A study of motivations for travel; tourist needs

A study of motivations for travel; tourist needs and behavior classifield by purpose of travelling,

and behavior classifield by purpose of travelling, culture, culture, demographic, social-economic characteristics,

demographic, social-economic characteristics, and cross- and cross-culture differences and tourist psychology.

culture differences and tourist psychology.

- 221-301 AIsWAUMAWIBuTiEa (Tourist Destination Winseiv

Development) 3(2-2-5)
%V’ucﬂaumi’mLquLﬁamsﬁ’mmmsviauﬁzn n9

Uszidiudneniwueauvias vieadten nsianundsyiondien
Uselnneing Iﬂiaa%ﬁaLLasﬁa%ﬁﬂﬁugmﬁm%’umi';'mu,mu
sumsvieaiirlussiugumuiossiugiiann msfiuuada
ANNENL50IUNNTIDISUVBILAES ViENL‘ﬁ?J'J UNUIMNLLAE AU
JudesenimiisnuessgiuenvulunsiawEs
vioufien daym wazuuwamaudle

Principles and processes of planning and its
significance in tourism development; assessing potential
of tourist destinations; development of various types of
destinations; determination of carryingcapacity of
destinations; roles and cooperation of relevant
governmental and private organizations in developing
destinations; problems and problem solving on tourist

destination planning and development.
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211-323 uiiaAwAn (Tour Guiding) 3(2-2-5)

Fyrdsaunau: laid

@Nﬁﬂizﬂauﬁugﬂumadmuﬁﬂ@mﬂﬁ Ydwgn yedn
9530130 Bayaludiguou wihil euduiiaveuves
fagmatlumssudsinvioadien nswdeudalunsthm
ma‘ﬂi“mmmamuwmaammmﬂq miLLam‘Uaﬁumumw
ﬂmmmmﬂf]mmmwwwm finsfinwuenanudi

Fundamentals and philosophy of the tour
guiding; study tourists guide personalities, etiquette,
speech delivery, and responsibilities. Study the
preparation for the sightseeing, currency exchange, and
field study.

211-323 autiaAwAn (Tour Guiding) 3(2-2-5)

ossznoviiuguvesusiagmard Ui
yedn asseusses Bmsyaluivuey wihd Ao
%fuﬁmjawaamﬂLWiﬂ“Luﬂﬁ%’uﬁaﬁm/iaqn‘?‘im NFLATBUG
Tumiuwnmdﬂivwwiwﬁmuﬁviauﬁawhm ANg
wanidsuiduna i’mﬁg\‘immﬁﬂmmmwwmﬁ? dnnsfinwn
wonan il

Fundamentals and philosophy of the tour
guiding; study tourists guide personalities, etiquette,
speech delivery, and responsibilities. Study the
preparation for the sightseeing, currency exchange, and
field study.

211324 nsdeusuuAIasdu (Flight Attendant
Operation) 3(3-0-6)
AurdsAunau: laidl

%ﬁﬂﬁmm%ﬂﬁwawaagﬂﬁa, MINUapnNEUY
wispsdu, funsunstu ~auedosdulunnizanidy, Bouns

U3nsemnsuauedesiiy msussnadienduwaynshiany

TU99N99

Crew duties, flight safety, emergency and
boarding procedures; food and beverages services in
different classes; in-flight announcements and

entertainment.

211-324 n1seuduuuiasasdu (Flight Attendant
Operation) 3(3-0-6)

mﬁwa‘x‘imm%ﬁmﬁawaﬂqnﬁa, ANUUaaniyUL
Lf-ﬁ'aaﬁu, SuneuNITY —aam%ﬁuiumuzqmﬁu, 138UNNS
Uinsesuasedesin nsusznimiiesdusaznisiviay
VUL

Crew duties, flight safety, emergency and
boarding procedures; food and beverages services in
different classes; in-flight announcements and
entertainment.

211-325 nﬁiﬁ'ﬂﬂﬁiﬁiﬁﬁ]ﬁ%ﬁm (Travel Agency and Tour
Operator Management) 3(3-0-6)
AyrtsAunau: Tad

msﬂﬁﬁamuﬁumuviaal,ﬁm sauﬁgamisma, 15999

§, s, mjmﬁfﬂviauﬁ'm, ANLNEaY, N Teileuved IATA

ﬁ’m%’uﬁaLmuoms]ﬁﬁ'{ﬂ’rﬁaﬂﬁuamuﬁ, LONAITFIN), AN

Uaendy uavdun

Travel agency operations including sales, ticketing,
tour, group, FIT, and IATA regulations for agents related to

premises, documents, safety, etc

211-325 msﬁ'mmsﬁsﬁaﬁuﬁm (Travel Agency and
Tour Operator Management) 3(3-0-6)
miUgUﬁmumLmummmm iaummww N3
R]ENGD ‘VI'Ji ﬂﬁlluﬂ‘WENL‘VIEJ’J ﬂ’]'liiL‘VTll’]“ﬁiJ ﬂJ;]i“‘LUEJU‘UEN
IATA ﬁ’lﬂi‘UG}'JLLV]umN‘]MLﬂEJ’J“U’eNﬂUﬁmUV] LONAITHIE,
ANnuUaenfe LL@%E)‘L!‘]
Travel agency operations including sales,
ticketing, tour, group, FIT, and IATA regulations for

agents related to premises, documents, safety, etc

211-328 videviualisnignanunssuuInigt
(Contemporary Issuesl) 3(3-0-6)
AyrsAunou: Tl
Hgmilinansgnusegnannnssiuing M13d51a

Yymnisldnagnssnematea3s msaumnuaznisulavaiy

yuupdlngLiuN ANl nagnsn1svimssindule uag

MsfuaAEsEIMsuATym

The issue having the impact on the hospitality
industry. Exploration of the issues utilizing various
strategies and multi-disciplinary approach. Discussion and
interpretation of multiple perspectives with an emphasis
on critical thinking, strategic decision-making, and the

formulation of innovative solutions.

211-328 Widesiualisnisgnamnssuuinislulsausy

uazviodien 1 (Contemporary Issues for

Hotels and Tourism 1) 3(3-0-6)

Hymilinansgnusegnannssiuing M1de
Uymnisldnagnssnemateq3s msaunuiaznisula
vaneyunadlaeiiun1sANTIIATIE nagnsning
Fadula uasnsimuesssisunsuitym
The issue having the impact on the hospitality

industry. Exploration of the issues utilizing various
strategies and multi-disciplinary approach. Discussion
and interpretation of multiple perspectives with an
emphasis on critical thinking, strategic decision-making,

and the formulation of innovative solutions.

wWasude
79391
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211-234 n1sdnn1sUszaunsaldmniugInalsasauay
viewdlen (Tourist Experience Management
3(3-0-6)
MINBUATYIUIBYRUsEAUNSEIMSYiDaTlen
nsUimshenssunsvieaiivaivihliAne s uddunmen

for Hotels and Tourism)

YDINTVIBAUTE?
The definitions and scope of tourist experience,
tourist activities and management in enhaninge the sense

of authenticity.

U183

v o

211-403 msvieaileadwiuggeds (Senior Tourism)
3(3-0-6)
AINEYeIM sl ReIiudgely dnvae
uazussydlavesinvieniisafenfiudgsds dnsgauuagiin
LUUEBUAY
Definition of senior tourism, characteristics of
tourist behavior and motivations of senior tourists. The
course requires students to participate in field trip and

survey.

U183

211-422 Wrdaiuaisn1gnaunssuuInig 2
(Contemporary Issues2) 3(3-0-6)
FyrteAunou: laid

%ﬁﬂqmiﬁﬂzmwﬁammtﬁﬂLLuaWWﬂLLfﬂﬂJﬂfyMﬂu
gty vieldennsdifnuilugaavinssunisvioadiealasiane

Tusewrlng dndnwazdoshnsaunumsefdu Tng

919158¢AeuUszaunnsal
The course examines and finds solutions to

chosen contemporary issues or case studies in the tourism
industry, particularly in Thailand. Students are required to
conduct a tutorial discussion supported by experienced
lecturers.

211-422 desiualisnisgnannnssuuinislulsausy
wazvieaiien 2 (Contemporary Issues for
3(3-0-6)
o &
wingnsiaznsraeuuazmuuimandlulemlu
Yaguu viseidennsalfnulugnamnssunisvieaiien
Tnganglulszndlng dnfnwazdosinisaunuvsedd
Wi lngo1anseiaeuniuszaunisnl

Hotels and Tourism 2)

The course examines and finds solutions to
chosen contemporary issues or case studies in the
tourism industry, particularly in Thailand. Students are
required to conduct a tutorial discussion supported by
experienced lecturers.

211-425 Tasaunsvisaiiieayuy (Community Based
Tourism Project) 3(3-0-6)
AysAunow: Tl
LLmﬁm‘ﬁugmﬁuaﬁmiﬁamﬁﬂmmu NIPUIUNTT
Fansuumauazieesiietionsiamesnadidu ns
Wauunsvieaengurilulssinalne miﬂﬂﬂﬁﬂ’ﬁluﬁuﬁﬁ&
Basic concepts of community-based tourism;
process of management; guidelines and tools for
sustainable development; development of community-
based tourism in Thailand; workshops and field visits of

local areas.

211-425 Tasaaunsvisaiileaguyy (Community Based
Tourism Project) 3(3-0-6)
LL‘L!’JﬁﬂﬁU§7u%aﬂﬂﬂiﬂaﬂLﬁ83ﬁ!NTu AIEUIUNIT

Fansuumasasedesiefionsiamiegnedaiu n1s

Wonisendiengumlutssmdlng . msiinufoRluii

239
Basic concepts of community-based tourism;

process of management; guidelines and tools for

sustainable development; development of community-
based tourism in Thailand; workshops and field visits of

local areas.
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211-426 ms’awuwum‘sviaaLﬁmuaxmsﬁwuﬂ 3(3-0-6)
(Tourism Planning and Destination

Development)

% '
o -

FunpuMINHLRBNSTRIINSTITiEs N3
Usaifiufinenmueuvas vieadles mswauuvaaiesiien
Uszianangg Tassaiauazsiihiugudmiunsnaususiu
mavieafledlussiugusuvdessdugiinim msfmuadn
AAnanaluNTIesUTeIUVAY vieafien unuInuarAI
FuesyniiigauessgiuenvulunsiamwEs
vioudien Jamn uazumaudly

Principles and processes of planning and its
significance in tourism development; assessing potential of
tourist destinations; development of various types of
destinations; determination of carryingcapacity of
destinations; roles and cooperation of relevant
governmental and private organizations in developing
destinations; problems and problem solving on tourist

destination planning and development.

AuUs18v1

211-443 TAseURLAY 3(2-2-5)

(Special Event Project)
Ardeduniou:211-101aufidesduilantsdnyszyy duaun
msvieafiaiiaiuseda uaznisdaiinssans
TssndluiiSesdifieatestunisisusuuasnisvieadion Tae
LLamﬁqmigmmmsmmﬁm'ﬁqmimmwu A159AV warAIS
U3msdanas snudildnean
Practices of specialeventprojects by applying concepts of
planning, organization and management learnt from

previous related subjects.

211-443 nsdmnanssuiiaulugsialsausunazvioaiien
(Special Events in Hotels and Tourism)
3(3-0-6)
TasseluihidesiiAeadesiunislsusuuagnns
Vieuien IﬂEJLLamﬁﬂmiyjsmﬂmsmmﬁﬂﬁhﬂ’m'ml,l,m n13
Favi1 uarmsudmsdans audilddnunan
Practices of special events in tourism projects by
applying concepts of planning, organization and
management learnt from previous related subjects.

221-452  msvieafisanruaulaiiey (Special Interest
Tourism) 3(2-2-5)

nsdnmsvieafiadmiungudalefiay nasaau
andnle Tumsvisaiisrveanguiaulafiaslusazngy 1wy
nsvieafledmsunguinmsssu nsvisafieadmsunguranle
desameund onsuarnsdeutiadudu

Definition, principles, and the management of
special interest group, the understanding of tourism of
special interest groups, i.e., medical tourism, film tourism,
food tourism, casino and gaming tourism and shopping

tourism.

*221-270 msviadisrduiuannuaulafivay (Special
Interest Tourism) 3(2-2-5)

nsdnmsvisafiendmiunguaulafivay naeaou
anudile lumsvieaisvenguiaulafivesluusasngy
Wwunsvieaieadmsunguiausssn Mavieaiisadmiungy
faulaFesnmeuns omnsuwarnisfeutinudy

Definition, principles, and the management of
special interest group, the understanding of tourism of
special interest groups, i.e., medical tourism, film
tourism, food tourism, casino and gaming tourism and

shopping tourism.

Wasusa
5187391

211-453 msviesfieameiausssy (Cultural Tourism)
3(3-0-6)
ANUANGVDITAUSITN UTELANUDITRIUSIIN NS
UfduiudmeTaussaluifinngg vemineinsmanmaviesiien
g‘Uqumﬁw'mLﬁ?iml,%ﬁmuﬁﬁu Tnewduusunlusemwasmaun
UseTirmans AauTnusssy vuusssudenuseme n5a19uau
warmsdaiuiiendemusssy

211-453 nsvisaifisamedaiusssu (Cultural Tourism)
3(3-0-6)
ANUNUBVDLINUTIT UTTANTDITAUTITY N1T
Ufduiusmeiausssulufifsnge vomsne1nvins
vieuflen sUsUUMSiBaTie e Taussn Taeiuuuvily
Fosvesmaun UsziRmans AauTausssu vuussauion
Usgindl Mynauuiaznsiaiuiiondeiausisy
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A study of the meaning of culture, culture
interactions in various aspects of tourism resources; type
of cultural tourism on the emphasis of religion, history, art
and culture, custom and tradition; including cultural

tourism planning and operation.

A study of the meaning of culture, culture
interactions in various aspects of tourism resources;
type of cultural tourism on the emphasis of religion,
history, art and culture, custom and tradition; including

cultural tourism planning and operation

211-460 TadaRnddmiugnamnssuviaiiien (Logistics for
3(3-0-6)
QUEANVNITTUNTVUAIUALNTANUIANUTELANATNE) i
Aendestunsvieadien Wle1eINNASY giJLmumwuﬁqLﬁa
msvieadien Wy nMsvudmi MsvudmIemALazns

Tourism Industry)

YUAINIIUN FIVTIUNLIU FTN15ANTUNU wasNITHMUTZUY
PBINTVUAWNINTVR T

The development of tourism transportation.
Transport and communication industry of various type
related to tourism and government policies. Mode of
transport for tourism, such as water transport, airlift, and

land transport, including planning procedures.

211-460 TadsRnddmiugnamnssuriaaiiien (Logistics
3(3-0-6)
QNANVNTTUNTVUAWALNITANUIANUTELANGIN
ieadestumavioniios ulsnisanniay sukuuNIUUES
Wonsvieaiien Wy Msvudmnh nsuudmenLas
ASVUAINIIUN TINTIUNUY TFNMTAUTUNUY Lagnis
WAIUSYUUYRINNS VLI 1sYioaien

for Tourism Industry)

The development of tourism transportation.
Transport and communication industry of various type
related to tourism and government policies. Mode of
transport for tourism, such as water transport, airlift, and

land transport, including planning procedures.

211-463 msdanisviaaifiendanisunng (Medical 211-463 n1sdamsviaafisndenisunng (Medical Wi
Tourism) 3(3-0-6) Tourism) 3(3-0-6) Mesuny
mmwmwamwaﬁauﬁmL%ﬂfqmm‘w Anuaay ANNMINETBINTSYRUTIENTInN1SUNNE Snwaig | $18%

usegdlavestinvieafleadeguanm dnsgauuasiin wazusagdlavesinvioadieandenisunnd inusinisidendli

LuvgEpUNY UINITNNNITUNNE
Definition of Medical Tourism, characteristics of Definition of Medical Tourism, characteristics of

tourist behavior and motivations of Medical tourists. The tourist behavior and motivations of medical tourists.

course requires students to participate in field trip and Criteria in selecting medical tourism providers.

survey.

211-464 msvieaidisaiiaduineldiass (Shopping - auseian
Tourism) 3(3-0-6)

muvnevesMsvienfisniofudneliaesdnvusuas

wsagdlavestinvieafisanitedudngliaes fimsgauuazsi

hUUdaunu
Definition of shopping tourism, characteristics of

tourist behavior and motivations of shopping tourists. The

course requires students to participate in field trip and

survey.

211-465 mavissifisaisafiunmeuns (Film Tourism) 211-265 mseadisafisafuaiweuns (Film Tourism) | Wi

3(3-0-6) 3(3-0-6) Aesuney
AT STiea e Rafunmeunidnuas mungTeIMsTiendiiafunineuns Ussian | el

Lmngﬂ%aaﬁm/iaaLﬁ?‘imﬁmﬁumwaum% fnmsgauuazin
LUUFEBUNY

Definition of film tourism, characteristics of
tourist behavior and motivations of film tourists. The
course requires students to participate in field trip and

survey.

tfvieaiten dnwazuazussydlavesinvieaiinfeiv
AMBUAT HANTENUYBINNEUASHENTATIN3TUF N13ase
amdnudifiruaznisqdlaliviendion
WuUOUN Y

fnmsgauuazyin

Definition of film tourism, film tourist

typologies, characteristics of tourist behavior and

motivations of film tourists. The impact of films in

creating destination awareness, enhance destination
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image, and motivate travels. The course requires

students to participate in field trips and surveys.

211-466 msviaaifigaiiafiuanmns (Food Tourism) 211-466 mviaaifiganiafiuanns (Food Tourism) Wasuy
3(3-0-6) 3(3-0-6) AasuNY
mgreISieadisieaiuewns dnvaruay mugTeINSYieulsnAeaiuemns dnvaizuay 91839

LLi\‘lg\ﬂ?ﬂ‘U@\‘lﬂlﬂﬁadLﬁEJ’JL?]IEJ’JﬁUI’JWﬂﬁ fnsgauiazih LLiQQQI‘G“ZJ@QﬁﬂViBGLﬁEJ? 019 NMIANAARTILIABINIT NS

WUUADUNTY asfuonmslnd AUl
Definition of food tourism, characteristics of Definition of food tourism, characteristics of tourist

tourist behavior and motivations of food tourists. The behavior and motivations of food tourists such as

course requires students to participate in field trip and gastronomy tourists, food neophilia, food neophobia

survey.

211-467 n1INAIAVRIENUNITUU (Airline Marketing) 211-467 n13Ra1NYRIEN8N15UU (Airline Marketing) -

3(2-2-5) 3(2-2-5)
ANYLNY ANUAIAYUDINITNAINLUGIARAIENT ANUNLNEY ANUAIAYTDININAINLUGIATAENT

Tu Tngnanisndndueinazudnig ns9anMInIusIAINIg Tu Tngnanisndniuyinazuinig N159ANsAIUSIAINTG

FANTFYINNITIINUIY NFINNITELEZUNITAAIA PADAIU IANTYDINIINITIINUNY NIFIANITALETUNITAATA

thifeyamasumsvisafisauasmsnanasilmsisnldlunns naenauideyanwunsvisafiauarnsaaaasieluainn

UIMITUATAIUANNITAANA TlumsusmskagAIuANNIINAIN
Strategic analyses and organizational decisions, Strategic analyses and organizational

market mix, marketing planning involved in managing and decisions, market mix, marketing planning involved in

maintaining markets in airline. managing and maintaining markets in airline.

211-501 suifeuasisetugdugsiainis  3(3-0-6) *211-346 33m35338lugsnalsausuuasviaaiien wWasude
Advanced Research Method in Hospitality (Research Method in Hotels and Tourism) 3187391
AurdsAunau:211-446 3(3-0-6)

MTIIUNTAAINGAAMNTIUUINIT NTIFLLTIRUAIN MFRBAIRUNINLAY/MTITsUTInalusEAy
waz/vsoieUsunalusedutudnindnwilugnamnssuuinig SadinAnuilugaamnssuuinsmsvieaiien
Qualitative and/or quantitative research design at Qualitative and/or quantitative research

graduate level in hospitality design at graduate level in tourism

211-502 msaneidayatugdugsiauinis  3(3-0-6) - AUTIEIY
(Advanced Data Analysis in Hospitality)

FY10eAUABU:117-127 wandaan
mynsgideyariimanesuuslusssutudindng
Lﬁaﬂszqﬂmﬂ%’ﬁua‘mammsw%mi
Multivariate data analysis at graduate level with
the application in hospitality
211241 nwidanguiilenamnssiuinisl 3(2-2-5) - auTEIN

English for Service Industry nsldguusslen duiu uay
Fdwvisine flHlugsialsusuuaznisvieaiien Bnnnsenuun
Tawan UNAN 91815 LLa%‘»L@ﬂﬁ'ﬁlﬁlEJ"JﬁUb:SﬁQI‘NLL‘JJJLL@%ﬂ’]i
viouien Hnawnunlugonumsalfiieadostuwunsieg vos
gsRalsausuLaznSviDaTien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.
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211-242 ANWIBINVNDIAFINNTINUING2 3(2-2-5)

Englishfor Service Industry 2

nsléguustlon dnu wasddwisne Aldlugsia
Tsausuuaznviendien Binnisenuunlauan unanu 913
LLazLaﬂmﬂﬁmﬁuqiﬁﬂi‘mwmLLaxmsviadLﬁ&n Hnaunuily
anumsaiieaestuununeg vesgsialswsuuazns
vioudien

Different kinds of sentence patterns,
expressions, vocabulary as well as reading practice on
advertisements, articles, new including texts concerning
hotel and tourism business; speaking in different sitautions

in hotel and tourism departments.

AuUs18v1

211-243 AMWIBNOUNDIAFIMNTTUUIAGS  3(2-2-5)

Englishfor Service Industry 3

nsléguustlon dwau wasddwsisne Mdlugsia
Tseusunaznsvieadien Anniseruunlawan unaa 91383
uaztenansiiafussialsausutaymsvieaiion Anaunuilu
anumsnifAedostuununsineg vosssialsusunagnng
Viouiien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

auTIyIv

211-244 pNSanguINagAENMNTINUINNG 4 3(2-2-5)

English for Service Industry 4

nsléguustlon dwau wasddwiisne Mdlugsia

Tsausauaznsvieadien Hnnnseuunlaean unenu 919813
uaztenasiiafussialsausunaymsvieaiien Anaunuily
anumsnifiedostuununsneg vesssialusunagng
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

AuTIYI

211-245 P TNSINQULAEgAANMNTINUINNTS 3(2-2-5)

Englishfor Service Industry 5

nsléguustlon dwnu wasddwiisne Aldlugsia
Tsausauaznsvieadien nnseuunlawan uneny 919es
uaztenasiieafussialsusuaymvieaies Inaunuilu
anunsaifiiieatostuusunsngg vesgsialsusuuaznis
vioufien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,

articles, new including texts concerning hotel and tourism

ausIyIv
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business; speaking in different sitautions in hotel and

tourism departments.

211-251 pw13uiiiegaamnssuu3ns 1 3(2-2-5)

Chinese for Service Industry 1

Furdsdunow: Tl

nsldguustlon dwou wasmdwsisneg Aldlugsi
Tsausuuaznviendien Binnisenuunlauan unaanu 91Ens
LLazLaﬂawﬁmﬁuqiﬁﬂi‘mwmLLasm'ﬁViadLﬁ&n Hnaunuily
anunsaiietestuununsineg vesgshalsusuuagns
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

AU

211-252 AwnIuiiiegnavnssuuins 2 3(2-2-5)

Chinese for Service Industry 2

nsldguustlon dnu wasmdwisneg Aldlugsia
IiﬂLLiNLLa%ﬂWiViENLﬁEJU Hnnseruunlamwan unAu 919815
LLazLaﬂﬁﬁLﬁIEJ?ﬁUq3ﬁﬂIiﬂLLiuLLazﬂﬁiV€aﬂL‘ﬁlm HAnaununly
anumsaifiAedestuununsineg vesssialsausunazns
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

AU

211-253 awnIuiilegnanunssuuinig 2

nsléguustlon dwou wasAdwsisneg Mdlugsi
Tseusuwaznsvioadien Anniseruunlasan unany ¥1es
uaztenansiiafussialsausunaynsvieaiien Anaunuilu
anumsniffedostuununsiieg vosssialsusunagng
vioufien

Different kinds of sentence patterns, expressions,

vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

AU

211254 penIuiiogaamngsuuins 4 3(2-2-5)
Chinese for Service Industry 4
nsléguustlon dwu wasddmsisneg Aldlugsie
Tsausuuagnsvieaidien fnniseuuvlaan unam 912
waztonansifefugsialswsuLaznsviaaiien Anaununly
anunsaifiiieitostuusunsnag vesgsialsusuuaznis
vieuilen

ausIyIvN
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Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and
tourism departments.

211-255 nen3uiiiogaamingsuuinig 5 3(2-2-5)

Chinese for Service Industry 5

nsléguustlon dnu wasmdwsisne Aldlugsia
Tsausunaznviendien Binnisenuunlavan unanu 913
LLazL@ﬂﬁﬂ'ﬁﬁmﬁuq'ﬁﬁﬂiimwmLLasm'wiaﬂLﬁ&n Hnaunuily
amummﬁﬁLﬁ'ﬂﬁadﬁ'mmumﬁ’mﬂ Y9933 TAUIUUALNT
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

AuUs183v1

211-261 anwndiuiiegnsvnssuuins 1 3(2-2-5)

Japanese for Service Industry 1

Frdaruneou: Tl

nsléguustlon dwau wasddwiisne Mdlugsia

Tsausauaznsvieadien nnnseruunlauan unay 919813
uaztenansiiafussialsausunaynsvieaiion Anaunuily
anumsnifAedestuununsieg vesssialsusuiagng
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different situations in hotel and
tourism departments.

aus1873v1

211262 pvenduiiegaamnssuuing 2 3(2-2-5)

Japanese for Service Industry 2

Fndeduneu: 211-261

mwﬂﬂmﬁaqmmwmmﬁmi 1

nslazuusslon dau wazfnyisnge iy
ﬁjﬁﬂimimmzmﬂimLﬁﬁn Hnnseruunlawan unanu
I3 uaglonansifefugsialsausuuaznisvieaiien fin
aunuluaniunsaliiieatesiuununsnen vesgsialsausy
wazn1svieaiien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

auTIYI
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211-263 pndiuiiiegaanunssuuinig 3 3(2-2-5)

Japanese for Service Industry 3

0sfunew: 211-262

mwduitegaamunssning 2

msliguuselon dwou uazddiingg Aldlugsi
Tsausuuaznsvieadien Hnnseruunlavan uneny 119803
LLazLaﬂawsﬁmﬁuqiﬁﬂiwﬁmLLaxm'iviadLﬁ&n Hnaunuilu
anunsaiieestuununeg vesgsialswsuuazns
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

AuUs18v1

211264 prendiuiiiegaamnssuuing 4 3(2-2-5)

Japanese for Service Industry 4

FdaRunau: 211-263

MwfUuiiognanunsanuins 3

nsldiguustlen duou uasdwvisne fildlugsia
Tseusunaznsvioadien Anniseruunlasan Uiy ¥19es
uaztenansiiafussialsausunaysvieaion Anaunuilu
anumsnifAedostuununsineg vesssialsusuagnng
Viouiien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

auTIYIv

211-265 nmendiuiiiegaanunssauinig 5 3(2-2-5)

Japanese for Service Industry 5

Indeduneu: 211-264

mwﬂﬂmﬁaqmmwmimﬁmi a4

nsléguustlon dwnu wasddwiisne Mdlugsia
Tsausuuagnsvieadien nnseruunlauan uneay 919813
uaztenansiiafussialsausunaynsvieaiien Anaunuilu
anumInifAedostuununsieg vesssialsusuagng
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

auTIYIv
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211-271 mmvl%"aLﬂal,ﬁaqﬂmwnssw%mi1 3(2-2-5)

French for Service Industry 1

Fudedunow: il

nsldguuselon duau uazdndminngg ldlugsio
Tseusunaznsvieadien Anniseruunlasan Uiy 919es
waztonansiiedfugsialsausuuarmsvisniinn Anaunuily
amumizﬁﬁLﬁﬂﬁmﬁmmun&hﬂ‘] madqiﬁaiidLLsMLLazﬂﬂi
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and
tourism departments.

AuUs18v1

211-272 m*mel%"aLﬂal,ﬁaqma'mnssuu‘%miz 3(2-2-5)

French for Service Industry 2

nsléguustlon dwou wasmdwisne Aldlugsia
IiﬂLLiNLLaZﬂWSViENLﬁEJ'J Hnnseruunlawan unAnm 919815
LLazLaﬂﬁﬂiLﬁlﬁlﬁﬁUﬁﬁﬁﬂIiﬂLLiﬂJLLazmi‘ﬁaﬁLﬁ&J% Hnaunuily
anumsaifiRedestuununsineg vesssialsausunazns
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

aus1873v1

211-273 m*mel%"eLﬁagﬁaqmmwnsimﬁmﬁ 3(2-2-5)

French for Service Industry 3

Jdauniow: 211-272nwHfuaaiiognavnssy

UIN152

nsléguustlen dunu wasddwisneg Aldlugsia
IiﬁLLiNLLa%ﬂWSViENLﬁEJ'J Hnnseruunlawan unAm 919815
LLaxLaﬂmiﬁmﬁuqiﬁﬁﬂiwﬁuLLazmwiENL‘ﬁ'm HAnauniunly
anumsaifRedesiuununsineg vesssialsausunagnng
vioudien

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments.

AU

211-274 m*msl%"aLﬁaLﬁaqmawniiuU‘%mﬂ 3(2-2-5)
French for Service Industry 4
nsliguustlon dnu wasddwisneg Aldlugsia
Tsausuuagmsvieaidien fnnseuumlawan unenw 917as
waztonansiierfugsialsausuuazmsvisniien Anaunuily
anunsaifiisitosiuuunsineg vesgsialsusuuaznis
viaaifien
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Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different situations in hotel and

tourism departments

211-275 mmvl%"aLﬂal,ﬁaqﬂmwnssm%mis 3(2-2-5)
French for Service Industry 5
Jdauniew: 211-278 awdFuaaiognamnssy
UEARET!
nsléguustlon dwnu wasddwsisne Aldlugsia
Tsausuuagmsvioadier fnniseuuvlaan uvau 119ens
waztonansifeIiugsialswsuLaznsviaaiien Hnaununly
anumsaifAedestuununsiieg vesgsialsausunagnns
vioaiflen

Different kinds of sentence patterns, expressions,
vocabulary as well as reading practice on advertisements,
articles, new including texts concerning hotel and tourism
business; speaking in different sitautions in hotel and

tourism departments

AuUs183v1

221-412 N13AAINIZUINUILNA 3(3-0-6)
International Marketing
unuImazANLdIAY eI sRaInsE iU sl

Tantlagtu Yadefidmalinisnainsgvinassmaasayinanih

pg19mIAE Anuifiddunadeunamsnannserinssying na

duwndouiimunlduazmuelalls Anundamsidngaaa

SENINUTEINA WU N5FIP8N, NS WIYI9ENS, N153UAINNS,

madudves uazmsindulaludiulszaunisnisnain

sewinUseme, 35nstrseRulunisasyrinelsyine

Role and importance of international marketing
on the world today. Factors that stimulate international
marketing growth rapidly. Students learn international
environments that categorized into controllable and
uncontrollable environments. Students also learn
international market entry such as Exporting, License, Joint

Ventures, Ownership and decision making of marketing mix

in international market and money payment on

international trade.

auTIyIN

221-429 m3adugusznaunisuazn1sianisiannnavun
NANNKAZIUINEL DY 3(3-0-6)
Entrepreneurship and SMEs Management

PUMIBLazAnEnvazvesn R udUsyneuns,
ﬂizmﬁﬂumsa%ﬂﬂLLazﬂgumaulmmmﬁwwqiﬁ% (Business

Idea) Tun13vi1gsfia, MsUsEiumuesdmsunIdu

HUsznauns, NMsUsEneugsialagdnndnsssinsuia uay

S3usssudmiunaduiusznounis uenIntudsinuis

ausIyIv
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Audndty Usglowd waresdusznaunsilounnugsne 3
UsznoulumensInseianIun1saluunIsnanm LHUdanIS
UANUAIIANELUY uNUAEIAY wazkrun1Idu Ingldng
Apsginsdlanw

The characteristics, types, and roles of
entrepreneurs, business idea generation and screening
process, self-assessment for entrepreneurs, good
government and business ethics. Including importance,
benefits and components of business plan consist of
situation analysis, marketing plan, management plan,

operation plan financial plan by case study analysis.

221-434 N13IANTNUYNY 3(3-0-6)
Sales Management

UNUMLAZANUEIAQUBINTINDIANTUNE NITAAUA
TAALAE DU YA ATV ﬂ’]‘a“gﬁi‘\]LLaSﬂqiﬁi’]&lﬂl’m@ULW}ulu
N15U18 ﬂﬁsﬁmsmuqﬂﬂaﬁludauﬁLﬁm%@ﬂﬁuﬂﬁ&lmﬂ
AAOAIUNITUTLHUNANUVDINT NI

Role and importance of sales organization. Quota
and sales territory. Motivation and sales incentives.
Personnel management involve with sales department.

Evaluation of personal selling.

aus1873v1

221-436 NSlABAMILATNITEUEIUNITVIY 3(3-0-6)
Advertising and Sales Promotion
ANYZIaNIZUINTIAYA WY UTLAVYeens

Tawan wansnuvesnslawaniisiveinsugiauasdny n1s

Maunudelanan msUsadiunaununislawan fnw

SnwazanznsauasunTUgluUTEAUA WU NTNUE

duadunmsueiiiermunianssusieg nsduasunsve

U IUNALNUNSALASHNITUEY AABAIUNNSANYIAINUFUNUS

sgnInemslasaniunsaatunIIY
Characteristics of advertisingsuch as types of

advertising, impact of advertisingtowardeconomic and
society. Advertising plan and evaluation of the plan.

Studycharacteristics of sales promotion on topics sales

promotion plan, sales promotion activities, and evaluation

of sales promotion plan. The relationship of advertising

and sales promotion.

AU

221-437 A1SAAIANIAT 3(3-0-6)
Direct Marketing
nsimuangulmung nmsmnuasauazeuluns

o a '

Fr5zdu MsduasINMIIaaTidenndes TautinsAnwYeUILA
Fodiasnefiesmiddunissniiunisnaianiamnss n1s
fuundsfiReadesiunisnaranianss wu n1sldaevane wuu
wansensaui nislimsdeasiumsnandeguilna
Taenss nslfdedsiiun nsldiaiesiiedidnnsetind naenau

MIANIANININADNAIY) NEINANTENUADNITHAINNINAT
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Target group identification, pricing and payment
terms, and promotion. The course also provide students
with knowledge of scope and limitations of doing direct
marketing. The methods of direct marketing are mailing
lists, catalogs, printings, electronic mail, etc. Environments

that have impact with direct marketing.

221-440 MSWAILHANA YT 3(3-0-6)

New Product Development

FdaRunau: 221-205 RANNITAATIN

AsAILILarA LUz N9l ANTIERS
nan ol SumeuvesmstausEafaetlvl nsdanisuas
UimsosAnsiitondndosilval nsudmswandasiig msiona
msadunuvewandneilag msvegeusainlunIInsIacEey
euduldlsvesdnsiausilval msldnagnsmensmanndmiu
nan AUl vnaen 1995 InTe AR B

Development and introduction of new products.
Definition of new products and stages of new product
development. Management and administrative
organization for new products. New products
management. Measurement of new products
performance. Market test of new products feasibility.

Marketing strategy for the life cycle of new products.

AU

221-441 N15IANIIATINAAN N 3(3-0-6)

Brand Management

asrUsznaukarladeiitdvnadenudsavems
Auf JenmAudn wSesmnensin Avavs dydnual ms
ponkUUUTTYSa nsinsaniedesdlefililunsfndedeans
doasunissulunsdudiliAstutundgugnéidavme na
gnslunsasimsdualidanuudaunsdunain n1suszidiu
ANNESIVDINTIAUA

Elements and factors that influence the success
of brand, brand name, trade mark, copyright, logo and
packaging design. Communication tools that create brand
awareness of target group. Strategies used to create strong
brand. Evaluation of brand success.

aus1873v1

221-443 N15AANITNAENSANTAAIA  3(3-0-6)
Marketing Strategy Management
Jundeunew: 221-205 UANN1IAANA
wwruAanNMsaanadelval Msiruanagns
nsnann bk nagnsndniue nagnssan nagnstemnens
MUY NAgNEMIANTUNITNAN AABATUNITUITFUY
Joyananismanasislrdinldlunmsuimsnmseanauaznig
ATUALIMNNNTAANA

auUs1831
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New concepts of marketing management.
Identification of marketing strategy : product strategy, price
strategy, distribution strategy and promotion strategy.
Implementation of new marketing information system with

marketing management and marketing control.

221-451 N15IANTSYRINIINTTAAINA 3(3-0-6)
Marketing Channels management
WUIAANITIANMITOINIINITHAN BNTNLINAOUVDS

Fomansaan Ussavanndndemnanisnan wiiiniseu

vosauBngemensnann laun findwasiddn nagns

FBINNNITNAIN NITODALUVTBINWNITAAIN AIIARLADN

AUNTNYDININITAAN m'igﬂﬂam%ﬂ“dawwmimaw nagns

AUUTTANNNITHANAUNITIANITTDINIINITAAIA NI

dnnnslegumu warn1sdansladafndiun1sdanisteamne

A130a19

Concepts of marketing channel management.

Environment of marketing channel. Types of channel

members. Distribution tasks of wholesalers and retailers.

Marketing channel strategies. Marketing channel design.

Selection of channel members. Motivation of channel

members. Marketing mix strategies and marketing channel

management. Logistics management and marketing

channel management.

AuUs183v1

221-453 n15IANTSHARAIILAZIIAN  3(3-0-6)

Product and Price Management

29AUTTNOUVDINARNA NI N1TIAUUIUTZLANTDS
KAn et 29958 30nAN ST (PLO) nagnsuansiut 7stenas
Iansanendnsding n1T1euNLLasRAUINEASeilad 13
fvusuleneuaznagnsiiiedesiunauiuasmsiiun
Wawie nMsiuiendnsiam sudutadeiifevandse
pudnFamanseanalutagiu TutansieTEsinig
UseUUNISHATNITNAFaUAAINA

The components of product, product
classification and product life cycle (PLC). The course also
provide students with knowledge of product strategy,
product line management, new product development,
brand strategy, packaging strategy and price strategy.
These strategies are important to the success of business

today.

aus1873v1

UHIINIIFIINT 1N IWING

151




VANGATAN W.A. 2555

nangnsuFuUse w.e. 2561

#@1sznsuily

221-454 msAeansNIAAIABIYsAINIT 3(3-0-6)
Integrated Marketing Communication
aamiang awadty Jededifinansenu nswaun

wazn1sUfURmulUswnsY miﬁamimqnﬁmmmﬁmamqm

nslavad MsdEiuNITIIe MslIninguwIe MsUenY e

A1571500ELAZNTUITVIEUTUS N1IAAIANINTI NTIATIEN

wazas1sassd nsdeansiugndnimaneeeaiiussanam

MsMRLIUUsZINa Msdenmadafiuanzan nsdaruay

wazdnassnnenslaenndosiuionssusng 4 ficmun nns

UszLlunanaynIsAuaL

Meaning, importance and impact factors.

Development and implementation of marketing

communication program. Marketing communication

program covers advertising, sale promotion, personnel
selling, publicity and public relation and direct marketing.

Analysis and creativity. Communication with target groups

efficiently. Budgeting. Selection of suitable communition

techniques. Communication plan and resources allocation
that consistent with the activities. Evaluation and control

of communication program.

AuUs18v1

221-455 N13NLAUNITAAN 3(3-0-6)
Marketing Planning
UNUIMLAZAMUFIAYVDINITINUNUAITAAIN NS

ATzt N saiaEILUSE AN TAAIALIENT NN

AFTUIUNITIIAUNAITAAIA UTTNNVDILNUNITARN NS

TIHNULAZNITN TMUANGYNENITAAIN NITINUHUTUITIAN

AIHANA NITAVUAIVUTEUIUVDILHUNITAAIN NITINETT

JUUTLIUMUTZELIAT N1TANUALDAVILAINTZELIAN NS

MWHUUHURNININITAAIA NITAFUANUKUNINNITAAN Uay

ATIUHUNIAY

Role and importance of marketing planning.

Situation analysis and marketing mix analysis for marketing

planning. Process of marketing planning. Types of

marketing planning. Planning and identifying of marketing
strategies. Planning of marketing campaign. Marketing
budget and budget allocation on timing period. Sales
identification on timing period. Implementaion and

Control Planning. Contingency Planning.

auTIYIv

221-455 A19219UNUNITRAA 3(3-0-6)
Marketing Planning
UNUIMLAZAMUFIAYVDINITINUNUAITAAIN NS

JiAsEaaIuNEILaTAILUSTAUTNINSAAIALIENITIN ALY

NFLUIUNITINHAUNNITAANG UTLANVDILEUNITHAIN NS

FVIHULAZNITN muﬂﬂaqwémimmm AN UTEUTIANT

AIRAIN NITANUAIUUTENVOIUAUNITAAIN NITIAATT

JUUTEHNUMINTZEZIAT NNSAIRUAYDATIEAINTEEZLIAN 11T
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TNUNUUNURNIINNNTAAIN NTATUANUNUNINITAANA Uy

ANTINUNUNAU
Role and importance of marketing planning.

Situation analysis and marketing mix analysis for marketing

planning. Process of marketing planning. Types of

marketing planning. Planning and identifying of marketing

strategies. Planning of marketing campaign. Marketing

budget and budget allocation on timing period. Sales

identification on timing period. Implementaion and

Control Planning. Contingency Planning.

nuIAIVIENUIZAUN SV TN

211-490 w3BuaUNIANY 1(0-2-1) 211-490 w3BuaWNIANYA 3(2-2-5) -
(Preparation to Cooperative Education) (Preparation to Cooperative Education)

AyrsAunou: Tl FyrUsAuniou: Tl
UfuRnulumsvhauluesdng anuilunmsieu UuRnulunmsvhauluesdng anuilunmsieu
wihilwazanusuiaveuiimuadfivangaslunisian msth | wihiluavanusuiaveuimadiiuangalunisyiag ns

Auginyszgnaldlunisufifau nnadinUssgnaldlunsujiia
Conducting principle of working in organization, Conducting principle of working in

duties, and responsibilities. Appropriate working attitudes. organization, duties, and responsibilities. Appropriate

Application of theories into work. working attitudes. Application of theories into work.

211-491 @vinafnen 5(0-40-0) 211-493 FpelnUszaUNITUIVITN 1 3(0-20-0) Wabusia
Cooperative Education (Cooperative Education 1) 8390
Fv1UsAunan:211-490 FyrUIAUnew:211-490 W3BuAUNANYN

wisnaAafnuMsUfiRnuduna 16 dasilu | nsuftRaudunm oo Halus luanuuszneunisnid
anuusznounsaidadulumuanuiureuvesnme e s Wulumuauiureuvesame e liiindnunld

Undnwlafiuszaunisallunisufifanu Uszaun1sallunisufifau Guidendnuseaunisaivnd
Educational program that enables students to Wuth@nwannsadenasivinuszaunisaivdnia 8n

integrate classroom learning with practical experience in oo il )

their field of study. The co-operative education program Educational program that enables students to

will consist of 16 weeks in workplace. integrate classroom learning with practical experience in

their field of study. The co-operative education program
will consist of 400 hours in workplace.
- 211-494 JyelnUszaumsadvi¥n 2 3(0-20-0) RTETERTR's

(Cooperative Education 2)
Av1UsAUADU:211-490 IASBNARNIANEN
msufiRnuduna
Usznauntsaigadulunmuninudiiureuresnasiioly
Unfnwladuszaunisallun1sufifion Gyudendnuszau
mMsadrdniiutin@nwannsadenadivinussaunisa
JyTwiiia 0 <oo Falug)

@oo  Tlus  Tuaau

Educational program that enables students to
integrate classroom learning with practical experience in

their field of study. The co-operative education program

Wi

(L consist of 400 hours in workplace.
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- 211-495 Ay plnuszaunsadvnin 3 3(0-20-0) Wusedvn
(Cooperative Education 3)
FdendnuszaumsadvIndutindnwanuise
GenadivdnUszaunisainIniy 8n coo Falua
- 211-496 W nUszaun1saIvIdN 4 3(0-20-0) Wusedn

(Cooperative Education 4)
I udeninissaunsadndniutnAnwaiunse
WananvINnUsEaunN1Taivn TG 80 oo Falas

NUINIVADNLES

TdeniSouannednniteaeulussaudsyyesvemanans
UINIR WIS

Timdaniseuanymednnilegeuluszaul3ganives
VANGATUIUINIR UMInededey
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UszIAnTsAnen :
® Ph.D. Tourism and Convention Marketing, Oklahoma State University, USA, 2544
® M.H.M. Tourism and Hospitality Management, University of Houston, USA, 2539
® 3.U. Faculty of Arts, Chulalongkorn University, Thailand, 2536

. o -4
Uszanni1snisuazsussaunisad
® {HIUILNITUANGATUIUIVIA NITUTMNTNITLTWIURAENTVONNYT UM Inedeaey

® {§1u8N15I9Y @AY Asia-Pacific Council on Hotel, Restaurant, and Institutional
Education (ApacCHRIE)
ASSUNITUINS @U1AU Asia Pacific Travel Association

NBIUTIUITNIFANTANTNIIVINTT Journal of Travel and Tourism Marketing, USA

NBIUTTUIBNITINTANTNINIVINTS Asia Pacific Journal of Tourism Research, USA,

NDIVTTAUIDNITANTAIINIIYINIT Journal of Hospitality & Tourism Research, USA,
®  NPIUTIAUNTNITINTANININIVINNG Tourism Management Perspectives, the Netherlands

®  UE5IUBUNTINNNT AUNISITIUTULAZNTYIBUNET dden

nileda/M137
- vany quiddey i, (2553). aawsideosiuntsSauanidud. (u1-100). ngamm: ddneudada
N139nUsEyuLazingsang (29ANTUNITY) Uag dunaun1swantdun (e,
- Bongkosh Rittichainuwat. (2018). Special Interest Tourism, 3" edition. (pp. 1-311).
Cambridge Scholars Publishing, Lady Stephenson Library, the UK.

e —
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Bongkosh Rittichainuwat. (2017). Enhancing Work-Integrated Learning through Active Co-ops.
CHRIE Communique, 31(10), 6.

Bongkosh Rittichainuwat. (2016). Does Tourism Break Down or Create Stereotype Barriers?.
CHRIE Communique. 30(12), 7-9.

Bongkosh Rittichainuwat & Suphaporn Rattanaphinanchai. (2015). Applying a mixed method
of quantitative and qualitative design in explaining the travel motivation of film tourists in visiting
a film-shooting destination. Tourism Management, 46, 136-147.

Bongkosh Rittichainuwat, Hailin Qu, Eric Laws, Sanvitcha Muttamara, & Kris Mouton. (2014).
Competitiveness of Thailand as a travel destination in Southeast Asia. In Rahmafitria, F., Setiyorini,
P. H., & Sudono, A. (Eds), Proceedings of the 1st International seminar on tourism (pp. 360-367).
Bandung, Indonesia: Indonesia University of Education.

Bongkosh Rittichainuwat, Gautam Chakraborty & Suphaporn Rattanaphinanchai. (2014).
Tourists” Motivations to travel during financial crisis. Journal of Quality Assurance in Hospitality
and Tourism. 15(1), 100-113.
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Professor Eric Edward Laws

Us2IRN15ANEN :
® Ph.D. Tourism Management, Griffith University, London, 2546
® M.A. Tourism Service Quality, University of Surrey, England, 2534

® High Wycombe College of Technology, Business Studies, Buckinghamshire New University,
United Kingdom, England, 2512
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Uszann1smauazyseaunisal
¢  NHUTLTMANGNTUINIVIF @1UINITUTMTNSISUTULAENISHOUTIEY Wineduaey
® ({afiNoIUTIUITAITINTAIININIVINTG CABI’s monograph series: Tourism Management
Research.
L | o
BUFD/$13

NA9IUIAY /UNANNIY (SariuuuussasIynsunmiaoe 1)
Eric Laws & Noel Scott. (2015). Tourism research: Building from other disciplines. Tourism
Recreation Research, 40(1), 48-58.

UNAUAVINTG (Saviuvvussaynsuniuiagi)
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USeyay w3 211-446 Marketing Research and Hospitality 3 2/2557, 2/2560
USeyym3  221-343 Cross Cultural Communication 3 2/2558, 2/2559
USeyayws  221-402 Strategic Management 3 1/2559
USeyayms  211-228 Tourist Behavior 3 1/2558, 3/2558
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Mr. Kris K.G. Mouton

UseARn1sAne :
® MB.A. Hotel and Tourism Management, Vatel-Silpakorn University, Thailand, 2555

® B.B.A. Marketing College of Advanced Technical Education Simon Stevin, Bruges, Belgium.
2543

® B.B.A Hotel Management, College of the Province of Antwerp. Antwerp, 2541
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Bongkosh Rittichainuwat, Hailin Qu, Eric Laws, Sanvitcha Muttamara, & Kris Mouton. (2014).
Competitiveness of Thailand as a travel destination in Southeast Asia. In Rahmafitria, F., Setiyorini,
P. H., & Sudono, A. (Eds), Proceedings of the 1st International seminar on tourism (pp. 360-367).

Bandung, Indonesia: Indonesia University of Education.
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UszaAn1sAnen
® M.B.A. Tourism, University of Otago, New Zealand, 2540
® BB.A Commerce in Marketing, University of Otago, 2536
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THE HONG KONG
POLYTECHNIC UNIVERSITY
kR TR

MEMORANDUM OF UNDERSTANDING
BETWEEN

School of Hotel and Tourism Management
The Hong Kong Polytechnic University

AND

Siam University

The School of Hotel and Tourism Management (SHTM) of The Hong Kong Polytechnic University
(PolyU) of the Hong Kong Special Administrative Region of the People’s Republic of China, and
Siam University of Thailand, considering their common interest in promoting the mutual
collaboration in the area of education and research, have set forth the following Memorandum
of Understanding (MOU):

1. Purpose
The purpose of this MOU is to develop academic and educational collaborations on the basis
of equality and reciprocity and to promote relations and mutual understanding between
both universities.

2

Scope of Cooperation

Both parties undertake to promote and develop academic collaborations which include but

are not limited to the following:

a) The exchange of students: Exchange of students on the basis of reciprocity with details
for logistical arrangements to be agreed by a separate agreement

b) The exchange of academics, supporting staff and research scholars

c) Joint research activities

d) The development of joint academic programs. At the initial stage, the collaboration
will include following topics:

(1)

(2

~

“PlusOne” arrangement: The two institutions agree that students graduating from
Bachelor’s degree(s) in Service Industry Management, International Business
Management, Hotel, Tourism and/or Business Administration offered by Siam
University and who fulfill the admission criteria of SHTM will be admitted to the
“PlusOne” program offered by SHTM, which will allow the student to complete
the master’s degree within one calendar year.

Dual Master’s Degree arrangement: The two institutions agree that students
graduating from Master’s degree(s) in Hospitality, Tourism and/or Business
offered by Siam University and who fulfill the admission criteria of SHTM will be
admitted to its Master of Science (MSc) in International Hospitality Management,
MSc in International Tourism and Convention Management, or MSc in
International Wine Management with credit transfer up to 15, and will allow the
student to complete the second master’s degree in SHTM by taking 16 credit
hours.

e) The organization of joint international conference, international seminar or workshop

1/2
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3. Arrangements of Implementation

a) A detailed description of the collaboration, including financial arrangements, will be
developed mutually for each specific case that will be subject to the review and
approval processes of each party.

b) The parties will ensure that all public statements including statements to the media or
articles relating to the collaboration are cleared and consented by both prior to release
or publication.

c) Both parties will evaluate the collaboration on a yearly basis.

d) Both parties agree to designate the following persons as the local representatives for
the coordination of the collaboration:

For SHTM, PolyU:
Dr. Kam Hung, Associate Professor, Programme Leader for MSc in International
Hospitality Management and MSc in International Tourism and Convention
Management.
For Siam University:
Dr. Maruj Limpawattana, Assistant Professor, Assistant President for International
Affairs and Industry Engagement.

4. Duration of MOU

This MOU will be effective upon signature by both parties. It will be in force fo_5_years, i.e.

from 1 May 2017 to 30 April 2022, and may be revised and/or renewed upon mutual consent.

Either party may terminate this MOU by giving a six-month prior written notice to the other

party. Such termination shall not affect the validity and continuity of any incompletely

discharged obligation agreed upon by the two parties before termination.
5. Miscellaneous

The headings and captions of this MOU are inserted for convenience of reference and do not
define, limit or describe the scope or intent of this MOU or any particular section, paragraph,

or provision.
For and on behalf of For and on behalf of
The Hong Kong Polytechnic University Siam University

INDE Pt~

Kaye Chon Pornchai Mongkhonvanit

Dean and Chair Professor President
Walter Kwok Foundation Professor in

International Hospitality Management

School of Hotel and Tourism Management

ate: ate: /2 /.
e 3fffid e 12las
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